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Some Burroughs Users 


United States Government . . . . 943 
German Government . . + ae 
Bankers’ Clearing House, London oa 
Southern Pacific Ry.. San Francisco . 90 
Corn Exchange Bank, New York . . 10I 
Imperial Post & Telegraph, Vienna . 78 
Bank of England . . ; oe 
Caisse National d’ Epargne, Brussels . 69 
Canadian Bank of Commerce, Toronto. 66 
Banquede France. . . ... , rH 


Swiss Government . . : 
Pennsylvania R. R. Co., Philadelphia io & 
City of Los Angeles, Califomia. . . 33 
Banco Londres y Rio Plata, Buenos Ayres 23 
Banco Nacional de Cuba. , . 16 
Mexico Light & Power Co., Mexico City 10 


Burroughs Adding Machines are built 
in Detroit, Michigan, U.S. A., and 
Nottingham, England, by an organization 
of over 2,000 skilled employes. The 
perfected Burroughs of today has behind 


it 17 years of experience and continuous 


growth. 


Nine out of every ten 
Adding and Listing Machines 
sold are Burroughs 


The world-wide selli>g organization of 
the Burroughs Adding Machine Com- 
pany places this wonderful mechanical 
calculator within the reach of all. 
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There is a 


money-saving, time-saving 


BURROUGHS 


(Nine out of every ten adding and listing machines sold are Burroughs) 


Adding and Listing Machine 


for every business 
in the world 


The Burroughs Adding and Listing Machine is 
adapted to universal use. Wherever business is 
transacted involving the listing and computation of 
figures, there the Burroughs saves time and insures 
accuracy, thereby increasing the efficiency, and at 
the same time cutting down the cost of any book- 


keeping department—thus saving money. 

The Burroughs will do the work of three or four account- 
ants in listing and footing pay rolls, striking trial balances, keep- 
ing track of daily sales, making out weekly or monthly state- 
ments, in short will list figures of any denomination (whole 
numbers or fractions) and add, subtract, multiply or divide them 
quickly and accurately. 

The Burroughs is now used in every civilized country on 
the globe. It has revolutionized accounting methods in the 
offices of nearly every civilized government and in the world’s 
leading financial and business houses as well. 

More than this, in thousands of small retail establishments 
in town and country, embracing over 400 lines of business, the 
Burroughs has come to be regarded as a necessity, because of 
its time, work, and worry-saving qualities, and its absolute me- 





+ 


chanical accuracy. 
There are 65 different styles and sizes of Burroughs, one 


of which is positively certain to meet your business requirements. 
If not we can make one that will. Write us for full information. 
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THE LIFE OF A TYPEWRITER 
IS A SWING ’ROUND THE CLOCK 


Remanwactured ==. ~ New Machine 
Th co ter il 
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Twelve o'clock, the topmost point in the clock of typewriter excellence, represents a new 
machine. From then on, the typewriter is a second-hand machine, and is on the down grade 
till six o’clock. At that time its original usefulness is exhausted—it is diametrically opposite 
to a new machine. 

After six o’clock it may take a new lease of life; you will find rebuilts of different degrees 
of value at various stages of the uphill climb, and at various prices. 


RAMER REMANUFACTURED TYPEWRITERS 


are represented by about 11:59—just a minute short of a new machine in quality, at the price 
of the seven, eight or nine o’clock kind. 

The difference between 11:59 and 12:00, though slight in point of quality, is great in point 
of price. The difference between 11:59 and seven, eight or nine is great in point of quality, 
but slight in point of price. 

Don’t take our word for this. Make us prove it. We can. 


WHOLESALE TYPEWRITER COMPANY 


108-110 DUANE STREET NEW YORK CITY 





Repainted 























LONDON OFFICE: 136-137 LONG ACRE, W. C. 
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Go Straight to 
Your Prospect 


with a personal letter. But you say, “I have 10,000 prospective 
customers!” Even if you had a million you could reach them all 


with personal letters, if you used 


. Che 
rintograp 


MULTIPLE TYPEWRITER 





Don’t sidetrack the subject by saying, ‘Oh, it is only another imitation typewritten letter 
machine.”’ It is not an imitation at all—it is a real typewriter—a multiple typewriter that prints 
from the same type as your regular machine by the same action, through exactly the same kind of 
ribbon. 


You can’t see how we get a stroke on a flat bed press? 











Did you ever ride across a Car- 


track? Sure you have! Bump! Bump! 

That’s the way to get it. The printograph roller travels from left to right over the type. 
The roller bearings run over corrugated tracks with the ‘“‘bumps’’ so spaced as to give a distinct 
vertical stroke over each perpendicular row of type. The force of the blow is regulated to give 
accurately the same impression as an expert operator gets. 

Instead of an ink-soaked, soggy, dribbling cloth, we use a ribbon made according to the 
formula approved and used by the leading typewriter ribbon manufacturers. 


The ‘‘Matching In’’ is done with the regulation ribbon, and the result is a letter in which 





the salutation and body match perfectly. 
The Printograph is the first and only real multiple typewriter. And we are willing to prove 





this statement to your own satisfaction in your own office. 


Shall we send full information and samples of work ? 


U.S. Printograph Co. 


1900 to 1940 Gund Avenue 
LA CROSSE - WISCONSIN 
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An instance of Smith Premier 
simplicity——a carriage that 
is gear-driven, like this 





—not pulled along by bands or 
straps that bend, lock or break; 
nothing to detach in changing 
from one carriage to another. 


This is one of the 28 advantages offered by 
the easy action, light running MODEL 10 






Circular about this and other features sent free 























We manufacture ten . . 
different models of The Smith-Premier 
billing machines to take Typewriter Company, Inc. 
care of all the known } Syren, 14%: 


up-to-date business 
systems. 


Branches Everywhere 
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To the Consumer 
or User 


Below you will find a description of 
CARBON-LESS paper. If you will remit 
to us $1.50 we will send you, express 
charges prepaid, a box of 500 sheets 84x11 
or a box of 84x13 for $1.75. And we will 
continue to supply you, providing we haven't 
a dealer in your city who is selling and 
pushing our goods. 


CARBON-LESS paper—the marvellous new dis- 
covery—is arousing the interest of dealers and 
consumers all over the world. 

To dissatisfied users of carbon paper, our product 
comes in the way of a boon. 

To those who have long sought such device, its 
greatest appeal, perhaps, is effected by reason 
of its CLEANLINESS—for CARBON-LESS 
paper is so clean and white that it cannot soil 
anything with which it comes in contact. 

Taking the place of both carbon and copy sheets, 
its economical qualities are at once discernible 
for in one day much valuable time is saved 
and useless expense spared. A large number 
of copies may be obtained, according to grade 
of CARBON-LESS paper. 

CARBON-LESS paper is not only clean and eco- 
nomical, but PERMANENT. 

It can be used equally well with pen, pencil, 
stylus, and in the typewriter and adding ma- 
chine without the use of a ribbon. 

Copies made with CARBON-LESS paper cannot 
be altered without detection, but, if desired, 
erasures can be made nicely with our erasing 
fluid. 











ARBON-LES 


To the Dealer 


We have said in all of our advertising 
that we would not sell to the consumer. 
This was our intention, but on account of 
some dealers not being sufficiently pro- 
gressive to introduce and push our paper 
properly we have decided to make the 
offer to the consumer. Dealers who are 
already handling CARBON-LESS paper 
will have any replies to the above notice 
to the consumer forwarded to them direct, 
or money received credited to their account. 
We didn’t want to take this stand, as evi- 
denced by our previous advertising, where- 
in we stated ‘‘NO PAPER SOLD DIRECT 
TO CONSUMERS,” but the dealer who 
got into a rut years ago with carbon, and 
is still there, has caused us to make this 
offer. 








CARBON-LESS paper has been so much 
improved in every way that it would take 
another page to describe it. Those who 
are not familiar with the new paper are 
invited to write for samples and discounts. 
Those who have received samples of our 
first effort will be sent new samples within 
a few days. 


Y 





‘DAPER { OMPANY 


GENERAL OFFICES AND WAREHOUSE 
400-402 W-238 St NEW YOoRKCITY 


President and Treasurer, William C. Betts. 
Vice-Pres. and Gen. Mgr., Gilbert Claude Lutz 
Sec’y and Asst. Treas., A. R. Betts 


European Representative, 
M. Erlebach Nachfolger 
Frankfort-on-the-Main, Germany 
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Back of the 
Remington Salesman 


is the Remington Organization—the greatest typewriter 
organization in the world. 


Back of the Remington Organization is the Remington Factory—the 
largest, the most complete, the best equipped, the most perfect type- 
writer plant on the Globe. 





Back of the Remington Factory is the Remington Experience—an 
experience which surpasses that of all other typewriter makers 
combined. 





Back of the Remington Experience is the Remington Policy—a policy 
which insures the enduring confidence of the buying public. 


And back of them all is the 


Remington 
Typewriter 


the oldest and the new- 
est; the recognized 
leader among typewri- 
ters; the typewriter 
which outworks, out- 
wears, outsells and 
outlives every other 
writing machine. 


Remington Typewriter Company 


New York and Everywhere 
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12th Annual Business Show 


Madison Square Garden, New York 


October 22-29, 1910 tir 


isnow a Trade 


@This Show 
Institution. 


@ The co-operation of enough manu- 
facturers to make the 1910 Show a 
decided success is already assured. 


@The attendance of dealers and 
buyers from every State in the Union 
and many foreign countries is going 
to be larger than ever. 


@The many new and interesting 


developments that have marked the .- 


onward march in Office Appliance 
improvement and invention will 
make this the most interesting 
Show we have had. 


@ This is the only Show of the kind 
in 1910. 


@The manufacturer who values his 
prestige will want to be represented. 


@ The manufacturer who knows best 
how to get actual results will be 
there. 

@ New ideas in ticket distribution, 


and other improvements suggested 
by our wide experience, both in 


150 Nassau Street 


Annual Business Show Co. 
Rand-McNally Building 


show management and as exhibitors 
will make this 1910 show a winner. 


@ Diagrams are now ready. 


@ Many of the spaces are already 
taken. The man who wants to get 
a good location must get in line 
early. 


@ Close for your space now and have 
plenty of time to plan your exhibit, 
to get out your special Show litera- 
ture and display—so that you will 
get the best possible results from 
the Show. 


@ Every space in the 1910 show will 
be a gold mine for its owner—if he 
will do his part—we will do ours and 
together we can make things hum 
from the day the show opens until 
doors close. 


@ Every space in the 1910 show will 
be sold. 


@ Write today for details and di- 
agrams. 





CHICAGO 
NEW YORK 


Responsible dealers and purchasing agents who contemplate visiting the show are in- 


vited to send us their names NOW for season passes to be issued to them without charge. 
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The 
Shortest 


Distance 


Between these 


Two 
Points 
is 


The 





STANDARD 


TYPEWRITER 


A Combination of 
Durability— Stability 
Speed — Adaptability 


“The Machine YOu Will Eyveatuaiiy Buy” 


UNDERWOOD TYPEWRITER CO., Incorporated 
New York and Everywhere 
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BILLING= 


@ That’s why the Elliott-Fisher is the Standard Billing 
Machine. 

@ Elliott-Fisher was the original and is to-day the only 
real Billing Machine. 


@ Everybody that knows about billing knows there isn’t 
anything better for billing than the Elliott-Fisher Billing 
Machine. 

q@ A substitute may be offered as “just as good as” the 
Elliott-Fisher for billing, but “just as good as” is always 
an excuse for inferior goods. A horse that’s raised in draft 
harness may be put in the race, but he never trots first. 


@ If you have billing to do use the Elliott-Fisher Stand- 
ard Billing Machine—it is built for billing—runs easy, 
works fast and lasts long at low cost. 


@ The Elliott-Fisher Standard Writing-Adding Machine 
writes, adds, manifolds and tabulates other classes of work 


common to every office. 
@ “Make Toil Easy,” particulars free for the asking. 


€@ Suppose you write to-day. 




















ELLIOTT -FISHER 





COMPANY 


52 Cedar Street, Harrisburg, Pa. 
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REVILO RIBBONS 




















Business and the 





“REVILO” RIBBONS BRING IN THE REPEAT ORDERS 


@ The ribbon that wears the longest and pro- 
duces the best work gets the most business. 


@ Don’t put in a stock of ribbons simply 
because they are recommended ‘“‘the best’’- 
try the ‘‘REVILO’’—compare it with what 


vou are selling—see if it IS the best—convince 


means permanent business and regular profits 
for you. 

@ Test ‘““REVILO” Carbons and see why they 
get and hold the business—sampleson request. 


@ Sample Book of “REVILO”’ typewriter 
papers (twenty-one grades) shows the greatest 


> Mean the Biggest 
| 
= Largest Profits for you. 


variety of the most practical papers for type- 


vourself before you try to convince others. 
| writer use, listed at attractive prices. 


@ You are selling ribbons for the profit you 
make—then sell the ribbon that pleases the 
largest number of users; that ribbon means 
the largest profits for YOU—-sell the ribbon 
that wins out in competition every time 


THE ‘“REVILO.” 


@ The largest and most profitable Supplies 
business is built by selling the line that pleases 
and holds the largest number of customers, 
increased business and profits come from the 
Repeat Orders—not the single sale to a dis- 
@ Send for our handsomely illustrated twenty- satisfied customer. 
| four page catalogue; it shows the largest line 
Send for our catalogue 
and wholesale prices 
to dealers. 


WRITE TO-DAY. 


Oliver 







of typewriter accessories ever issued. 
Supplies are known wherever typewriters are 
used; they have a thoroughly established rep- 
handle the line that 


for quality; 


utation 


He ——— 
OLIVER 
Typewriter @. 
Supplies Department 


Chicago, Ill. 


General Offices: 
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Everywhere 
Pin Their Faith 
to the | 
oy 
“AMERICAN FACTORY REBUILT 
No other 3 No other 
House is House 
Able to Does 
Rebuildas Rebuild as 
WE DO WE DO 











have our dealers CONTINUED to favor us with their orders when it has been al- 
most a certainty that there would be a delay of from 10 to 20 days on account 
of our inability to keep up with our ever-increasing business. 


‘*‘There’s a Reason’’—‘“‘No other House, etc.”’ 


With the opening of our new plant at Newark, N. J., however, we are in posi- 
tion to give much quicker service to our growing host of loyal dealers. 


Let us tell YOU of our CO-OPERATIVE PLAN. 


eee. American Writing 
Machine Company 


345-347 Broadway, 
NEW YORK CITY 
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THE MOST RELIABLE SELLERS 


DORNETTE 22.5 sutton 











The 
J. Dornette 


and Bro. 
Oompany 


—— 1250-1264 
NEVE | Harrison Avenue 
a CINCINNATI 


reece) OHIO 


eo. 


GET OUR 
CATALOG 





LIBRARY SECTIONAL 























100 SHEETS 





FILI GRE E 
LICHT WEIGHT 


TYPEWRITER CARBON 
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The Ault & Wiborg Company 


Fac 


NEW YORK, Cor. Pearl and Elm Sts. 
CHICAGO, 383 Dearborn St. 

ST. LOUIS. 322 No. Third St. 
BUFFALO, 145-147 Ellicott St. 
PHILADELPHIA, 1217 Cherry St. 


MINNEAPOLIS, 729 Fourth St., South LONDON, E. C., ENGLAND, 4-5 St. John Square 


SAN FRANCISCO, 545-547 Mission St. 


ne 





“T Can Bank on That Brand 
Getting Me the Business | 


at a better price than the other dealers quote on the Brands they handle. 
It's the Best of its Kind in Town.” 

Do you feel that way about the Typewriter Ribbons and Carbon 
Papers on your shelves? If not, right now is the time to send for samples 
and prices. Make a test for your own satisfaction—A. & W. Line against 
the one you handle. See which is the better. 


You’ll like PROMFT SERVICE too. 





tory: Cincinnati, O. 


TORONTO, CANADA, 19-23 Charlotte St. 

HAVANA, CUBA, Calle Lamparilla 50 

CITY OF MEXICO, Primera Calle de Lopez, Nos. 16-20 
BUENOS AIRES, 8S. A,, 1059 Calle Mejico 

PARIS, FRANCE, 82 Quai de Jammapes 
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ELECTRICAL 
AGE 


IN REBUILDING 
TYPEWRITERS 


EVERY GENERAL REBUILT 


Enamel—Striping—Decalcomania 


IS REFINISHED 


and the finish is 


BAKED BY ELECTRICAL HEAT 


which absolutely is 


WITHOUT CLOUDING BY GASES 
OUR NEW ELECTRIC OVENS 
































are installed and enable us to 


BAKE FINISH OVER 200 DAILY 














MR. DEALER: Do you want the Best ? y, 
\ THIS IS PART OF THE NEW EQUIPMENT 
A | of the LR 
“HOME OF GENERAL REBUILTS” |, 
General Typewriter Exchange, Inc. ; 
21 Murray Street New York, U. S. A. 
W. H. BEARDSLEY, General Manager 
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Another Revolutionary Idea in 
Typewriter Construction 


It was only a few years ago that visible writing was put forward as a new thing. To-day 
it is generally adopted, and everybody wonders why it wasn’t thought of in the first place. 

Now comes another new idea: Build the frame to fit the mechanism and not the mechanism 
to fit the frame. 

Of course. But why wasn’t it thought of before? The first typewriters had a cumber- 
some frame, improvements came and were built to fit it, and all later developments have been 
largely along the line of making improved mechanism to fit the old frame. 


ROYAL 


STANDARD TYPEWRITER 


The inventor of the Royal simply wiped off the slate and began anew. He got back to 
first principles, and found it possible to make a perfect typewriter with half as many parts 
as the older machines, yet with nothing essential omitted. 

The result was a machine that has no lost motion, nothing to get out of order, noth- 
ing to wear out, nothing to keep in repair. This means the maximum of efficiency with a 
minimum of mechanism and expense. 

There was no thought of making a cheaper typewriter, but of making a better one. When it was com- 
pleted it was found that the Royal could be sold at $65, and that price was adopted as the new standard. 

Thus simplicity not only secured the greatest efficiency and durability, but also saves the business man a 


large item in investment for office equipment. 
Thousands of large users, who could buy any machine they desired, find upon investigation, that for 
efficiency and durability no less than for economy in the original investment, the Royal is best suited for 


general adoption throughout their offices. 
Do you want to know why they do this? Give the machine a chance to show you for itself. Ask to 


have representative call. Or stop in at our office and see the machine for yourself. 


Royal Typewriter Company 


Royal Typewriter Building, 364-356 Broadway, New York 
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Geen | Lhe 
Standard 
Folding 


us| Typewriter 








Inaclassby ttself 








PORTABLE ECONOMICAL ;y 
PRACTICAL VISIBLE | 4° 
BI-CHROME ' Including 
| Case 


The following voluntary testimonial | 


tell its own story: 


Newark, N. J., Feb. 7th, 1910. 


Gentlemen:—Enclosed I hand you my 
check in payment for repairs to my 
Standard Folding Typewriter. The ma- 
chine is equal to new and the job is very 


satisfactory. 
My stenographer thinks it is one of 


the nicest machines she ever operated. 

In view of the fact that I have used 

the machine for three years, giving it 

hard service, ! am very much surprised 

it has held up so well. I think the machine 

is equal in point of service and endur- 

ance to any machine on the market. | 
Wishing you very much prosperity, | 

I am Yours truly, 


FRANK E. SHELDON. 





MANUFACTURED BY 











STANDARD TYPEWRITER COMPANY 


GENERAL EUROPEAN REPRESENTATIVE 


GROTON, N. - U. S. A. A. MUELLER & CO., ZURICH, SWITZERLAND 
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The value of the 


Address ogfaph 


vas PRINTS FROM TYPE 


lies not alone in the quality of the addresses and the speed with which they may 
be printed. It lies also in the address plates and in the convenient method of 
retaining them. 

ADDRESSOGRAPH address plates are composed, as per illustration, of three parts— 
the frame, the card and the printing plate. The surface of the printing plates is clear and 
distinct, and the impressions made therefrom, exact limitations of the best typewriting. 

Cards of any color, with special ruling if desired, can be used for classification purposes. 

The frames which carry the printing plates and cards are furnished with subdividing 








tabs of any style to assist in the arrangement of lists. 
The address plates are filed loosely, Card Index Fashion, in steel drawers equipped with 
drawer followers to keep the plates in an upright position. 


The drawers are held in cabinets. They are labeled on the face to assist in the arrange- 
ment of lists and facilitate the speedy location of individual address plates or classes of 
address plates 

Thus the ADDRESSOGRAPH has all of the convenience of a modern Card 
Index, making a list so retained available for reference purposes. 





So simple is this machine that, by its use, important lists of 
any size or nature can be placed in the hands of any boy or girl 
with the assurance that they will be perfectly maintained and the 
required addressing executed with absolute accuracy. 

The mechanical make-up of the ADDRESSOGRAPH is such 
that the operator can readily see the individuai address plates at 
the printing point before the impressions are made, making it 
possible to skip or print any class or classes of address plates 
This feature is of particular value in addressing statements and 
also addressing classified mailing lists 

The ADDRESSOGRAPH is so flexible that it can be adapted to 
use in any business or department where it is necessary to writ 
and re-write names and addresses to comparatively regular lists. 

ADDRESSOGRAPH addresses are printed from type, are absolutely accurate and look exactly like typewriting. 

With the ADDRESSOGRAPH an office boy or girl can do the work of twenty typists or penmen—can address 1,000 
cards, anything—everything—in less than half an hour. 

The ADDRESSOGRAPH is used in the Mailing Department, the Bookkeeping Department, Payroll Department, the 


Ak 





Shipping Department and in the Executive Offices of Stockholders. 
There is an ADDRESSOGRAPH adapted to every need, no matter what it might be. 


ADDRESSOGRAPH CO., 903 West Van Buren Street, CHICAGO, ILL. 
EE See —“ CS 
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The Emerson 
at *50:2° 


is the most progressive step in typewriter 
manufacture since the invention of the 
writing machine. 








For the Emerson at $50 embodies every principle of 
operation necessary to perfect construction, the employment 
of which denotes a machine as “standard.” 


The fact that such machines have hitherto been sold for 
$100 created the erroneous fact that the classification of 
“‘standard’”’ was used to denote the selling price. 





Besides complying with the established order of construc- 
tion which time has proven necessary to perfect typewriter 
service, the Emerson at $50 is equipped with all special at- 
tachments common to standard machines. 


The Emerson at $50 has set a acw price for standard 
machines. It has taken $50 from the selling price by elimi- 


nating every superfluity and every unnecessary item in the The Emerson 


selling cost. a 
Typewriter 
The Emerson at $50 is typewriter value with every dis- Company 


count off—net writing machine efficiency. It has cut off the 
General Offices: 
waste for the user, but left the dealer a margin of profit which einen 
means more orders and better business. CHICAGO, ILL. 
Works: 


There is some desirable territory open for the Emer- WOODSTOCK, ILL. 
Sole Agents for the 


son at $50 which opens big opportunities for enterprising met ria 
A. MUELLER & CO.., 


Zurich, Switzerland. 
A. Mueller Schaertiin, Mgr. 


dealers. 
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Editor’s Note—We cannot pass the following article 
ation of its unusual force and merit. 
regard as an unusual man—a strong man and true, 


whom we 


ALD TET E EF SOE RT INE 
AEA” AEE RT 
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f0vnded by Geo. Patterson 


CHICAGO, MAY, trog!o. 


true and 
in every 


Every line of it rings 


of Griff Glover to each and every reader of this magazine. 


HE title 
not chosen, and 


above 


unquestionably it 


was only intended that the writer 
should collect and annotate those certain 
salient truths which have been asserting 
themselves with ever inoreasing persis 
tency in the history of the world’s busi- 
ness 
For a number of years thinking men 
have been keenly cognizant of an awaken- 
ing of the world’s conscience. This 


good old world of ours is growing better, 
not worse, as a few misanthropes would 
have us believe 


The transmutation has asserted itself in 


youngest of us can re 
money king could do no 
sufficient 
threw a 


many ways. The 
member when the 
wrong. The possession of a 
this 
immunity, if not forgiveness, 


which would not have 


amount of world’s goods 


mantle of 
over acts and deeds 
passed unchallenged in one of lesser means 
today is, as it were, 


fut the Croesus of 


placed on the is, so to 


and it 
where and 


defensive 


speak, up to him to explain 
acquired his wealth. 
were driven 


from the 


how he 
As the 

the seas and the 

public roads, so the 


being forced from the 


pirates of old from 
highwaymen 
business brigands are 
marts of trade. The 
business are over 
of the world has 


sandbagging days of 
Never in all the 


been such 


history 
an insistant demand for a 
inexorable law of the 
rules and dominates 
of the 
For brute 


there 
square deal The 
survival of the .fittest 


as always, but the definition word 


fittest has been metamorphosed. 


force, actuated by greed and avarice, the 
word is unfolding itself to mean merit, 
worth, ability and all that is worth while 
enduring and lasting It is fully appre 


best assets a corpora 
individual can have is a 
and a reputation 
courteous and 
with whom they have 
corporations, 
and men, as ever, want their full share of 
the world’s patronage, but they also want. 
to survive, the respect and 


ciated that one of the 


tion, concern or 
good, clean business name 
just, generous 


those 


for square, 
treatment of 
o do The concerns 


+ 


great 


nd must have, 


was assigned to me, 


Discussion of the Ethics and Principles of 
Business as Applied to the Conduct 
of a Selling Department. 


By Griff Glover, Vice-President, The Dal- 
ton Adding Machine Co., Poplar 
Bluff, Mo. 


approval of those whom they sell or serve 
\{n hundred factors indicate which way the 
current trends and all mark an 
uplift in every branch of human endeavor. 
In the better class of magazines, objection- 
able advertisements can find no place; the 
following in the wake 
leading dailies are safe 


serve to 


press generally is 
and many of the 
guarding their readers with equal care. The 
yesterday 
and pointed out as a 
legal ability and attain 
steer his clients 
and 


attorney who was accorded 
entree everywhere 
man of such rare 
ments that he could safely 
doors of the 
free to 


ostracized by 


penitentiary 
select their 
honest men 


to the very 
still leave them 
tailors, is today 
The get-rich-quick gentry, the business gold 
brick artists and the commercial and finan- 
cial spell-binders are finding it an exceed- 
ingly difficult undertaking to maintain a 
slippery footing on the outer edges of the 
world. The service cor- 
porations are frankly through the 
press that they must have the good will of 
the public they serve, and they are 
striving to deserve and maintain it 

How a big selling campaign ought to be 
planned Who would have 
the presumption to to himself the 
ability to forge on the 
this master key 


own 


business public 


stating 


earnestly 


and conducted! 
arrogate 
mind 
What 


campaign? Cer 


anvil of his 
to business success? 


successful business 


is a 
tainly not the unloading upon the purchas- 
ing public a certain quantity, no matter 
how large, of unsalable goods at unfair 


profits through slick salesmen by question 
Is it not properly defined as a 
things that 


able means 
conducted in all 
each month’s accomplish- 
insure future 


campaign so 
the character of 
asset to 


ment constitutes an 
achievement? Several things are of course 
needful and necessary to insure the success 
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Conducting a Sales Campaign 


without an expression of our appreci- 
reflects the character of one 
sense. 


We commend the views 


of such a selling campaign. An article, de- 
vice, product or commodity of superior 
merit or quality or more attractive price, 
sound business principles and policy strict- 
ly adhered to, salesmen of intelligence and 
integrity and work, then work and finally 
WORK, of which, not an atom that is im- 
pregnated with painstaking care and in- 
telligence, is ever lost. Scientists tell us 
that nothing in the world is really lost or 
destroyed. This fundamental law of nature 
applies here with telling force. 

All progress, all, is resultant from the 
spirit of unrest inborn to every man with 
red blood in his veins. We all want to do 
things, big things, and worth the doing. 
No real man could be paid to-turn an idle. 
nonproducing wheel. No man wishes to 
engage in or witness an encounter which 
dloes not tax to the utmost the resources of 
those engaged. Knights of old cried out 
for adversaries worthy of their steel. Half 
the pleasure of living lies in past accom- 
plishment and performance and the other 
half is pretty largely made up of expecta- 
tions yet to be realized. Men grow and 
develop in response to the very cares, bur- 
dens, difficulties and embarrassing situa- 
tions which present themselves. Difficulty 
is the sire and trouble the dam of develop 
ment. The giants produced during the re 
volutionary days of this country and the 
giants developed during the period of the 
civil war were not because the Lord was 
making a different character of man at 
those particular times, but because life was 
rife with trouble; great cares and burdens 
were thrown upon the shoulders of the peo- 
ple. They were troublous, arduous times 
and men responded by developing to ,meet 
the tremendous obligations placed upon 
them. 

Work the Key to Happiness. 

What is work? It is the key not only to 
achievement, but contentment and happi- 
ness as well. Hard, hard, uncompromising, 
all absorbing work is joy and there is no 
compromise. A_ single mis-spent hour, 
properly allotted to work, will serve to 
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poison the entire day and rob one of the 
intense enjoymem of a day well spent 
Addison, Steele, or was it Emerson, has 
defined genius as a capacity for hard work. 
No man, none, can do the things worth 
while unless he really works, and few do. 
Many think they do and wonder at the lack 
of results, but few, very, very few, and I 
would even hazard the statement, none 
really think and work and fail to achieve 
their heart’s every desire; but the worker 
must have something worth while upon 
which to bend his energy, and it rests with 
the management to bring it home to each 
and every man on the firing line that he is 
dragging a dead horse 
A wise general seeks 


not engaged in 
around by the tail. 
to bring it home to his men that the cause 
for which they fight is a worthy one. 

In place of endless rules and petty regu 
lations, is it not better to substitute clearly 
defined, easily understood policies and prin- 
ciples that can be ever so briefly summar 
ized as plain old fashioned courtesy and 
honesty, not to be boasted of and thrust 
in the face of the public, but to be put into 
practice and lived up to both in the letter 
and in the spirit? A good man does not 
have to proclaim his worth from the house- 
tops. In a quiet, unassuming way he lives 
his life and lives it right, and soon he is 
known as one of the community’s best as- 
sets. Such is reputation. A business or- 
ganization should be of such a character 
that any man is proud to be identified with 
and part of it. 


A Business Decalogue. 


world has little 
He is reasonably supposed 
a kindred 


The sympathy today 
with Dog Tray 
hunted 
a man is justly judged by the 
keeps. The things to be 
avoided in a selling organization are so 
obvious as to hardly call for enumeration. 


For instance, intelligent business men have 


to have up canines of 
spirit; and 


company he 


come to know that the knocker only lives 
because the fool-killer either has a kind 
heart or is loafing on the job. The very 


children of the counting rooms fully ap- 
preciate that to adopt an India rubber price 
list is simply business harakiri, that to lead 
one’s customers to expect the impossible is 
simply a bid for future trouble. A wise 
salesman will even lessen representation if 
needs must in order to leave something to 
performance. The fault of misrepresenta- 
tion generally lies more largely with the 
management, not the salesman, and so, in 
turn, the salesman should never be misled 
One price to anyone, anywhere, at any time 
and under all circumstances and conditions 
is held to be one of the soundest foundation 
stones upon which a business structure can 
of good 


fundamental rules 


business could be formulated 


rest If the 
sound, clean 
into a decalogue, they would probably read 
somewhat as follows: 
I. 
Never use the name of 
avoided. 


a competitor if it 
can be 


IT. 


Never say unfriendly, unkind or ungenet 


OFFICE APPLIANCES 


ous things of a competitor, its represen- 
tative or its device. 
IIT. 

Grant frankly any point of merit in the 
article, device, product or commodity of 
a competitor. 

IV. 

Never abuse, 
misrepresentation by either 
Knock a man down if you must, 


into controversy or 


slander or gross 


discussion 01 


dignify 


argument 
but do not be drawn 
touch the cat and dog business with a ten 
foot pole 

V. 

Remember that your first obligation lies 
to those who have favored you with their 
valued patronage, and see to it that you are 
entitled to continuance of the 
confidence the purchase implies 

VI. 


Admit frankly every just claim of a com 


enjoy a 


and convincingly 


petitor, but state clearly 





GRIFF GLOVER. 


the points of superiority in your own ar- 
ticle, device, product, commodity, service 
or other point of vantage 

VII. 

Remember that the neglect of business i 
the gravest danger with which your com 
pany is confronted. 

VITI 
you are one 


Remember that family and 


in each man’s custody is the honor of the 
mily 
IX 
Remember that a man may have all the 
ccomplishments and polish in the world 


and still fall short of being a gentleman 
is ninety-odd per cent kind 


X. 


nless he 


“1 


Know your business; know every detai 
it, and know it thoroughly 

\ selling organization in its make-up as 
army presents a paradox if the esprit 


le corps is to be a telling, effective, aggres 





sive force and a reality, not a myth. Every 
private must also be a general. The initia 
tive for assault or retreat, parley or private 
treaty, must frequently rest with him. If 
he is gifted with genius, is what he should 
be or what he can be developed into é 
will in time muster independent forces 


his own, represented by a host of satist 


customers, which, as time passes, will be 
converted into staunch, loyal business 
friends. Everyone makes mistakes except 
the silk hat and high collar, and so long 


as they are not of the heart, the business 


stands in little jeopardy. Dishonesty, how- 


ever, is entirely a different matter The 
horticulturists have formulated rious 
rules for certain pruning at stated periods, 
but they enunciate a sweeping rule govert 

ing the treatment of rotten wood [It is 


that it must be cut out the moment 
covered, without regard to the state 
calendar. This rule should be as inflex 


enforced in any organization as regards 


infraction of strict integrit 


conduct a m 


the slightest 
No business can safely 
hospital 

The success of the battle lies with 
cers and privates alike 
the business world, the officer in comma 
is ffequently too much considered, the mai 
behind the gun too little. The silk hat and 
high collar is altogether too much in ev 
dence for the good of the ‘aust 
dictatorship, too much ce 
little 


mahogany 


too much 
commendatior The 
stall, on 


sure and too 
man in the box 
fortably seated in his cushion swivel 

smoke of battle, gives to: 
If the man hold 
brunt of 


far from the 
tle and asks too much. 
the outpost and meeting the 
enemy’s attack is worthy of the positi« 
occupies, he is worthy of and entitled 
vast number of other things which he 
have if he is to prove a 
loyal, effective soldier 
He is entitled to the 
pathy, and 
management. He is entitled to know 
character of th 


place 


valiant, fa 
confidence 
co-operation Support 
and 
entitled to a 
of those he 


real 
pany. He is 
hearts 


purpose 
own in the represents 
and serves. 


Keeping in Touch With Headquarters. 


In any battle, every man in the engage 
ment, no matter in what capacity he serves 


news trom 


reliable, authentic 
and the front He 


wants 
quarters 
real information of every nature, 


descriptior How fares the left wing? Are 
reinforcements at hand? What th serve 
force and resources of the enemy Vhat 
our own? The nature of their weap 
ammunition and supplies? He fairly reve 
in accounts of achievement f batta 


The house pul 


meet this 


company or individual 


should recognize and 


tion 
and need, It should in reality be th 

fire chat of the bivouac in which 

and should participate. It is a 

“ause and the narratives of veteran and raw 
recruit alike have a thrilling personal 
terest. The official reports of the comman 








der-in-chief are but dull stuff compared to 
the actual experiences of comrades in 
arms, engaged in the heat and thick of the 
fight. On the eve of tomorrow’s engage- 
ment, each to hear from the 
lips or pen of the participants themselves 
the occurrences and incidents of yesterday 
and today, not the opinions and views of 
statistician or theorist, but the actual hap 
penings as narrated by the living actors. 
Whether the recites achievement, 
victory or failure, the sympathetic audience 
will never find it lacking in vital interest, 
nor will it be disposed to criticize the man 


mess wants 


account 


ner of the telling And it is this inter 
change of personal experience and the fa 
miliarity acquired thereby with each and 


fact, circumstance of the 


offers a bond of 


detail and 


hand, 


every 
matter in which 
union between men and management alike 


This is the verv essence of esprit de corps 
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and must exist if the selling organization 
is to be what it should be. 

\ selling campaign is simply a selling or- 
work A battle is simply 
No armies no battle; no 


Properly or- 


ganization at 
armies in action 
organization no campaign. 
ganized, the campaign is always on. In an 
organization worthy of the name, every 
man feels the heart beat of his fellow; he 
shares the confidence of his company; he 
knows he is entitled to it and is determined 
maintain and augment it. He 
headquarters and 


He is not 


to safeguard, 
that all 
in the field alike are upon him 
a non-entity, not an isolated being, but a 


knows eyes at 


valued member of a great and good family. 
He is assured of the heart-felt, sympathetic 
interest of all in his affairs, be they success- 
He has long been in full 


and 


ful or otherw ise 


sympathy and accord with the plans 


ambitions of the men whom chance or 
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merit have placed in command. He will 
work with you shoulder to shoulder, 
through fair weather and foul. He will not 
only carry a message to Garcia, but his 
heart will be undisturbed, for he knows 
there is no treason in the document in his 
breast. It is being whispered from outpost 
to outpost that some important movement 
is about to be made, general field orders 
are on the eve of issue, a concerted on- 
slaught is to be made upon the enemy, 
standards are to be. advanced, records 
smashed and a forward stride made in the 
battle for supremacy. The consciousness 
of coming conflict is in the air. At the 
first blast of the trumpet every man is in 
the saddle. He leans far out on the neck 
of his well trained steed and whatever the 
especial need or demand, whatever the 
charge, such a force presents a solid, un- 
wavering, invincible front. 


Sensible Suggestions for Office and Shop 


“burden” to be 
materials in esti- 


N MAKING up the 
| added to the cost of 


mating the “flat cost” before adding 
the “general” and “department” burdens, 
there is one feature that is nearly always 


that some materials cost a great 
than 


weigh, credit, 


neglected 
others to order, receive, 
store, inventory, re- 


to say noth- 


deal more 
count or 
count reweigh, and charge; 
g of the fact that while some of them re- 
main but comparatively short time in stock, 
may be on hand one or more 
being called for: also that the 


others again 
years before 
deterioration in quality of some is much 
others 


fact demands that to 


greater than of 


Recognition of this 


the nominal cost of the articles, as shown 


by the bills and freight charges, different 


should be added, in order to 


percentages 


get the real cost to be charged to the sev 
eral jobs on which the materials are used 

In some instances, simple or even com 
pound interest should be added to the 
billes values and the transportation 
charges As an example, in piano-making, 
where it is the custom of the best manu- 
facturers to keep some of the wood used 
in construction from seven to ten years, to 
season thoroughly, before using it; and in 
the manufacture of printing presses, where 
the special tool steel used for some of the 
anti-friction rollers under the beds may 
have been kept twenty years or even more, 
inder the (perhaps very correct) impres- 
sion that steel betters with age. 


Envelopes. 
Envelopes that are much too large for 
the matter sent therein are apt to get torn 
in the mail bags, and 


more especially in the letter carriers’ pack- 


through on the sides. 


ages; and to endanger tearing of their con 
tents. A snug fit is the safest. 

The sender can not very well prevent 
his letters getting slipped into the open 


sides or ends of envelopes. containing 


By Dr. Robert Grimshaw. 


printed matter from other establishments; 


but by 
sendings he can at least lessen the liability 


being careful about his own mail 


of their getting sent to the wrong address 
and perhaps waste-basketed unseen. Closed 


letters and open sendings should _ be 


dropped in opposite sides of the _ street 


mail-box, so as to lessen the liability of the 


latter class of sendings serving as traps 
for the former, 
“I Know a Bank Wherein the Whiled 


Time Goes.”—(Shakespeare—adapted). 
“T know a bank whereon the wild thyme 

grows.”) 

If there is one place of business more 
than where the value of time 
should be appreciated, because it represents 
money, and money there is handled on a 
very small basis of profit, it is in a bank. 
But just there one often finds losses of 
time which are astonishing. These losses 
re partly caused by so-called “red-tape,” 


another 


as the English put it, or “green table,” as 
the Germans have it; but partly also by the 
very arrangement of the office. I have in 
view a small bank in which the two count- 
ers for the public are arranged at right 
angles to another, and the 
hind them so placed that every time any 
one comes in to transact business, the pre- 


one desks be- 


liminary work is done at one counter and 
the final payment or reception at the oth 
er; but this calls for the clerks at the first 


counter going around the corner to 
the furthest end of the second one. 
and vice’ versa; passing some who 


have nothing to do with the general public 
at all, 
quotations, writing letters, and so on. It 
just happens that right in the angle there 
is a congestion in the rear compartment it- 
one clerk must wait for another to 
get throygh before he can get by; so in the 
customer waits, and the 


but are simply looking over stock 


‘2 
seit; 


meanwhile the 


bank pays the bill for the lost time of its 
employes. As this is an establishment in 
which the current of business is pretty 
steady, it will readily be seen that this time 
costs more than if there were only one cus- 
tomer every half-hour, as in some country 
banks. Under the latter conditions the 
loss of time would be “only” that of the 
customers; but that is also worth consider- 
ing when there is an opposition bank next 
door or across the street. 

In how many other kinds of business 
establishments does the “whiled time go?” 
And why? 

“Tote Boxes.” 

“Tote” is a most excellent word of 
darkey origin, belonging South of Mason 
and Dixon’s line, and probably used on ac- 
count of difficulty in pronouncing the dou- 
ble r in “carry.” If any one has a more 
effective and appropriate name than “tote 
box” for a receptable on wheels, intended 
to transport articles short distances in a 
factory, I should be glad to hear it. In the 
mean while, it may be well to point out 
that such boxes, unless intended to run on 
narrow-gage tracks in the shop or factory, 
should be on castors with universal move- 
ment; this will make them more easily di- 
rected, and save marring the floors. 

Substitute for Paper-Fastener. 

If one has at hand no clip or other kind 
of paper-fastener, and wishes to join two 
or more sheets .together, at least tempo- 
rarily, so that they may not be separated 
accidentally, a very convenient way is to 
turn down the upper left-hand corners of the 
parallel tears about a quarter of an inch 
apart and three eighths of an inch deep, 
at right angles to the fold, and turn the 
tongue thus formed in the opposite direc- 
tion from the “dog’s ear” first made. This 
arrangement permits of “turning the 
leaves”; and the fastening is easily undone, 
without disfiguring writing or printing, 
even if the tears should go so far. 








Value of the Business Show 


gathering together 


AS the idea of 
H under one roof all of the 
lines of business appliances and sta 
tionery any merit? Does exhibi 
exhibitor? 


leading 


such an 


tion pay the These are ques- 
tions that seem too easy to answer. But if 
I say YES, as I do say it most emphatic 
aily, I must give some logical reasons. 
When the matter of exhibiting at an of 
fice appliances and business system show 
was first broached to me, I was sales-man- 
ager for one of the typewriter companies 
The idea was untried in our field. It struck 
me very favorably right at the start, but we 
were a conservative lot and discussed the 
finally decid 


from 


matter for some time before 


looking at the matter 


ing After 
every angle, it was concluded that the plan 
That conclusion 
has since been demonstrated to be entirely 


The market place, the gathering 


was economically sound. 


correct 
of merchants and producers in a _ certain 
locality, as close together as possible, is 


the oldest known method of selling and ad- 


vertising Its modern successor, the de- 
partment store, is only a slight modification 
of the same idea. In most cities, the public 
markets are the same today as they were 
centuries ago—a little sanitary per- 
haps, and the cash register, adding machine, 


the account register and 


more 


typewriter, and 


loose leaf book have superceded the pen 
and money bag. But the principle is there 
The business show idea, the getting to 


gether under one roof at a convenient place, 
of all time and labor 
saving, in the conduct of the office, store 
and factory is not a new idea—but a 


modern devices for 
new 
application of a proven successful business 
institution To 
at a (he is the general manager of 


one of the largest express companies) “I 


quote one of the visitors 


show 


can go there and see under one roof all the 
latest and most improved time and labor 
saving devices for the business man’s use 
They are side by side, for comparison and 
discussion, and because of this show I can 


see more in one day than IT could in one 


month or more if they were scattered all 


over the city, or all over the country.” 
It is obvious that an article, however well 


and favorably known, that is not on exhibi 


tion for comparison and discussion, loses 


much of its have had 


former prestige | 


that the shows 


many proofs value of the 


cannot be accurately 


devices there that 


exhibitors 

Men will see 
they wil! make 
have use for until a year or even two years 
there [ can pont 
cases like that. 


to the 


measured 


notes of and perhaps not 


after they saw them 
out several definite from 


personal ¢ xperience It is reasonable to 
assume that there must be hundreds of 
other similar cases [There are few if any 


How an Exposition of Office Appliances, 
Machinery and Accessories Benefits 
Manufacturers of Such Goods. 


By Louis H. Mory, Treasurer, Annual Busi- 
ness Show Company. 


manufacturers of either devices 
make some im- 


successful 


or supplies who do not 


provement in their wares at least once a 
year This is particularly true of time 
saving mechanical devices and _ supplies. 
The buyer may know a device, and not 


know of an improvement that would cause 
him to buy it. I have been a salesman and 
know that many a man gets a turn down in 
a prospective customer’s office because “I 
know all about your machine, and it will 
not do my work.” He does not know that 
the device has been improved so that it will 
do the work he wants done. Where is there 
a better method of EDUCATING the 
buyer or prospective buyer than at a place 
that he has come, to for the very purpose 
of acquiring more knowledge? The sales- 
man may and usually does try to answer 
the man who “knows all about it” (and 
there are many such) but he hasn’t the 
goods right with him to SHOW, and more 
makes a such a 


” 


often loses than sale in 


case, 
Business Show Big Trade Creator. 


The value of the business show to the 
manufacturer who is just entering the field 
with a new device or supply cannot be told. 
The amount of publicity and comment a 
meritorious new device gets when shown 
under the favorable conditions created at a 
show of this kind could not be purchased 
at any price in any other.way. If the ex 
device (or an old one 
awake, he 


hibitor of a new 
either for that matter) is 
will acquire more intimate knowledge of 


the public’s wants and as to whether or not 


wide 


his product satisfies those wants in a week 


a year of 


than he could in 
costly effort to get in 
exhibitor at a 
that had 
recently 


at the show 
painstaking and 
touch by other means An 
had a device 


and 


show, who 
cost much thought 


told me that he had spent only two days 2% 


recent 
money, 


the show when he realized that while hie 
had a clever device, there was something 
wrong with it; it didn’t fill any particular 


want in the form in which he had it He 
and asked for criti- 
everyone in 


sent for his inventor 


and suggestions from 


and the result is that they 


cisms 
his booth 

produced a 
that not only meets a long-felt puklic 
the show—hbut 


have 
machine since the last show 
want 


1 a want ascertained at 


ane 








meets it so well that this manufa 
at this time 
plant in which he can meet the demand for 
his machine. What 


show to this manufacturer? 


looking for a new and larger 


was the value f the 


The dealer, as the stationer who handles 
specialties has come to be called, visits the 
show for the purpose of meeting the manu 
whom he has been doin 
to see the improvements in 


facturer with re 
business and 
his lines as well as to secure agencies for 


The 


usually has his 


new devices and supplies. manufac- 
turer who has an exhibit 
ablest demonstrators and 
The visiting dealer thus learns more about 
the product for which he has an 
than he could in any other way. He has an 
opportunity to actual demonstra 
tions and sales to the most widely varied 
The valuable knowledge he 
sales 


salesmen there 
agency 
watch 


buying public. 
thus acquires is imparted to his ow: 
force at home and in that way the 
of the business 
tended over the whole country 
proven fact. It is why certain dealers from 
as far away as Texas, Kansas and Minne 
sofa whom I know personally come to the 
show year. The show has become 
the market place for the dealer 


value 
builder is ex 
This is a 


show as a 


every 


The stimulating effect the atmosphere of 
enthusiasm at such an exhibition has on 
force is an advantage not 
fact, and a valuable 


one’s sales often 
thought of, but is a 
fact. This is particularly true of the manu- 
facturer who has a branch office in the city 
with a large force of salesmen. No 
nan worthy of the name can spend a few 
hours at the show and not be benefited very 


sales 


materially by it 

The 
withhold their fire until they could see the 
enemy’s would have 
made a good salesmanager. The PER- 
SONAL APPEAL, the face to face selling 
talk, is after all the most potent method of 
and the show certainly affords the 


general who ordered his troops to 


whites of the eyes 


selling 
ideal condition 
yreatest number of interested people in the 
shortest possible time and at the slightest 
While salesmanship on 
nly sup 


necessary for reaching the 


possible expense 
paper is effective, as a rule it is 


plementary. It merely tries to pave the 


way for the salesman. It simply enables 
the salesman to get close enough to see 
the whites of the prospective buyer’s eyes 
without too much waste of time The 


show does not sell your goods 
simply provides ideal conditions—it brings 
thousands of people right to you who ar 


ptive frame of mind, who want to 


in a rect 
be convinced that the things they have 
come to see are worth buying, because they 
will make the conduct of business isiet 





and quicker, as well as cheaper. The manu 


T 


facturer who takes advantage of the favo 


able conditions created and has a few live 
salesmen and an attractive exhibit makes 
his space a gold mine 

An incidental feature of great valu 


OFFICE APPLIANCES 


zines articles about themselves that inté 
est but only incidentally advertise 

Some of the advantages of business 
shows may be summed up briefly in the 


ollowing terms 
Exhibitors meet old and prospective cus 


tomers face to face 


[he merits of the goods are presented by 
demonstration and word of mouth, and the 
ctual goods are on the spot to be ex 
piained 

Objections and criticisms can be met 
nd answered, and if the goods a t 
ight, one can learn what their faults are 
nd how to correct them 

Various lines are concentrated under one 


Business Practice for Commercial 


exhibitors at the show is the general pub 
licity they and their wares get in the wa 
of reading matter about the show publishe 
in the newspapers and magazines all ove 
the country. Such advertising cannot 
bought as mere space Its value is great 
or the corporations would not spend thou 
sands, even millions in paying press agents 
and writers to produce and have published 
in the reading columns of papers and mag 
HERE are few commercial schools 
in the United States whose system 
offers a more complete business 
training than that of the Rapid Shorthand 
School of Detroit, conducted by R. J 


Me Kechni *s 


prac 


Mr. 
students for 


McKechnie, 
preparing his 
offices 


with 


principal 
system of 
and business houses 
is almost that 
Office Appliances in previous issues He 


worked the however, in 


tical work in 


identical advocated by 


has matter out, 


some detail and a description of his meth 


ods which have proven to be successful 
in the highest degree, will no doubt be in 
f this magazine 


letter re 


teresting to the readers 


| 
in substance from a 


We quote 
cently received from Mr. McKechie, who 
says 

“T believe it is as important for a grad 
uate of a shorthand school to know how to 


use the different office appliances as it is 
to write and read shorthand. Nearly every 
office one or more of the 
saving devices now on the 
and we find that the student who knows 
how to use these appliances is always given 
the preference when seeking employment 
“We have a special course the students 
go through after they have completed the 
The first day is taken 


business has 


labor market, 


shorthand course 
up in writing and answering “Stenographer 
Wanted” advertisements and writing letters 
of application. The student then enters the 
employ of an imaginary concern who manu 
engines, and it is their 


facture gasoline 


duty to answer all the correspondence, 
handle the card and letter files, the follow 
up system, the freight arrival notices and 
delivery receipts, bills of lading, telegrams, 
notes, drafts, checks, and in fact every 
thing that could possibly be asked of a 
stenographer \s the course progresses 
the files are changed so that they thor 
oughly understand all the different kinds 
of files 

“The student is also required to print 
large quantities of letters on the Printo 
raph, Mimeograph and Neostyle machines 
nd then mail these letters using imita 


stamps and the latest mailing, sealing 
They 
and make 


nd st imping devices also do the 


billing and 


carbon copies 


manifolding. stencils 


How a Detroit Commercial School Equips 
its Graduates for Practical Work. 


“Although we have only been established 


Detroit. we are grad 


other 


a year and a half in 


uating more stenographers than any 


and I believe we owe our success 


school 


largely to this special branch which the 


business men show they appreciate by call 








. M’KECHNIE. 


ing on us continually when need of ste! 


ographic help.” 


Work of the School is Complete. 
The work of the Rapid Shorthand School 


the things 


teaches stenographers not only 


customarily taught, such as rapidity and 


iccuracy in shorthand and typewriting, but 
he 


ilso just how much work he or s can 
do in business day They know how 
many card records, rorn letters, di ‘tated 
letters, mimeograph stencils, etc., they car 


business day, especially when, at 


do in a 


the same time, they must answer the tele 
phone, enclose catalogs, file letters and do 


other work of a similar character 
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root, affording opportunities for examina- 
tion that business men are fairly compelled 
to take advantage of. 

Visitors to business shows come in a re- 
ceptive frame of mind and learn of im- 
provements and devices which they might 
not hear of otherwise. 

Visiting dealers learn at business shows 
valuable information regarding proper dem- 
onstration and sale of devices they handle 
and desirable new devices. 

By the meeting of minds and by reason 
of the friendly rivalries created at business 
shows, enthusiasm reaches white heat, and 
every exhibitor, demonstrator and salesman 
is correspondingly benefited. 


School Students 


The difference between an experienced 
and inexperienced stenographer is that the 
individual who has had one or two years’ 
experience knows something, for instance, 
about the routine and the papers involved 
in a shipment of gbdods by freight and by 
express—knows the general appearance of 
an expense bill, a bill of lading, a freight 
arrival notice, shipper’s receipt, etc. That 
is to say, they are acquainted in a general 
way with the matters which arise in the 
daily routine of business and this informa- 
tion gives the experienced person a big 
advantage over one who has to learn all 
of these minor, but nevertheless important 
points, 

Then, too, there are the various filing 
systems in use in the business offices of 
the country. There are different arrange- 
ments for filing papers and correspondence. 
There is the alphabetical method, the geo- 
graphical arrangement, the arrangement by 
subject, the chronological arrangement, flat 
filing, vertical filing, indexing and cross 
indexing. The experienced stenographer 
knows something of nearly all of these 
systems, depending upon the nature of 
her former employment, The experienced 
stenographer knows something of the or- 
dinary business duties connected with her 
position such as the use of checks, deposit 
tickets, etc. In short, she is more or 
less well equipped to enter any position 
and to possess herself of such additional 
knowledge as the requirements of a new 
position may demand without having to 
learn everything from the ground up. 

The burden imposed upon the inexperi- 
enced stenographer who has to learn all 
of these things while doing other work 
in an office and attempting at the same time 
to make good in her position is very great 
and if commercial schools would pay more 
attention to preparing students for all of 
their actual work instead of only a part 
of it, better results would be scured. 

The Rapid Shorthand School is to be 
congratulated upon having taken an ad- 
vanced stand in the field of business educa- 
tion, and we predict that it will meet with 
increasing success as its policies become 
better and better known. 








A commercial article to be worth exploit- 
ing must have in itself such absolute value 
that it will find a limited market without 
promotion of any kind. 

It must have back of it as its promoters, 
men who themselves are worthy, who are 
honest and sincere in their belief in the ar- 
ticle they sell and who by reason of that 
sincerity and belief are able to convince 
customers that their commodity itself is 
meritorious. 

If, in the beginning, the proposition is 
organized this way, this color should apply 
and will apply eventually to the manufac- 
turing force, the publicity force and to the 
sales force. 

An article may be of sufficient value to 
sell itself in a limited way-but it will never 
be the means of building up a great enter- 
prise until the public at large become ac- 
quainted with it. This is accomplished 
by advertising and by means of a compe- 
tent sales force; for a company to obtain 
the widest field and become a great pulsat- 
ing force in the business world there must 
be absolute harmony between both the ad- 
vertising and sales force. 

A specialty must establish its right to be 

and its right to be is found in either one 
of these reasons: 

First—Because it is equal to other arti- 
cles at a lower price. 

Second—Because it is better than others 
at the same price 

Third—Because it is better than others at 
a higher price. 

Its advertising will be determined and in- 
fluenced by the class into which its manu 
facturer places it and thereafter both its ad- 
vertising and selling arguments must be 
based on its class selection. 

Assuming that the article to be adver- 
tised is in one of the two latter 
i. e., a better article at the same price or 
a better one at a higher price—because 
those are the classes to which most high 
grade articles belong—the exhaustive plan 
for publicity which should be pursued to its 
complete result would depend upon circum- 
stances largely—scope of campaign desired, 
territory to be covered, amount of adver- 


classes, 


tising appropriation and finally on the class 
of goods themselves—but I am well satis- 
fied that as a publicity proposition I should 
adopt some form of advertising which 
either in the matter itself, in the illustra- 
tions, or in some distinguishing characteris- 
tic would be distinctive and I would do 
that whether the article be one of daily 
consumption or one less often purchased. 

An advertisement which does not bring 
out the peculiar characteristics of the arti- 
cle advertised or the concern manufactur- 


ing it is probably quite as much a help to 


Advertising and Selling a Specialty 


Address Delivered by William Allen Dyer, 
General Manager of The Smith Pre- 
mier Typewriter Co., Before The 
Rochester Advertising Men’s 
Club, March, 31, 1910. 


its competitor as to the institution paying 
for the space. In the old days of partner- 
ship or individual ownership of a business the 
individuality of the man owning the business 
permeated the whole institution. His goods 
were John Smith’s goods. They carried in 
to their makeup his characteristics of hon- 
esty and worth. What he said publicly 
was probably very brief but to the point— 
blunt and honest—as he was. His sales- 
men imbibed the same spirit. In 
days of great corporations too often this 
sturdy individualism is unknown and it is 
and must be supplied by the advertisements 
of a concern, which with the statements 
made by the selling force constitute all the 
knowledge which the great public may have 
of the institution itself. Consequently, 
there must be individuality so that the con- 
cern or its articles may be always recog- 
nized—and the great advertisers of the 
world concentrate to that end either in 
form, method or illustration—and the ad- 
distinctive and char- 
thus becomes 





these 


vertisements become 
acteristic, and the concern 
more widely known. 

There are many good examples of wise 
advertising individuality and there are also 
some very silly ones even though by the 
latter means a certain publicity be ob- 
tained. 

But monotony must be avoided. “99 per 
cent pure” and “It floats” with the well 
known picture of the soap itself have made 
Ivory Soap famous. “You press the but- 
ton, we do the rest” and “If it is not an 
Eastman, it isn’t a Kodak,” have made the 
Kodak sought after from pole to pole and 
in all countries, but if every advertisement 
of Ivory Soap or the Eastman camera said 
exactly the same thing and in the same 
form it would be tiresome. The individual- 
ity in the advertising as in the human be- 
ing must be always there. John Smith’s 
face must always be the same to me and to 
you in general appearance. If he changed 
his face every time you and I met him he 
would not be John Smith to us, but if he 
always said the same thing to us with the 
same expressions we should get very tired 
and should not want to see John Smith 
so often. So it is in advertising. The John 
Smith Company must in its general form of 
advertising maintain a certain style or in- 
dividuality but it should avoid monotonous 
repetition as the sailor would avoid shoals 
or rocks. 

Should Be Simple and Direct. 


Next to distinctiveness that advertising 








is of the highest and most convincing kind 
which is simple, direct and conveys to the 
reader in brief form the same fact or facts 
that he would be told if the owner or seller 
were personally present. In other words, it 
should be the natural, sincere, enthusiastic 
talk that a merchant would use when selling 
goods over his own counter. 

I believe that an advertisement of a spe- 
cialty should contain, if possible, three 
characteristics. One—a 
ment why the goods should be purchased, 


reason or argu- 
describing possibly a characteristic feature. 
Two—an illustration of the article itself or 
one indicating its use and Three—a state- 
as to when and how the goods can 
be obtained. Price is not always important 
and indeed is generally least important. 

It is dangerous to get too many features 
or to speak of too many reasons or argu- 
ments in one advertising space. The ad- 
vertisement then becomes too much like 
the discharge from a shot gun. It may hit 
its mark—it may not. If it does it is apt to 
make but a feeble impression. It is not 
the sharp stinging crack of the well aimed 
rifle shot hitting the bulls eye with re- 
sounding ring. It is like the Mother Hub- 


ment 


bard, covering everything and _ touching 
nothing. The average mind can grasp but 
one or two ideas at a time at most, and 


is better able to assimilate an advertise- 
ment or to have made upon it a deep, defi- 
nite, abiding impression if only one thing at 
a time is spoken of and that forcefully. 
Again, given natural, simple advertising 
of forceful individuality, good as it is, it 


will not avail if it is allowed to be spas- 
modic or intermittent. Just as “one swal- 
low does not make a Summer” nor one 


shower fill an empty well, so publicity that 
is not persistent will but result, to a large 
extent, in money being wasted. Keeping 
everlastingly at it is just as important in 
the homely art of advertising a soap or ko- 
dak or a typewriter as it was in the more 
heroic and spectacular campaign of a Von 
Molke, a Sherman or a Grant. “I’ll fight it 
out on this line if it takes all Summer” 
needs but to be repeated to evidence the 
value of persistency in anything. 

I do not feel competent to address people 
like yourselves who are making a specialty 
of advertising or whose commodities differ 
from mine in many ways and therefore 
whose methods of publicity must vary, on 
the subject of general advertising. Each 
man has his own views as to copy, form, 
method and medium. But I think we can 
all agree that advertising should be sincere, 
natural, as specific as possible, as timely as 
it can be made—(for it would seem silly 
to advertise Christmas trees in June)—per- 
tinent, distinctive of the concern paying for 





space—so reasonable as to be completely 
and not spasmodic, but persist- 





convincing 
ent. 
Again, advertising a specialty is so large- 
ly dependent upon the amount of money to 
be used in publicity that it is difficult for 
one man to indicate fairly to another the 
best method or medium for him to adopt. 
I would characterize all kinds of public- 
ity as good. We used magazines, 
newspapers, bill boards, posters, electricity, 


have 


return 

various others 
result, but in our advertising we 
determined upon course. First, that 
having no simple trade mark easy of adap- 
tation for advertising, we should character- 
ize our publicity always with a picture of 
itself the words “Smith 
Premier” in a distinctive type and that 
every advertisement should contain at least 
and that as forcefully put as 
possible, the Smith Premier should 
be bought and where. 

\s an illustration of method:—If we 
determined upon a magazine campaign we 
would take all the monthly magazines and 
segregate them three classes—“lines 
of battle” as it were, putting into the first 
line those periodicals that we consider th« 
best and that we could use with a minimum 
appropriation, and into the second line of 
or the next most ap 


folders, circular letters, post 


blotters with 


novelties and 
varying 


one 


the machine and 


one reason, 


why 


into 


battle the next best 


propriate for our and into the 
third the balance which we might use with 
our largest appropriation. But probably— 
and we so believe—no advertising is of final 
avail in 99 100—where one 


kind of medium is used, for that 


purpose, 


cases out of 
method 
particular class of publicity must be sup 
ported by other kinds to secure the great 
Our particular product has 
magazine field in America—shall 
more productive—but more to be 
“bread-and-butter” advertising for 


est results 
found the 
| say not 
used as 

various reasons,—but we have never failed 
to support this magazine advertising with 
other kinds. We have used the daily press 
and at times—say once or twice 
a year, have entered upon a special cam- 
paign using the metropolitan papers and 
newspapers of the larger cities. And when 
we have found we needed special support 
used either bill-posting 
quantities of folders 
and all the time we have thor- 
the personal 
evidenced—outside the 


liberally 


besides this. have 


or distributed large 
r circulars, 

oughly believed in appeal 
wietht a only the 


cards, 
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visit of a salesman—by a personally signed 
directly typewritten letter, and we have es- 
pecially favored the latter because it in it- 
advertisement 


self, well done, is the best 


our particular commodity could have. 
Must Have a Good Article. 


Given a good article, a hundred per cent 
good—backed by worthy men, who sincere- 
ly and enthusiastically believe in it, and 
whose belief is positively shown in its pub- 
licity—advertising that is distinctive, char- 
acteristic of both goods and manufacturer 

and a long start has been made toward a 
successful issue. But after all, advertising, 
however good, is simply a link in the chain, 
for no article can make a wide market for 
itself without a thoroughly enthusiastic, 
well equipped sales force imbued itself with 
the spirit of the promoters and this enthu- 
siasm must permeate the whole establish- 
ment from the office boy and janitor to the 
president and back. 

[In such a case, and then only, does the 
proposition become an institution, all cor 
relating and assisting toward one end. And 
in advertising is ol 
force 


the greatest success ) 
tained where the 
recognizes that the company and its goods, 


form an institution 


well-trained sales 
and they themselves, 
and co-operates with the advertising of the 
company intelligently to make it effective 

For instance:—In our organization, 
whenever, and indeed before, our advertise 
ments are inserted in a medium, or when 


ever a special advertising campaign is 
planned and instituted, every salesman in 
ur force is sent a brochure, which is a 


fac-simile of the series of advertisements, 


ind the branch office with which he is con- 
nected is notified just what publications or 
advertisements will 


papers the appear in 


-¢ 


is trained, and it is par 
wants to make the most 


and when, and he 
f his duty if he 
f his opportunities for himself and his 
‘ompany, to be lively and active during and 
advertising is effec 


mmediately after the 


Many 
arranged to treat, in the 


times these special campaigns are 
series of adver 
tisements, of the features of the 
one succeeding the other, and the 
advance to the 
line of work 
advertise- 


special 
machine, 
sent in 
him a 
which the 


being 
outline for 


brochures 
salesmen 
vith his customers 
ments themselves, as they appear later, aid 

The 


1 d inde¢ d the 


whole purpose of our advertising 


— 
ny specialty 


advertising of 
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where the consummation of a sale lies in 
the hands of a salesman, must be to bring 
the customer and salesman to a common 
meeting point, 

We go further than simply acquainting 
our sales force with our advertising plans, 
for we believe that after all is said and done 
the best advertisement is a well-informed, 
well-equipped, well-trained, earnest, enthu- 
siastic, gentlemanly sales force,—and every 
salesman who connects himself with our 
company is obligated to learn thoroughly 
the company’s goods, their mechanism and 
use, acquaint himself with its methods of 
sales and the company’s policy, as well as 
its advertisements and methods of public- 
ity. 

And we have gone farther than that. Be- 
lieving, as we do, that our interest in our 
customers should not cease when the arti- 
cle is sold, that we should sell service as 
well as goods,—we have called and do reg- 
ularly to our home office, the foreman of 
our repair shops to take a brief course in 
the up-keep and adjustment of the ma- 
chines, to the end that our customers may 
be well satisfied after they have bought our 
goods, for we believe that the highest final 
form of advertising is a_ well-satisfied 
clientele, and have prided ourselves that we 
have never yet had permanently a dissatis- 
fied customer. 

(nd if we had no other than a pruden- 
tial reason for this, or for our interest in 
our patrons, we must do it for that alone, 
when we consider that in the United States 
the big customers of today were the users 
of but single typewriters less than five 
years ago perhaps. 

[ am pleased to have appeared before 
your energetic, successful club. I am more 
than thankful for the earnest attention you 
have given my hastily collected thoughts, 
but I am most of all glad to feel the enthu- 
which permeates your association 
and floods back to make your speakers 
give of their best to you. 

I shall carry back to my city with me 
abundance of it—thanks to you—and real- 
ize more than ever,—that “faith and enthu- 
siasm will accomplish always,” and in the 
homely every day work of marketing a 
typewriter, that it will sell meritorious 
goods against cut price and low grade 
methods where nothing else will, for, like 
you advertising enthusiasts, we salesmen 
must have faith and enthusiasm always in 
the goods and concern we represent. 


siasm 











What They Say About “Booze.” 


A Few Impersonal Hints to Salesmen, Manufacturers and Users of 
( Office Appliances—Likewise to Publishers and Preachers—Designed 
to Promote Better All-Around Efficiency.—By our Old Friends, 


Martin Luther, the Queen of Madagascar, et al. 


In connection with the discussion of 
what whiskey is, the editor of McClure’s 
presents the following interesting expres- 
sions of opinion on this subject: 

Joseph Chamberlain, the great English 
Statesman, says of whiskey: 

“If there is in the whole of this business 
any single encouraging feature, it is bound 
to be found in the gathering impatience of 
the people at the burden which they are 
bound to bear, and their growing indigna- 
tion and sense of shame and disgrace which 
this imposses upon them. The fiery ser- 
pent of drink is destroying our people, and 
now they are awaiting with longing eyes 
the uplifting of the remedy.” 

Sir Andrew Clark, the great London 
physician: 

“IT am speaking solemnly and carefully 
in the presence of truth, and I tell you that 
I am considerably within the mark when I 
say to you that, going the round of my 
hospital wards today, seven out of every 
ten owe their ill health to alcohol.” 

The late Edward Everett Hale: 

“If anybody will take charge of all Bos 
ton’s poverty and crime which results from 
drunkenness, the South Congregational 
Church, of which I have the honor to be 
the minister, will alone take charge of all 
the rest of the poverty which needs relief 


in the city of Boston.” 


Robert G. Ingersoll’s opinion of whis 
key: 
“Tl am aware that there is a prejudice 


against any man engaged in the manufac- 
ture of alcohol. I believe, from the time 
it issues from the coiled poisoned 
worm in the distillery until it enters into 
the hell of death, dishonor, and crime, that 
it dishonors everybody who touches it 
from its source to where it ends. I do not 
believe anybody can contemplate the sub 
without becoming prejudiced against 
the liquor crime. All we have to do ts to 
think of the wrecks on either of the 
stream, of the suicides, of the insanity, of 
the ignorance, of the destitution, produced 
by the devilish thing 

“And when you think of the jails, of the 
almshouses, of the asylums, of the prisons, 
of the scaffolds upon either bank, I do not 
wonder that every theughtful man is prej 
udiced against the damned stuff called al 


and 


ject 


side 


cohol.” 
Abraham Lincoln 
“The liquor traffic is a cancer in society, 


{From McClure’s Magazine for April, 1910.] 


vitals and threatening de- 
regulate it 


eating out the 
struction, and all attempis to 
will not only prove abortive, but will ag- 
There must be no more 
must 


gravate the evil. 
attempts to regulate the cancer. It 
be eradicated, not a root must be left be- 
hind; for, until this is done, all classes must 
continue in danger of becoming victims of 
strong drink. 

“If it is a crime to make a counterfeit 


dollar, it is ten thousand times a worse 
crime to make a counterfeit man.” 
Martin Luther: 


“Whoever first brewed beer has prepared 
a pest for Germany. I have prayed to God 
that He would destroy the whole brewing 
industry. I have often pronounced a curse 
on the brewer. All Germany could live on 
the barley that .is spoiled and turned into 
a curse by the brewer.” 

William McKinley: 

“By legalizing this 


traffic we agree to 


share with the liquor-seller the responsi- 
bilities and evils of his business. Every 
man who votes for license becomes, of ne- 


cessity, a partner to the liquor traffic and 
all its consequences—the most degrading 
and ruinous of all human pursuits.” 

An extract from a letter by Archbishop 
Messmer, of Milwaukee, to the National 
Model License League: 

“The fact cannot be denied that 
called the 
specifically 
ally conducted, has been a source of untold 
The material ruin of tens 


what is 
American saloon—for it is a 


American institution—as gener- 


misery and sin. 


of thousands of families, and the moral 
ruin of tens of thousands of young men 
and women, can be traced to the saloon 


while its public influence in Church and 
State has.been positively harmful. It is 
this universal fact, not fanaticism, that has 
caused a tidal wave of prohibition to roll 
over the land.” 

Henry Ward 
year I live increases my convic- 
the use of intoxicating drinks is 


SJeecher: 

“Every 
tion that 
a greater destroying force to life and vir- 
tue than all other physical evils combined.” 


Theodore Roosevelt on the saloon busi- 
ness 
“The friends of the saloonkeepers de- 


nounce their opponents for not treating the 
like any other. The best 
answer to this is that the business is not 
like any other business, and that the actions 
of the saloonkeepers themselves conclusive- 


saloon business 


syé 
BO 
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ly prove this to be the case. The busines 
tends to produce criminality in the popu- 
lation at large and law-breaking among the 
themselves. When the 


liquor men are allowed to do as they wish, 


saloonkeepers 


they are sure to debauch, not only the body 
social, but the body politic also 

“The 
trolled the politicians and the police, while 
the latter, in turn, terrorized and black- 
mailed all other saloonkeepers. If the 
American people do not control it, it will 
control them.” 

Bishop Phillips Brooks: 

“If we should sweep intemperance out of 
our country, there would be hardly poverty 
enough left to give healthy exercise to our 


most powerful saloonkeeper con- 


charitable impulses.” 

Archbishop Ireland: 

“The great cause of social crime is drink, 
The great cause of poverty is drink. When 
[I hear of a family broken up, and ask the 
cause—drink. If I go to the gallows and 
ask its victim the cause, the answer—drink 
Then I ask myself in perfect wonderment, 
Why do not men put a stop to this thing?” 

Governor B. B. Comer, Alabama 

“Before I entered upon my official duties 
as governor, while a strong’ temperance 
man, I was in no sense of the word a pro- 
hibitionist; but, after a year as chief exec- 
utive, I am an intense prohibitionist, 
ing been made so by the mothers, 
and children who have come to my 
for the purpose of securing pardon or stay 
of execution for their sons, husbands, or 
fathers, who have been sentenced for mur- 
der committed in nearly all 
they were under the influence of whiskey.’ 

Governor J. W. Folk, Missouri 

“It is a business the natural tendency of 
which is toward lawlessness, and the time 
has come when it will either run the pol- 


hav- 
wives, 
office 


‘ 
cases while 


itics of the State or be run out of the pol- 
itics of the State.” 
Governor R. B. Glenn, North Carolina 


“IT say to you deliberately, after thirty 
experience as an attorney and as a 
that I am 
firmly of the opinion that sixty per cent 
is directly the result of 


years’ 
prosecuting officer in the courts, 
of crime strong 
drink, and ninety-five per cent is indirectly 
caused by indulgence in strong drink. Can 
in the face of such 
array, hesitate to say where we stand?” 

Governor Hoke Smith, Georgia 

“Tt is absolutely 


we, then, an appalling 


impossible to have a 





permanent, decent municipal 
where the saloon dominates municipal pol 
itics. The elimination of the 
help municipal 
Dr. J 
“The 


have 


government 


saloon will 
politics everywhere.’ 

Starr, Chaplain Ohio Penitentiary 
that 1,250 
this 
during the last eighteen months. 


records show persons 
institution 
Of these, 


930 acknowledged themselves to have been 


been received into 


intemperate.” 
New York State Commission on Prisons 
“During the year there were 28,519 com 
mitments to the jails and 3,615 to the peni 
tentiaries for intoxication It would ap 
pear that one-half of the convictions in the 
criminal courts of the State are for this 
single offense.” 
Bureau of Labor: 
“In other words, 84.41 per cent of all the 


26,672 crimes were due to intemperate hab 


Massachusetts 


its, and 82 per cent were committed while 


the criminal was under the influence of 
liquor.” 
Carroll D. Wright, United States Com 


missioner of Labor: 

“T have looked into a thousand homes of 
the working Europe; I do not 
know how many in this country. In every 
case, so far as my observation goes, drunk- 
enness was at the bottom of the misery, 
and not the industrial system or the indus- 
trial 


people of 


surroundings of the men _ and their 
families.’ 

Queen of Madagascar: 

“T cannot consent, as your Queen, to take 
revenue from the sale of liquor, which de- 
stroys the 
jects.” 

In a judgment of the Supreme Court of 
the United States 


“By the general concurrence of opinion 


souls and bodies of my sub 


OFFICE APPLIANCES 


of every civilized and Christian 


there are few sources of crim«¢ 


to society equal to the dram-shop wher« 


intoxicating liquors in small quantities, to 


sold 


all parties applying 


be drunk at the time, are indiscrimi 


nately to The statis 


tics of every State show a greater amount 


of crime and misery attributable to the 
use of ardent spirits obtained at these re 
tail liquor saloons than to any other 


source, 


“There is no inherent right in a citize1 


} 


to thus sell intoxicating liquors by retail; 
citizen of the 
United States 


a business attended with danger to 


it is not a privilege of a 
State or a citizen of the 
As it is 
the community, it may, as already said, be 
entirely prohibited, or be permitted under 
such conditions as will limit to the utmost 
its evils.” 

The South 
in the case of The State ex rel 


\iken (26 L. R. A. 345), said: 


“Liquor, in its nature, is 


Supreme Court of Carolina, 


Ger rge vs 


dangerous to 
the morals, good order, health, and safety 
of the people, and is not to be placed upon 
the same footing with the ordinary com 
modities of life, such as corn, wheat, cot 
ton, potatoes, etc.” 

Judge Gookins, in the case of Beebe vs 
The State (6 Ind. 542), said 

“That drunkenness is an evil, both to the 
and to the State, 
be admitted That its 
quences are disease and destruction to the 
That 
it produces from four-fifths to nine-tenths 


individual will probably 


legitimate conse 


mind and body, will also be granted 


of all the crimes committed is the united 


testimony of those judges, prison-keepers, 


and others engaged in the admit 


Think It Over. 


sheriffs, 





community, 


and misery 


29 


istration of the criminal law, who have in- 
vestigated the subject. That taxation to 
meet the expenses of pauperism and crime 
falls upon and is borne by the people, fol- 
lows as a matter of course. That is ten- 
dency is to destroy the peace, safety, and 
well-being of the people, to secure which 
the first article in the Bill of Rights de- 
clares all free governments are instituted, 
is too obvious to be denied.” 

T. M. Gilmore, the President of the Na- 
tional Model License League, said: 

“The handwriting is on the wall. I will 
say to you that the press and the people 
of this country have decided that the laws 
of this country shall be obeyed as the laws 
of Europe are obeyed. Our trade today is 
on trial before the bar of public sentiment, 
and, unless it can be successfully defended 
before that bar from every possible stand- 
point, I want to see it go down forever. 
As long as the present status of the sa- 
loon remains, all of the laws that society 
can pass will neither compel obedience to 
law, except spasmodically, nor take the 
liquor-dealers out of politics. The purpose 
of the Model License League is to assist 
society to bring about the absolute and 
automatic enforcement of the laws, and the 
only way, in our opinion, that this can be 
accomplished is by changing the status of 
the saloon license. We know by long ex- 
perience that high license compels _ the 
handling of inferior and of imitation goods. 
High license never has benefited society. 

“We hold that our business is either 
right or wrong. If it is wrong, it ought to 
be wiped out, root and branch.” 


*An organization made up of men engaged in 
the manufacture and sale of intoxicating 
liquors, 








London, April 23rd, 1910. 
DEAS in office design and construction 
promise to keep pace with ideas in of- 
fice equipment. The last word to date 
in London upon this kind of thing is just 
now being put up. It is a great white build- 
ing of splendid exterior and luxurious inte- 
rior, and it overlooks one of London’s 
beauty spots This commercial palace, 
which marks a new era in the business life 
of London, is in Queen Anne’s Gate, and 
will be occupied by the English directors 
and staff of the Anglo-American Oil Com- 


pany 

As a contrast to dingy Billiter street. 
where the staff now work, the clerks will 
gaze out from their windows over the 
beauties of St. James’ park. There will be 


no indication 
it is an office 


at all upon the building that 
\ grand staircase, decorated 


with a new rose pink marble brought spe 
cially from Spain, will lead into lofty 
rooms, the walls of which will be decorated 


with mahogany 


With great wealth at its disposal this 
world-famous company decided not long 
ago that it would have an office which 
would be a model to the world. Two old 


mansions have been demolished to make 


way for the new premises, They will stand 
on 4,500 square feet of ground, the free- 
hold of which has been bought by the com- 


\n idea of what they paid for the 


pany 
freehold may be gained from the fact that 
the land in this exclusive neighborhood is 
worth from £50 to £75 a foot 

“So far as design is concerned,” said Mr 
Ernest Runtz, the architect, “this office 
might be a nobleman’s mansion. Every 
where will be marble and mahogany. In- 


stead of being cooped up in a stuffy city 
office, the lucky heads of departments and 
staff will 


furnished 


clerical find themselves in a su- 


perbly building, light and airy, 


and with one of the most beautiful views in 


London stretching away before their win 


dows 
“Each director—there are about half a 
dozen—has been personally consulted as re 


gards the decorative scheme of his own 
The great oval-shaped board-room 
will be a Indeed, 


this extraordinary building will open up an 


room 
magnificent apartment 
entirely new era in offices.’ 

“In making this interesting experiment in 


so complete a way we are, perhaps, ten 
years ahead of anybody else.” said Mr 
Powell, one of the directors. “It is certain, 
however, that all employers of big staffs 
in the city will need before long to give 
very serious attention to the question of 


the effect upon their clerks’ efficiency of a 


gloomy prospect from their windows and 
of a lack of fresh, invigorating air 
“Before we decided to move our office to 
the big new building in Queen Anne’s gate 
we asked all our heads of departments and 
‘Give us high 


clerks what their ideal was 


Our London Letter 


London’s Newest Business Palace Marks 
New Era in Methods of Housing Office 
Workers—Sunshine, Air and .Spanish 
Marble to Expedite Counting House 
Work—Progress of Some Leading Amer- 
ican Firms—References Also to English 
Office Equipment Enterprise—An Austra- 
lian Selfridge in London—The New 
French Tariff and Office Appliances— 
Railway Companies and New Office 
Ideas. 


Exclusive Correspondence to “Office Ap- 
pliances.” 


ceilinged, airy rooms,’ they said, ‘and if 
possible something pleasant to look out at 
when we glance through the windows.’ In 
this summer the sun will 
shine on us so much, we are told, that it 
will be necessary to have sunblinds at our 
rather a change from the ener- 
heat of crowded city 


our new office 


windows 
vating midsummer 
quarters. 

“We shall place our clerks in the very 
best part of the new buildings—that is to 
say, on the ground and first floors. With 
cool, refreshing air coming to them from 
across the park and with bright, cheerful 
that 
business will go on without any falling 


looking rooms to work in we expect 
away of energy right throughout the day. 
“What happens in offices is 
this: In the morning the clerks work well. 
Their rooms have had an opportunity dur- 
night of their atmos- 
But after lunch 
heavy Gradually 
the men begin to 
Between three and four o’clock 
through 
the 


most city 


improving 
the 
almost 


the 


ing 
phere air begins to 
get 
knowing it- 
less spirit 
all business has been 
fresh air, and 
yawning and drinking 
In our new 


none 


without 
work with 
slowed up 
want of everywhere 
clerks are 
tea to brighten themselves up 
office believe that there 
of this afternoon lassitude.” 
The business mansion will be 
\ugust, just when the view over the park 
will be most grateful to the eye. The cost 
of its erection will approach £500,000 
Good Records of Business Growth. 
The Underwood Typewriter Company 
has recently completed the f 
branch offices in all the large centers of the 
United Kingdom. Their latest addi- 
tions are at Nottingham and Norwich, and 
these complete a chain of 23 offices for the 
whole of the Kingdom, each and every one 


cups of 


we will be 


ready in 


opening oft 


very 


of which I hear is doing very good busi- 


ness 

The Elliott-Fisher Company with its bill- 
ing-adding and bookkeeping machines, re- 
ports a steady increase of business both in 
Great Britain and on the Continent. The 
tritish General Manager, S. J. Longden, is 
at present in America, visiting headquar- 
ters. Moore’s Modern Methods, Ltd., whose 
advent here I recorded a letter or two back, 
has fixed up over 75 agencies in this coun- 


try and quadrupled its staff since January 
Very much the same story of growth and 
busy times is to be recorded by other big 
American office equipment firms, the Gam- 
meter Multigraph in particular getting very 
big returns from its enterprising advertis- 
ing. The output of wonderfully good mat- 
ter in the shape of illustrated booklets is a 
feature of all the best and is a 
revelation to English business men of the 
possibility of the booklet in advertising 


concerns, 


The Roneo people are keeping steadily at 
it pushing the sales of their old and new 
makes effective well 
backed up by enterprising 
Perhaps at the moment the 
solicitor is almost as ubiquitous in the mer- 


and advertising is 
salesmanship. 


Roneo order 


cantile districts as is the Singer sewing 
machine canvasser in the suburbs Sales 
for the six months ended 3lst December 
show increase of 24 per cent over corre 


sponding period of previous year 

A big old English business supplies com 
pany that modern 
methods remarkably well in 
years is the Lamson Paragon Supply Com- 
of $114,985 The directors propose to pay 


a dividend on the ordinary shares of 7% per 


has swung ‘round to 


the last few 


cent for the year, placing to investments 
reserve $15,000, leaving a balance of $10,685 
The Caribonum (carbon 
Company 


to carry forward. 
sheets, typewriter ribbons, etc.) 
has during the year absorbed the business 


which last year appeared in the balance- 
sheet under the heading “subsidiary busi- 
ness purchase account and advances.” Al 


though the profits are at present small the 
sales are steadily increasing, and the direc 
tors anticipate that the this 
Caribonum Company will develop into an 
important and highly profitable industry 


business of 


An Australian Selfridge. 


An Australian Selfridge is at present in 
London in the person of Samuel Hordern 
who, at the age of thirty-two, controls the 
fortunes of “the greatest store south of the 
a huge establishment in Sydney in 
Last Au 


leaving a 


Line” 
which everything can be bought 
Mr. Hordern’s father died, 
fortune of $15,000,000 will 


which his second son was directed to carry 


gust 
and a under 
on the business founded by his grandfather 
at a salary of $25,000 a year 


Tall, robust, genial in face and manner, 
“as good a business man as his father,” Mr 
“Sam” Hordern is as well known as any 
man Sydney. “I have no politics,” he 
said, “and I don’t race. For a dozen years 


I have left home at seven in the morning 
back at seven at night 
my sole concern. In two days I 
have not been able to the 
outside of London’s greatest but 
from what I have seen I think we sell just 
as cheaply as they do. Englishmen in Syd- 
ney have told me the thing. They 
have often expressed their surprise at the 


and got Business 


has been 


see more than 


shops, 


same 








fact that our goods are no dearer than 
yours at home. 

“In spite of Protection? Yes, I suppose 
so. Protection helps my business in some 
ways. I employ 1,700 persons in making 
goods of all kinds, from cast-iron baths to 
blouses. We pay four or five times the 
wages bill we used to pay in the manufac- 
turing branch of our business, and we get 
the finished article as cheap as the im- 
ported. 

“Wages don’t trouble us. They are fixed 
by law. I am not allowed to pay a man of 
twenty-three and upwards less than $11.20 
a week, or a than $6.20. No 


boy is allowed to work for nothing, even 


woman less 


when learning a trade. If a man doesn’t 
work well at the minimum wage we dis- 
charge him; if he is worth more, we pay 
more. 

“There is no real unemployment in Aus- 
tralia. Men who want work can always 
get it if they are willing to go to the land. 
The trouble is that so many of the men 
in the towns are shirkers who won’t work 


on the land or anywhere else.” 


OFFICE APPLIANCES 


The tariff which 
passed by the French Parliament on March 
29th, and came April Ist, 
makes reference to many office equipment 
taxed at SO 
will -pay the 

element in 


revised French was 


into force on 
Fountain-pens are 
Penholders 
dutiable 


articles. 
centimes each. 
duty of the highest 
their composition, with a surtax of 10 per 


cent. Pen-nibs, made of metal other than 
gold, silver, platinum, and the other ordi- 
nary metals silvered or gilt, 140 francs. 


Pencils are charged duties ranging from 50 
francs to 300 francs. The highest duty un- 
der the old tariff was 180 francs. 

The $40 and $60 duties on typewriting 
machines, cash registers, etc., are main- 
tained. Ribbons for these machines pay 24 
centimes, 

The Smith Premier Typewriter Company 
has just secured an order from the Great 
Western Railway Company for 250 of its 
New Model machines. 

British railway companies are coming to 
be big buyers of every kind of office labor 
saving appliance. There has been installed 
at the Swinton headquarters of the Great 


3! 


Western Railway Company, a long line of 
“C” Model Comptometers which machine 
has recently been placed on the English 
market by the Felt & Tarrant Company of 
Chicago, who have established a branch 
office in Kingsway, London’s great new 
business thoroughfare. At Swindon they 
are found to be time-savers in cost keep- 
ing, totalling wages and material slips, 
cross-casting statistical records and account 
books, extending charge items, figuring 
percentages, etc. British business men have 
not taken rapidly to the use of calculating 
machines, but there is a gradually growing 
perception that when properly understood 
and efficiently operated these devices can 
do work in the mass much more expedi- 
tiously and with more certainty of correct- 
ness in the results than is possible even 
with very expert clerks, used to ordinary 
methods of computation. Progress in the 
application of these machines now promises 
to be rapid, and we shall rely more and 
more upon those mechanical brains which 
do not become obsessed or tired nor sub- 
ject to disturbing agitation. 


Intensive Cultivation of the Typewriter Field 


HIS is a story of facts, hence the 

story will come first and the conclu- 
sions will fullow: Four years ago 

an energetic and enterprising young man 
for one of the best 
typewriters. His field covered 
twelve counties in Michigan. A year or 
two later, he found that he was selling an 
average of nineteen machines’ a month in 
twelve counties, but he saw that he was 
missing many opportunities by reason of 
the long jumps he was compelled to take 
and the time spent in traveling. He, there- 
fore, requested the company to cut down 
five counties. This was 
and still he averaged to sell about 
nineteen machines a month. The follow- 
ing year, still seeing that his opportunities 
were not properly covered in the five coun- 
requested the company to cut his 
to three counties. Within 
the next months he had further re- 
duced his territory to two counties and is 
still averaging to sell the same number of 
machines which he sold when he had the 
twelve counties. Of course, his 
sales are made at a much smaller 


accepted the 
known 


agency 


his territory to 


done, 


ties, he 
territory down 


few 


run of 
present 
percentage of expense per sale than when 
he had to travel all over twelve counties 
and furthermore, the relinquishment of ten 
counties has opened a field for other men 
to sell the same machine in the territory 
given up. He has maintained the average 
number of his sales, reduced his expenses 
and supplied his company with the chance 
to multiply their sales in the Michigan ter- 
ritory many fold. On a recent visit to 
Office Appliances this gentleman outlined 
his idea on the subject of Intensive Culti- 
vation of the Typewriter Field. The points 
he made are about as follows: 


How a Typewriter Sales Manager Makes 
“Two Blades of Grass Grow Where 
One Grew Before.” 


“While I cover less ground than I did 
four years ago I still average to sell as 
many machines, because I get out and 
create the business instead of following 
prospects from point to point in my terri- 
tory. Four years ago when [ had to cover 
twelve counties I was compelled to put in 
all my time going from one prospect to 
another and [ had no time to originate any 
business on my own account. Very often 
when I had made one point I had to travel 
a good part of the way across twelve coun- 
ties in order to get to the next prospect, 
with the result that sometimes when I! 
reached the point the opportunity had 
passed and a competitor had closed the 
deal. That method of selling typewriters 
was very expensive; it cost a good deal in 
railroad fares and hotel bills and was not 
economical of time. In addition to that, it 
kept me on the road and left little chance 
for me to attend to the routine of the office. 


Campaigns Well Planned. 


“The typewriter business quite as much 
as any other yields up its best results to 
careful thought, cultivation and demonstra- 
tion. My territory now is small enough so 
that I can keep in mind very nearly all of 
the possible prospects in every town, I 
never enter a town without having my cam- 
paign fully mapped out just as far as pos- 
sible. I can make every point on the 
schedule, and I neglect no call, no oppor- 
tunity, to make a sale or to interest a 
prospective customer for future business. 

“Another point I have found to be of 


advantage is the ease with which I can 
keep in touch with my old customers. It 
isn’t good policy for a typewriter salesman 
to sell a machine and then lose all in- 
terest in the customer. Typewriters have 
to be gone over occasionally and adjusted, 
repairs have to be made and sometimes a 
customer is glad to exchange a machine 
which he has had three or four years for 
one of a newer model, or a machine hav- 
ing more attachments, or a wider carriage 
than his old machine. 

“We have a proposition now which we 
put before our customers that we have 
found has produced a good many sales. 
Briefly stated, it is this: Where we take 
an order for a number of machines we 
agree to keep each machine in repair for 
one year free of charge; for the second and 
third years we will keep the machines in 
condition for just what the repairs cost us, 
and at the beginning of the fourth year we 
will make a liberal proposition to replace 
the old machines with new ones, This 
proposition we have found to be a good 
drawing card with which to clinch big 
sales.” 

The facts recited above are in themselves 
sufficient comment on the advantage of 
thoroughness in the cultivation of one’s 
field. Where every prospect is called upon, 
where the salesman gets out and covers his 
territory, figuratively speaking with a fine 
tooth comb, letting nothing get away from 
him which shows any possibility of future 
business, he will inevitably be of more 
value to his house than the salesman who 
is merely an order taker and who jumps 
from one point to another following up 
the prospects which some one else has put 
into his hand. 











Business Show in ‘Frisco’ 


Business Show. 
Auditorium, 


HE San Francisco 

held April 2 to 9 at the 

was pronounced a great success by 
exhibitors and spectators alike. Owing to 
the novelty of a thing of this kind on the 
Coast, nothing great was expected, and at 
the start may exhibitors felt some anxiety 
to the outcome, but well 
satisfied with the interest 
business men of San Francisco and nearby 
that the 


everyone was 


as 


shown by thx 


cities, and it ts believed results 


will be very gratifying 


L. & M. Alexander & Co., placed a dis 
play of L. C. Smith & Bros. machines and 
supplies, and the Geo. C. Bornemann Com 
pany exhibited the 
Fox and Blickens- 
derfer typewriters 
and Meilink safes. 


The most promi- 


nent positions § in 
the show were ta- 
ken by F. F. Wright 
& Co., and the Bur 
roughs Adding Ma- 
chine Company, 
both of whom gave 
some very interest- 
ing demonstrations. 


The Burroughs dis- 


play was on the left 
side at the entrance, 


F. F. Wright & Co., 
taking the space on 
the right for the 
Comptometer, and 


another large booth 


Important Event in Coast City Scores Mer- 
ited Success. 


Crocker & Co., showed the \d 
dressograph, Graphotype, Planotype, sever 
al kinds of Mimeographs, folding and seal 
ing machines, Eliot stamp-affixing and vend 
Miller loose-leaf ledgers and 


a 2 


machines, 


ing 
various office supplies. The company also 
had a separate booth devoted to its office 
furniture lines. A part of the Crocker 
booth was taken up by E. B. Hanson, spec 
ial representative of the Onoto fountain 
pen 


Vail & Co. showed a general 


Sanborn, 





who are already getting together organ 
ize and promote another exhibitio [t is 
believed that next year the show can be as 
sured of an even more markedly successful 
conclusion. It is to be regretted that the pro 
moter of the show, L. F. Benton, ring its 


progress, found himself slightly involved ir 
nancial difficulties owing to his lack of previ 
ous organizing an aflair ot 


the kind, but 


experience in 


these difficulties were 


brief duration and were satisfactorily ar 
ranged before the conclusion of the show 
Credit is due to Mr. Benton and his asso 
ciates for their conscientious efforts in get- 
ting up the exhibi 
tion and the 
good results they 
achieved 
The fol wing 1S 
the list ft exhibi 
tors 


hs Adding 


Burroug 


Machine Company 
Detroit, Michigan; 
Comptograph Add 
ing Machine Com 
pany, Chicago, III 

Felt & Tarrant, 
Comptometer! Chi 
cago, Ill.; the El 
liott - Fisher Com 
pany, Harrisburg 
Pennsylvania Fox 
Typewriter Com 


pany, Grand Rapids, 
| 


Michigan; L. C 


Smith & Bros. Com 


for the Elliott-Fish- 
er billing machines. pany Typewriter 
The Neidich Process $ Company, Syracuse, 
Company, in the 90 OF ALL ADDING ore 1900 New York; Blick 
second booth from bao JURROUGHS. MACHIN ensderfer Typewrit- 

ad LISTING MACHINES se UU SRUUUT or : ype 

the entrance on the er Company, Stam 
right, had one of ford. Connecticut; 
the prettiest dis- Mayo Manufactur 
plays in the show, ing Company, Fast 
using ribbons and BURROUGHS EXHIBIT AT SAN FRANCISCO SHOW. Mail Envelope Seal 
carbons of varied er, Portland, Maine; 
color with exceptionally fine, pleasing effect line of loose-leaf goods, typewriter paper Geo. C. Borneman & Company, San Fran 
Other displays included: the Compto and supplies, pens, etc., besides the Shaw cisco, California; Malsted Multi-Copy Ma 
graph, in charge of Coast Manager, F. C Walker line of filing devices. chine, Fresno, California; Henry Connelly 
Metcalf; the Fast Mail envelope sealer; the The Isaac Upham Company’s display in- Company, Rochester, N. Y.; Neidich Prox 
Mahlstedt Multicolor duplicating machine, cluded Cabinettes, the Toledo Metal Fur- ess Company, Burlington, New Jersey; San 
in charge of the Western Specialty Com niture Company’s typewriter stands and born, Vail & Company, stationery, San 
pany; and the Johnson coin-counting ma chairs, the Roneo letter copier, Rotary Francisco, California: Shaw-Walker Com 
chine. A booth next the band-stand was Neostyle, Jones loose-leaf goods, Wabash pany, filing cabinets, Muskegon, Michigan; 
devoted to “Office Appliances.” Three of filing devices, Monarch bookcases, and the Twin-Lock Company, New York; H. §S 
Wood index system, demonstrated Crocker & Company, San Francisco, Cal! 


the large San Francisco stationery houses 


also had large exhibits of office supplies 
and specialties. H. S. Croker & Co., and 
Sanborn, Vail & Co., occuping the central 


section of the building. J. L. Harrington, 
manager of the office specialty department, 
had general charge of the Crocker display, 
but the A. B. Dick 
Company were given special prominence by 
R. J. Ludlow, whom the company sent out 


for that purpose 
/ 


the various devices of 


quick 
by the inventor, R. W. Wood 

\ new concern here, the Bailey Specialty 
Company, also had an interesting display, 
consisting of the Memindex pocket card 
system, Proudfit loose-leaf goods, Ellis 
time stamp, glue, ink, ete 

The show was a very satisfactory affair 
was stated that another will be held 
next the management of local 


specialty men and large stationery houses 


and it 


year under 


Chicago; 


fornia; Addressograph Company, 

\. B. Dick & Company, Chicago; Globe- 
Wernicke Company, Cincinnati, Ohio; Van 
Doern Iron Works, Cleveland, Ohio; Bates 
Manufacturing Company, Orange, New 
Jersey; Beck Duplicator Company, New 
York; Acorn Brass Manufacturing Com- 
pany, Chicago; H. C. Miller & Company, 
Milwaukee, Wisconsin; Onoto Pen Com 
pany, New York; Doten-Duton Desk Com 
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pany, Boston, Mass.; Ideliba Manufacturing pany, Chicago; Bailey Specialty Company, York; Commercial Paste Company, Colum- 
Company, Rochester, New York; Isaac Up- San Francisco, California; Kalamazoo Sta bus, Ohio; Philip Hano & Company, New 
ham & Company, San Francisco, California; tionery Company, Kalamazoo, Michigan; York; Standard Paper Company, Kalama- 
the Noestyle Company, New York; The Vise Clip Company, Boston, Mass.; Wilson zoo, Michigan; Interstate Commercial Com- 
Roneo Company, New York; Jones Im Memindex Company, Rochester, New York; pany, New York; Ellis Time Stamp Com- 
EXHIBIT OF NEIDICH PROCESS CO. AT SAN FRANCISCO SHOW. 

proved L. L. Specialty Company, Chicago; Hi-Lo Desk Company, New York; Dun-_ pany, Chicago; Proudfit Loose Leaf Com- 
Wabash Cabinet Company, Wabash, In- ning Bros, Inc., New York; Berkeshire pany, Grand Rapids, Michigan. 

diana; Browne-Morse Company, Muskegon, Hills Paper Company, Adams, Mass.; Na- Exhibitors expressed themselves as_ well 
Michigan; Coin Counting Machine Com- tional Expanding Envelope Company, New pleased with the results of the show. 





OUR OFFICE BOY’S PHILOSOPHY OF LIFE 


Did it ever occur to you that a man’s life is full of crosses and temptations? He comes into the world 
without his consent and goes out of it against his will, and the trip between is exceedingly rocky. The 
rule of contraries is one of the features of this trip. 

When he is little, the big girls kiss him. When he is big the little girls kiss him. _ If he is poor he is 
a bad manager; if he is rich, he is dishonest. If he needs credit, he can’t get it. If he is prosperous, 
every one wants to do him a favor. 

If he is in politics, it is for graft; if he is out of politics, he is no good to his country; if he doesn’t give 
to charity he is a stingy cuss; if he does it is for show; if he is actively religious, he is a hypocrite; if he 
takes no interest in religion, he is a hardened sinner. 

If he gives affection, he is a soft specimen; if he cares for no one, he is cold-blooded. If he dies 
young, there was a great future for him: if he lives to an old age, he missed his calling. 


If you save your money, you're a grouch, 
If you spend it, you re a loafer, 

If you get it, you're a grafter, 
If you don’t you're a bum. 


So what the——the use? O. R. Brown, Indianapolis, Ind. 
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No. 954,415—Fountain pen; patented April 12, 1910, by Claes William Bowman of New York, N. Y., assignor to Eagle Pencil 
Company of New York, N. Y. No. 955,293—Lead and crayon pencil; patented April 19, 1910, by Joseph Soss of New York, N 
Y., assignor of one-half to Harry R. Canfield of New York, N. Y. No. 955,207—Improved page-end indicator for typewriting 
machines; patented April 19, 1910, by William J. Roche of Cochranton, Pa., assignor to the Smith Premier Typewriter Company 
of Syracuse, N. Y. No. 953,385—Paper carriage for typewriting machines; patented March 29, 1910, by Emmett M. Ingersoll of 
Woodstock, Ill, assignor to the Oliver Typewriter Company of Chicago, Ill. No. 954,843—Line spacing mechanism for type 
writing machines; patented April 12, 1910, by Oscar Woodward of Montclair, N. J., assignor to Yost Writing Machine Company 
of Ilion, N. Y. No. 955,699—Hand stamp; patented April 19, 1910, by Allen S. McGreevy of Philadelphia, Pa. 




















947,253. Typewriter Machine. Stephanus 
Nielsen, New York, N. Y., assignor to 
Union Typewriter Company, Jersey City, 
N. J., a Corporation of New Jersey. 

947.257. Type-Writing Machine. Morris 
W. Pool, New York, N. Y., assignor to 
The Monarch Typewriter Company, Syra 
cuse, N. Y., a Corporation of New York 

947,269. Type-Writing Machine. Clio B 


Yaw, Arlington, N. J., assignor to Wyckoff, 


Seamans & Benedict, Ilion, N. Y., a Cor- 
poration of New York. 
947,276. Type-Writing Machine. Arthur 


J. Briggs, Syracuse,*N. Y., assignor to The 
Smith Premier Typewriter Company, Syra 
cuse, N. Y., a Corporation of New York. 


947,359. Disappearing Top Desk. Mar- 
celling Toso, San Bruno, Cal. 
947,417. Type-Writing Machine. John 


C. McLaughlin, Jersey City, N. J., assignor 
to Underwood Typewriter Company, New 


York, N. Y., a Corporation of New Jersey 
947.443. Type-Writing Machine. Ed 
ward B. Hess, New York, N. Y., assignor 


to Royal Typewriter Company, New York, 


N. Y., a Corporation of New Jersey. 
947,450. Type-Writing Machine. Lewis 

C. Myers, Brooklyn, N. Y., assignor to 
Royal Typewriting Company, New York, 


N. Y., a Corporation of New Jersey. 

947,468. Fountain Pen Filler. Myron T. 
Fish, Ithaca, N. Y 

947 499. Type-Writing Machine. George 
A. Seid, Syracuse, N. Y., assignor to The 
Monarch Typewriter Company, Syracuse, 
N. Y., a Corporation of New York. 

947 512 Robert Sellick, Newark, 
N. J., one-half to Enos Wil- 
letts, 

947 526 
lating Machines 
gen, Germany 

947,614. Copy Holder. Hubert Hopkins, 
St. Louis, Mo., assignor to Moon-Hopkins 
Billing Machine Company, St. Louis, Mo., 


File 
assignor of 
Newark, N. J 

Displacing Device for Calcu- 
Richard Burk, Schwerni- 


a Corporation Missouri. 

947,620. Loose Leaf Book. Charles H 
Payne, Cincinnati, Ohio 

947,654. Paper File and Binder. Walter 


A. Springall, San Antonio, Tex. 
947 664. Inkstand with Self-Filling Well. 


Hugo Klett, Ilmenau, Germany. 

947 688 Pneumatically Operated Type- 
Writing Machine Max Soblik, Dussel- 
dorf, Germar y 

947,734. Desk. John A. Kennedy, Net 
aka, Kans 

947,812. Combined Pencil Protector and 
Sharpener. Thomas Goodair, Winnipeg, 
Manitoba, Canada 

947,842. Card Index Cabinet. Enoch 
Ohnstrand, Jamestown, N. Y., assignor to 
Art Metal Construction Company, James- 
town, N. Y., a Corporation of New York. 

947,873. Type-Writing Machine. Her- 
man L. Wahner, Mount Vernon, N. Y., 
assignor to Underwood Typewriter com- 


pany, New York, N. Y., a Corporation of 
New 


Tersey 


Patents 


Copies of any one of these patents can be 
obtained by sending fifteen cents in 
stamps to E, G. Siggers & Siggers, pat- 
ent lawyer, Suite No. 33, N. U. Building, 
Washington, D. C., by mentioning Office 
Appliances. 


947,911 Binder for Loose’ Leaves 
Charles F. Hudnall, Richmond, Va 

947,975. Extensible Post or Pillar for 
Loose-Leaf Binder. Jennings S. McComb, 
Dobbs Ferry, N. Y 

947,976. Loose Leaf Binder and Punch 


Jennings S. McComb, Dobbs Ferry, N. Y 

947,977. Support 
Leaf Binders. Jennings S. McComb, Dobbs 
Ferry, N. Y. 

948,978. Extensible Pillar or Post for 
Leaf Binders. Jennings S§S Mec 
Combs, Dobbs Ferry, N. Y 

948,058. Type-Writing Machine Alfred 
G. F. Kurowski, New York, N. Y., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a Corporation of New Jersey 

948,065. Type-Writing Machine. Alveus 
C. Smith, St. Louis, Mo., assignor to Un 
derwood Typewriter Company, New York, 
N. Y., a Corporation of New Jersey. 

948,118. Pencil Holder. Joseph G 
Watanabe, St. Paul, Minn 

948,124 Mechanical 
Arends, Maywood, N. J., assignor to Eagle 
Pencil Company, New York, N. Y. 

948,125. Publication Binder. Egmont B 
Arnold, Milwaukee, Wis. 

948,145. Type-Writing Machine 
\. Martini, New York, N. Y., assignor to 
Typewriter Company, New 
a Corporation of New Jersey 
August 


for Leaves or Loose 


Loose 


> 21 . . 
Pencil George 


Otto 


Underwood 
York, N. ¥;, 

948,146. Type-Writing Machine 
Obernolte, Henderson, Minn., assignor to 
Underwood Typewriter Company, New 
York, N. Y., a Corporation of New Jersey 

948.147. Type-Writer Line Lock Mech 


Marshall B. Sargent, Momence, II! 


anism 

assignor to Emerson Typewriter Company 

Chicago, Ill., a Corporation of Maine 
948,179. Machine for Sealing and Stamp 


ing Envelopes Frederick O. Madsen, 
Newark, N. J. 

948,188. Carry Mechanism for Calculat 
Machines and the like. Daniel W 
Chicago, IIll., assignor of one-half 


Milliken, Indianapolis, Ind 
Holder for Manifolding 


Shiek, 
to Walter L 
948,211. Carbon 


Devices Ernest E. Everall, Toronto, On 
tario, Canada 

948 235 Card System Nichols L. M 
lancon, New Orleans, La 

948,263. Calendar. Joseph C. Vaughar 
Heflin, Ala 


948.481. Type-Writing Machine. Harry S 
McCormack, New York, N. Y., assignor to 
Underwood Typewriter C New 
York, N. Y., a Corporation of New Jersey 

948,486. Type-Writing Machine. Andrew 
W. Steiger, Bridgeport, Conn., assignor to 
Union City, 
M3. 


ompany, 


Company, Jersey 


Typewriter 
a Corporation of New Jersey 


948,502. Loose Leaf Binder. Frank G. 
Eichorn, Rochester, N. Y., assignor to 
Henry Connolly Company, Rochester, N. 
Y., a Corporation of New York. 


948,535. Pencil. Carl Von Schemnitsky, 
Vienna, Austria-Hungary. 

948,531. Office Equipment. Frederick 
Stevenson, Los Angeles, Cal. 

948,553. Escapement Mechanism for 


Typewriters. Frank S. Rose, Newark, N. 


J. George F. Rose, administrator of said 


Frank S. Rose, deceased, assignor to Stand- 
ard Typewriter Company a Corporation of 
New York. 

948,578. Ledger Binder. Walter S. Men- 
denhall, Cincinnati, Ohio, and Charles E. 
Stebbins, Covington, Ky., assignor to The 


Samuel C. Tatum Company, Cincinnati, 
Ohio, a Corporation of Ohio. 
948,636. Adding Machine. Frank C. 


Rinsche, St. Louis, Mo., assignor to Uni- 
versal Adding Machine Company, St. 
Louis, Mo., a Corporation of Missouri. 
948,668. Type-Writing Machine. John 
C. McLaughlin, Jersey City, N. J., and 
Wences Beber, New York, N. J., assignors 
to Underwood Typewriter Company, New 
York, N. Y., a Corporation of New Jersey. 
948,669. Type-Writing Machine. John 
C. McLaughlin, Jersey City, N. J., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a Corporation of New Jersey. 
948,799. Type-Writing Machine. Alvin 
M. Stone, London, England, assignor to 
The Monarch Typewriter Company, Syra- 
cuse, N. Y., a Corporation of. New York. 
948,802. Retainer for Fountain Pens and 
Pencils. Levi D. Van Valkenburg, Hol- 
yoke, Mass. 


948,811. Multiple Self-Inking Stamp 
Holder. Vernon W. Boller, U. S. Army. 
948,822. Eraser. Edward E. McSweeney 


and Herbert E. Seeley, Springfield, Mo. 

948,826. Supporting Frame for Type- 
Writing Machines. Charles De Los Rice, 
Hartford, Conn., assignor to Underwood 
Typewriter Company, New York, N. Y., a 
Corporation of New Jersey. 


948,832. Stylograhic Pen. Leon Trotzky, 
Pittsburg, Pa. 
948,852. Penholder. Joseph M. Geiger, 


Wormleysburg, Pa. 

948,862. Carrying Mechanism for Add- 
ers. Jere G. Kingsburg, Orange, N. J., 
assignor to New York Adding Typewriter 
Company, Orange, N. J., a Corporation of 
Missouri. 


948,896. File for School Desks. Elmo 
W. Lee, Tamaroa, III. 

948,910. Penholder. Robert B. Ward, 
Canton, Miss. 

948,952. Type-Writer. Bettie L. Cary, 


(now by marriage Bettie Lou Bloodworth) 
Macon, Ga. 

948,972. Type-Writing Machine. Ed- 
ward B. Hess, New York, N. Y., assignor 
to Royal Typewriter Company, Hoboken, 
N. J., a Corporation of New Jersey. 
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Hosart W. Martin, Associate Eprror 
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OFFICE APPLIANCES 


Editorial 


S OrFicE APPLIANCEs goes to press news comes of the death of King Edward 

VII. The news is received throughout the world with profound regret, not 

only among English speaking nations but among other nations as well, for 
Edward, although he has reigned only about nine years, has left a profounder impres- 
sion upon the politics of the world than any other world leader of the day. Edward 
DEATH OF VII was the friend of peace. His work was quiet, but his influence 
EDWARD vit W@S None the less far-reaching and profound, and his tact was infinite. 
Indeed, he will be known in history as one of the great diplomats 
of our time. In the nine years of his reign his diplomatic ability and his enormous 
personal influence more than once saved his country from serious complications 
with other powers. It was he who brought about the entente between England 
and France; he facilitated the Anglo-Japanese agreement, exercised his infiuence 
effectively in bringing about peace between Russia and Japan, and finally, after 
the close of the war, he induced Russia to enter into an agreement with England 
which removed English fear of Russian attack upon India, and brought about an 
agreement with respect to the activity of the two powers in Persia. 

He was always a friend of the United States; America is indebted to him 
for many acts of consideration, and Americans join with Englishmen in feelings of 
profound sorrow and regret over the passing of a man whom the world can ill afford 
to lose. He was a man of rare charm; of unusually well balanced intellect and 
great personal courage, and he leaves to his son and successor a rare inheritance 
of tender and honorable memories. 


HE death of Mark Twain removes from the world one of its cleanest, bright- 
est, and most lovable spirits. There have been great humorists before 
Twain and other great humorists will come after him, but never before has 

there lived a man whose humor, while strictly a product of his own country, 
appeals more strongly to all men than the humor of Mark Twain. He was a man 
THE PASSING peculiarly gifted by insight into the foibles of men and he painted 

OF his fun with broad, yet delicate strokes which made all men 
MARK TWAIN laugh with him. Mark Twain was a humorist in an unusual 
sense of the term. He wrote nothing that was weak and wrote much that is des- 
tined to live with the best literature in the language. He never permitted his 
life to sink below the level of an American gentleman. His occasional protest 
against popular conventions showed in his humorous treatment of them, or 
in some little harmless eccentricities of dress, such as insisting upon wearing a 
snow white dress suit for formal occasions in hot weather. 

No American has ever pictured so clearly and sympathetically all the 
characteristics of boy nature as did Mark Twain in “‘Tom Sawyer and ‘“‘Huckle- 
berry Finn.’’ He shares with Bret Harte the glory of giving us a faithful picture 
of lifein the mining camp. To ‘‘Roughing It,”’ ‘“‘Innocents Abroad,”’ ‘‘The Advent- 
ures of Tom Sawyer,”’ “‘A Yankee at the Court of King Arthur’’ ‘‘and ‘*Pudd’n- 
head Wilson,’” Mark Twain owes much of his solid popularity among Americans 
and Englishmen. Mr. Clemens was in the best sense, one of America’s great men, 
if we are to regard that man as great, who combines literary ability, distinguished 
talent, honesty, courage in the face of misfortune, and purity of life and character 
as attributes of greatness. His life is a conspicuous example of the best sort of 
success. He lived to a ripe age and died in the love, respect and veneration of all 
his countrymen. 


ROBABLY one of the most important political events of the last few weeks is 
P the appointment of Governor Chas. E. Hughes, of New York, to the position on 
the Supreme Bench of the United States, made vacant by the death of 
Associate Justice David J. Brewer. In appointing Governor Hughes a member of 
the Supreme Court of the United States, President Taft has maintained the in- 
APPOINTMENT tegrity of that organization, whose personnel since the begin- 
OF GOVERNOR ning of the government has been marked by ability, integrity 
HUGHES and statesmanlike foresight. The late Justice Brewer was a 
man of acute mind, a great lawyer and in a very broad sense he was a man of the 
people. Probably no member of the Court was better known to the people of the 
United States or better deserved their confidence and esteem. Governor Hughes 
is a worthy successor to Justice Brewer. It is quite beside the point to criticise 
his selection on the ground that a western man should have been appointed because 
Justice Brewer was himself a western man. The Supreme Court is not a sectional 
body; it is the one arm of government which always and ever depends upon the abil- 
ity of the man and not upon sectional lines for its membership. Governor Hughes 
is conceded to be broad minded. He is honest, clean and upright as a man, and 
able asa lawyer. In private practice and public office his work has been character- 
ized by honesty and ability, and it is believed that in addition to high legal 
qualifications he possesses the breadth of mind and statesmanlike insight into 
the important problems which come before the Supreme Court so necessary in a 
member of that body. 





Be a Climber, 





Pithy, Pointed and Pertinent Talk for the 
Benefit of Young Men Whose Future 
Will be What They Make It. 


HERE are tw classes of men in 
this world. One class is satisfied 
to let well enough alone. So long 


as they draw their wages every pay day, 


By H. V. Watson, 


Sales Manager, 


Not a Drifter 


on to his job will win out in the long run. 
Get the agency in your home town for a 
few up to date office appliances and show 


The the neighbors that you are made of the 


and if it is sufficient to pay for board and right s ; 

6x | seroma pay for board ar Dodge Company, Syracuse, N. Y. ght stuff after all 

washing they are content. é If your town has such a store go to 
That is, they are content to stick in some other town. This is a great big 

the rut, but they never neglect an opportunity to howl about the world and there are plenty of opportunities if you will only look 


down-trodden workingman and how hard it is for a poor man with- 
out a pull to get along 

The other class is made up of men with good healthy blood in 
their veins, and an ambition to do things 

They are never content to drift, but are always on the lookout 


for them. 

The trouble with a good many young men is that they want 
They want to begin where men of another genera- 
content to leave off. 
with a little education and no money wants 


to start in big. 


tion were almost 
The young chap 
to start somewhere at fifty dollars a week and earn five thousand 
The ambition is all right, but there 
possibly be the experience behind it to warrant the pay. 


The young chap who has to begin some- 





for something better, and when the opportunity comes, start in 

business for themselves a year in a couple of years. 
The man who does things and does them better than the can’t 

other fellow did is the man who succeeds. 
Now the question is, In which class do 


you belong? 


Are you making the most of your oppor 
tunities, or a rut, doing the same 
thing day after day, with no prospects, no 
future, drudgery and a seat in 


the poor house in your old age? 


are you in 


nothing but 


Don’t say you haven’t any capital. That 
excuse is as old as the world itself. 

All of our most successful business men 
today started without a dollar. 

Ambition, energy and a _ willingness to 
work are worth far more than capital. 


good as a bank roll 
day in line of credit. 
Now suppose you shake yourself, get thor- 


Character is as any 


¢ stablishing 





oughly awake and then look around for an 
opportunity to better yourself. 

All the fields of endeavor are not filled 
up. There are still plenty of opportunities 
and always will be 

For instance, take the business of selling 
office appliances, such as typewriters (new 


and rebuilt), ribbons and carbon paper, bill 





H. V. WATSON. 


™ where and grub along for ten or fifteen dol- 
lars a week and work up gradually to a 
better salary has something that’s better 
than a college education. He has a true 
appreciation of the value of service. 

The young fellow asks: How much cap- 
ital will I need? He will need two hands 
and a level head; he will need sound nerves 
and good nerve; he will need honesty and 
sincerity; he will need enthusiasm and cour- 
age; and he will need knowledge, knowl- 
edge, knowledge, first, last and all the time 
of the goods he is pushing. 

It is character — will — determination— 
steadfastness—that count. Such character- 
istics the world respects. Being square in 
every act and thought will bring a man all 
the money he needs if he is gifted with 


reasonable sense and intelligence. The 
world is not asleep. 
How much will I need to start in the 





office appliance business? Well, perhaps a 
thousand dollars. But if you have only a 
hundred and are determined to make it win, 


ing machines, duplicating machines, dictaphones, adding machines, then a hundred is enough. If you have the vim and the character 
check protectors, and all the other time saving devices that can be to win, you'll find that those with whom you deal will find it 
used in every business place. out and give you chances that will make your hundred grow 
Then there is office furniture, filing cabinets, card systems, loose into thousands almost before you realize it. Get into the game; 
eaf ledgers, and a hundred other things that are needed in the play fair and play it right up to the hilt. 
office The South is chock full and running over with opportunities 
[he demand for these appliances is increasing every day, and for bright young men, and now is the time to get in on the ground 
the field is unlimited floor 
Stores making specialty of office appliances have been estab It is not necessary to have a great, large store, and mahogany 
lished in a great many cities, and they have been very successful furniture 
here is still room in thousands of other cities, where at present \ tabl | chair in a back room and an agency for one article 
they have to depend on salesmen coming from other towns do the tri The point is to start, and to start with the deter- 
This particular class of business has a great many mination to stick. 
idvantages over other retail lines. : If you work hard enough the large store with the 





All the machines and supplies bear a trade-mark 
and only one dealer in a town has the right to sell 
the line 


The retail price is the same everywhere, and there 


is no of cutting or competition from 


He 
“just as good,” but the competi 


danger price 


another dealer. with the same goods. may try 


offer 


will be 


to something 





tion strictly on quality and the man who is 





front and the mahogany furniture will be yours 
you realize it. 

lhe advertising pages of this magazine are chock- 
full of opportunities for men with a determination to 


go in and win. 
Think it over! Will you be a dub or one of the 
e ones?” 


Remember, now is the time, before some other 


w gets ahead of you. 
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John Whitworth 2nd Vice- 
President, and Chief of 
Manufacture of the Oliver 
Typewriter Company. 











The Oliver Plant at Woodstock, Ill., 
with the one-thousand employees as- 
sembled at the close of the months 
work in March, when the sales and 


number of machines manufactured 


broke all 
monthly high water mark. 


records and set a new 





The First Typewriter 


Some Amusing and Interesting Recollec- 
tions of Louis Sholes, Who Worked in 
His Fathers’ Shop, Where the First 
Practical Typewriter was Made. 


N a recent visit to Chicago, Louis 
Sholes, 403 Camp Building, Milwau 
kee, 


ventor of the 


son of C. Latham Sholes, in- 


first typewriter, which 


achieved a commercial success, related 


an interesting way the first steps in the in 
revolutionized modern 


vention which has 


business life 
About 1866-7 three congenial spirits were 
conducting a series of experiments on sep 


arate inventions, in the same shop in Mil 
Latham Sholes, editor and pub 


lisher, was experimenting on 


waukee. C 
a paging and 
Glidden, re 
tired capitalist, a self-spading device. Sam 
uel W 
machine Ch first 


duced i 


numbering machine. Carlos 


Soule, printer and farmer, a paging 
typewriting machine 


was pre that shop and while it may 


generally known, it was suggested 
During the time 


not be 
by an English newspaper 
that work was progressing on the paging 
machines, a short article, clipped from 
England, appeared in the 
New York, 


recalled at 


some paper in 


Scientific American, of which 


read as near as it can be this 
late date 
“The man who will invent a machine 


that will write will not only furnish a 


great boon to mankind, but will reap a 
great financial reward himself.” 
This clipping was shown to Mr. Sholes, 


vith the remark, “If you can invent a ma- 


chine that will print figures, why can’t you 


invent a machine that will print letters and 


write?” This suggestion was made by 
Carlos Glidden, and is said to have been 
the only part he took in the invention. One 


suggestion after another followed and was 


set aside, after proving to be of no value 
Soule dropped out in the early stage of the 
and Sholes, alone, 
result that the 
as a practical reality instead 


invention persevered 


with the typewriter came 
into existence 
of an experiment and a dream 


This rst 


being 


machine, of course, was far 


from perfect. It was large and cum 


bersome, but letters were written on it, and 


sent to acquaintances and friends of the 
inventors One of these letters was sent 
to Jamés Densmore, then a lawyer of 


Meadville, Pa. Mr. Densmore was very 
greatly impressed by the possibilities of the 
machine and requested the privilege of tak 
ing stock in the company. This was in 1867 
The following year Mr. Densmore came 01 
to Milwaukee and the labor of improving 
the invention was continued with renewed 
energy. Shortly afterward Mr. Soule and 
Mr. Glidden became interested in other af 
fairs. The further development of the idea 
was left to Mr. Sholes and Mr. Densmor: 
the former conducting the mechanical ex 
periments and the latter attending to th: 
financing of the proposition and to the plac- 
ing of the manufacturing rights. The sub 
sequent steps in the development of the 
typewriter through the efforts of the Rem 
ington Arms Company is already familiar 
to the readers of Office Appliances. 


Money Lost and Found—The First Ribbon. 


A few little incidents which happened in 
Milwaukee, however, have never before 
been put in print. When the first commer 
cial model of the Sholes machine was made, 
one was purchased by Major Dawes of Fox 
Lake, who paid for it the sum of $150. The 
machine was delivered to him and he sent 
the money by express to Mr. Sholes in 
Milwaukee Money was not. especially 
plentiful in those days and inventors were 
hard pressed for cash with which to pay 
their help. Mr. Sholes went to the express 
office where the envelope containing the 
money was awaiting him and placed it in an 
inside pocket of his overcoat, buttoning the 
coat up closely around him. When he 
reached his office, however, no envelope 
was to be found. Search as he might in the 
pockets and lining of his coat he could find 
no trace of it. It was not until some weeks 
later, after advertising for it, that he re- 
ceived word from a German in another part 
of the city that the envelope had been 
found. He immediately went over and 
identified his property which contained the 
money paid for his typewriter. 

Another little incident is interesting, 
bearing, as it does, upon the making of the 
first ribbon for a typewriter. The problem 
of inking the letters which now seems so 
simple was a great stumbling block in the 
way of the inventor. He had, however, 
been previously engaged in the making of 
a machine for stamping numbers upon 
sheets and had studied the making of 
stamps and stamp pads thoroughly. He 
conceived the idea that a ribbon wound 
upon a movable spool was the proper meth 
od for inking the face of the typewriter 
type, so he sent his son Louis to a dry 
goods store to buy a bolt of silk ribbon 
This they laid out upon a table and worked 
the ink into it and then rewound it upon 
spools of suitable size to fit the machine 
This was probably the first typewriter rib- 
bon ever made. Modern inventors have 
improved the method, but they have not 
changed the principle 

Mr. Louis Sholes is full of interesting 
anecdotes regarding the early days of the 
typewriter. The foregoing are but a few of 
the stories he related 
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@ The dealer to 
profit to the 
greatest advan- 
tage must elimin. 
ate “cheapness” 
especially in 
Typewriter Rib- 
bons and Carbon 


Papers. 


tal 
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@ We harmonize 
with success. 
















@ Head and shoul- 


ders above others 
“Our Line” stands 


forth beaming with 


eelsens 
-** . 










the distinctiveness 
that makes it 


The Real 
Quality Line 


ree terrns, 

— - e. 
+ 
~ 
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@ This is the vital 
point: Only the Best 







goods bring the Best 


prices. You are look 
ing strictly forresults. 






Did you ever hear of WE SUIT EVERY PURPOSE 
results along the line WE FILL EVERY 
of Low endeavor? REQUIREMENT 


SEND FOR OUR NEW TRADE 1910 CATALOG AND AD. MATTER 


MITTAG& VOLGER, Inc. *fotie'trede” 


PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N. J., U.S.A 


BRANCHES: NEW YORK, N. Y., 280 BROADWAY 

CHICAGO, ILL., 200 MONROE ST. 

LONDON, 7 AND 8 DYERS BLDG., HOLBORN, E. C. 
AGENCIES: ALL OVER THE WORLD. 


























Builds Big New Factory 


N IMPORTANT development is the 

completion of the new factory for 

rebuilding typewriters, just erected 
by the American Writing Machine Com- 
pany at the corner of Camp and Mulberry 
streets, Newark, N. J. This is a four-story 
brick building, put up with due regard to 
all the latest improvements and conveni- 
ences of factory construction, and is lo 
cated near the principal business and man 


Big Eastern Concern Incresaes Manufac- 
turing Facilities for Turning Out Re- 
built Typewriters. 


For that reason, if for no other, modern 
factories are as a rule well provided with 
natural light. 

Features of New Factory. 


The new rebuilt typewriter factory of the 











in four years until now the company occu- 
pies over thirty thousand square feet of 
floor space, and the demands of its busi- 
ness are constantly requiring more room. 


HAVE ENLARGED THEIR BUSINESS. 

The known Trosth & 
Sohn of Vienna, Austria, have added mate- 
in addition to type- 


well firm of J. 


rially to their lines and, 

















NEW FACTORY AMERICAN WRITING MACHINE CO. 


ufacturing center, convenient to the Penn 
sylvania railroad and the Central Railroad 
of New Jersey, fifteen minutes’ walk from 
the Delaware, Lackawanna & Western 
railroad station and within walking distance 
of the residential section of Newark. 
The new building is solidly constructed 
of brick and concrete and has an abundance 
of natural light from three There 
are thirty windows upon each side of the 
building and twelve windows at the 
the other end being 
adjoining structure. 
seventy large 
exceptionally 
workers in the factory. 
tant item not only with 
quality of the manufactured product by di 
rectly assisting the accuracy of mechanical 
operations, but indirectly by its favorable 
effect upon the health of the workmen. It 
is quite well understood that people who 
work in an abundance of natural light are 
likely to remain in better health and spirits 
than those who work in ill-lighted rooms 


sides 


end, 
built up close to an 
This gives more thar 
windows and affords 
natural light for the 
This is an impor 
to the 


quite 


good 


respect 


American Writing Machine Company con- 
tains about twenty thousand square feet of 
floor space. All artificial light, heat and 
power are generated on the premises from 
a power plant located in the basement of 
the building. The plant is equipped with 
modern labor saving machinery and with 
improved japanning and 

It has a capacity. of 


all of the latest 
nickeling 
about one hundred rebuilt 
day Special care has been taken to pro- 
for the comfort 


facilities 
typewriters per 
vide in every way and 
convenience of the employes 
The Newark plant will be in 
\. C. Campbell, who for many years has 
managed the rebuilding plant in New York 
succeed Mr 


New 


charge of 


City. James Springall will 
Campbell as 
York factory. 

The establishment of this large and mod- 


superintendent of the 


evidence of the 
rebuilt 
which has 

additional 


ern plant is substantial 
popularity of 
typewriters, the demand for 

grown to such an that 
floor space has been required three times 


growing American 


extent 


are handling Multigraphs and ac- 





writers, 
cessories, card systems, etc., etc 

They will handle all these goods on a 
large scale and are prepared to push their 
business with vigor throughout their terri 
tory 

Office Appliances wishes them nued 
and increasing success. 

The Tampico News Company, Inc., of 
Mexico City, Mexico, has recently moved 
its business to that city from Tampico 
They have taken offices at Apartado No 


1175, where they will be pleased to receive 
their many friends 

are fortunate 
sales 


\mong the companies that 
enough to eclipse all former years in 


is the Globe Wernicke, whose New York 
branch at 380 Broadway, New York, under 
the able management of Lester S. Wood 


ward, is selling from twenty to thirty per 
cent more this year than during the corre- 
sponding months of last year 
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AN INTERESTING PROPOSITION IN 
Steel Office Furniture 


EVERY DEALER SELLING OFFICE APPLIANCES 
Will find our NEW SELLING PLAN a golden opportunity 


TO MAKE MONEY 


That’s what you are in business for 








increasing demand for STEEL OFFICE EQUIPMENT IN STOCK LINES. 
hat it is the ‘Coming Thi 


want to speculate—therefore you are hesitating, because you don’t want to tie up a large sum of 


n anything new until your actual-sales justify it. 





Our New and Unique Selling Plan 


WRITE FOR I!1 


riginal with us. It overcomes every objection—it gives you EXCLUSIVE SELLING RIGHTS on 


-it gives you an opportunity to prove our claims on a ridiculously small investment. 


A letter or postal will bring full particulars. And also a few illustrations of various EVERLAST filing 
its with selling prices, printed in attractive booklet form by the famous Roycroft Print Shop. The foreword 
Elbert Hubbard is a feature of this booklet, 


will interest vou 


THE! NEW STEEL VERTICAL FILING UNITS 


A Few Strong Sel ing Points: 


Everlasting as steel. 

No depreciation to charge off. 

Drawers slide silent and light. 

Drawers can’t stick and swell. 

Have handy locking device. 

Have ingenious folder compressor. 

Roach, rat and vermin proof. 

Saves money¥and protects contents from fire. 
Have all these because made of steel. 


Jamestown Metal Furniture Co. 
361 Steele Ave. 


JAMESTOWN N. Y. 








the Basiness Woman 








In the Office Appliances Field 
Mrs. C. A. Brundage 


T IS a recognized fact that the intro 

duction of the typewriter was followed 

shortly after by the entrance of women 
into business life as a means of livelihood 
We can hardly attribute to this most use 
ful office appliance, however, the wonderful 
success that has been attained by many 
women found in business life today. Prob 
ably, when Mr. Wyckoff, of Wyckoff, Sea 
mans & Benedict, first laid plans for pro 
viding suitable training for women, whom 
he recognized fitted to op 
erate typewriters, he little thought of the 
ultimate far reaching effect There are 
record of 


as particularly 


many cases on women who 
started as stenographers attaining remark 
able 
well known 
efficient 
bookkeeping, and sundry accomplishments, 
that are supported in a large measure by 
the fair sex. Many of the prominent busi 
ness schools number among their graduates 
women who have succeeded not only in the 
work they were fitted for at the school, but 


in bigger and broader fields 


success in the business world. It is 
that 


schools for 


there are numerous and 


teaching shorthand. 


Those of the older generation today were 
brought up to believe that woman’s sphere 
the home. Doubtless 
admiration and 
When we 


her home 


was in none of us 
have lost our 
her in that role 
who has served 
well—and made a in business life 
besides, truly double homage is due. Such 
is the case with the subject of this sketch, 


Mrs. C. A. Brundage 


respect for 
find a woman 
and served it 


success 


Here we find a woman whom circum 
stances led to choose a business career 
Upon the death of her husband, som: 


twelve years ago, Mrs. Brundage assumed 
charge of the business he had left. As it 
was not of a character to which her tal 
ents were best adapted, she proceeded to 
close it out and did so in a manner which 
reflected much credit on her business abil 
ity. With her two boys she moved from 
New York to Watertown, N. Y.., 
tered with the 
viding an sufficient to educate her 


and en 
business life idea of pro 


income 


likely 


her husband 


along lines which would 


funds than were left by 


sons 


more 
Success for Business College Graduate. 


Mrs. Brundage is a 
New York, and obtained her business edu 
cation at one of the 
Watertown 
to New York City, where she 
portunities greater, she had _ full 


York office of a 


native of northern 


business colleges in 
For some time after returning 
realized op- 
were 


charge of the New 
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MRS. C. A. BRUNDAGE. 


estate corporation, including the bookkeep 


Ing, accounting, appointing of agents, and 
executive management of the business 
Several years ago Mrs. Brundage was en- 
McComb as his 
placed in charge of 
the manufacturing and sale of the Hi-Lo 
This is one of Mr. McComb’s 


after he had 


gaged by J. Scott confi- 


dential secretary and 


attachment 


own inventions and it was 


years 


office for several 


used tt in his own 








require- 


useful and 


and found it very 

that he decided to put it on the market d 
let others derive the benefit from its use 
that he had found. Mrs. Brundage saw the 
possibilities in the “Two Desks In One’ 
device and at once laid plans to get it b 

fore the public. Her first step was to a 

range for proper manufacturing facilities, 


realizing that to build a successful business 
Hi-Lo attachment that left the fa 


every 
tory must be made of thoroughly seasoned 
well finished material and perfectly yn- 
structed She also realized the va 
publicity and used space liberally in lead 
ing general and trade magazines. Arrang 
ments were made with representat 


different territories to handle the H 


While Mr. McComb has always 


to the Hi 


much of his personal attention to t 
Lo every detail of the business has beet 
under the direct supervision of Mrs. Brun 
dage, and it redounds to her credit that 
today the Hi-Lo attachments are shipped 
to all parts of the world, and sold by 
dealers throughout this country. 

In addition to being inventor of t Hi 


Lo attachment and proprietor of the Hi-Lo 
Desk Co., Mr. McComb is owner of other 
office 


important patents in the appliance 
and automobile fields. The Hi-Lo Desk ¢ 
is also sole selling agent for the Littlejohn 


looks 


advertising and selling of this de 


Pencil Sharpener and Mrs. Brundage 


after the 


vice. 

When the Mail Wrapper-Tube ( rf 
America was recently reorganized, Mrs 
Brundage was elected secretary and treas 


assumed the financial man- 


urer and has 
agement of that company in addition to her 
other responsibilities 

Mr. McComb has other large personal 


interests and is an executor and trustee of 
his father’s estate, figured in the millions 
Mrs. Brundage cares for his interests while 
recent 
It can read 


he is abroad, which in years has 
been considerable of the time. 
ily be seen that her duties call for more 
than ordinary ability. Hers is a success of 


which any woman might be proud 
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Saves Time Between 3 = 


The Lines 


This Device alone, would 
make our Typewriter the 
most profitable for you to 


own and op- 
erate. It is 
an exclusive 
feature of the 









New Model 


L. C. SMITH & BROS. TYPEWRITER 


ALL THE WRITING ALWAYS IN SIGHT 


Single, Double, Treble line spacing (including carriage return) produced by one 
motion—the hand travels exactly the same distance for all three—with the operator’s 
hands never out of correct position. 


Contrast this with any typewriter action which takes the hands away from their work to the 
top of the machine, twenty or thirty times for every page of writing, with corresponding 
delay in relocating themselves at the keyboard. Or that obliges the operator to stop 
and think which width of line space is being used every time the end of line is reached. 


Then remember that every important operating device of the L. C. Smith & Bros. 
Typewriter is located where it ought to be, in the plane of the keyboard itself. 
Our X-Ray Book explains. A postal card request brings it. 


L. C. SMITH & BROS. TYPEWRITER C0., (Branches in all Large Cities) SYRACUSE, N. Y., U.S.A. 


Head Office for Europe, Acia and Africa ° . 19 Queen Victoria Street, London, E. C. 











DEWAR 


PULL OUT 
Vertical File Transfer Cases 


Wood Frame, Walnut Finish, 3-16-inch 
Trunk Board Panels, Cannot Warp or 
Split. 

Each Drawer is strongly braced with 
Steel Braces and has a Brass Handle 





The Leaves of a Book 


ey are no more firmly held to- 
® gether than papers gripped with 


© The Vise Clip 





No slipping either sideways or lengthwise. A tet 

porary clasp of 8. permanent Damenee, = Sous s ot bolted on and Brass Label Holder. 

pur ctu ure or tear the papers tis easy to put ¢ yn or 

take « bt ut never sl it ps off by itself. The only fast- Capacity—The entire contents of a full 

one x i hich satisfies busin ess men. Made of solid steel sized vertical file drawer or ten flat 
nickel finish. Send 10c for a sample box of fifty clir sheet letter files. 





THE VISE CLIP COMPANY Prices talk. Write and get them. 


201 Devonshire St. en sss ED W A R D K | M p T 0 N A 0 a Makers, 60 John Street 





























Woodstock Gives Reception to Emerson Typewriter Co. 


Citizens and Officials Give Royal Welcome 


N THURSDAY, April 21, the citi : . south wing > east end of tl ist 
poder ge -— and Banquet in Honor of the Coming outh wing. At the east end of 
zens and officials of the city of and west wing rises the big ninety-foot 
2 . of the Emerson Company to b in 
Woodstock gave such a splendid smoke stack of the company’s power 
Woodstock. , : 

welcome to the officers and stockholders Just to the north of the east extensi: 
of the Emerson Typewriter Company that of the main portion of the city and within company is erecting an addition t th 
the event will ever be held by them in easy walking distance thereto A switch plant just completed. This addition 4? 
grateful recollection. The affair took form track extends from the railroad to the fac- by 75 feet and will be used for plating 
in a reception, banquet and dance buffing and polishing t b 


given by the people of that city equipped to meet all of 
to the members of the Emerson 
Typewriter Company, whose fac- 


tory has just been completed. This 


pany’s demands in this lin 
The Celebration. 

Che four o'clock train 
building, which has been erected cago arriving in Woodstock 
after the most approved style of 
factory construction, is built in the 
form of an L, each arm of which 


5:05 p. m. brought Samuel 7 
ton, president of the Emers 
‘'ypewriter Company, and 
ulton; George M. A. Feck« 


yrresident and general manag 


is of equal length, each being 50 
feet wide by 300 feet long, and 
giving in round numbers a total 
of 30,000 square feet of floor space 
The structure is solidly built of 
brick and floored throughout with 
hard white maple matched floor 
ing. A glance at the _ building 


the company, and Mrs. Feck« 
orge R. Carr, the n ny 
secretary, together wit 
uests. On arrival at W 
n automobile conveved 

he home of State Senat 


gives the impression that it is Olson, who, with Mrs ) 
more than half windows—at any ined the citv’s gues 
eeded to the factor 


rate the window spaces and the 


intervening wall spaces are nearly ception committee, 








if not quite equal, and this is true Messrs. John Cooney 
of both sides of the structure. In IN FRONT OF NEW EMERSON FACTORY AT WOODSTCCK Brown, R. L. Hadden, R. D. D 
addition to the side windows the Left to Right—Senator A. J. Olson, George R. Carr. V. S. Lumicy van. FE. E. Bower. ( 

: , : ; George M. A. Fecke, Mrs. S. T. Fulton, Mrs. G. M. A. 
roof is supplied with skylights to Fecke, Samuel T. Fulton, Mrs. A. J. Olson. Belcher, T. J. Devlin, Dr 
increase the already unsurpassed Cutteridge Dr 1 M 
natural illumination. The advantages to the tory giving ample facilities for the loading Emery | Arnold, Herbert D 
health of workers of having abundant nat- and unloading of goods Riley, J. J. Harting, Ralph Ros 
ural light from all sides and a hardwood The main entrance to the building faces \ic Nett Herbert T. Cooney, T. B. S 
floor under their feet are too well known the west, one wing extending north and | G Schuett, W H Hobbs 
to require comment. The building is | south and the other east and west, the main Donnelly, W. F. Glazier, Roy Stewa 
cated on a plot of ground just a little east entrance being midway of the north and thur Pierce, Fred B. Bennett, Franl 





NEW FACTORY EMERSON TYPEWRITER CO. AT WOODSTOCK, ILL 
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John C. Rowe, E. E. Sherman, Hamilto . * ° 
Heald, Lynn A. Stone, D. C. Akers and 

Clare Hart were already on hand making 

the visitors welcome 


An excellent band brought over from El 


gin played both classic and poular airs A Mimeograph machine in itself would be useless. Some means 





ee ee : - oe 2 acs of accomplishing results are processes. Mimeographing is a stencil 
TO dance wnic ) , ° - ) 448 

stand was erected at the intersection of process to reproduce handwriting and typewriting—to make fac- 
the two oes of ye Fer be ra? | simile copies. Such a process requires more than the mere machine 
quet was served on tables at the north end | . “ ‘ 

of the building and more than 300 people to produce the final results. Supplies are essential in fact are 
sat down to the meal, which was served by the vital part. They only can do the actual reduplicating, and 
the winsome and attractive young ladies of yet the work can not be done without a ct ‘ to t i1 tt 

the Woodstock High School, all attired in . ; ages a 

white, and was thoroughly enjoyed by each according torequirements. Supplies in themselves, too, would be 
and every one of the fortunate guests. useless. It requires the proper combination of machine and sup- 


Rt the concete ee eee ee plies. The best results can necessarily only be accomplished by the 
Riverside Quartette gave several selections, : z 
use of the very best supplies in connection with the best machine. 


after which Mayor Donovan of Woodstock, 


acting as toastmaster, called on several of The best machine could not produce the best results with poor qual- 





these present for speeches. State Senator P a : » 
Cleon responded telely ti. neha: EE ity supplies. A poor quality machine could produce better work 
come to Woodstock.” He referred hap- with good quality supplies than with an inferior quality. The 
auch kong ut the ond oF Uae Mis supplies being the very heart of the whole process, the prospective 
speech was replete with wit and eloquenc« buyer should in justice to himself and the purpose for which he 
President Fulton of the Emerson Type will purchase a duplicating machine, not consider a choice but de- 
WwW ite Co ipa yr € yress 1 his ] Ss e at @ ‘ * 
Sin cream am dake Gia tik cide off-hand on the best machine that uses the best supplies— 
gratitude to the citizens of Woodstock for irrespective of cost—the one that past buyers have already through 
the many kindeesecs shown Sus’ company superior merit made the universal Standard, which also means a 
He referred to the splendid work done thus tae ; , q 
far in buildina’ the Gnctors eadell te enn recognition of superior service by the makers. Edison being the 
clusion that the members of the company inventor of the process it stands for the best that inventive genius 
ly pl t thei P 
1ave only pleasure and no regret over their ‘ ‘ 
decision to 16tses ie the cldtar Wieeeaia has so far been able to devise. To execute the process and attain 
Mr. Fulton was followed by A. K. Bunk the best results, it requires the best materials nature and the 
or Of the reception Coen See are 7 markets have to offer. These materials in the raw must be made 
place in turn to Vice-President George M : ; i - - 
S Metke who decinted thene edie | into supplies by the best facilities that man can give. The best 
adequately i sone oe gprs = products of anything made come through years of experience. 
gratitude to e peop ) wy wno i 
Scie: seaman pr eyo eee Improvements only come through experience. Experience costs 
essful establishment of the Emerson fac- time, labor, investigation, experimenting and a great dealof money. 
tory in Woodstock. He said that orders B ‘ he b fs f thi Th heir 
tsyers receive the benefit of this. ey buy t proportionate 
for Emerson machines are piling up, and h y i ; : Y 
ngvatulsted Ms ceases adedt ms dct share of this experience every time they buy a single machine, and 
on to make Woodstock the future home | every time they buy supplies. Every prospective buyer can make 
= IN Biss a i his own deductions after reading this. A decision for “which or 
secretary Carr of the Kmerson Company i . 
briefly but feelingly expressed his pleasure kind” should not require a moment’s thought. Ask the pioneers, 
at the cordial welcome extended by the the leaders, of over twenty years’ experience— 


citizens and the evident warmth of feeling 
oo tee saga A A.B. DICK COMPANY, S42" 
and the officers and stockholders of the | e * 9 New ork 


Typewriter Company, for which he pre- 
dicted a constantly enlarging horizon and 
an increasing measure of success as the 


Here is illustrated our very latest 
product with improvements that 
place it in a class by itself. 
It has an Automatic Self-inker 
—the greatest advancement ever 
made since duplicating machines 


were first invented. 


years go on 
Other speakers included President Cop 
ley of the Western United Gas & Electric 
Company; Adam Clow of Will county; At- 
torney V. S. Lumley of Woodstock; Pro- 
fessor Noble Hill of the Todd Seminary for 
Judge Smiley of Woodstock and At 
torney C. P. Barnes 
\fter the speech-making another sele 
was given by the quartette, following 
vhich the grand march was formed, led 
by Senator and Mrs. A. J. Olson. About 
300 couples participated in the grand march, 


Boys 








Ask for “76 Catalog” 





The New Number 76 Rotary Mimeograph 













TYPEWRITER DEALERS 


Everywhere are interested—in low PRICES and STOCK. We Lead in Both. 
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WE CARRY AN IMMENSE STOCK OF 


“VISIBLE” 
WRITERS 


or otherwise. 


Wu T \ecte 
| 


soe ow Saees., 
= oees+ Sone es(, 
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rwoord. 


REBUILT 


or 
‘In the Rough’ 


We will mail promptly TO ANY DEALER 


OUR SPECIAL WHOLESALE LIST 


Including L. C. Smiths, Olivers, Underwoods, Remingtons, Smith Premiers, etc. 
Our large Stock enables us to make PROMPT SHIPMENT. 


Get in Touch With Us. 


PRICES and SERVICE right. 


TYPEWRITER EMPORIUM 


(Largest Independent Dealers in the World) 


Established 1892 





92-94 LAKE STREET, CHICAGO. 

















BLIC 


NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 








ENSDERFER 
Typewriters 


Visible 
Writing 


Light 
Action 

Interchange- 
able Type 


Back- 


Spacer 





SEND FOR CATALOG THIRTY-TWO 














The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 
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and, to the music of the orchestra, the long 


line wound in and out among the pillars 
the factory, while throngs of people filled 
each side 

After the grand march the entire flo 
was open for dancing, which co 1 fa 
into the night. 

It is estimated that not less 5,006 
people participated in the celebratios 
which was an event that the ps 
Woodstock and the surrounding try 
will long remember. All the conditions 
were ideal and the whole affair passed off 
without a disturbing note to mar_ th 
pleasure of the occasion. Some those 
present jocularly ascribed the smoothness 


with which everything went along to thi 
impressive presence of the sheriff of Wil 
county The sheriff, be it understood 


looms up perpedicularly about six feet four 
or five inches and tips the beam at about 
265 pounds when trained down to the best 


condition. Withal, he’s a jolly good fellow 


and can tell a story or catch a lawbreaker 
with equal aptitude and success. 

Any report of this happy occasion which 
did not give full credit to Mrs. W. H. Ship 


ton and her corps of willing helpers wh: 
presided over the kitchen and served the 
banquet would be incomplete indeed 


TYPEWRITER COMPANY GETS IN- 


JUNCTION. 

Ever since the Standard Typewriter Com 
pany, of Groton, New York, of whic! 
Carleton F. Brown is the capable genera! 
manager, acquired the well known litt 
folding typewriter and equipped an up t 


the trade has 


date factory at Groton 

watched with interest the progress being 
made in the marketing of the machine. The 
fact that the machine, known as the Stand 


ard Folding Typewriter, had formerly bee: 
the Standard Folding 
Company 309 Broa 


through 
Sales 


marketed 
Typewriter 


1 


way, New York, made it of interest to t 
trade to know whether or not the sales c 
pany would continue as distributors 
this would be done from the factory I 
has been a question that seems t 
considerable attention from the ncet 
interested themselves. From thi 
took over the rights to manufactur 
Standard Folding Typewriter it seems 
Standard Typewriter Company of Grot 
was desirous of doing its own distrib 
It appeared, however, that the 
pany had a contract Evidently it eitl 
| expired or was taken over by the 
turing company, for a short time ag 
sales company announced the adv 
her folding typewriter. The §S 
[Typewriter Company claimed this 
| chine infringed their patents and sought 
injunction. The success of their apy 
was anticipated by Mr. Brown, the mat 
age! An injunction was granted May fiftl 
Further particulars may be had by referring 
to the advertisement of the Standard Typ: 
writer Company, of Groton, N. Y., on pag 
61 


‘ 
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SPEEDY AS AN AUTOMOBILE. 

[The above ts the caption to a short 
the Philadelphia Evening Times, 

Wednesday, April the 13th, in the “Caugl 
Street Department” of that ente: 





| ‘ 


g paper. Mr. Dillmore is one of th 
Remington’s salesmen in the City of Broth 
erly Le The cut shown herewith proves 


icture p: inted by the reporte! S 
aithful likeness 
ody in the financial district 


lv acquainted with “Dick” Dillmor: 


rosy, rotund, cherubic “Dickey.” His ful 
name is Richard Casper Dillmore. He was 
formerly a newspaper reporter, but he b: 
ame tired of working for nothing; came to 
his senses, was converted and reformed 
He is selling typewriting machines now, 
nd is making lots of money, too. Ther 
y that he sells less than a carload 














Twelve Letters! 


You can dictate twelve or more average letters onto one cylinder 
of the Edison Business Phonograph—quickly, conveniently and 
without repeats or interruptions. And when they are dictated, 
_ your work is done—the rest is merely a matter of typewniting. 


You can dictate to the Edison Business Phonograph twice as 
| fast as any stenographer can take it—or as slowly as you please. 


Your stenographer can transcribe from the 


Edison Business Phonograph 


twice as fast as from shorthand notes 





R. C. DILLMORE. 


typewriters—at least, that’s what he tells | 
his friends. He’s one of those optimistic | : . 
ira, eee ee ; _and with a far smaller percentage of errors. And none of her time 
He's welcome in every gee account | jg consumed in taking your dictation. You reduce the cost of your 
is jolly appearance, his cheery smile | 


ceo eD funny stories. And he’s in big de- | correspondence at least 50 per cent. 


mand in the evenings as a singer, as those 
who have heard him sing once say that h: 
othe “onks. cde” Ged sae. oe No matter whether your business is large or 
has written several “popular” soame, iacied small, no matter what kind of business it is, if 


it requires the services of one stenographer it 
needs the Edison Business Phonograph. Let 
the Edison dealer near you demonstrate it on 
your work in your own office. Or write to 
us to-day for a demonstration to-morrow 


ing that pathetic composition, “Mid the 
Hills of Old Wyoming,” and that soul-stir 
ring melody, “When the Oriole Sings Its 
Sweet Refrain.” 

\ll this is simply prefatory to the tell- 
ing of the following story of how he man 


ages to sell a hundred machines every day 


For several weeks “Dick” had been try- oa 
ing to sell one of his machines to a broker EDISON BUSINESS PHONOGRAPH CO TRASS MARE a 
at Fourth and Chestnut streets, but the O66 teloiiie i es N. J QO Edieon. 
, venue, Orange, N. 


dealer in stocks and bonds would not suc- 





cumb to the eloquence of the eloquent Dill- 


more, until the other day, when the ex-re- | THE EDISON UNIVERSAL MOTOR RUNS ON ANY ELECTRIC LIGHT CURRENT 


porter won his man by one of his famous 















The best desk 
for the price— 
bar none—on 
the market 
today. 


Quality, construction 
and finish of a grade 
which puts it ina 

class by itself. 


A desk 

which means 
more profit 
for dealers. 


Dealers who 
have not 
seen our 
catalogue 
and price 
list should 
write for it 
al once. 


Evansville, 
Desk Co. 


Evansville, 
Indiana. 


48 inches long, 30 inches deep, 50 inches high 















No. 101 . 
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machine was speedy. 

“Speedy! Speedy!” exclaimed Dillmore, 
“Why my dear sir, this machine is so 
speedy that we had to equip it with a honk 
honk horn instead of a bell!” 

And “Dick” got the order. 


| answers. The broker asked “Dick” if the 


JARED NOW MULTIGRAPH SALES 
MANAGER. 

L. W. Jared, formerly district manager 
at Chicago of the American Multigraph 
| Sales Company, has recently been made 
| general sales manager of that company 
succeeding Edgar A. Russell, who resigned 
| Mr. Jared went to Cleveland from Chicago 
| some months ago to become assistant sales 
manager, and his promotion to the leading 


post is the source of great gratification to 
his hundreds of friends in the West 
Mr. Jared was born and grew up on a 


L. W. JARED. 


farm in Southern Illinois At the age of 
twenty-one he took up telegraphy, and 
worked for the C. B. & Q. Railroad at var 
ious points until the fall of 1895, when 
he went to work for the Smith Premier 
Typewriter. Company as a salesman. He 
worked two or three of their outside terri- 
tories, later going to the city and working 
as city salesman, then as assistant manager, 
and on December Ist, 1902, he came to 
Cleveland where he took charge of the com 
pany’s branch office as manager, which 
position he held until January Ist, 1905 
During this time Mr. Jared had gotten 


1 


in touch with the Multigraph in its early 
stages of development, and the first time 
he called at the little shop where that ma- 
chine was being built, they did not even 
have a complete machine to show, but 
explained what they expected to have when 
it was finished. Later, on the completion 
of the machine, he became more familiar 
with it. He resigned his position with the 





| 
| 




















Typew !ter Demon- 
strating Stand. 
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on our Stand 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
chines, typewriters, envelope seal- 
ers, stampers, tetter duplicators, 
coin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand 
for business office use. 

{ They are made of cold-drawn, seam- 
less, steel tubing, highly finished: trim 
mings nickel plated and feet are equipped 
with easy revolving casters, that will not 
mar the floor, or with nickel plated bal! 
feet, or rubber tips. 

¥ The typewriting demonstrating stand 
shown, has a revolving table top, which 
can be locked in position so as not to re- 
volve, permits demonstrator to show al! 
sides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor 

¥ If you are interested in a stand that 
will increase the value of your product 
send us your specifications and we shal! 
be pleased to submit sample with quota- 
tions. 


The cuts herewith show but 3 

of a great variety of Styles. 

¥§ Our stands are used by most of the 
principal adding machine manufacturers 
and manufacturers of other business office 
machinery. 

For further information and 
catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 


Lake and Peoria Sts., Chicago, Ill. 








Typewriter mounted on our Stand. 





Comptograph Adding Machine 








Smith Premier Company and took a posi 
tion with the Underwood Typewriter Com 
pany in Chicago, but he had on his mind all 
the time, however, the idea that the Multi 
graph would be a good machine to push. 

This idea reached its fulfillment August 
Ist, 1905, when Mr. Jared became identi 
fied with the American Multigraph Com 
pany and began the sale of machines i1 
the Chicago territory \t first he worked 
alone, but two and a half years later, on 
January Ist, 1908, when he resigned to go 
to the Universal Folding Machine Com 
pany, he had a force of twenty-seven men 
selling Multigraphs in the Chicago field 
During the summer of 1907, Mr. Jared had 
been instrumental in organizing the Uni 
versal Folding Machine Company and went 
with them as a sales manager as befor 
stated. The business of the Folding Ma 
chine Company was operated until Febru- 
ary 15, 1909, when it was disposed of to 
the American Multigraph Company and 
Mr. Jared again became identified with 
them on the first of March last, as division 
sales manager with headquarters at Cleve- 
land. The following month he was trans 
ferred to Chicago as division sales man 
ager, remaining here until December lst, 
when he was transferred to the home office 
as assistant general sales manager and was 
made general sales manager on April 21st 
f the present year 


Jared is a big man all around both ment 
ally and physically He is a square, up- 
right, energetic, forceful man, who _ has 
made good in every position he has ever 
held. He is a hard worker and a splendid 


general of sales. The American Multigraph 
Company has made a splendid move in 


placing Jared at the head of its sales de 


partment. We congratulate the company 
and Mr. Jared likewise, and wish them at 
overflowing measure of success 


RETURNS FROM WESTERN TRIP. 

W. H. Beardsley, General Manager of 
the General Typewriter Exchange of New 
York, and Mrs. Beardsley were in Chicago 
for one day not long ago, en route to the 
east. Mr. and Mrs. Beardsley had been on 
a flying trip through the west where they 


visited all of the principal cities, returning 
with much information regarding the re- 
built typewriter situation in the west. 


Mr. Beardsley is one of the most versa 
tile men in the field. He is a big success 
in the rebuilt typewriter world and h 


would have been a big success at selling 
advertising, editing a paper, selling shoes, 
or managing a railroad. He has a mind so 


well balanced, so vigorous and comprehen 
Sive in its grasp of essentials that he could 
make a success of practically anything he 
might undertake. 


The Brandt Cashier Company of Chicago 
has recently moved into a new building at 
429 Dearborn street, where they have fixed 
up the premises in fine shape and will be 
pleased to meet their customers and friends 
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Why not make the day’s work as light as pos- 
sible by installing the 


No. 2 Victor 


The light, smooth key action of the Victor makes 
the day shorter, the amount of work accomplished 
greater, and the quality of work better than can be ac- 
quired in any other way. 

There are many other new features on the 


No. 2 Victor which help to increase its efficiency. 
Give it a trial and see. 


A descriptive booklet is free to you on request. 
Some good territory still open. 


Victor Typewriter Company 
812-814 Greenwich St., New York 








NOISELESS AUTOMATICS GET OUR LIST 


a os of REBUILT and SLIGHTLY 


Better Sound, 


Better Action, USED TYPEWRITERS | 





Better Appearance, 
Better Wear, At Remarkably Low Prices 
Better Control 2 
‘ pecialty of machines of the 
And they never wear out. Every typewriter Cm = ee mabens "Aiso, we are taterested ' 


most in orders from dealers who do not carry large 


cabinet should be fitted with this excellent 
stocks of Rebuilt Typewriters but whe prefer to 


system of attaching and detaching the ma- | 
chine. Thoroughly automatic Opions are order ONE or TWO at a time. 

invisible, sanitary, permanent he only 

scientific setting for the typewriter in cab- WRITE FOR ru PAR. TELL US 


inet use 
Plummer & Williams, 


Send for illustrated booklet 
Typewriter Economy Co. Postal Telegraph Bldg., Chicago, Ill. 


Tribune Building. « NEW YORK 























































Send for 
This 
NEW Book 

About Filing Furniture 


This book shows—and tells about—everything anyone could possib'y nved in the 
way of Filing Furniture 

No matter how exacting the requirements, this book shows filing devices to meet 
them 
The ‘‘finnickiest’’ people are pleased and satisfied with devices included in the 
B-M Quality line 

It covers Cabinets 
trays and cases for every conceivable purpose 

' Write us on your business stationery and we will send this new book 

FREE and postpaid—by return mail 

No basiness library is complete without this book about Filing Furnitu:: 

Its contents are a full education on filing methods and devices 


More Live Dealers Needed 


Opportunity is ripe for dealers who can help care for the needs of Filing Furni- 


vertical and lateral Cabinettes ’ (fractional sections), card 


t mce 














ture users who write to us 
Therefore, if you are in position to consider ‘‘an 
on a complete line, including both ‘highest quality” and ‘‘competitive’ 
with reasonable prices, liberal terms and large and steady profits insured, say si 


Agents Proposition’’ 
furniture, 


Exclusive 
, 


when you write for our new book of Filing Furniture 
Write today—before you turn this page. Don’t give 
like this a chance to slip your mind. Write now to 


Browne-Morse Co., 105 se: Muskegon, Michigan 


OLIVER 


2-Color Attachments for Oliver and Remington 


an important opportunity 






43-45 LaSalle St., CHICAGO, ILL. 


Manufacturers of Typewriter Tools and Parts Send for Catalogue 
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HANDSOME BILLING MACHINE 
CATALOGUE. 
The booklet descriptive of the new No. 
10 Smith Premier billing machine is one of 


the finest things in catalogue making, and 
one of the most convincing things in trade 
literature we have seen for many a day. 


[It is bound in brown limp covers with the 


title in black and red. It contains thirty- 
two pages, exclusive of the covers, and is 
printed very high grade supercalendered 
paper [The cuts employed are all half 
tones made under a fine screen and show 
complete detail in every picture. The com 
pany has avoided the temptation to employ 
zinc etchings, where zinc etchings might 
have served their purpose. 

The book gives a complete description 
of the new No. 10 Smith Premier billing 


machine and even one perusal will almost 
compel one to paraphrase the famous say 
ing, “Almost thou persuadest me to be a 
Christian.” If one studies the work of this 
remarkable machine a little more closely, 
notes the conveniences afforded for per 
forming many different operations with one 
typewriter, he will be 


and 


impression of the 
quite likely to become a 
covet this new model of the Smith Premier 
family. The machine shortens the work 
of the accounting department fold 
It was developed for the purpose of better- 
caring for 


convert 


many 


ing methods of invoicing and 


the writing of sales sheets, etc., but it is 
not a billing machine alone. It does not 
sacrifice for one purpose the other usual 


advantages of a typewriter. It is a machine 
for ordinary letter writing as well. A few 
can be put 
department 


which it 
shipping 


of the many uses to 


are order systems, 


records, wholesale billing, railroad mani- 


legal documents, statistical work, 


tabular work, railroad way-billing, 


festing, 


intricate 


statement work, library indexing, inven 
tory work, factory records, etc. A feature 
of the new machine, or rather an attach 


ment to it, is the carbon roll machine with 
off worn carbon 
a peculiar 


angle knife used to cut 
This carbon roll machine offers 
advantage to carbon users and prevents 
many of the annoyances incident to the use 
sheets. It is designed to 
requirements of all 
either weekly, 
The form for 


double’ sheet 


of loose carbon 


meet the oncerns 
which render itemized bills 
monthly or at other periods. 
this machine comprises a 
folded at the right-hand side and perforated 
for separating when completed, the top 
fold of the form being the itemized month 
ly statement and the under fold the item 
ized record. With the roll 
holder it becomes very this 
form without loss of time or inconvenience 
in handling and inserting loose sheets of 
The carbon roll holder possesses 


sales carbon 


easy to use 


carbon 
automatic features enabling the operator to 
register accurately anything desired, sav 
ing the writing up of the sales book, doing 
away with the itemizing, registering cor- 
rectly and making the record contain an 
exact copy of the statement sent to the 
customer. This and many other features 
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are found in the new No. 10 Smith Premier 
billing machine, catalogue of which will b« 





sent upon request. 


INTERESTING NEW BOOKLET. 

Cash received items are important to any 
business. They must be speedily recorded 
and credited to proper accounts; and when 
the cash is deposited in a lump sum it is vi 


tal that each item will have been so treated 


that the exact amount of the remittanc: 
will be a matter of permanent record. 

The need of a well regulated method t: 
handle this detail occurred to the Bur 
roughs Adding Machine Company—and in 


line with their policy they have devised a 





q If you intend to pay $300 fora type dupli- 
cating machine, you are now entitled to a 
lotof thingsyou have never before expected. 

@ Insist that without extra attachments your 
machine will print your letter heads and 
the like with printers’ ink equal to the best 
work of the best printers. You are entitled 
to it without paying $75 additional. 

@ Insist that the ribbon cost shall be under 
four cents per thousand impressions. If 
your present cost is forty to sixty cents 
you are throwing away good money. 

( Insistthat without extraequipment you can lift 
one form and instantly change to another. 
This is handy and you are entitled to it. 

| @Q Insist that the typesetting be done ona 

| separate machine from the printing, and 

| that the cost of the two shall not exceed 
$300. This obviously doubles the capaci- 





NEW BURROUGHS BOOK. 


simple yet very efficient plan of doing the 


slider which tn coulusdll sukeal aan aia | ty of your machine if half your work is 

_ tee | composition and distribution, and the 

caus Meehietonk Dinas a aie other half printing the letters. 

System.” The necessary forms are illus q Insist that the typewritten work be uniform 

ee Se ee ee —no long lines, no heavy ends of lines, no 

ptcban carter e heavy first copies and light last copies. 
FILSTEAD RECOVERING. The time and postage wasted if you over- 

Daichcair glen Mines Wiggs ope look these points will cost more money 

the way to recovery from the serious illness than your original investment. 

a Doerepelbe tt agitieeagtge oss ahs @ Be unwilling to spell backwards when 

life icing on tesa of and his promt \ R distributing the ty pe. It is a waste of gocd 

Ames, hurried from Chicago to New York time. 

TN ee en ae ee @ There are a multitude of lesser features 

ment, but fortunately he passed the crisis ‘ ‘ , 

in safety amd expects withie-« etmeke of which are included with all of these when 

months to be in fairly good condition you buy a Flexotype. Is it worth an inquiry? 


again. Mr. Filstead was ill with typhoid 


pneumonia which will probably leave him 

in a weakened condition for some time. NEIDICH PROCESS COMPANY 
Customers of Ames & Filstead who hav: 

suffered some slight delay in the shipment BURLINGTON NEW JERSEY 

of their goods will understand that this de¢ 

lay was unavoidable owing to Mr. Fil 

stead’s serious illness and to Mr. Ames’ 











presence at his bedside in New York 

















Exhibit of Office Appliances at Washington 


IME was when Uncle Sam bore the 
reputation of being an “Old Fogy,” 
a reputation not altogether un 
merited, nor yet wholly deserved, for, while 
his business methods (or lack of them) 
brought much unfavorable criticism, and 
direful prophesies from those whose plans 
were thwarted or whose schemes were re 
jected, he yet managed his affairs so as to 
gain an enviable place among the nations 
But times change, and whatever 
have been the conditions in days gone by, 
conditions well 


may 
know present 
enough to intelligent 
will accuse our good Uncle of 

back-number, for even a partial study of his 
manifold activities will show that there he 
has in use the most rapid, the inost effec 


none who 


submit an opinion 


being a 


tive, the most productive appliances and 
methods that human ingenuity can pro 
duce. He fights our battles with rapid-fire 








HERMON C. METCALF. 


guns and transports the wounded in auto- 


ambulances: he digs our canals 


he builds our dams of 


mobile 
with steam shovels 
reinforced concrete and conveys the water 
to arid lands through rock-hewn tunnels 
he sends messages across the seas by “wire 
less,” to ships built with electric cranes and 


motor driven lathes: he coins our money 


with automatic machines: he counts us and 
classifies our businesses by devices almost 
human: he uses the microscope and the 
test-tube to increase the productiveness ot 
our farms and protect us from impurities 
and adulterations in our food: and if we ar¢ 


so unfortunate as to break his laws he will 


see that our punishment is meted out in 
well built and well lighted prisons 
The Treasury Department, one of the 


By Hermon C. Metcalf, Vice-President, N. 
M. Minnix Co., Inc. 


first to be created when our government 
was formed, and ranking second, the State 
Department being first, in official prece- 
dence, being the financial branch and there- 
fore touching all the activities of the gov- 
ernment in a most vital way, is a business 
institution possessing few of the paternal 
features which are the foundation of some 
of the other departments. 

The department is charged with the man- 
agement of the Nation’s finances, the con 
struction of public buildings, the coinage 
ind printing of money, the administration 
of the life-saving service, the public health 
and marine hospital service, and the rev- 
enue cutter service. The intricacies in- 
volved in the collection and disbursement 
of the vast sums necessary to carry on our 
government are such as to render exceed- 
ingly difficult the making of any change in 
methods, and for this reason the Treasury 
Department has-borne the brunt of the 
charge of “old fogyism.” Radical reforms 
are altogether impracticable, and even the 
gradual introduction of changes which all 
might acknowledge to be improvements is 
an appalling task, to be undertaken by men 
of experience and ability and then only 
after mature deliberation. 

With a view to obtaining 
needs of the 


a comprehen- 
sive view of the whole de 
partment, the secretary of the treasury re- 
cently appointed a special committee to 
examine the methods in use in the various 
bureaus and and to suggest im- 
provements, the chairman of which is Mr 
Merritt O. Chance, Post 
Office Department. 

The committee is 
direction of Assistant Secretary Charles D. 
Norton, who was formerly general agent 
Northwestern Mutual 


divisions 
auditor for the 


under the immediate 


at Chicago of the 
Life Insurance Company. 

In the course of its 
committee examined a 
saving devices, and this led to the sugges- 
tion that it would be a wise plan to assem 
ble as many of these devices as possible in 
one place at one time thus facilitating the 
work and saving time for both the com- 
mittee and the representatives. A room 
was set aside for the purpose and an invita- 
tion was extended to the manufacturers 
and representatives of labor-saving office 
devices to take part in an exhibit during the 
week beginning Monday, May 2. The 
prompt response was gratifying, and the re- 
sults satisfactory to both the committee 
and the exhibitors, of whom there 
about seventy-five. The demand for space 
was so great that it became necessary to 
curtail the amount asked for by each ex- 
hibitor in order that accomodations might 
be found for all, but the management was 
evidently fair and the treatment ac- 


investigations the 


number of labor- 


were 


S< 


corded so uniformly courteous as to win 
universal commendation. The room was 
well lighted and otherwise adapted to the 


purpose, and was tastefully decorated with 
flags and bunting, the cost being borne by 


the exhibitors. Being intended primarily 
for the officials of the department the ex 
hibit did not partake of nature of a com 
mercial enterprise, but those who had at 
tended the office appliance shows New 
York and Chicago found that it compared 


favorably with them as to quality if not as 
to size 
The exhibit was under the immediate di- 


rection of Messrs. W. M. Geddes and Geo 


K. Leet. 


Two things have been impressive: the 


character of the people who have visited 





MERRITT O. CHANCE. 


ft 


the exhibit, and the cosmopolitan nature 


the exhibits themselves. While tended 


primarily for the officials of the Treasury 
Department, the exhibit was open t ill 
who chose to come. The other depart 
ments were invited to send their employes 
without restriction as to number nd the 
invitation was most generally epted 
The public was not specially invited, for 


the exhibit was not a commercial affair, but 
any interested persons who came were cot 
dially welcomed. Dignified bureau chiefs, 
vigorous departmental chief’ clerks, bright 
business-like 


stenographers and 


their 


young 


women came with eyes wide open 


for methods that might facilitate the work 
they are called upon to do day by day, and 


went away with minds full of ideas which 
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A ange in Prices 


We have tried to put a copy of our new price list in the hands of every dealer in the 
country who handles rebuilt typewriters. 





If any one has been missed, he will confer a favor upon himself by writing to us at once. 


The change in prices means not only more profit for the dealer but paradoxical as it may 
seem, better machines for the user. 


Our |! ass AA machines set a new standard in typewriter rebuilding; some features of 
final inspection and finishing touch that go a step farther than anything we have attempted. 


Our new »pecial” classification machines will prove equally interesting; A little improve- 
ment in our end of the service that both dealer and user will appreciate. 


Dealers who get their orders in early will have reason to congratulate themselves. Don’t 
order more than you can handle to advantage. Put in a reasonable stock and go out 
ageressively for business. 


If you have any selling problems to contend with, write to us. We have played the game 
ourselves and learned some good points. Our experience may help you. We want to 
co-operate with you to move the machines you buy. 


We expect to give a special service significance to the term “ Grady-Rebuilts” to put the 
Chicago “I Will” spirit in our relations with you. 


WRITE ‘TODAY =e fees 


EBUIL7 
LVPEWRITER. 
COMPANY 


















New No. 312-328 North May Street, CHICAGO, ILL. 


Headquarters and General Offices for the Eastern Hemisphere: 
The Grady-Rebuilt Typewriter Co., Ltd., 8, Newgate Street (Opposite the new General Postoffice), London, E. C. 
W. T. HARDING, Managing Director. 
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THE INCOMPARABLE 


THE DALTON THIS LIST WITH 


— (er Adding Machine 7s: 





0 
7 65 76 50 
550 / 34 50 
450 (| 150 00 

13 50 65 00 
l 50 
15 526 v 
185 75 24 50 
4 50 125 60 
5 50 225 75 
150 OO 7 50 
250 00 132 50 
55 00 9 75 
3550 00 S51 6 
1009 55 
Try this on your Machine 


We challenge the world to produce AN 
INTEREST TABLE that is equivalent to the 
DALTON for finding the interest on any sum 


Try this on your Machine 


of money for a given time. 
Example No. 2. Figure the interest on 
$123.45 for four months and three days at 4% 


rHE DALTON is the ny 4 practicas 


machine for 


MULTIPLICATION 


Example No. 1 0 
Multiply 314563 by 1324 123 45 
0 123 45 
3145 63 123 45 
3145 63 1234 50 
3145 63 1234 50 
3145 63 12345 00 
31456 30 ; 
31456 30 HE DALTON is more firmly intrench- 15184 
314563 00 ing itself every day in the hearts of L 
314563 00 the financial and commercial world. Our 151 84 
31.1563 00 most enthusiastic endorsers are our first 1518 40 
3145630 00 purchasers and we have sold the largest 15184 00 
4164814 1° corporations and most discriminating buy- 151840 00 
— om ers in the world. We haven't a dissatisfied 1. 68694 
Above product on THE DALTON ig five purchaser. - 
seconds Ph LTON d 
TRY THIS ON YOUR MACHINE TRY THIS ON YOUR MACHINE 
Section of tax-book showing crossfooting on the DALTON. 
STATE TAX COUNTY TAX ROAD TAX SCHOOL TAX TOTAL TAX 
12 47 13 41 21 30 7 66 54 
Bankers’ daily balance showing sheet crossfooting and subtraction. 
OLD BAL. DEPOSITS CHECKS NEW BAL. 
John H. Smith 2544 14 766 356 E 897 60 2212 9g 


T T is without doubt the simplest, fastest, most perfect has but ten keys and no attention whatever has to 
HE DAL ON practical and versatile adding and calculating THE DALTO be paid to the numerical order, the machine per 
machine ever invented It is in a class by itself. It performs all the work of any forming automatically this function which has heretofore devolved upon the 
of the old style eighty-one key machines with greater speed aad ease and in addi- operator. 
tion thereto does many things that they cannot do. _ The instantaneous success of the DALTON is due in part to its speed. visible 
printing, small key board, simplicity, ease of operation, etc., etc. A DALTON in 


THE DALTO is a modern mechanical marvel that adds, subtracts, , SIX I 
multiplies, tabulates, figures interest and performs your office is capable of demonstrating its superiority over old style eigh*y-one key 
many other mathematical calculations with such facility, speed and accuracy as to machines, and winning for itself a permanent home. 


make it indispensable in any office where figures are dealt with. Write for further information. 
FACTORY AND MAIN OFFICE: 


DALTON ADDING MACHINE CO. | poprar siuer. missouri 
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: fnd fruit in the days to come. Mor« At the very moment when the aspirations of ston in charge; Adder Machine Company, show- 
. the whole American people are for the expansio1 ing the Wales Visible Adding and sting Ma- 
than one demonstrator found himself taxed of the great and costly federal agencies engaged Chine, N. M. Minnix in charge; L. C. Smith & 
in promoting public health; conserving publi 3ros. Typewriter Company, J. A. a. s in 
; ! lands; teaching scientific farming or lumbering; charge; The Beck Duplicator Company, 
needs and solve the problems, administra improving our waterways; our national defenses Kenworthy in charge; The Egry Register Com. 
i s well as mathematical, of this host enlarging our courts of justice; at the very pany, Milton C. Stern in charge; Lamb & Til- 
ve « . “ on sietdiaii moment, in short, when the federal government den, showing the Diagraph, Richard Lamb in 
is urged to expand our national expenditures charge; B. F, Cummins Company, snows Per- 
as we have been doing for the past ten years forating Machines, Carlton H, Reeve inc way 4 , 
~ Cushman & Denison, showing Fountain Ink 


how how his device might meet the 


tO S 


Uncle Sam’s. employes 


Washington is a cosmopolitan city, its we are threatened with deficits despite our 

hating ly made up of those whos« immense revenues, It is in order to conserve Wells and Numbering Machines, Herbert Marr 
popula largely made up se these great projects of social betterment then in charge; The General Fireproofing got 

birthplace is in “the States’—they are al that Retrenchment and the Elimination of Showing Steel Filing devices, Wm. T. 
; na : er . Waste has become so vitally important and so ter in charge; Columbia Phonograph company. 
“trom somewhere and they remain loyal necessary to the American people who employ showing the ‘Dictaphone, H. H. n 
ipery ' “ae eggene Sg =e afl. charge; Stromberg Electric —— ey xg 
to the ol 10mes nd so the exhibito ee a aovetedak baeehe Company, showing the Chrono A. 

c . / 5 ( . 1¢ € en pureal . 2 x " . 

ag, Saere -_P ' Oh er Pa ay A. © Fs iP 4 rem tae Jones in charre; Elliott-Fisher paaay, “ahow- 
wh br ght his device trom i0 oO and division nhate, thet. the pemainietration ing the Elliott-Fisher Writing Machine with 
nois found a ready audience of people who Retrenchment. You must learn to run your SPT Pr rem meg WE H. Hunter in charge; 
ap ddressing Machine Company, Edw. D. 


hailed from the home state; and the man bureaus both more cheaply and more efficiently Belk h gra 
or that administration policy will fail It will oes i shane gy Taph Sales 


] the AC » fro ” ar 3 F ' -elv ‘ : y > “nses re- 
with Ut! mac hine ™ m I plar Bluff I yund poe A oy nce. =p re — =. ~ Loose Leaf Company, E. D. Hathaway in 
plenty ol people who actually or metaphor is not reform, and that will not be rm n charge; G. W, Todd & Co., showing the Protec- 
: : pens stone ag : ‘ permanent tograph, J. C. De Vilbiss in charge; Chas, G 
ically came “from Missouri” and wanted to pnete are weye. for ~ og — public business Stott & Co., showing loose leaf devices, A: H. 
‘ ess . ns lv PF € > gE > o T » Loo 
be “shown.” ineréase the efficiency saa tee ‘Teac wus row in charge; Washington a Leaf Com- 
; Crease The CuK y é : Spé ! pany, W. M. Furr in charge; Gra eee 
The exhibit was formally opened Mon } hens h a - ge gy oe so — Telautograph Company, N, ali 
s caemeiieas tains wesiathedaiiin: tam Ne ee Toone “This fe the responsibility charge; Oliver Typewriter Company, ©. A. wil: 
day morning by Assistant Secretary Nor- a ~ aye he a , s i I responsibility son in charge; Electro Clock Com ny, A 
ton, who spoke as follows ind the opr nity. Collins, Jr., in charge; Wood ae Pope: 
‘ wh as Consider for a moment what an opportunity writer Company, Benj. P. vinins n charge; 
Speech of Mr. Norton. Nation Supply Com- 
—— oo ae ———— . pany, “show the 


The secretary re 
gretted that he could 
not be here this morn- 
ing and in his absence 
I am asked to open 
this exhibit to your 
inspection, which I do 
with very great pleas- 
ur< 

The exhibit is the 
result of an admirable 
suggestion made, I am 
glad to say, by al 
able and energeti 
treasury bureau chie 
At a fortnight’s notic« 


Montague Addressing 
Machine and the Flex- 
otype, J. Arthur Fini- 
gan ‘in charge; Na- 
tional onda Ag raph 
Company - Tur- 
ner in Oe, Copy- 
graph a ie R. E. 

aum charge; 
; ae Metal Fur- 
niture Company, Thos. 
Bright in charge; H. 
& Miller Company, 
showing loose leaf de- 
vices, P. Hazard in 
charge; ‘The Stockett - 





as man as 75 busi 
ness concerns have as Fiske Com y, show- 
sembled their appli ing loose leaf devices, 
ances é and al Fr B. Nichols in 
ready to demonstrat charge; James J. 
their \ Linde Company, 
Inasmuch as the ex- showing the Calculus, 
hibit is made only for F. ers in 
the benefit of the gov charge; Roy: Type- 
ernment service, and writer Company, W. 
annot he thrown F. Scroufe in charge; 
ypen to the iblic, 0 International Ln a 
be advert ed in any cording egy 
way, I am glad to ex S. Evans in c fe 
press our appreciatio1 ene pany, 8. 8 
of th fforts of s chine Com y, 
large a nur r of bus Newman bettas: 
ness firms to enable Swayze, Bailey & Co., 
the government en showing the Edison 
ployes conveniently to Mimeograph and the 
examine their devices Planotype, Edward W. 
I urge that you and Hill in charge; Car- 
vou issistants en ter-Crume pone A 
courage everyone of showing the Ni 
your clerks who shows Automatic Manifo fer, 
any interest in bette Ee. K. Whitmore in 
business methods to charge; Charles C., 
familiarize himself Smith, showing steel 
with these labor sav signals and tags; The 
ing devices, and, after Time Saver Company, 
the exhibit is overt showing Rotary In- 
you are requested to dexes, J. H. Rand in 
report in writing : a charge; The Rogers 
the secretary of th — — ————— Addresser Company; 
treasury, in detai Library Bureau, show- 
whether any of thes VIEW OF EXHIB:TS IN TREASURY DEPARTMENT, WASHINGTON, D. C. ing Filing Devices, H. 
machines or devices S. Walcott in charge; 
will increase the ef Felt & Tarrant Man- 
ficiency of your offices it is. Not one of you who have found ways to ufacturing Company, showing the Comptometer, 
Devices to save clerical labor may suggest to economize at all have suggested a saving of so G. C. Owens in charge; Globe-Wernicke Com- 
some the possibility of loss of employment, and little as 5 per cent. Some of you have found pany, G. W. Skeels in char e; Monarch Type- 
speaking for myself only and without involving ways to reduce your expenses 25 per cent It writer Company, Sam B. Ha in charge. Smith 
anyone else in my personal opinions, I want to runs into large sums in your own bureaus Sut Premier Typewriter Company, Frank M, Evans 
say a word on that subject. apply a 5 per cent, or a 10 per cent, or a 15 in charge; Art Metal onstruction Company, 
No man is really fortunate who holds a sine- per cent saving to the expenditures of the Paul G. Brock in charge; Mechanical Account- 
cure, or does work elaborately or expensively whole government and you find that the total ant Company, Geo. C. Chase in charge; R te 
that could be done simply and at less cost. The annual savings which you, and you only, can man & Erbe Manufacturing Compeat 
man himself deteriorates so that he pays an make is a prodigious prize in money, a sum M. Roach in charge; Comptograph A ing ‘MM Mas 
even heavier penalty than does the employer vast enough to make possible the continuance chine Company, H. D. F. ne | in ghatke: Rem- 
from whom he draws ‘‘something for nothing”’ of the great program of social legislation on ington Typewriter Company, engila in 
on pay day He is fortunate whose faculties which the hearts and hopes of the American charge; Safe-Cabinet Com z., PR the 
are tested daily by necessary work, done in the people are still fixed. I congratulate the com- ‘Dick’? Fireproof Steel fe-Cabinet, /A. J. 
most scientific way, and who receives fair pay mittee in charge on the energy and skill with Thorn in charge; Hammond Typewriter Com- 
for doing it In the immense and rapidly ex- which this fine exhibit has been assembled pany, Charles W. Morgan in charge; Shaw- 
panding activities of government there is ample The exhibit will now open and remain open to Walker Company, C. . Norton in char ~4 
room for every clerk who is or who can be you and your associates in the government serv Moore Company, showing the Blickensde 
made efficient e for one week. type writer, W. J. Moore in charge; The Rect ti- 
Modern methods and labor saving devices if : i graph Company, G. C. Beidler in charge; Dalton 
killfully applied will not, in my opinion, turn List of Exhibitors. Adding Machine Company, J._ L. ton in 
idrift efficient employes. There will be many Underwood Typewriter Company, C. A. Joer- charge; Geo. F. Muth & Co., showing calculat- 
transfers as vacancies occur by death or resigna rison in charge: Automatic Adding Machine ing de vices, Chas. Phillips in charge; yeogem 
tion in the service, and in justice to men and Company, showing the Gem Adding Machine, R Addressing Machine Company, Geo. W. Mea- 
women who have entered the government serv- R. Knox in charge; Wm. Morschauser, showing - am in charge; Underwood Computing Siete 
ice in good faith, we are bound, in my opinion the Millionaire Calculating Machine; N. M. Min- Company, Geo. H. Ward in charge; Automatic 
to work just as zealously to bring about these nix Company, Inc., showing the "Write rpress Envelope Sealing and Stamping Machine Com - 
necessary readjustments as to introduce bette! Charles urayson in charge; Albert L. Teel pany, Charles F,. Davis in charge; by Roneo 
business methods. showing the Multi-Copy Machine; Typewriter & Company, showing the Roneo Copier, J. 8. Kas- 
We are really discussing here one of the great Office Supply Company, showing the Addresso kel in charge; Tag Addressing Machine Com- 
pol icies of the present administration, the Re- graph, Standard Folding Typewrit« the Print pany, R. E Baum in charge; Fred 8. Lincoln. 
renchment of Public Expenditures. graph and the Victor Tyrewriter, H. R. Living showing the ‘‘Macey” Filing devices, 
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FITTING THE REMINGTON CARRIAGE. 


SCENES IN REMINGTON FACTORY 
AT ILION, N. Y. 

Here are two recent pictures which illus- 
trate two of the forty-five distinct processes 
in the assembling of the Remington type- 
writer. Each of these forty-five processes 
represents practically a sub-department of 
the Assembling Department, which repre- 
sents only one part of the complex work of 
manufacturing Remington typewriters 
The Remington typewriter plant itself com 
prises twenty buildings with a total floor 
acres, the main building 


space of seven 


alone being exactly 790 feet long. 


The first illustration shows “Fitting the 
Remington Carriage,” assembling process 
No. 40. To a considerable extent, the light 
and easy action of the Remington carriage 


depends upon its factory adjustment and, 
consequently, a high degree of 
skill is this 

speaking of the 
interesting to know that the assembling 
of the carriage is a set of operations di 


tinct from the assembling of the rest of th: 


mechanical 
employed In process In 


Remington carriage, it 


machine, the two coming together in pr 
ess No. 40 

Of the successive operations in any pro 
interesting he 


ess, the last is the most 


cause it shows the completed article, the 
fruition of the entire 
This we have in assembling process No. 45 
“The Final 


is the last process in turning out a Reming 


series of operat ns 


Remington Inspection,” whicl 


ton typewriter. These final inspectors rep 


resent the very cream of the mechanic 
skill at the Remington works 
The matter of inspection is carried to 


extreme limits at the Remington factory 


Each and every part must pass a most rigid 


examination after being manufactured b 


fore going to the assemblers and every 
stage of assembling must pass the search 
ing. scrutiny of. argus-eyed inspectors be- 
fore passing on to the next process 
part and every operation in or connected 
with the manufacture of Remington type- 
writers must be fully up to the standards 
established and maintained by the Reming- 


ton Company. 


Every 


ADCRAFTERS MEET IN DETROIT. 


On the evening of April 12th the Adcraft 
Club of Detroit gathered 160 strong to hear 
Manly M. Gillam of New York, George 
Landis Wilson of Chicago, and Isaac [| 
Marcosson, special magazine write 

Mr. Gillam related a great many 
esting experiences from his own advertis 
ing career, and explained the g 
there is of advertising men being thorough 
ly informed about the proposit yhicl 
they are promoting 

Mr. Wilson discussed in a1 teresting 
way the business value of advertising, and 
dwelt upon the professional aspect of the 
work 


Mr. Marcosson discussed some I nis 


periences with commercial captains, an 
referred in t 


a congratulatory stra to th 


tremendous advances made by Detroit in 
the automobile industry 
In the early evening President Orr ex 


plained the progress made so far with af 


filiation plans. ‘The affiliation meeting 
which is to take place June 25th and 26tl 
in Detroit will bring to the city “Where 
Life is Worth Living” the advertising o1 


ganizations of Cleveland and Buffalo. Big 
things are promised for this session 
E. LeRoy Pelletier acted as toastmaster 


NEW ROYAL OFFICE AT SEATTLE. 


The Royal Typewriter Company has 
opened a branch office at Seatt! Was! 
under the management of L. M. Norto: 
former manager of the Detroit office. Mr 
Norton arrived in Seattle the latter part 
of April and at this writing is busily e1 
gaged in arranging for a suitable location 
and employing a staff of salesmen and off 


assistants 

















THE FINAL REMINGTON 


INSPECTION 
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CAN DO THE WORK OF THREE ACCOUNTANTS 


THINK OF THE SAVING THIS MEANS IN TIME AND MONEY 


The work of the Millionaire is always accurate. It figures out every possible calculation that can be madein MULTIPLICATION 
or DIVISION with marvelous rapidity 
Especially adapted for actuarial work, pro-rating, cost systems, percentages and bill extensions. 


OUR LIST OF USERS IS OUR BEST ADVERTISEMENT. 


Every machine sold in this country during the past ten years is still in active service. You never find a ‘Millionaire’ 
offered in exchange for another make 
Get our booklet (free on request) and learn just what the ‘Millionaire’ will do 


W. A. MORSCHHAUSER, Sole Agent : mition’sViNue. New York City 
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should not be classed with other machines which 
print form letters. THE WRITERPRESS is in a class by 
itself. It does all the work that other machines do, 
‘does it better and does things that no other 
machine can do. 


@ THE WRITERPRESS will print from 8,000 to 10,000 actual 
typewritten form letters a day. Its metal typewriter type 
printed through an inked ribbon produces letters which it is 
impossible to detect from the work of a good typewriter 
operator @ The DIRECT INKING CARRIAGE converts the RITER- 
PRESS into an Office Printing Plant which will do most of the 
office printing at from one-third to one-half the cost. It 
prints from all kinds of printers’ type, cuts, electros, half- 
tones, wood cuts, etc., and will be found a great convenience 
in printing office forms, filing cards, shipping tags, reports, 
price lists, quotations, etc., just when they are wanted and 
and in the quantities wanted. @ THE ADDRESSING ATTACH- 
MENT, an exclusive feature of THE WRITERPRESS, is one of the 
greatest time, labor and money savers ever invented. With 
this device THE WRITERPRESS prints the body of form letters 
and fills in name and address ALL IN ONE OPERATION, which 
insures a perfect match between name and body of letter, 
correct alignment, and prevents waste of postage in wrong 
addresses, as the same metal disc is used for Pe | 
envelopes. @A boy with THE WRITERPRESS and 

ATTACHMENT can turn out 5,000 letters a day all ready for 
the mail. Think of the saving in time, investment in type- 
writers, wages of operators and economy of floor space it 
effects. @ Write for full information and samples of work. 


THE WRITERPRESS CO. 


185 Writerpress Bldg., BUFFALO, N. Y. 
New York Office, 302 Broadway Chicago Office, 215 Dearborn St. 





























Monarch 
Light 
Touch 


This exclusive feature of the Monarch 
Typewriter should interest the business 
man, because of its distinct commercial 
value to him; it means Monarch oper- 
ators are able to produce more work 
in a day. 


To the operator Monarch Light 
Touch means an even day's work and 
“No 3 o'clock Fatigue,’ owing to the 
fact that it is so much easier to operate 
than any other typewriter. 


We welcome the opportunity to dem- 
onstrate this and many other Monarch 
advancements, and solicit correspondence 


from those interested. 


Illustrated Literature Sent on Request 


The Monarch is made in regular car- 
riage and several wide carriage models 
all shown in our literature which is gladly 


sent to all who write for it. 


THE MONARCH TYPEWRITER COMPANY 


Executive Offices: Monarch Typewriter Building 
300 Broadway, New York 


Canadian Offices: Toronto, Montrea 


Branches and dealers throughout 
the world 
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QUARTER CENTURY IN _  TYPE- 
WRITER BUSINESS. 


Underwood School Manager Completes 
Twenty-five Years of Service in 
Typewriter Field. 


ONG service in one line of work is 
L an evidence of personal worth. C. V 

Oden, the well-known and popular 
school manager for the Underwood Type 
writer Company, with the first day of May 
full twenty-five years of 


rounded out a 


work in the typewriter industry. It is not 
given to all of us to attain such a record, 
nor can all of us say, as does Mr. Oden, 
that during that time he only served two 
firms. 


He started in the typewriter business in 
for the Remington 
He was subsequent 


Peoria as salesman 
‘Lypewriter Company. 


ly transferred to Omaha, and was the first 


manager of the Remington Typewriter 
Company in that city. This was in 1892 
He subsequently returned to Peoria, and 
was dealer for the Remington Company 


c. V. ODEN. 


there until he took up the dealership fos 
the Underwood Typewriter Company in 
Peoria. He sold out his interests to the 
Underwood Company and went to Cleve 


as manager. He remained at the lat 


for 


land 

time, until he was ap 
of the 

From the latter city he was sent to Provi 

dence, R. L., the active 


He succeeded in 


ter place some 


pointed manager Chicago office 


territory in 
building up a 


to put 


operation 


and appointed special 


fine business, was 
representative of the company with head 
quarters in New York. 


About this time the question of organiz 
ing a school department came up, and Mr. 
Oden was appointed to take charge of it 
He organized it, and got it into working or 











HAVE A PROPOSITION 
THAT WILL 


WE 


Interest 
Every Dealer 


WHO HANDLES 


WRITER 
PRESS 


or other wide Ribbo1 
Machine and want 
Match Ribbons that 
Match. 


Two Color Match Ribbons 
Write Us 





Buckeye 
Ribbon & Carbon 
Company 


311 ST. CLAIR AVENUE 
Cleveland, - Ohio 





Typewriter Ribbons For All Machines 
Carbon Papers For All Uses 
Write For Samples and Prices 








der about a year ago last July, and has 
since conducted it with signal success. 
When Miss Fritz developed her phenom- 
enal speed on the Underwood, it was an 
incentive for work along this line, and to 
Mr. Oden was deputed the onus of devel 
oping speed writers on the Underwood 
What he has done in this respect is too 
well known to need much comment. Many 
of the fastest typewriter operators in the 
world have come from the Underwood of- 
fice, where they have had constant training 
under Mr. Oden’s personal supervision 

Throughout the Underwood organization 
Mr. Oden is recognized as the premier 
demonstrator. He has studied the type 
writer mechanism from the base up, and 
can elucidate the superior qualities of the 
machine he advocates in a manner that 
wins sales when the decision is hanging in 
the balance 

Since the institution of the school depart 
ment Mr. Oden has put through some very 
large school deals, which stand among the 
largest individual sales in the history of the 
typewriter industry. 

As an orator Mr. Oden is usually relied 
upon at conventions not only to hold his 
own, but to make more than good. He has 
a fluency of speech and a wealth of lan- 
guage at his command, combined with a 
considerable fund of humor, which make 
his remarks at all times acceptable. In ad- 
dition to this he shows his versatile abili- 
ties in the fact that he can wield a pen 
He is now editor of the “Underwood 
News,” the house organ of the Underwood 
Typewriter Company, and is reeling off 
“stuff” which is making some of the office 
managers sit up and take notice. 

Office Appliances congratulates Mr 
Oden upon the anniversary just past, and 
wishes him many more years of success 
in the service for which he has done so 
much 


CHANGES NAME AND IMPROVES 
FACILITIES. 

The Typewrier Pedestal Company of 
Detroit, Mich., has been succeeded by the 
Michigan Office Appliance Company, which 
has opened offices at 306 Tolsma building, 
in that city. The company will continue 
the manufacure of the Cushion Typewriter 
Pedestals and will have greatly improved 
facilities for handling the business. 

The Michigan Office Appliance Company 
has secured the exclusive agency in De- 
troit, southeastern Michigan and Toledo, 
O., for a duplicating machine, and is now 
looking for first class representatives 
throughout the country to handle its type 
writer pedestals 

The Cabinet Letter File Company, of 
79 Reade street, New York, has increased 
its business to such an extent that it has 
been necessary to lease more floor space 
An adjoining loft has been taken, and the 
company expects to occupy its new quar 
ters in May 
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THE NEW GAMMETER 


MULTIGRAPH 


is the most economical means 
of producing 
direct advertising material 





Personal Letters, Mailing Cards, Phamplets, Folders, House 
Organs, Calendars, Wall Hangers, and Booklets, composed and 
printed on the Multigraph have a distinctive character that 
attracts attention. Put a Multigraphed Booklet on a desk or 
table alongside of one of the ordinary kind and make a test of 
its attracting power. Ask any person who is at hand to look 
at both booklets and tell you which one catches the eye and 


holds the attention 





Direct Advertising is the Most Economical 


Because it gets to the person addressed 
Because it does not compete for attention 
Because it makes a stronger appeal 

Because it gives greater variety of presentation 
Because it can be used opportunely 

Because results can be directly traced 

Because its cost is lower 


Send for some Multigraphed Booklets and make the test. 


American Multigraph Sales Co. 


1804 Case Ave., Cleveland, Ohio 


Canadian Branch European Branch 
129 Bay St., Toronto, Ont. 79 Queen St., London, Eng. 


Sixty Branches in the United States 














THE WELTY SWINGING TYPEWRITER 
TABLE REVOLVES 


The advantage is obvious. It is neat, strong, 
rigid—supported by an adjustable bracket 
that can be attached to either side of the 
desk and which can be locked at any angle from 
the desk. 
SOLD WHEREVER SHOWN 
Write for prices and trade discount 


WELTY CO., Waterloo, lowa 

















Interesting New Attachment for Typewriters 


N APRIL 12th, 1910, a patent was ts 

sued to Oliver V. Schauer, well 

known to the readers of Office Ap 
pliances, for an attachment to typewriters 
more fully described in the following state 
ment: “The 
object the provision of a suitable stop mech 
anism whereby the platen of the machine 
may be turned back after the completion 
and withdrawal of each original to such a 
position that the first line written on a new 
bill head inserted after the platen has been 
turned back will have a certain predeter 
mined position relative to the last line of 
statement on the record 


present invention has for its 


the previous 
sheet.” 

Mr. Schauer has assigned two-thirds of 
his invention to Eugene N. Price of Pitts 
burg to whom we are indebted for the de- 
scription of Mr. Schauer’s patent 

In applying the attachment to the ma- 
chine, the knob is removed from the shaft, 
the socket is then secured on the shaft 
and the knob replaced. The back plate is 
provided with one or more arms or brack 
ets adapted to engage the frame of the ma 
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O. V. Schauer of Pittsburg Invents a Use- 
ful Improvement in Billing Attach- 
ments for Typewriters. 


attachment 
The shaft 


chine and hold the controlling 
in proper position for operation 
and number of supporting arms or brackets 
can be changed to suit different construc- 
tions of machines to which the attachment 
is applied. 

After the attachment has been set or ad- 
justed for the required backward movement 
of the platen for the insertion of the new 
bill head, only the platen is moved. There 
is only one stop employed for arresting the 
platen and that during a backward move- 
ment. The forward movement of the 
platen is unlimited and a backward move- 
ment to the extent for which the attach 
ment is adjusted can always be had without 
adjusting any of the parts, and a further 
and unlimited backward movement can be 
had by simply shifting a release lever. 

Mr. Schauer makes fifteen claims for his 
device some of which are as follows: 
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The Claims Made. 
| spacing attachment for typewriters 
combination an adjustable stop, 
shifting 


\ bi 
having in 
means operated by the platen for 
said stop, a second stop arranged to engage 
the first stop when operated by the platen 


LOC k oper 


in its backward movement, and 








ated by the stop shifting means for main 


taining such means in driving connection 
with the platen and operative to separate 
driving 


forward 


the elements of such connection 


after a predetermined movement 
of the platen 

\ billing attachment for typewriters, hav 
ing in combination a stop adapted to be 
shifted by the 


ranged to engage the first stop when oper- 


platen, a second stop at 
ated by the platen in its backward move 
ment, means operative by the platen in its 
forward movement to separate the elements 
forming the driving connection of the first 
stop with the platen forward 
movement of the platen, and manually op 
first stop 


during the 


erated means for releasing the 
from driving connection with the platen 

\ billing attachment for typewriters hav 
ing in combination a shaft carrying a stop, 
shaft, a 
nection between said shafts, 


backward 


a platen separable gearing con 
means operat- 
ive on the movement of the 
platen to maintain the 
engagement and operative on the forward 
movement of the platen to effect a disen- 


gagement of the gear members, a stop ar 


gear members in 


rangd to engage the first stop when shift 
ed by the backward movement of the platen 
and a manually operated means for disen 
gaging the members 

\ billing attachment for typewriters hav 
stop adapted to be 
a predeter 
stop 
when 


ing in combination a 
shifted by the platen through 
range of movement: a 


first 


mined second 
arranged to 
moved by the platen in its backward move- 
ment and thereby arrest backward 
movement of the platen, and means oper 
ating automatically on the backward move- 
ment of the platen to lock the 
driving connection with the platen and to 
separate the elements of such driving con- 
nection at the opposite or forward end of 
its range of movement. 


engage the stop 


such 


stop in 
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INJUNCTION 


STANDARD TYPEWRITER CO. 


Standard Folding Typewriter Sales Co., 
James A. Whitcomb, et. al. 








The following is a copy of an injunction obtained by the Standard Typewriter Co., of 
Groton, New York, against the Standard Folding Typewriter Sales Co., in the United States 
Circuit Court for the Southern District of New York: 


THE PRESIDENT OF THE UNITED STATES OF AMER 
ICA: 

To STANDARD FOLDING TYPEWRITER SALES COM- 
PANY, JAMES A. WHITCOMB and EUGENE E., ST. GER- 
MAIN, individually and as officers of the corporation STAND- 
ARD FOLDING TYPEWRITER SALES COMPANY, and 
ARTHUR W. BUCKWELL, your respective officers, managers 
servants, agents, trustees, workmen, attorneys and representa- 
tives, and each and every one of you, GREETING: 


WHEREAS it has been represented to us in the Circuit Court 
of the United States for the Southern District of New York in 
the Second Circuit, by the Bill of Complaint in the suit of the 
Standard Typewriter Company, Complainant, against the Stand- 
ard Folding Typewriter Sales Company, James A. Whitcomb, 
and Eugene E. St. Germain, individually and also as officers of 
the corporation Standard Folding Typewriter Sales Company, 
and Arthur W. Buckwell, defendants, that Letters Patent No. 
754,242 were issued in due form of law on March 8, 1904, to 
Frank S. Rose for improvements in typewriting machines, and 
that the complainant herein appears to be the sole owner of the 
said Letters Patent and entitled to the exclusive rights in, to and 
under said Letters Patent, and in and to the invention and 
improvements secured thereby as alleged in the Bill of Com- 
plaint; and that you Standard Folding Typewriter Sales 
company, James A. Whitcomb and Eugene E. St. Ger 
main individually and as officers of the corporation the Standard 
Folding Typewriter Sales Company, and you, Arthur W. Buck 
well, have infringed upon the said Letters Patent and the ex- 
clusive rights of the Complainant thereunder, by manufacturing, 
selling and using typewriting machines bearing the trade name 
“Standard Folding Typewriter’ and “Standard Folding Type 
writer, No. 2,” made according to and employing and containing 
the invention and improvement described in said Letters Patent, 
and claimed in the claims thereof as charged in the Bill of Com 
plaint in this suit and contrary to the statute in such case made 


and provided; 
NOW, THEREFORE, we do strictly command and enjoin the 
defendants, the Standard Folding Typewriter Sales Company, 


James A. Whitcomb and Eugene E. St. Germain, individually and 
as officers of the corporation the Standard Folding Typewriter 
Sales Company, and Arthur W. Buckwell, your respective 
officers, managers, servants, agents, trustees, workmen, attorneys 
and representatives, and each and every one of them, until a fur- 
ther order, judgment or decree of this Court, desist and refrain 
from directly or indirectly making or causing to be made, vend- 
ing or causing to be sold, using or causing to be used, or giving 
away, or otherwise disposing of in any manner any typewriting 
machines (including such as they may now have on hand), made 
or constructed in accordance with or containing and embodying 
the invention in typewriting machines as set forth and described 
in said Letters Patent No. 754,242, dated March 8, 1904, and 
claimed in the claims thereof, or any machine similar to’ the 
machines in evidence in this cause designated as “Complainant’s 
Exhibit, Defendants’ Machine,’ and “Defendants’ Exhibit, De- 
fendants’ Machine,” designated as “Standard Folding Ty»ewriter 
No. 2” or any machine substantially like either of said machine 
exhibits and from in any other manner directly or indirectly 
infringing upon or violating the claims of the complainant's said 
Letters Patent No 794,242, 

_WITNESS the Honorable Melville W. Fuller, Chief Justice 
of the Supreme Court of the United States, at the Federal Build- 
ing, in the City of New York, in the Southern District of New 
York, this 5th day of May, in the year of our Lord one thousand 
nine hundred and ten and of the Independence of the United 
States the one hundred and thirty-fourth, 

JOHN A. SHIELDS, 
Clerk. 
Service of the within injunction accepted and copy received 
this 5th day of May, 1910, for the Standard Folding Typewriter 
Sales Company, J. A. Whitcomb and Eugene E, St. Germain. 
Service of the within injunction accepted and copy thereof re- 
ceived this 5th day of May, 1910. 


WE are still making and selling the Standard Folding Typewriter and solicit 
inquiries from dealers 


STANDARD TYPEWRITER COMPANY 


GROTON, N. Y., U. S. A. 


General European Representatives 
A. MUELLER & CO., Zurich, Switzerland 




















of constant prosperous advancement 
can mean only Right Goods and Right 
Methods. 


THE POPULAR 


U. S. 
BRAND 


TYPEWRITER 
RIBBONS, 
CARBON PAPERS, 
ETC. 


always represent 
TOP NOTCH QUALITY. 

















Our Sales are Inereasing. Are Yours? 
Let us help you by furnishing 


Your Own Special Lithographed Boxes 
(No Extra Charge) 
Write for our proposition. 





Typewriter Ribbons on Regulation Spools 
UNDERWOOD SOLID HUB 
OL Regulation) 
SMITH. PREMIER VISTBLE (Regulation) 
EMINGTON VISIBLE (Regulation) 


Automatic Reverse Attachments. 


Bi-Chromes and Tri-Chromes 
In all Combinations for 


Adding Machines, Time Clock, Metal 
Dater. Multigraph, Writerpress. 'Printo- 
graph, Multi-Copy and all machines 
requiring inked ations. 


KAKI 
New Process Carbon Papers 


of class 
in all weights and grades put up under 


Our Brand or Your Brand 


Dealers and Agents Wanted Everywhere 
WRITE TODAY 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U.S. A. 
Cable Address, MUSTR. 
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(By Special Correspondence.) 


Abilene, Tex. 

Harry O. Brown, local agent of the Oliver 
Typewriter Company, reports a good business, 
with an excellent outlook for the future. 

= 6 


F. E, Clark of the Remington Company spent 
several days here not long ago. 
. > * 


C. M. Roark of the Fox organization was re- 
cently in Abilene, where his smiling countenance 
was very welcome. 

. > 

George T. Garvin, local representative of the 
L. C, Smith & Bros. Typewriter Company, is 
doing a good business. 

. * © 

N. T. Sandefur, traveling representative of 
the Oliver Typewriter Company, has been trans- 
ferred from North Carolina to this territory to 
take the place of the late N. L. Dibbig, who 
died recently in Fort Worth, Tex. 

> 


Procter B. Wesson of the Lyerly & Smith 
Company’s force is reported to have gone on 
the road for the Oliver. 

Appleton, Wis. 


Appleton, Wis., has finally secured the loca- 
tion of the new Molle Typewriter Company. The 
Merchants’ Association of Appleton closed the 
deal after it had been the leading factor in dis- 
posing of a good share of the company’s capital 
stock of $50,000. Arrangements are now being 
made for a suitable factory building at Apple- 
ton, and as soon as the necessary machinery 
has been installed the manufacture of the new 
Molle typewriter will be taken up. 

Atlanta, Ga. 

The Atlanta branch of the Underwood Typ¢ 
writer Company is now settled in their new 
quarters at 52 N. Broad street. The new home 
is one of the handsomest occupied by any typé 
writer branch in the South. It is a three-story 
building with basement, and the Underwood 
Company occuy al? four floors. The change 
from the Peachtree office was made necessary 
by the phenomenal increase in the Underwood 
business at this point. Manager T. F. Ham- 
mond is justly proud of his new building and of 
his sales organization, which comprises a crew 
of seasoned business-getters. 

” . * 


George G. Reid, formerly city salesman with 
the Royal Company, is now with the city force 
of the Underwood. 

* * * 

W. H. Camp has charge of the duplicator de- 
partment for the entire state of Georgia for the 
Underwood Company. 

* > 

Rufus H. Page and Miss Alice Wheeler of 
Birmingham were married at the bride’s home 
on April 23d. Mr. Page has been with the Un 
derwood organization for some _ tim«s having 
charge of the western South Carolina territory 

. . 


Samuel W. Orr has been promoted to the po 
sition of manager of the billing and special ma- 
chines department for the Underwood Company 
under Manager Hammond of the Atlanta 
branch, 

Bangor, Me. 

J. C. Boyd, local manager of the Underwood 
Typewriter Company, reports a fine increase 
over last year. He is also proud of his new 
Underwood office. 

Birmingham, Ala. 

A new salesman for the Remington Type- 
writer Company in the North Alabama territory 
under Birmingham is W. B. Brook, who for two 
years has been city passenger ticket agent for 
the A. G. S. Railroad. Several years ago Mr 
Brook was a Remington man, at that time being 
supply salesman and collector. He resigned to 
enter the railroad field, but the call of the “Red 
Seal” proved stronger than that of the rail and 
he is glad to be back in the Remington ranks 
as a machine salesman. 

. > . 

A promotion announced by the Remington 
Typewriter Company’s Birmingham branch is 
that of R. L. Douglas, who for two years has 
been connected with their Montgomery sub-of- 
fice as salesman and collector. Mr. Douglas has 
been given a territory of the Montgomery of 
fice. He well deserves his promotion, as he 
has proven to his company’s satisfaction that 
he is a good salesman. | 

> 


The Remington Typewriter Company's Bir- 
mingham branch has engaged D. C. Craker to 
take charge of their Montgomery sub-office. 
Mr. Craker was for a number of years connect- 
ed with the Seaboard Air Line and was re- 
cently a star bond salesman. All indications 
point to his making a splendid success in his 
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We are the 
Only Manufacturers 


in the World 


Making a Specialty of 


Typewriter 
Ribbon 


Boxes 
and 


Spools 


= otha WE eenertione a 


be, and are, in the best 
to handle your re- { 
quirements. | 
} 
{ 
{ 


Our SPECIALTIES 


“*Solid-hub’’ Under- 
wood Spools (Pat. ) 


Decorated or Plain 
Boxes—square, flat, 
round or oblong styles. 


<a = 
Neen nia 


Decorated or Plain 
Spools—all sizes. 


Special Ribbon Spools 
for all machines. 


WE CARRY IN 
STOCK FOR 
IMMEDIATE 
SHIPMENT 


Underwood Spools 
—various styles. 


Lithographed Boxes— 
stock designs. 


Lacquered Boxes and 
Spools—all sizes. 


\ If you are interested in 
either spools or boxes, it 
will pay you to write us 
for samples and prices. 


SRLUARANTEE 97 
ues RIBBON PAKS 
TOGIVE PERFECT SAT.) 
Sie ISFACTION We WILL 7 
REPLACE IT FREE > 


We # OECORATED "METAL MFG CO, 

ONLY EXCLUSIVE RIBBON SPOOL™°BOX MAKERS 

t |_*F, 196-198 Degraw St., BROOKLYN ; 
NEW YORK, U.S. A 
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TYPEWRITER NEWS—Continued. 


new field He has already secured a number of 
particularly good orders. 
Boston, Mass. 

George Hall, who recently returned from St 
Louis, has been assigned the Essex County ter 
ritory by the Underwood Company. George is 
doing some good stunts and has got some of his 
competitors moving. 

> « . 

The Monarch Company have removed their 
quarters to the Equitable building, where they 
have more room to handle their increasing busi 
ness. 

_ « > 

J. Deyle of the Underwood mechanical depart- 
ment of New York recently spent some time at 
the Boston office in the interests of the com 
pany 

7 . > 

Louis Dingledissen of the Underwood repali: 
force has been transferred to Worcester to tak: 
charge of the repair department. 

> > + 


The Underwood duplicate department has been 
obliged to take larger quarters and is now 
occupying a large office in the Rich building 
This gives the department more room and also 
makes more room for the typewriter business. 

7 > -_ 


F. O. Schoenthal has been obliged, owing to 
ill health, to give up active management of th« 


Model Inspection Company However, he con 
tinues to run the business and reports good 
business in the second-hand sales department 


Budapest, Hungary. 


Edward Shires, for seven vears with a well 
known American typewriter company in Aus- 
tria-Hungary has taken the sale of another 


leading American machine—that of the L. ¢ 
Smith & Bros. Typewriter Company—in that 
empire, and is doing a very satisfactory busi- 
ness under the registered firm name of Shires & 
Co 

Buffalo, N. Y. 

Mr. Pearce, manager of the New York supply 
department of the Underwood Typewriter Com- 
pany, was a recent visitor in this city. 

* * > 

A. B. Hugo, who has been working a country 
territory for the Underwood Typewriter Com- 
pany, has resigned to accept a position with a 
Chicago mercantile house 

7 > > 

The Underwood Employment Department at 
Buffalo is getting to be one of the most popular 
Places in the city. Considerably over 100 
stenographers were furnished positions through 
this department during the month of March. 

* o . 

Manager Blodgett of the Underwood Type- 
writer Company is making his outlying calls 
in a new automobile, 


Chicago, Ill 
_Clarence Joseph, representative for the Oliver 
Company in southwestern Missouri, was in Chi- 
cago a few days last month Mr. Joseph has re 
cently taken up the work in the Missouri terri 
tory, but he is making good in a very satis- 
factory way. He won the quota button in the 
first three weeks of his service in his new ter- 
ritory and spent the last week of the month at 
the general offices in Chicago. He returned to 
Missouri about the first of May, where he ex 
pects to do great things with the Oliver type 
writer 
- . > 

R, E. Woodward, a machine-a-day man with 
the Royal Typewriter Company at Chicago, has 
been promoted to the management of the 
Detroit office, to succeed L. M. Norton, who hag 
gone to Seattle to open a new office. Mr. Wood- 
ward is a young man of splendid personality 
and a high record for salesmanship. His friends 
rejoice in his promotion and predict a great 
future for him in the ranks of the branch 
managers 

Cincinnati, Ohio. 

O. G. Schaaf has joined the Remington Type- 
writer Company's selling force at Cincinnati 
and has been given an important city territory. 
For several years Mr. Schaaf has had charge of 
the billing department of a large wholesale dry 
goods house in Cincinnati He has made a 
thorough study of billing and system work and 
his experience is certain to be of much value to 
him in his new work. He has taken hold of his 
territory in a very capable manner and the re 


sults he has accomplished thus far promise well 
for his future success, 
on > * 
The Remington Typewriter Company’s 


Charleston, W. Va representative, C. A. Lem- 
kuhl, did a record breaking business in March 
Mr. Lemkuhl travels for the Cincinnati Reming- 
ton office, with which office he has been con- 
nected ever since he entered the Remington 
service. His career there is one of which he 
May well be proud. Several years ago he began 
as office boy and later became bookkeeper and 
cashier, in which latter position he distinguished 
himself as being an exceptionally capable man. 
Since he has been in the selling ranks he has 
added to his laurels by breaking all records in 
his territory 
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WE RECOVER PLATENS 


for the many dealers and a large number of the 
typewriter branch managers. We call our re-covered 
platens—Amfil—a word which means factory grade; 
the kind that comes with the new machines. We 
save you something on the price and a great deal on 
the time. 

Send a trial order to our nearest plant—they will 
be started back to you upon the day we receive them. 


Our three factories enable us to handle the work from any 
section with the greatest dispatch. 


WE WORK FOR THE TRADE EXCLUSIVELY 


Write for ‘‘The Heart of the Typewriter” Book 


AMES & FILSTEAD 


332 Dearborn Street, CHICAGO 108-110 Duane Street, NEW YORK 
1649 Champa Street, DENVER 

















‘‘RIGHT IN SIGHT 
LATENS TO WRITE” 








for all 


Typewriters 





Recovered, Complete, Finished Shells 
‘e have been grinding platens 
For 15 Years 
Six cures of pearl gray rubber You 
get the exact degree of softness y 
quir 


Perfect workmanship. Immediate ship With a DUDLEY No. 6 COPY 
— HOLDER attached to your type- 
Investigate special offer writer, copy is “‘right-in-sight-to- 
ILLUSTRATED CATALOG No. 12 este a This makes following and 
comparison easy—-error uncom- 

in four languages mon. Light weight but rigid. 
The name Dudley covers a lot of 
office helps that you need. Sup- 


THORP & MARTIN CO. pose you write for descriptive 


circular and prices. Now is the 


BOSTON, MASS., U. S. A. best time. 


Parts Platens Tools DUDLEY MFG. CO. 
Supplies MARION, OHIO 
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DONT WORRY! 


/T WIL COME BACK 
SALE” JF [TS A 


RIVAL aa 
AMERICAN em 
MPRESSION BOOK 2% 
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The Rival American is the IRQS 
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the treatments that Copy Books Receive \ Pale 
# part 





w They are known all over the world for their superior quali- 
ties. They are made with flexible rubber wz aterproof back. 
This makes them lie perfec tly flat and prevents the back 
from coming away from the book. 

We! Stand Ready to Demonstrate that the Rival American 
Impression Book is superior to any other. We manufac- 
ture copying books only in our bindery and have be- 
come expert in that particular work. 
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We Have an Interesting Proposition for Dealers. 


ROCKWELL-BARNES CO. 
800 Baldwin Building 


CHICAGO, 
ILL. 


ELLIS jj TIME STAMP 


SAVES Time. Money, Trouble and Disputes 


Only Moderate Priced Automatic Time Stamp on the Market — GUARAN- 


TEED FOR ONE YEAR. pean twis: 
WESTINGHOUSE ELECTRIC & MFG. CO.,, 17! La Sallie Street, Chicago. 
Chicago, I11., July 28, 1909. 


Ellis Time Stamp Company, 87 Fifth Ave., Chicago: 

Gentlemen—lIn response to yours of the 27th, , * Ellis Time Stamp we 
have had in use at our Chicago office for the past six months is giving entire 
satisfaction. This fact is emphasized by the additional orders you have 
received from our other district offices. ours ver hr 

Westincuouse Evsc. Mec. Co., _ ery Manager. 


DEALERS — You can use it and sell it too. rORD ER TODAY. 


ELLIS TIME STAMP CO. 


~.. Send for Estimates. 87 Fifth Ave., Chicago 






















T P 
"Finished Platen Covers D4O per 100 


Factory Grade (black) White Pure Rubber 
We recover platens and furnish finished platen 50c each 60c each 
covers for any typewriter $40 per 100 $50 per 100 


Our factory grade (black) platens are made of good air cured rubber similar to 
stock used on platens when they leave the factory 


Our pure rubber (white) platens are made of a compound superior to anything 
offered the trade. Contain no lampblack or sand. Will never harden 


ALBRIGHT BROS. REBUILT TYPEWRITER CO. 
801 Holland Building, St. Louis. Mo. 


























TYPEWRITER NEWS—Continued. 
Cleveland, Ohio. 

Maurice P. Klumph has been engaged to take 
charge of the Wahl adding and subtracting at- 
tachment work being done in the Cleveland 
territory by the Remington Typewriter Com 
pany. Mr. Klumph has had wide experience as 
a systematizer and is expected to meet with ex 
cellent success in his new field He will be as 
sisted by Albert C. Scanlon, who has been em 
ployed as demonstrator of the Remington-Wahl 
machine 


. ” > 
Theo. A. Haberkorn has recently entered the 
employ of the Remington Typewriter Company 


as special salesman at the Cleveland office. He 
will later be assigned to a permanent territory 
Mr. Haberkorn has long been associated with 
the typewriter business and all indications point 
to his being highly successful in his efforts in 
behalf of Remington typewriters 

> 7 _ 

A. L. Claflin, manager of the Cleveland branch 
of the Underwood Typewriter Company, reports 
that business has shown a wonderful increase 
over the same month last year. 

Constantinople, Turkey 

Apostolos Criticos, who is connected with the 
Remington Typewriter Company’s sales organi- 
zation in Constantinople, has now 
ingtons for five years and this puts 
5-Year Remington Group. 

Dallas, Tex. 

F. W. Gipe, for the last three years with the 
Smith Premier Typewriter Company’s mechani 
cal department, is now with the mechanical de- 
partment of the Underwood Typewriter Com- 
pany at Dallas. 


sold Rem- 
him in the 


Denver, Colo. 

The Denver office of the Remington Type 
writer Company has added a new name to 
the Remington roll of honor, that of C. M. Glen, 
who has entered the 5-Year Remington Group 

Des Moines, lowa. 

The Remington Typewriter Company’s Des 
Moines office has engaged F. J. Laing as sales 
man in the Ottumwa, Iowa, territory. Mr. Laing 
was formerly with the International Correspond- 
ence Schools of Scranton. Pa. While this is his 
first experience in the typewriter business, Mr 
Laing has made a most excellent start and his 
work indicates that he will make a fine salesman 
for the Des Moines Remington office 

e . * 

H. B. Robinson has been added to the sales 
force of the Remington Typewriter Company’s 
Des Moines branch, taking charge of the Cedar 
Rapids, Icwa, territory. Mr. Robinson is very 
enthusiastic over the possibilities of his new po- 
sition and his success in selling Remington type- 
writers is considered an assured fact by every- 
one who knows him. 

. . . 

J. R. Stanley, who for some years has been 
identified with the Remington Typewriter Com- 
pany, is now representing the Underwood in 
southeastern Iowa with headquarters at Burl- 


ington. 
8 . > > 


D. A. O’Connell, formerly with the Remington 
Typewriter Company, has distinguished himself 
as salesman in southern Iowa for the Under- 
wood. Mr. O’Connell with his pleasant per- 
sonality is rapidly securing a corner on dotted 


line signatures. 
. . . 


The three months salesmen’s contest of the 
Des Moines office of the Underwood Typewriter 
Company ended April ist, and was won by H. C. 
Murphy, city salesman of Des Moines. Mr. 
Murphy deserves credit for the excellent show- 
ing that he made. 

Detroit, Mich. 

Andrew Reid, Jr., a member of the Remington 
Typewriter Company’s sales organization con- 
nected with the Detroit office. is now a mem- 
ber of the Remington Roll of Honor, having re- 
cently entered the 5-Year Group 

> * * 

The Detroit branch of the Remington Type- 
writer Company has employed Francis D. Ditt- 
rich as salesman. Mr. Dittrich was formerly in 
the fur business in Detroit and also in New York 
City He has a large number of friends in De 
troit and promises to be a very successful mem 
ber of the Remington sales organization 

* La a. 

Another new member of the sales force of the 
Remington Typewriter Company at Detroit is 
Francis Howard Russ, Jr., who has had experi- 
ence in the specialty line as salesman for the 
Jamestown Metal Furniture C ompan) Mr. Russ 
is taking up his new work with energy and his 


new associates are confident that he will make 
good in impressive style. 
* * > 
Burdette G. Middlewood is a new billing ma- 


chine salesman at the Remington Typewriter 
Company’s Detroit branch, Mr. Middiewood has 


for several years been connected with a compet- 
ing company His specialization in billing ma- 
chine work and his knowledge of office systems 
will be of great value to him in selling Reming- 
ton typewriters for billing and for other special 


purposes 
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TYPEWRITER NEWS—Continued. 


H. M. Frame, the Remington Typewriter Com 
pany’s Kalamazoo salesman under Detroit, de 


serted the bachelor ranks on March 12th to go 
over to the benedicts On that date he was 
married to Miss A. L. Atton, of Detroit. Mr. and 
Mrs. Frame will reside in Kalamazoo 

Hartford, Conn. 

“Ed Bradley, of the Remington Typewriter 
Company's Hartford sub-office under New 
Haven, is a very happy man now-a-days The 
reason for this is that | has a newcomer at 


home who keeps him busy when Mr. Bradley 
isn’t selling Remington typewriters. ‘‘Ed”’ savs 
he is going to make the boy a Remington sales 
man at the earliest possible moment 


Harrisburg, Pa. 


J. W Geige who has been the Underwood 
representativ at this city for several years 
has been sojourning for some time at Atlantic 
City, paying occasional visits to the Philadelphia 
office Mr. Geiger has a host of friends in 


eastern Pennsylvania. During his absence the 
Harrisburg office has been in charge of Frank 
R. Coffin 

Indianapolis, Ind. 

W. T. Warren. who looks after the eastern 
half of the state for the Underwood Type- 
writer Company, is in the hospital, slowly 
recovering from an operation He hopes to be 
out in the course of a week or so 

> . o 

W. W. Denvir, manager of the Underwood 
branch at Indianapolis, has just recovered from 
an attack of blood poisoning caused by a cut 
on the right foot and which laid him up for 
a little over a week 

. Jersey City, N. J. 

James H. Bennett, for the last two years as 
sistant to General Manager Wallace Winchell 
of the New Jersey Typewriter Company, has 
resigned, and on May 13th will become a mem- 
ber of the Jersey City forces of the Oliver Type- 
writer Company Mr. Bennett is an experi- 
enced man in the typewriter field, and his fu- 
ture should be very bright indeed with the 
Oliver company 

Kansas City, Mo. 

The Kansas City office of the Remington 
Typewriter Company has re-districted their city 
territory and have added several salesmen to 
their city force. The rapid growth of Kansas 
City has made such a course necessary, and the 
increase of the local Remington typewriter sell- 
ing force will undoubtedly be productive of a 
considerably increased city business at that 
point. 

. > . 

One of the new salesmen at the Remington 
Typewriter Company’s Kansas City office is 
Charles E. Miller, recently district sales man- 
ager for the Moneyweight Scale Company. Mr 
Miller will cover that portion of the city known 
as the suburban territory His experience 
equips him excellently for his new work, and 
the Kansas City Remington office expects him 
to make a successful member of their selling 
organization 

* + * 

Fred C. Gould is another one of the new 
salesmen at the Remington Typewriter Com- 
pany’s Kansas City branch Mr. Gould was 
formerly Kansas City manager for Schermer- 
horn Brothers Company, and is a high-class 
salesman with a number of years’ selling ex- 
perience, He has been given the eastern down- 
town territory of the city and has already 
achieved a distinct success in his new field. 

. * * 

Still another new Remington Typewriter 
Company salesman working under the Kansas 
City office is H. Lyon White, who for ten years 
has managed the Kansas City branch of a com- 
peting company He has been given the Chilli- 
cothe territory, where he is expected to make 
an enviable record as a Remington typewriter 
salesman because of his proven selling ability 
and extensive experience in the typewriter field, 

* * > 

The Kansas City office of the Remington 
Typewriter Company has promoted L. G. David- 
son, formerly salesman in the Chillicothe ter- 
ritory, putting him in charge of the St. Joseph 
sub-office. Mr. Davidson is meeting with great 
success in his new position and has proved 
himself to be the right man for the place 

Lille, France. 

Having completed his fifth year as a member 
of the Remington Typewriter Company's sales 
organization, Emile Lahousse, of Lille, France, 
has stepped into the Remington 5-Year Group. 

London, England. 

Miss K. J. Willis, of the London office of the 
Remington Typewriter Company’s English or- 
£anization, has entered the Remington 5-Year 
Group. ; 

Los Angeles, Cal. 

Frank Warner, formerly with the Kansas City 
office of the L. C. Smith & Bros. Typewriter 
Company, is now foreman of the Los Angeles 
shops of the L. & M. Alexander & Company, 
Pacific coast agents for the L. C. Smith & Bros 
l'ypewriter Company. N C Abel formerly 








salesman for the Oliver Typewriter Company, at 
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elephone Orders 


Think for a moment of the big selling expense that is 
saved when your orders for typewriter ribbons and car- 
bon paper come in over the ’phone. No solicitors, no 
premiums, all it requires is a competent person to answer 
the call and rush the orders through the house. 

Every dealer is asking himself, How can I increase my 
telephone orders? The answer is simple. The only 
orders that come without solicitation are those that come 
to you because the buyer knows he can get better service, 
better goods and more consideration from you than from 








Din, 


} 
! 


xanga 1 


anyone else. 

With Satin Finish or Cobweb carbon papers, and A. P. 
Little’s ribbons, you have the ideal quality and service 
at a price that’s right. If you handle these trade winners, 
you can develop more of those telephone orders that con- 
tain the real profit of the typewriter supply business. 
Write us today for samples and prices. They’re both 


“right.”’ 
A. P. LIPLE 


Main Office and Factory, ROCHESTER, N. Y., U. S. A. 


Branch Offices: New York, Philadelphia, Pittsburgh, Cleveland, Washington, D. C 
Distributing Offices: For Chicago and the West: Rockwell-Barnes Co., Chicago 

For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C 

E4 For Australia: Stott & Hoare, 426 Collins St., Melbourne. : 
E | The New York Office is a spacious ground floor at 287 Broadway, Cor. Reade St., the] t, 
Z finest and best equipped office in the world devoted solely to Typewriter Supplies. ers, 
2 Typewriter Men, Purchasing Agents always we é 
z 
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Perhaps a little too frank, but nevertheless 
true. A Typewriter Ribbon is merely a piece of 
cloth saturated ,with ink. The cloth, which is 
the main item, can be anything from cheese cloth 
to a fine imported cloth woven with threads 
made entirely from Sea Island Cotton. 


Inks are either pigment color ground in oil, 
a soluble solution or dye, or a combination of 
these. 


Prices quoted on Typewriter Ribbons vary 
according to the quality of the cloth and the 
number of yards. 


Our ribbon department is today the finest 
ribbon department in this country, every 
order is filled promptly, no errors in marking 
boxes,”spools to fit the several typewriting 
machines are used. 

M S Typewriter Ribbons are the best wear- 
ing Typewriter Ribbons made. Will you try 
asample (free for the asking) and satisfy 


vourself? All prices. 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


188-190 Third Avenue, BROOKLYN, N. Y. 
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San Francisco, has also joined the L. & M 
Alexander city selling force. 
7 > > 


J. W. McCoy, head salesman of the Under 
wood Typewriter Company, at Los Angeles, has 
broken all previous sales records for the Under- 
wood Typewriter Company in this community. 

sl > * 


R. R. Pownder, of the Royal organization, at 
Seattle, was a Los Angeles visitor during the 


month of April Mr: Pownder reports that 
Seattle is a Royal town. M. M. O'’Ma v. Royal 
agent, Cheyenne, Wyoming, was also a Los An- 
geles visitor, and, as is the case wilt ill visit- 
ors. voted Los Angeles the ‘“‘Paradis« is it is 
justly famed 

. . . 

4. S. Ravenscroft, a 13-year-service man, and 
S. E. Overheiser, for seven years salesman for 
the Underwood and Remington typewriters at 
Chicago and Los Angeles, have organized tl 
Rebuilt Typewriter Company of Los Angeles 
and opened an office at 638 South Spring street 
Los Angeles, where they will car 1 large 
stock of new and rebuilt typewriters of all 
makes R and O have the best wishe ft their 
many competitors—may they live ng and 
prospel 

* . * 


The Los Angeles office of the LL & M \lex 
ander Company reports that it has received 
orders from three of the largest railroad com 
panies entering that section 


Milwaukee, Wis. 


Richard J. Coad, one of the senior salesme: 
connected with the Milwaukee office of t 
Monarch Typewriter Company has een ap 
pointed manager of a new Monarch office that 
will be opened at Spokane, Was! on May 
Prior to his departure, Mr. Coad w give) 











farewell dinner at the Hotel Bilatz by the en- 
tire force of the Milwaukee branch of the 
Monarc! The picture shows the office and 
most of the sales force lined up in front of 
the Monarch store, just before the dinner was 
held The third man to the right in the back 
row is Mr. Coad, while the genial looking gen 
tleman in the front row is Andreas 3othe 
manager of the Milwaukee office 
* * > 

The first suit to be tried in the new civil 
courts of Milwaukee was a replevin action 
brought by the L. C. Smith & Brothers Type 
writer Company against the Railway Exchange 
Building Company for the recovery of one 
typewriter. The case was dismissed by Judge 
Henry Cummins when the defendant agreed 
to return the machine to the L. C. Smith & 
Brothers Typewriter Company 

* +. * 


In a suit brought at Eau Claire, Wis., by the 
L. C. Smith & Brothers company against Chris 
topher Luebkeman for the possession of ’ 
typewriter, the plaintiff company won the dé 
cision 


* . . 

Several changes have taken place at the Mil- 
waukee office of the Underwood Typewriter 
Company recently B. B. McDonald, of the 
city sales force, has been mad manager at 
Albany, N. Y., and has been succeeded at Mil- 
waukee ty G. G. Ralls, formerl represent- 
ative of the company at Madison, W E. L 
Kirkpatrick, son of Manager E. E. Kirkpat- 
rick, has been made Madison representative 
to succeed Mr. Ralls. Manager E. E. Kirk- 
patrick reports a very satisfactory business 

> . « 

F. A. Robertson, special billing : hine rep- 

resentati of the Underwood company, called 
the Milwaukee Underwood office recently 
= . * 

J. B. Lanigan, Wisconsin and Upper Michi- 
gan representative of the L C Smith & 
Brotl Typewriter Compan) is | n re- 
ceiving some excellent orders from various in- 
dustrial concerns of the stat f late Mr. 


Lanigan recently returned from a ness trip 
to Madison, Wis. 

Minneapolis, Minn. 

The Minneapolis office of the Remington 

Typewriter Company has secured the services 








7, PY we ewe 


an 
es 


TYPEWRITER NEWS—Continued. 


of Arthur R. Tobin to take up the work in the 
Northern Minnesota territory. Mr. Tobin comes 
to the typewriter business after having spent 
six successful years with one firm, selling spe- 
cialty articles, and his experience and pleas- 
ing personality point to a very successful Rem- 
ington career for him. 
* > 


Assistant Manager Campbell of the Oliver 


branch spent a few days at Crookston, Minn., 
with Travel Draege! The outlook for the 
Oliver in Northern Minnesota is indeed good 
> > > 
The Minneapolis branch office of the Oliver 
typewriter s certainly proud of the _ record 
made so far in 1910 Every month this year 
far exceeds the volume of business done last 
year 
* *¢ * 


Traveler N. R. Downham, formerly with the 
Oliver branch for almost two years, is back 
with his first love agair He broke training 
a few days with a notion house, but simply 
could not resist the Oliver spirit. 

> ¥ * 

The Oliver office at Minneapolis is all activity 
this mont The first carload of typewriters 
ever consigned to the Minneapolis branch has 
arrived and the sales force is determined to 
dispose of t m all before the month is over. 

. . > 

Out in the Minnesota section the Remington 
Typewriter Company's Minneapolis office made 
March a bumper month of sales, and did par 
ticularly well in the field served by Wahl Add 


ing and Subtracting Attachment equipped 
Remington typewriters 
- 
Montreal, Que. 

The Montreal office of the Remington Typ¢ 
writer Company has recently appointed Bruce 
DeRochi« man in the Eastern Ontario ter 
ritory Mr DeRochie was slightly interested 
in another machine some time ago, but other 
wise is new to the typewriter industry. He 
as been sé ng safes for some time. Since 
taking up s work selling Remington type- 
writers he |! done we and the prospects 
are exceedingly bright for his making a big 
su ss j I new field 


New Haven, Conn, 

The New Haven office of the Remington 
Typewriter Company has two window exhibits 
which are mong the most interesting of such 
subjects in the history of this office. One is a 
No Remington typewriter with a Wahl 
Adding and Subtracting Attachment, fitted 
with totalizers for handling eleven columns of 
figures, the combined machine selling for $1,000 
Eleven-column work done upon this machine 
is a striking feature of this exhibit. The other 
window item referred to above is the type- 
writer which accompanied Prof. McMillan, one 
of the members of Peary’s polar expedition. 


New Orleans, La. 

M EK. Magee who has been covering the 
Southern Pacific territory of the Remington 
Typewriter Company’s New Orleans_ branch, 
has been promoted and is now in charge of 
the Jacksor Miss., sub-office under that 
branch The good work Mr. Magee has done 
well merited his promotion 

> > > 

The Remington Typewriter Company’s new 
salesman in the Southern Pacific territory of 
their New Orleans branch is Donald Mitchell, 
formerly a stenographet Selling Remington 
typewriters is new work for Mr. Mitchell, but 
he has started off well and is landing good 
business 


* > : 

Promotion is the order of the day at the 
Remington Typewriter Company’s New Or- 
leans branch The latest member the promo- 
tion lightning has struck is F. E. Lindsay, for- 
merly suburban salesman, who has now been 
given an important city territory, where he !s 
rapidly making a record for himself 


New York, N. Y. 
I H. Perry. of the Victor Typewriter Com- 
pany, has just returned from a trip to Europe. 
He reports business as good on the Continent, 
and that the progress of the Victor there is 
something to be proud of. While in Germany, 
Mr. Perry secured Ferdinand Schrey & Co. of 
Berlin to handle the Victor for Germany. This 
firm is a very prominent one in the typewriter 
business in Germany, and they anticipate do- 
ing a fine business with the Victor. Mr. Perry 
also secured Ross & Co. of Glasgow. Scotland, 


to handle the Victor in the British Isles. 


+ * > 
The Victor factory is away behind in orders, 
although the production has been increased 
over 100 per cent within the past six months 


From present appearances it looks as if they 
would be obliged to increase the works still 


more W hile ym the other side, Mr. Perry 
visited all the countries of Europe except Rus- 
sia and Spain He was away from this coun- 
try about three nonths 

> = > 


Alexander McDonald and Green will probably 
remove next month from their present location 
en Brosdway to 99 Nassau street 
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of factory development. 


| Last Tuesday in the morning 
mail we received a rush order for one 
thousand boxes (1,000) of a special 
brand of Typewriter Carbon Paper. 
Every sheet had to be made and every 
sheet was made and shipped the fol- 
lowing afternoon. : 


| We are prepared to give 
| this kind of service to every 
dealer. Even if your com- 
petitor handles M. S. Carbons, 
it will pay you to know the 
line. We will send samples. 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


188-190 Third Avenue, BROOKLYN, N. Y. 
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[ANY WAY 
YOU SIT 
The McCloud Chair 


Supports 










your back 





just where 





you need it. 





Office Appliance Dealers 
If you want a line that will —_ in a 
sample stock of the McCloud Adjustable 
Spring Back Office and Typewriter Chairs. 
Just let the customer try them and the deal is closed. 
We make 60 styles, every one of them Back Resters. 

WRITE FOR CATALOG 6. 
The Davis Chair Company 
MARYSVILLE, OHIO 
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SANE - SAFE - STRONG 
CLASSIFIES 


BENTWOOD 
COSTUMERS 


Any Finish 


Twelve Varieties 


AT THE BETTER STORES 


Manufacturers and Importers 


JACOB & JOSEF KOHN 


NEW YORK 
110-112 West 27th Street 


CHICAGO =: 
1414-1416 Wabash Ave. 
TORONTO 

215-219 Victoria Street 


SEATTLE 
508-512 South First Ave. 





CATALOGUE ON APPLICATION. 











J. E. THOMAS, President 








THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 


TYPEWRITER INSPECTION CO. 





A. K. GOODRICH, Secretary 











Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 













317 BROADWAY, NEW YORK. 


ESTABLISHED: ---1892. 






















TYPEWRITER NEWS—Continued. 


The United Typewriter Repair Compan nN 
shortly begin business at 99 Nassau street 
They will undertake the repairing of old ma 
chines and the rebuilding of all kinds of type 
writers. The Fisher billing machines w 
made a special feature 

- . 
M. S. Eylar. European representativ: e 


L. C. Smith & Brothers Typewriter Cor 
was recently in New York on a short vis 
reported business on the Continent 
g00d He returned to England about 
of April 

> * - 

J. P. Billiet of the firm of J. P. Billiet & Cia 
of Buenos Ayres, South America, sails May 10th 
for New York This firm has been for years 
agents of t Sun typewriter, which they ave 
made exceedingly popular in that t the 
world. 

> * > 

The Sun Typewriter Company will short put 
upon the market their new 34-key machine 
making 102 characters This is the largest num 
ber of characters by 14 made by any front stroke 
machine The machine is built on somewhat the 
same lines as the regular Sun It will have with 
the single shift 68 characters. The carriage of 
the new model will be half an inch longer than 
the regular irriage of the Sun typewriter, and 
they will also make in connection with this 
machine a 14-inch carriage. On the new model 
there will be a back spacer, and the same inking 
arrangement that has proved so satisfactory or 
the old models 


( 
} 
I 


* > « 
The Sun Typewriter Company are also ut 
to place on the market a check writing n hine 


with needle point type. Owing to the nique 
inking arrangement of the Sun the work of 
this machine will be especially good, and im 
possible to alter, as the ink will be forced int: 
the fibres of the paper. 

. - 


Alexander of Alexander McDonald 
removes as he will do early in 


When M 
and Greene 


May to 99 Nassau street the name of the firm 
will be changed to the H. W. Alexander Com- 
pany This firm will handle the Thistle brand 
of carbon paper and ribbons, and a first lass 
line of high class machines. 

>= * * 

The Underwood Typewriter Company i ust 
published a new edition of “Practical Instr 
tions in the us of the Underwood Standard 
Correspondence and Billing Typewriters It is 
primarily for the use of commercial teachers 
and students. and includes the following ib 
jects: Circular letters, Underwood duplicator 
filling in; inserting and addressing envelopes 
printed forms, cards, etc.: order and billing sys- 
tems; unit billing machine: condensed billing 
machine; retail bill and charge machine: auto 
matic tally strip machine; check writer ad- 
justment and manipulation of special devices; 
discounting bills; price marks; commercial! 
terms; characters and abbreviations. The mat 
ter has been prepared by H. S. Lasher of the 
Underwood staff, and is thoroughly authentic 
and up to date It is beautifully printed and 
illustrated, and should prove of great service 
to all commercial schools, teachers, and stu- 
dents. 

= . 7 

J. P. Hogan, the popular and well-knowr 
salesman of the L. C. Smith & Brothers Type 
writer Company. took a trip to Bermuda re 
cently He has just returned. looking muc} 
the better for the trip, and with renewed en- 
ergies to bring in more orders 

>. > >. 

E. H Wachter, who has beer wit the 
Smith Premier Cincinnati office for two years 
past, has been appointed salesman to the New 
York office of the Smith Premier Typewriter 
Company and allotted a New York territory 

> ? > 

W. A. Dyer. vice-president and general man 
ager of the Smith Premier Typewriter Com 
pany, has started on a trip to the Pacific coast 
He will be gone about a month He will visit 
all the offices on the coast and some of those 
in the middle west 

> . 7. 

The Smith Premier Typewriter Compar has 
appointed F. W McCormack as a salesmar 
with a New York territory 

> . . 

George Price, the superintendent of the re 
pair and shipping department of the Smith 
Premier Typewriter Company, is making visit 
to Toronto, Canada 

>. > 

J. A. Gavin, for many years salesman of the 
Smith Premier Typewriter Company has left 
the company to accept the managership of 
the branch office of J. B. Wiggins Company 
the makers of the Peerless Cards, w have 
just opened an office at 350 Broadwa Mr 
Gavin expects to have under his management 
a complete organization, and al! his friends 
wish him much success The Smith Premier 
Typewriter Company are sorry t se his 
services but he goes away wit! he good 


wishes 
J >. > 
The General Typewriter Exchange has in- 
stalled a set of electric baking ovens for the 















































TYPEWRITER NEWS—Continued. 


baking of the enamel on their rebuilt type- 
writers While similar ovens have been in usé¢ 
for many years, this is the first time that elec 
tric ovens have been used for this purpose. 

> > > 


J B. England, of the General Typewriter 
Exchange, is again in New York, after an ex 
tended trip through the country 

> 7 > 

W. H. Beardsley, of the General Typewriter 

Exchange, is on a trip through the west 
* * * 


S. T. Smith, general manager of the Under- 
wood Typewriter Company, has just perfected 
a new Underwood shield for touch typewriter 
operators It censists of a sheet metal shield, 
which completely covers the keyboard, and is 
readily affixed to any Underwood typewriter, 
without special attachment The upper por- 
tion of the shield forms a good receptacle for 
a note book or touch typewriting exercises, 
and the space between the keyboard and the 
shield compels the operator to keep the hands 
close to the keys, so as to secure the best re- 
sults. By the use of this shield the operator 
eannot pound the machine but is bound to 
cultivate a firm, regular touch, which is so 
essential for good work It also prevents the 
operator from watching the keyboard or her 
fingers; secures concentration and a complete 
mastery of the location of the keys It is 
strongly constructed and turned out in. the 
usual first-class Underwood way. It should 
have a large sale among schools 

* * 

Manager Humphries of the L. C. Smith & 
Brothers Typewriter Company has sold his 
sailboat, which has been a source of consid- 
erable pleasure for some seasons past for him- 


self and his friends, and has bought a 35-foot 
glass cabin cruise! The new boat will have 


sleeping accommodation for about six people. 
During the season she will be anchored in the 
Hudson, off the Colonial Yacht Club, of which 
Mr. Humphries is a member Boating has done 
so much to restore Mr. Humphries to his pres- 
ent fine degree of health that he is looking 
forward to the approaching summer and his 


boating trips with mucl pleasureable antici- 
pation 
> . . 
Friends of ‘‘Bill’’ Filstead will regret to learn 
that he has been down for the past two weeks 
with typhoid pneumonia At latest reports he 


is extremely low, but the doctors hope he will 
pull through. Mr. Ames has come on from Chi- 
cago to look after the New York business. 

Since the foregoing was written Mr. Filstead’s 
condition has greatly improved and Mr. Ames 
has returned to Chicago. 

* . 

L. N. Caswell, who is connected with the 
Remington Typewriter Company’s executive of- 
fices at New York, has now been ten years in 
Remington service, and has become a member 
of the Remington 10-year group. 

. 7 > 


J. A. Marr. formerly salesman of the New 
York office of the Blickensderfer Typewriter 
Company, has been placed in charge of the 
Philadelphia office of the same company. 

> . > 

Peter F Foley, formerly manager of the 
Philadelphia office of the Blickensderfer Type- 
writer Company, has been transferred to take 
charge of the St. Louis office. 

* >. * 


H. Warriner, who has had charge of the St. 


Louis office of the Blickensderfer Typewriter 
Company, has been transferred to the manage- 
ment of the office of the same company at Dal- 


las, Texas 
. . * 

The New York office of the Blickensderfer 
Typewriter Company reports the sale of 40 
Blickensderfer typewriters to one firm for the 
use of their salesmen when on the road. 

> . > 

Otto Asmussen, who has been traveling in 
Mexico in the interests of the Blickensderfer 
Typewriter Company, is expected back in New 
York in the early part of May 

= * > 
About the middle of April the decorators “got 


busy” in the Remington Typewriter Company's 
executive offices in New York, and said offices 


look much the better for their attentions. 
* * 

H. H. Loeb, a recent addition to the city 
sales force of the Oliver Typewriter Company, 
is ‘doing things in the Wall street district. 

> . . 

B. F. Barber in Oliver district superintend- 
ent, has been confined to his home for the past 
three weeks by an attack of acute rheumatism. 

* * > 
H. A. Martin, the efficient collector for the 


Oliver, was recently presented with his five 
years’ service badge 


> * +. 

Mr Mirande of the Blickensderfer Type- 
writer Company started about the list of May 
for an extended trip through South America 
in the interests of his company 

> . > 


The Blickensderfer Typewriter Company was 
awarded the first prize and a gold medal at the 
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The most persuasive eloquence of the most expert 
salesman cannot alter the result of the real test of 
ribbon and carbon—the days work. 

The condition of the letters ready for signatures, and 
the copies ready for the files affords the only evidence 
of the quality of the supplies. Those tests with 
which every one is familiar, used only as selling talks 
have no practical value to the user. The ultimate 
proof must come from the days work. 


Keystone 
Ribbons and Carbons 


do not rely upon eloquence for their popularity. 
Made in a factory equipped for the most scientific 
and economical manufacture, where heat—light— 
sanitary conditions—pure air—modern machinery 
and the best material obtainable contribute to their 
excellence, they have always been sold upon the 
results of the days work. 

A business that increases steadily each year attests 
the satisfactory service of the product. An ever 
growing number of successful dealers—dealers who 
have the usual conditions to contend with—proves 
the desirability of depending less upon sales talk 
and more upon the results of the days work. 

The facilities of the Keystone factory enables us to 
produce Keystone grades at practically the same 


price as inferior goods 


We invite correspondence with responsible dealers. 


Keystone Carbon Paper Mfg. Co. 
Home Office and Factory FRANKLIN, PENNA. 
New York Office: 26 Broadway 






































if, are enovgh different from the usual run of 
+ similar lines to mean more profit in your sup- 

y plies department. [hey carry a uniform qual- 
* ity standard that insures the satisfaction of 


the user—an essential factor in the building up 
of your business. They are made 


FOR THE TRADE 
ONLY 


We do not enter into competition with the dealer 
by selling the consumer. 

e know trade conditions and trade require- 
ments and make our goods acecrdingly. Our 
prices and quality get the business. Your co- 
operation means more for you 


Republic Carbon & 
Ribbon Mfg. Co. 


OFFICE & SALESROOM: 
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“FAY -SHOLES AND REMINGTON - SHOLES 
TYPERWITER PARTS” 


We have the largest stock of Fay-Sholes type and parts, 
just what you need for repairing Fay-Sholes machines. No 
visible parts. Send for information on our new platen 
knob cushions—ood sellers. Repair department, Chicago 
Branch, for the past ten years. 


Ben Samuelson & Co., 8.309. 225 Dearborn St., Ch cage 








Typewriter Table No. 115 


is of modern design and substantial con- 

struction, easily set up and very strong and 

rigid. Its large draw capacity and spaces 

provided for letter and note poe. eae 

opes and carbon make it a favorite with 

the user. The table is made of carefully 
selected material 
and will stand 
hard and con- 
stant use. 


Brilliant Golden 
Oak Gloss finish. 
Style harmonizes 
with modern 
furniture. 


Packed 4 tables 

in a crate, very 

compactfor ship- 

ment at second 

class rates. Weight 120 pounds pe: crate. 
Try a sample order of 4 tables at $8.00 or $7.75 
cash with order, and see how quickly they sell. 


Special low > on lots of 100 or more. 
Special finish if desired. 


HUDSON CABINET COMPANY 


ELLISBURG, N. Y. 
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National Exposition held recently at Quito, 
South America. 


* * > 
Henry Hudson, who has been salesman of the 
Blicknsderfer Typewriter Company in New 
York for the past twelve years, has been com- 
pelled, through ill health, to retire from busi- 
ness, and will try to recuperate his health in 


Texas during the next few months. 
* . . 
The Oliver Typewriter Company have made 
censiderable changes in their office arrange- 


ments of late The second floor is devoted 


entirely to the city sales division. The super- 
intendents, with their salesmen, are now lo- 
eated on the third floor. The country sales 
office has been remodeled. They have also 
put on many additional salesmen, with the 
result that the sales of the No. 5 Oliver have 
increased largely over the corresponding month 
of last year 
a“ * > 

Country Sales Manager Cotton of the Oliver 
has just returned from a trip to Eastern New 
York, where he visited with travelers and 
dealers. 

= - > 

R. A. C. Kimber, of Montreal, has joined the 
Oliver city selling force. 

> > 

Superintendents and salesmen of the Oliver 
city sales force are congratulating themselves 
as the- fourth month of 1910 is drawing to a 
close. The department has won its quota each 
month, and is confident of a score of 1,000 on 
December 31. 

7 . . 

On April 23 the New York Oliver men or- 
ganized a baseball club, the team to be known 
as the Oliver Giants. P. D. Corbitt, address 
310 Broadway, is the business manager 


Oklahoma City, Okla. 


A new salesman with the Remington Type- 
writer Company's Oklahoma City branch is R 
E, Chamberlain, formerly in the employ of P. 


house Mr. 
indications 
Remington 


the publishing 
shows splendid 
make a good 


F. Collier & Son, 
Chamberlain's work 
that he is going to 
typewriter salesman, 


Ottawa, Ontario. 


The Remington. Typewriter Company’s Ot- 
tawa sub-office under Montreal moved May Ist 
to a very desirable location at No. 35 Queen 


street, in one of the most convenient sections 
of Ottawa The new models 10 and 11 Rem- 
ington typewriters have proven themselves very 
popular with the operators in the government 


departments, and this fact and other very fa- 
vorable indications point to decisive record- 
breaking by the Ottawa Remington sub-office 
this year 
Peshtigo, Wis. 

James Van Camp, of Peshtigo, Wis., the one- 
armed county clerk of Marinette county, has 
invented a device which cannot be excelled in 


its purpose to make the operation of a type- 
writer by a one-armed man a possibility with 
the device. Mr. Van Camp, by a slight pres 


sure of the limb against a lever, drops the cass 
and releases it as swiftly as desired. The lever 


folds up so that it does not interfere with a 
person operating the machine with two hands. 
Pittsburg, Pa. 

W. T. Witherspoon, who has been connected 
with the Remington Typewriter Company for a 
number of years in their Pittsburg department, 
has recently been advanced to one of the prin- 
cipal city territories of that branch Mr. With- 
erspoon has always given a splendid account of 
himself in his Remington activities and he can 


be depended upon to take full advantage of his 

improved opportunities. 
7 oa * 

The Remington Typewriter Company's Pitts 

burg office was recently the recipient of a 


visit 





from Thos, F. Crean, superintendent of the di 

mestic sales department of that organization 
Mr. Crean represented the Remington Company 
at Pittsburg for a number of years and his ad- 
ministration there was highly successf Mr. 





Crean made a large number of friends in Pitts 
burg and his recent hosts report that it 
most interesting to travel around the city 
him and note the hearty friendliness wit whi 


he was everywhere greeted. 
. * . 
The Remington Typewriter Company is s 


for their 
largest 


cured the much-desired new quarters 
Pittsburg office. These are in one of the 


and handsomest store rooms in all Pittsburg 
located on the ground floor of the Bessemer 
building, 102 Sixth street. Here will be afforded 


splendid facilities for the conduct of business, as 
well as for sumptuous window displays of the 
new model Remington typewriters. The new 
show rooms will be furnished upon a liberal 
basis and will take their place among the finest 


typewriter display rooms in the United States 
May ist is the date the Remington moves into 
its new Pittsburg home. 
7. ” * 
F. A. Martin, who held one territory for a 


a 


well known typewriter company for a period of 


twenty-three years is now selling the Under 
wood, and is starting out nicely. 

F. C. Jones, formerly an Elliott Fisher sales- 
man, and recently with the Cleveland office of 
the Underwood Typewriter Company, is now at 
Pittsburg as billing machine man, and is doing 
well. 

* * « 

Several changes have of late beer nade in 
the Pittsburg office of the Underwood Type- 
writer Company. Some of the partitions have 
been torn out to make room. Notwithstanding 
the fact that they occupy a four story building 
they have been short of space owing the 
great increase of business. 

Philadelphia, Pa. 

L. A. Roberts, of the Underwood Typewriter 
Company, is spending a week in this city dem- 
onstrating the Underwood typewriter operator 
machine. The machine creates a great deal of 
interest on the part of visitors, who « wit- 


demonstration. 
> . > 

Robertson, of the Remington Typewrité« 
Trenton, N. J., sub-office inder 
Philadelphia, had quite an adventure some lit 
tle time back At the recent fire at the Rider, 
Moore & Stewart school, Mr. Robertson climbed 
the fire escape irl the rear of the building to 
the third floor to reach the typewriting depart- 


ness the 


Mr. 
Company’s 


ment and rescue a Remington typewriter with 
Wahl Adding and Subtracting Attachment. This 
led to the sending up of some young men by the 
same route, who had time to transfer the 
school’s typewriter equipment to a place where 


it escaped complete destruction by the flames 


* * * 


In the South Jersey territory, W. F. Seelye 
a recent addition to the Remington Typewriter 
Company's selling organization of the Philadel 
phia branch, is doing splendid work Almost 
every day Philadelphia office hears from him 
with an order for either a model 10 or a model 
11 Remington typewriter. It is needless to say 
that this is a fine record for a typewriter sales- 


territory 

* * o 

The Remington Typewriter Company rren 
ton, N. J., sub-office under Philadelphia moved 
on April Ist to 47 West where they 


man in a country 


State 


street, 


will have better facilities for handling the grow- 
ing business of that territory The new ition 
also affords opportunity for fine window displays 
of Remington typewriters 
« > * 

In spite of the big strike and it ut dant 
difficulties, the Remington Typewriter Com- 
pany’s | adelphia office succeeded ' king 











A REMINGTON WINDOW DISPLAY IN THE BOSTON OFFICE. 
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this Marc! 
margin that 


s business exceed by a comfortabl: 
of last Marc! 
> . . 

The beautiful copper pennant of the Elliott- 
Fisher Company again hangs on the walls of 
the Philadelphia office on the third floor of the 
Denckla Building at the northwest corner of 


1ith and Market street: 1 place which has 
known it before And when the eye of Man 
ager Ruggles and his band of enthusiasts fall 


upon it they see two bars for Philadelphia and 
on both the highest entage score The 
pennant was first awarded for business done 
between July and December of 1908 at a time 


when the various agencies hardly knew of th 
contest that was on Calculating on a _ per- 


centage basis ip between business 
done and operating cost the pennant went to 


of relations|] 


Cleveland with an 813 score Then Philadelphia 
determined to get bus} knowledge of the pen- 
nant being now general and for the period 
January *o July 1909 when the district plan was 
in force, the pennant came to the Quaker City 
with the record breaking score of 990 which has 


never since been excelled by any district. The 
company then modified the plan of award from 
the basis of districts, to offices and for July to 
September, 1909, Cleveland carried off the prize 
with a score of 897 Then Cincinnati captured 
the token for the October to December period 
with a tally of 900 and now. for the interim 
between January and March 31, 1910, in a con- 
test of 31 offices, Philadelphia is champion with 
a score of 936. The two Philadelphia scores it 
will be observed are the two highest on the roll 
of honor. That the pace may be kept through- 
out the summer, Manager D. E. Ruggles pro- 
poses to take his vacation in May time and to 
spend it in Ohio and Indiana At Indianapolis 
he will meet Mrs. Ruggles who has been visit- 
Manager Ruggles returning 
thus be continuously 
ree is enjoying its 


ing her parents 
fresh for summer work will 
on the job while his f 
vacation 

>. > > 

P. EF. McCurdy, salesman for the Elliott-Fisher 
Company, is on a pleasant little trip to Buffalo 
visiting his brother and his very newest 
nephew 

o 7 * 

John Lyons and J. I. Mellon, of the Elliott- 
Fisher, have returned from good business trips 
through different parts of Pennsylvania and 
New Jersey 

* . * 

R. M. Hoffman, formerly salesman at the 
Harrisburg office of the Elliott-Fisher Company, 
has been transferred to Philadelphia and G. E. 
Bratten, formerly sales agent at the Scranton 
branch, has been transferred to Harrisburg. 
H. G. Winnie, an old Elliott-Fisher salesman, 
but not until lately with the company again, has 
returned to his first love and has been appointed 
sales agent at Scranton. This office by the way 
has moved from Room 209 Board of Trade 
Building to much larger and prettier offices at 
Room 409 in the new Traders’ National Bank 
Building 

. > = 

The month was quite eventful on the Phila- 
delphia typewriter field, bringing with it among 
other changes the opening of a new office and a 
change in the management of another In- 
cidentally, and this is of the greatest interest, 
business has proceeded with record breaking 
speed, there being hardly an office whose April 
sales did not show a gain over the correspond 
ing month of a year ago One office indeed 
shows a gain of close to 600 per cent—but its 
manager asks that the name be withheld, ‘‘be- 
cause my rivals won't believe it and it is just 
as well that they should not.’”’ 

> o * 

The Standard Folding Typewriter Company, 
whose advent into the Philadelphia field was 
forecasted last month, opened towards the close 
of April a tastefully appointed office at 829 
Chestnut street immediately adjoining the Bur- 
roughs Adding Machine Company’s branch. It 
is in charge of Harold McD grown who had 
been doing some work for the Standard in New 
Jersey Under the Philadelphia offices will be 
the Delaware, Maryland, Southern New Jersey 
and middle and eastern Pennsylvania territory. 
A model machine is exhibited in the window 
arousing much interest because of its miniature 
size, and its confirming evidence of strength and 
g00d workmanship. The machine is built of 
aluminum and steel, weighs but 5% pounds or 8 
pounds with case 

> > * 

Just a block down the street is the office of 
another light weight heavy service machine 
which for months has been selling like hot 
cakes, especially to the drug trade—the Blick- 
ensderfer Here the change in the manage- 
ment took place. Peter F. Foley was trans- 
ferred to the St. Louis office and his place has 
been taken by J. A. Maher who was connected 
with the New York office where his brother 
T. J. Maher, is manager Mr. Maher found 
business good and has been successful in largely 
increasing it, featuring especially the No. 7 
aluminum machine which is entirely new to 
this market It is believed that the Blickens 
derfer has had greater success with the drug 
trade in Philadelphia than in any other city 
and since Philadelphia is pre-eminently the 
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The Dealer who gets 
the word UNION 
firmly implanted in 
his mind has made 
the first step toward 
an increase in the 
profits of the Ribbon 
and Carbon depart- 


Union 
Union 


Union 


ment. 


The word Union, in connection with ribbons 


and carbons stands for certain special ad- 
vantages to the dealers. 
measure of quality features and a more care- 
ful, painstaking system of manufacture than 


Union Union Union 
Union Union Union 
Union Union Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 
Union 


It means a fuller 


are embodied in the ordinary run of ribbons 


and carbons. 


The word stands also for a plan of co-opera- 
tion, through service; which is proving bene- 
ficial to those concerns who feature the 


Union line. 


Your inquiry for samples and prices will re- 


ceive our prompt attention. 
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Union 
Union 








Union Ribbon & Carbon 


Company 
9th and Thompson Streets, Philadelphia, Pa. 
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DEALERS ATTENTION— 


We have on hand at our new quarters a much larger as- 
sortment of typewriters than we carried before. We can 
give you quick service—machines at special 


_ prices at all times. 


B. D. UNDERWOOD TYPEWRITER EXCHANGE 
171 East Randolph Street, Chicago, tll., VU. B.A. 


QUALITY-BEAUTY-DURABILITY 
DEARBORN 











SEND FOR COMPLETE CATALOG. 


TYPEWRITER CABINETS 


We also manufacture “THE MARION” Kitchen Cabinet. 
Dearborn Desk Mfg. Co., M“™QN<INOIAN* 











Stop 
Using 
String! 


PERFECTED 
RAPID SEALING MACHINE 


For Moistening Cloth or Paper 
Gummed Tape in Rolls 


2:DUCED TO 


$3.50 Net 


P.O. B. N.Y. 





Gummed Tape in Rolls, 
Printed with Advertisement. 
Latest means of wrapping 
packages. Does not injure 
contents of package; prevents 
tampering. Quick, clean, in- 
expensive. Saves 100% in 
cost Have some uncovered 
territory. Write for partic- 
ulars. 


W. J. ANDERSON @ CO., 84:86 Reade Street. NEW YORK 
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center of pharmaceutical education, the Blick- 
ensderfer success here means much for it all 
through the country. Charles Finnegan of the 
local office went to Altoona towards the closes 
of April and C. F. Chapman returned from a 
successful trip to Scranton, leaving immediately 
afterwards on a vacation to Norfolk, his old 
home. 
. ” - 

The public has not yet been treated to a 
window display of the Underwood Electric Au- 
tomatic Typewriter Operator but it soon will be, 
a machine being now installed at the rear of the 
Underwood office for the doing of actual practi- 
cal work and incidentally for demonstration 
But purchasing agents of big corporations have 
of course been advised of its presence, have 
come, seen and ordered. It makes one feel 
almost creepy to see this marvelous mechan- 
ical device at work. Two master letters ars 
written on the Underwood perforating ma- 
chine, one containing the body of the form 
letter, the other the address, the greeting and 
if desired a ‘‘filler’’ line to be used as a sub- 
stitute for a particular line in the form letter 
as where a manufacturer sending out quotations 
has certain prices for some of his customers and 
different prices for the others. The master 


letters made, they are inserted into the operator 
a supply of letter heads is arranged and then 
the device begins to operate any Underwood 


machine exactly as a human typist would, only 
with much more speed and of course with un 





failing precision, When the supply of letter 
heads runs out the operator stops In the case 
of the letter with the “filler’’ line, the operator 


writes the address and greeting, then skips to 
the body of the form letter for the ‘ 
and that written, jumps back again 





the body letter, the “filler’’ of course coming 
exactly into the right place. The highest com- 
mendation that can be given the marv: fo 
producing any number of separately writter 
typewritten letters, each an original is that it is 


absolutely ‘‘fool proof.’’ It may be operated as 
well by the novice as by the expert with exactly 
the same results. Inventor Roberts spent a few 
days of the month in Philadelphia in its in- 
terests 

+ . . 


The Underwood business is rushing In an 


effort to keep a little nearer pace with orders 
the company has just enlarged its shipping 
department in the basement. An elevator for 


the first floor is being installed and other im- 
provements to facilitate delivery are being made 
During April the Underwood office was unable 
to fill orders promptly solely because these piled 
up faster than delivery could be secured from 
the factory 

+ > . 

An exceptionally interesting visitor called dur- 
ing the month at the L. C. Smith & Bros. office 
He was M. S. Eylar, manager of the foreign 
sales of the company all over the world, with 
headquarters at London. Mr. Eylar is on a brief 
visit to this country and incidentally is visiting 
some of the Underwood branches, being specially 
attracted to Philadelphia by the fact that his 
brother, E. L. Eylar, is assistant manager there 
The Eylar family has five representatives in 
the L. C. Smith force. F. B. Eylar, another 


brother, is connected with the St. Paul office 
J. A. Eylar is at Chicago, and Joseph Eylar 
represents the Smith in Oklahoma A 4 
Cooper has been transferred from the Phila 
delphia office to manage the Albany offic: Good 


luck also befell A. M. Frost double-measured 
good fortune indeed. He became a benedict 
during the month and as a wedding present was 


placed in charge of the Scranton sub-branch 
M. T. Frisbie, advertising manager of the L. C 
Smith, attracted during the month much at 


tention by the address which he delivered before 
the Poor Richard Club, an organization of 
Philadelphia advertisers, solicitors and adsmiths 
. . . 

temington sales at the Philadelphia office for 
the first quarter of the year show a gain of a 
little over 40 per cent compared with the 
similar period of 1909. The April record shows 
an equally satisfactory condition as regards 
April of last year. During the month Benjamin 
Franklin Hull was added to the sales force and 
Henry Disston Vanderslice was placed on the 
Wahl Adding attachment for special work. Man- 
ager E. W. Pease made during the month a trip 
of inspection to the Trenton, Harrisburg, Read- 
ing, Wilmington and Allentown sub-branches, his 
particular interest being engaged by the Trenton 
office which has just removed from 234 East 
State street to 47 West State street The 
sympathy of a large circle of friends is being 


extended to Laurence S. Smith, salesman, be- 
cause of the death of his wife. 
. > > 
A monster telegram decorates the front win- 
dow of the Smith Premier office It announces 
to Manager Yerkes in particular and the world 
in general that the home office closed a deal to 


supply seventy machines to the American Multi- 
graph Sales Company. The Philadelphia record 
for April both for the sales of machines and of 
supplies has just been broken by Manager 
Yerkes and his band of enthusiasts. But about 
this there is no mystery to anyone who is 
conversant with Smith Premier good fellowship 
there is however, large mystery about the 


TYPEWRITER NEWS—Continued. 
office with regard to ‘‘a brown month in May.’ 
None of the salesmen nor Mr. Yerkes will cast 
any light on the subject but since Alexander T 
Brown has just assumed the presidency of the 
Smith Premier Company, some clue to the 
reference may therein be contained. At any 
rate a surprise is promised for May. 

7 > > 


Walter W. Jhonson, the new manager of the 
Philadelphia office of the Royal Typewriter Co 
reports April the biggest month in the history 
of his office with March a close second. Mr 
Jhonson was formerly the ‘‘star’’ salesman of 


the New York force, and the experience gained 
in the Wall Street District of New York is 
doubtless accountable for the great record he is 
making at Philadelphia 

Portland, Me. 

The marriage of Harold Archibald, city sales 
man for the Underwood Typewriter Compan) 
and Miss Georgia Bates will take place on May 
10t! Mr. Archibald is receiving the congratula 
tions of his many friends 

Providence, R. lI. 


Wallace & Stimpson, dealers in furniture and 
rebuilt machines, are covering the territory very 
thoroughly and report tl business is very 


good 


. * + 


The Underwood Company report that Apri 
argest months for the sale of 


was one of the larg 
billing machines that they have ever had. 
. > * 

Mr. Essex, the well known city salesman for 
the Remington Compar has had an excep 
tionally good business of and he says pros 
pects ar er bright for a heavy business for 
May. 

* * = 

Manager Knopp of the Underwood Company 
made a trip to New York on business for the 
company 

“—_— 

J. W. Doyle, one of the expert adjusters for 

the Underwood Company, spent several days in 


Providence 
* * * 

H. H. Holmes, manager of the Providence of 
fice of the Remington Typewriter Company, 
having completed twenty years of Remington 
service, has now entered the 20-Year Remington 
Group 

Richmond, Va. 

Charles H. Peebles, salesman for the Rem- 
ington Typewriter Company in western Vir- 
ginia, under Richmond, is doing splendid work 
in selling Wahl Adding and Subtracting Attach- 
ment equipped Remingtons Mr. Peebles has no 
large cities in his territory and few towns with 
over 10,000 population ind therefore his fine 
showing in Remington-Wahl sales is all the 
more noteworthy 

* * * 

H. N. Matthews, from the executive offices of 
the Remington Typewriter Company at New 
York, visited the Richmond Remington office re- 
cently and found his old friend, J. C. Robbins 
the manager there, enthusiastic over the busi- 
ness the local selling force is doing in Remtico 
typewriter supplies. Mr. Matthews and Mr 
tobbins traveled around together and were well 
pleased with the results of their prospecting. 

San Diego, Cal. 

E. Frank Rudruff, manager of San Diego 
Typewriter Supply Company, also agent of Na- 
tional cash registers, reports a flourishing busi- 
ness Mr. Rudruff divides his time between at- 
tending to his own business and the boosting 
of the Panama Canal Exposition, which is to be 
held at San Diego, 1915 

> : 7 

Loring & Co., stationery and typewriter deal- 
ers, also agent for the Underwood typewriter, 
are doing the usual Underwood business, which 
means that every month’s sales are greater than 
the month before. 

San Francisco, Cal. 

George Coker, who was in the employ of L. & 
M. Alexander for several years, has taken over 
the management of the Typewriter Exchange at 
255 Montgomery street. 

a . * 

The Pacific Typewriter Company has added a 
San Francisco branch, having taken over the 
branch of the American Writing Machine Com- 
pany, which was conducted under the name of 
the Typewriter Exchangs George T. Pearson, 
the former manager of the Exchange, has pur- 
chased a large ranch near Sebastopol, Cal., and 
will start raising chickens, alfalfa and cows. 

> . > 

C. J. Browne, Pacific Coast sales manager of 
the Underwood Typewriter Company, who has 
been away from the local office for several 
months attending to the establishment of a 
branch office in Dallas, Tex., has returned to 
San Francisco and is now looking after the 
needs of the company in this territory. 

> . 7 

The Typewritorium, Inc., J. Gunzendorfer, 
president, is getting good results with the sale 
of a lot of Stearns machines from circularizing 
the local trad 

. « * 
Wolf & Isenbruck report business booming on 
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If | Can Show You 


That I Can Increase 
Your Profits 


that Gold Medal Brand Ribbons and 
Carbon Paper mean more money for you 
than your present line wouldn't it be 
decidedly to your own interest to con- 
sider a change. 

@ The mere fact that you are handling 
some other brand and have in the past, 
is no reason why you should handle it 
always. 

@ If you had been selling Gold Medal 
Brand Ribbons and Carbon Paper for 
fifteen or twenty years and someone else 
would offer you supplies of equal quality 
at a lower price | would not expect you 
to stick to me. 

g Why should you 4 

@ The point with you should be whether 
a new line will make you a larger profit 
or not. If that’s the real question and 
it surely is, compare my prices with the 
prices you have been paying and you 
will appreciate the difference 7m your 
favor. 

q | manufacture Carbon Paper for all 
known uses, in all standard colors, all 
weights and all sizes. My factory is 
one of the largest equipped with all the 
latest up-to-date carbon and ribbon 
machinery. 

@ Gold Medal Brand ribbons and 
carbon paper are fully guaranteed, 
and 1f they do not please you and 
your customers in every way, just 
fire them back to me at any time 
within one year, and your money 
will be instantly refunded. 


@ Now hadn't you better slip me that 
letter to-day. 


M. M. ROTHSCHILD 


NEW YORK 
42 West Broadway 


CHICAGO 
407-415 Dearborn St. 
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TYPEWRITER NEWS—Continued. 


the Monarch machine, for which they are coast 
agents. For the past month there has been a 
big and growing demand for wide carriage ma- 
chines and this is taken as an indication of clear 
sailing ahead. W. J. Wolf has returned from a 
trip through the Northwest, where he placed 4 
large number of machines. He expects to leave 
in about a month for a thorough canvass over 
the entire coast territory. The store is now 
awaiting a large shipment of machines from th: 
mast 
> > > 

The Wholesale Typewriter Company has con- 
siderably enlarged its quarters and has ex 
tended its show window space 

> > > 

E. M. Bartlett, supervisor of the coast division 
of the Smith-Premier Typewriter Company, is 
making one of his regular inspection tours 
around the coast offices, starting in by way of 
Los Angeles He has with him one of the most 
clever touch typewriter experts, who is exhib 
iting the new No. 10 machine in all the schools 
with great success. 

> > * 

The Smith-Premier Typewriter Company's lo 
cal office is meeting with marked success on 
the new No. 10 machines, repeat orders coming 
in from all over the territory. 

>. > ] 

Hugh McKinnon of the Smith-Premier Typé 
writer Company was aboard the ill-fated steam 
er “Santa Clara” on her last trip and suffered 
all the privations of the wreck, but managed 
to live through it all and is back at work again 
is well as ever 

. > . 

Joe Fereday has been added to the San Fran 
cisco selling force of the Smith-Premier Type 
writer Company 

+ > 7 

E. D. Byron, salesman for the Smith-Premier 
Typewriter Company, has, left San Francisco for 
a two-months’ visit to his old home in Detroit, 
Mich 

+ > > 

The Royal Typewriter Company § will move 
within the next few weeks into its new store at 
404 Market street, which has been leased for a 
period of eight years 

> > >. 

William H Bush, salesman for the Roya 
Typewriter Company, has been very ill, but is 
now recovering and will soon be able to take up 
his regular duties 

> > > 


D. J. Lynch, manager of the Royal Typewrite 
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Company, has been laid up by the weather, but 
is expected to be about again in a few days. 
> 7 > 


Mr. Wilde, from the San Francisco office of 
the Remington Typewriter Company, was in 
San Jose recently and went over the iocal situa- 
tion thoroughly Mr. Wilde was greatly pleased 
with the general condition of business and Rem- 
ington prospects as he found them in San Jose. 

7 

F. H. Smith, the new Remington Typewriter 
Company salesman covering the Eureka territory 
for the San Francisco Remington branch, is jus- 
tifying his appointment by turning in good or- 
ders, each treading fast upon the heels of the 
one before Mr. Smith is a worthy member of 
the Remington sales organization 

> 7 > 


L. & M. Alexander & Co. report business 
throughout the territory running far ahead of 
the business at the same time last year and that 
the new ball-bearing L. C. Smith machine is 
meeting with great success everywhere The 
company has just taken on Messrs. McDavid and 
Miller to assist the sales force in the local ter- 
ritory. H. E. Stemler, Oregon manager of the 
L. & M. Alexander Company, visited the main 
store in San Francisco for a few days about the 
middle of the month and brought data with him 
to prove that the L. C. Smith visible typewriter 
is making good in the Northwest. 

. 7 . 


L. C. Smith, of Syracuse, N. Y., has returned 
home from his extended stay on this coast and 
has written a letter to his representatives, L. & 
M. Alexander, stating that he enjoyed his trip 
immensely and referred to San Francisco as a 
very beautiful city and as a city which has had 
a remarkable growth since the firs 

> > > 


The Fresno representative of the Remington 
Typewriter Company, Mr. Burnett, recently re- 
ceived a visit from Mr. Wilde of the San Fran- 
cisco branch of the Remington organization 
Mr. Wilde reports that Mr. Burnett has th 
typewriter situation in his territory in splendid 
control. 

7 . * 

In the northern California territory Mr. Rives, 
a new salesman for the Remington Typewriter 
Company recently employed by their San Fran- 
cisco office, is doing splendid work Mr. Rives 
takes to his new duties as the proverbial duck 
takes to water and he will soon make a big 
name for himself as a Remington typewriter 
salesman if he keeps up the pace he is now 
setting 

Scranton, Pa. 

The Underwood salesmen covering the Scran- 

ton territory met in conference at the Scranton 


office the afternoon of April 6t! After the 
meeting they were entertained it linner and 
' 


the theatre by the manager, S. K. Mitchell 
7 > * 


H. O. Taylor, in charge of the branch office of 
the Royal Typewriter Company at Scranton, Pa 
reports that his April business exceeded any 
previous month by 50 per cent Mr. Taylor has 
not been with the Royal company for a great 
many months, but the way he has taken hold 
of the work and ‘‘made good” is very gratifying 
to his “superior officer,"” Manager Jhonson, of 
Philadelphia. 

Seattle, Wash. 

The Seattle office of L. & M. Alexander reports 
business in a healthy condition and improving 
right along 


> * . 

A recent addition to the roll of honor of the 
Remington Typewriter Company is F. L. Chase 
of the Seattle Remington sales force Mr. Chase 
has entered the 5-Year Remington Group 

St. Louis, Mo. 

Jos. A. Schenk has entered the ranks of the 
Remington Typewriter Company’s selling force 
at St. Louis and has been given a city territory 
Mr. Schenk has been one of the most successful 
salesmen with the Bell Telephone Company of 
Missouri, and judging from the number of tele- 
phone contracts he secured, his prospects as a 
Remington typewriter salesman ul indeed 
bright 

* * * 
Another addition to the selling fo of the 


Remington Typewriter Company at St. Louis is 
F. H. Bascom, who for a number of ears has 
been connected with the Third National Bank of 
that city Mr. Bascom is an energetic young 
man and shows every indication of making a de 
cided success of his new connection 


Syracuse, N. Y. 


S. W. Crandall, president of the Monarcn 
Typewriter Company was in town the latter 
part of April 

. > 7 

At the L. C. Smith & Brothers typewriter fac- 
tory they report still behind on orders, although 
they are making one hundred machines per day 

* * 

The demand for the new billing hines of 
the Monarch typewriter has caused departments 
to work overtime during the past month at the 


Monarch typewriter works 
. * - 


Lyman C. Smith, president of the L. C. Smith 


& Brothers Typewriter Company, was elected 
board of 


president at the annual meeting of the 
trustees of the Y M. C \ held on April 21st 
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big seller—it will now be 
even better than ever. 
When a_ person. sees 
MultiKopy in stock he 
will invari- 
ably be tempt- 
ed to buy 
your goods as 
well. 











unprecedented demand for it. 


STONE 
STEPPING 


| MultiKopy Carbon Paper opens 


the way for Big Profits for You. 
This year’s advertising campaign in all 
the leading publica- 
tions of proven re- 
sults is creating an 


Always a 


the best on 
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Write for our sales promotion 


plans 
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New York Chicago 
396 Broadway 211 Madison Street 
Pittsburg 


London 
432 Diamond Street 67 King William St. 


LARGER 


STAR Typewriter Ribbons 


the market 


sociate to MultiKopy 


with big proof back 
ing these statements. 
WEBSTER COMPANY 


338 Congress St., Bostoo, Mass. 


Berlin—F riedrichstr., 60 


SALES 


make a worthy as 
Together they are.step- 


larger sales and larger profits. 


NON- FILLING 
TYPEWRITER 


Philadel; hia 
908 Walnut St: ee 


Paris 
Rue Saulnier, 10 
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TYPEWRITER NEWS--Continued. 


Mr. Smith takes an active interest in Y. M. C. A 
work 
. . . 

Myles T Frisbie, publicity ind advertising 
man for the lL. C. Smith & Brothers Typewriter 
Company, had the honor of addressing the Poor 
Richard Club at Philadelphia on April 7th. The 
elub is composed of the leading advertising men 
of Philadelphia and an invitation to address it 
is always regardtd as a g honor 


. . * 


Geo. W. Dickerman, former vice-president of 
the Monarch Typewriter Company, spent two 
days in Syracuse on April 18th and 19th renew- 
ing old acquaintances, it having been two years 
since Mr. Dickerman had been in Syracuse. Ex- 
pressions of regret were freely passed when it 
was learned that Mr. Dickerman was to retire 
from the typewriter field It was said that Mr. 
Dickerman after a much needed rest would en- 
gage in the real estate business 





* * > 

Lyman C. Smith, accompanied by his wife and 
daughter, Flora Bernice turned to Syracuse on 
April 3rd after an absence of three months. 
which they spent on the Pacific Coast. While 
away Mr. Smith devoted most of his time to rest 
and pleasure and enjoyed many long automobile 
trips in California and Mexico. Mr. Smith had 
the pleasuré f using his own car, having had it 
shipped to California 

Waterbury, Conn. 

Geo. S. Wilcox, who was recently transferred 
to the Remington Typewriter Company’s Water- 
bury sub-office from their Albany office, is mak- 
ing things im in his new territory Mr. Wilcox 


is particularly enthusiastic over the possibilities 
of the Wahl Adding and Subtracting Attachment 
of the Remington No. 11 and is doing splendid 
work in its behalf 


Winnipeg, Manitoba. 
H. lL. Nixon, resident salesman for the Rem- 
ington Typewriter Company at Fort William, 
visited the Remington Winnipeg branch recent- 


lv. Mr. Nixon was cashier at this branch for 
three years and to his former office associates 
he expressed his delight over his promotion to 
the selling forces He is doing a phenomenal 


business in western Ontario and is zealously 
guarding Remington interests in his territory 


* * + 
The Winnipeg office of tl Remington Type- 
writer Compar claims the distinction of selling 
a typewriter for use further north than any 
other typewriter intended for commercial pur- 
poses. They have recently sold a No. 10 Rem- 
ington which will be transported thousands of 


miles by canoe to the Hudson Bay post at the 


mouth of the MeKenzie River on the Arctic 
Uceatlr 
> > 2 
T. A. Weir of the city sales force at the Rem 
ington Typewriter Company’s Winnipeg branch 


largest sales month in his con 
organization As 


made Marc! 
nection with the Remington 


March completed Mr. Weir's fifth year in the 
Zemington service he celebrated the arrival of 
his five-year badge by a record-breaking month 


PHELAN LEAVES NASHVILLE. 

\s announced elsewhere in this issue of 
Appliances, Mr 
ted by th 


Office Marvin Hicks has 


been d Signa Underwood Type- 


writer Company to take up the work of its 


Nashville Branch where Mr. Phelan left 
off 
While 1 definite information is at hand, 


Joe Phelar many friends are safe in the 
presumption that his new work will be in 
distinct advancement 


FINE PORTRAIT OF LINCOLN. 

L. G. Muller of Chicago, last year pre- 
sented to the Illinois Department of the 
G. A. R. a fine 
bust of Abraham Lincoln 

Mr. Muller 


bronze of a 


replica in 


has had some very fine copies 


in bronze panel made of this bust, and will 
mail on n order to any point in the 
United States on receipt of $1.00. These 
are exceptionally fine pieces of work and 


should pr very acceptable indeed to any 


one who desires to possess a portrait of one 
of the w l's greatest and gentlest of men. 
Mr. Muller ddress is 533 Wabash avenue, 


Chic alk 
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—Modern Adjustable’ Stands— 
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PRICES: 


any part of U. S. on receipt of price. 


Typewriter Stands $5.00 each. 


WHY BUILT 


Having realized for some time the demand for a good, solid, serviceable sick room Typewriter and 
Adding Machine Stand, that could be easily adjusted to suit any person's height, we have succeeded in perfect- 
ing such a stand, that is strongly and compactly built, that takes up the minimum of space and at a very low price. 


HOW BUILT 


Stands are cast iron, re-inforced legs, painted black or white, with solid oak tops and solid oak drop sides. 


ADJUSTMENT 


Is by thumb screws on inside of table legs, done instantly and made for a six-inch adjustment. 
Sick Room Stands $8.00 each. Freight prepaid to 


Discount to agents 


Send for Circular and Further Particulars. 


MODERN BANKING DEVICE CO., Erie, Penna. 





Adjustable Typewriter, Adding Machine and 
Letter Presss Stand 


Agents wanted. 

















of the 


Immediate shipment to our 
authorized agents on 


Upright Verticals 


Horizonatal Units 
U-Nettes (Short Sections) 


Built of steel in the largest 


stock goods steel plant in the 
world 
Write for lists and open terri 


The General Fireproofing Co. 


Youngstown, Ohio 
Export Office and Show Room: 
396 BROADWAY NEW YORK 


BOSTON PHILADELPHIA 





Yes—this is just one 





Stock Lines 


CHICAGO 


WASHINGTON 




















Opportunities For Repairmen. 


N A recent issue of Office Appliances 

was an article regarding Opportunities 

for Office Mechanics. This article has 
evoked some coment in the trade and we 
have received a number of expressions ap 
proving the suggestions made therein. One 
of the gentlemen whose experience entitles 
him to speak with knowledge of the situa- 
tion is J. E. Grady. Mr. Grady is so well 
known among the typewriter men all over 
the United States that it is quite unneces- 
sary to explain why any suggestions coming 
from him will be given full weight and con- 
sideration. Mr. Grady recently spent some 
time in the south and southwest and while 
in that section of the country he visited all 
of the principal cities and studied the type 
writer situation very closely. He _ says 
there are positions by the score waiting for 
typewriter repairmen who are also capable 
of selling, and these positions will pay a 
salary of at least $25 per week to begin 
with, if the man has even fair ability 

This is not entirely along the ideas of 
the previous article, but it shows what an 
earnest man may do, if he possesses knowl 
edge of typewriters and a fairly good ad- 
dress. We suggested in the previous arti 
cle that an able repairman, if he were pos- 
sessed with the right personal qualifica- 
tions, could easily add the sale of office 
devices to the business of a repairman 
This observation of Mr. Grady’s seems to 
indicate that we are right in our opinion. 
Mr. Grady goes on to say that there are 
many small dealers throughout the south 
and southwest who are handicapped by not 
having a man who can adjust and repair 
machines as well as sell them.’ 

It is all very well to advertise that a 
dealer in rebuilt typewriters does not need 
a repairman, but as a matter of cold fact 
such is not the case except in cities where 
a general repair shop is available. All ma 
chines, even the brand new machines direct 
from the factory, have to be adjusted 
There are no two operators whose touch is 
alike and the machine which may work well 
for one will be quite unsuitable for another 
The better the operator the more sensitive 
she is perhaps to the condition of the ma- 
chine with which she works, so that a 
dealer who can not adjust the machine he 
sells to conform to the habits of the opera- 
tor is not in a fortunate position. Then, 
too, while it may be assumed that a piece 
of machinery, like a typewriter, all of whose 
parts are turned out from dies which are 
made to the thousandth part of an inch, or 
even more accurately, will be all alike, yet 
in practice there are no two machines alike 
There is so much difference indeed in the 
work of the same make of machines turned 
out at the same factory by the same me 
chanics and from the same dies that an ex- 
pert in microscopy can distinguish between 
the work of different machines of the same 
make 

This seems impossible, but when we con- 


How Typewriter Repairmen of Ability and 
Independence May Increase Their 
Incomes. 
sider that metal must be handled more or 
less in a heated condition and that its de- 
gree of contraction depends somewhat 
upon the degree of heat at 
worked, we can-understand why there are 


which it is 


slight differences even in the product of 
the same die. A typewriter man, there- 
fore, who is not in a position to adjust 
machines cannot always be sure of per- 
forming satisfactory service for his cus- 
tomers 


Big Opportunity for Good Men. 


Mr. Grady shows that in view of the 
scarcity of competent repairmen of good 
address, neat appearance and_ reasonably 
good education, capable of knowing how 
and meeting the trade, and making a sale 
where opportunity offers, there is a_ big 
field for just this kind of a man 
plenty of young men who are in doubt as 
The profes- 


There are 


to what they are going to do 
sions are over-crowded and many of the 
mechanical trades are absoltuely under con- 
trol of union rules and methods, and un- 
less a man would practically give up his 
liberty, he cannot enter them If young 
men would study up the typewriter repair- 
ing business and acquire a thorough knowl- 
edge of the mechanism of various ma- 
chines, there is no doubt at all but what 
they could secure good positions in any 
one of a half hundred cities in the United 
States. Mr. Grady says that he believes he 
ould place twenty-five men any day in 
such positions and that there is not a 
month that he does not receive requests for 
good, all-around men who are capable of 
selling. 
Another Grady Suggestion. 

Mr. Grady believes in boosting the honor 
of the typewriter repairmen. He states a 
proposition and suggests that the repairmen 
should be more considerate of his word 
than many are. Here is the condition that 
he outlines: 

Employers of typewriters are up against 
this proposition—‘We want another man. 
He is working for John Jones, a compet- 
itor. He wants to come to work for us. 
We agreed upon a salary and he gives us 
his word of honor that he will be here 
Monday morning.” Now in many cases 
the repairman talks to his employer, say- 
ing to him, “I am going to leave because 
I got a raise in my pay.’ The employer 
meets the raise and the repairman stays, 
breaking his word to the man to whom he 
promised his service the following Mon- 
day. The man who has recognized the re- 
pairman’s worth and figured upon his com- 
ing to work not only gets no credit from 
the repairman for getting his pay raised 
but suffers a disappointment because he 
figured on the man for certain work. 


This, of course, is the employer’s point 
of view We might suggest on our own 
hook that the repairman must also be con- 


sidered. It may be a matter of sentiment 
for him to remain in his old position as 
long as he can do as well in it. To change 


employers and to change work also 
*n too, the 


1 


volves more or less risk. Th 
repairman owes some consideration to his 
old employer. We suggest that he could 
meet the difficulty very easily by going to 
his old employer and stating frankly be 
fore he closes the deal for a new position 
that he has been offered a raise in his pay 


That would obviate his breaking any prom- 
ise If before he has given his word to 
take the new position, his employer volun- 
tarily raises his pay in order t ep him, 
then the one who makes the offer is not 
disappointed, It is entirely a matter of 


how openly and aboveboard the repairman 


icts in the matter whether he breaks his 
word or not. 
A Typewriter Story. 
Here is a story of a Smith Premier No 
52493, model No. 2, which proves that a 


typewriter does not wear out 
or in more than twice that 


Y 


facts are contributed by J. E. Grady, who 


says: “I don’t know yet where this ma- 
-hine was manufactured, but in any event 
in April, 1902, it was sold to John Doe, 


traded out evidently by the Smith Premier 
Typewriter Co., who on February 2lst, 
Edward 


1902, rented the same to _ on 
Tyron, who evidently sold it to the Type- 
writer Emporium, as they on April 13, 


1902, sold the machine to W. G. Jennings. 
In October, 1907, this machine was traded 
in to the Rebuilt Typewriter Co. as part 
payment on a Grady rebuilt Oliver; while 
owned by the Rebuilt Co. the machine 
was rented to three different parties, in 
\pril, 1908, was sold to J. J. Kirder of Can- 
Kirder 
Premier 


ton, Ohio. In January, 1910, Mr 
traded the machine to the Smith 
Typewriter Co., who discovered that it was 
the one rented by them on February 2lst, 
1902, at which time both renter and ma- 
Smith Premier 


chine disappeared. The 


Typewriter Co. confiscated the machine 
and Kirder had to make good. He called 
upon the Rebuilt Co., who in turn called 
upon Jennings, who in turn had to show 
where he got the machine, with the result 
on March 3lst, 1910, a little more than eight 
years after the machine was lost, the Type- 
writer Emporium made good by delivering 
another machine in its place The ma- 
chine is now in the possession of the Smith 
Premier Typewriter Co. and will most like- 
ly be rebuilt and sold again. Who is it that 
says a typewriter wears out in three years? 

Apropos of this story, the thought oc- 
curs to one that machine No. 52493 itself 
has furnished several square meals to the 
ubiquitous repairmen. 


ATLANTA WINS ROYAL CONTEST. 

With the month of March the Royal 
Typewriter Company began a new series of 
monthly contests among the branch offices, 
the prize each month being a trip for the 
winning manager to the home offices at 
New York City and the factory at Hartford 

Manager W. G. Myrick, of the Atlanta 
office, was the first winner, as his office was 


at the head of the list for March. Mr. 
Myrick arrived in New York City on April 
22nd and spent four days as the guest of 
the Royal Typewriter Company. He was 


shown all the sights of the great city and 


treated with every courtesy by the officials 
and employes of the company. Mr. Myrick 
spent one day at the Royal factory in 
Hartford, where he was taken in charge by 
Mr. Manning, the factory manager, and 
shown through every department of the 


great plant. What he saw there opened 
his eyes t¢ of the manufac- 


turing end and 


the high idé als 


the Royal Company, 


Mr. Myrick departed with the statement 
that never again would he suspect that a 
machine come through Mr. Man- 
ning’s elaborate inspection system with the 
slightest defect in material or workman- 
ship 

At this writing (April 28th) the Atlanta 
office again heads the list, with every pros- 
pect that it will win the April contest, in 
which event Mr. Myrick will award the 


prize trip to his leading salesman. 


ANOTHER ROYAL PROMOTION. 

is the order of the day in the 
Royal organization. Scarcely a month goes 
by that does not chronicle the upward step- 
salesmen 


Promotion 


ping of one or more successful 

and managers. This time the mantle falls 
upon J. C. Phelan, the Chicago manager, 
who has recently been appointed assistant 


sales n anager 

Mr Phe lan’s 
has been 
started in a few years ago as a 
and quickly developed into a Machine-a- 
then became assistant man- 
7 office, and after- 
onths ago he was 


rise in the Royal organiza 


tion both steady and rapid. He 


salesman 


Day man. Hi 


ager of the Kansas City 


wards manager. A 


tew n 


transferred to the Chicago office as man- 
ager, 

Mr. Phelan is regarded as one of the 
strongest men in the Royal organization, 
which comprises many men of strength 


ment as assistant sales manager 
as a particularly wise selection 
on the part of Sales Manager Smith, who is 
noted for his ability to pick out good men. 


His appoint 
is regarded 


For the present Mr. Phelan will remain 
in Chicago and will handle the work of his 
new position from that point, continuing 


Chicago office until 
been 


the 
there 


also in charge of 
shall 


his Successor have 


pointed 


ap- 


The Nationa 
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Rotex Copiers, 
good business. 
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have accepted the agency 


and already are 
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What 





Roneo means better, cleaner, cle 


the slow, laborious, antiquated letter 





ON FO Means 


arer copies than can be obtained with 


press. 


Roneo means original letters turned out clean and dry, unblurred, 


unmutilated 
Roneo means the e 


clothes, stagnant water, 


—you would not know they 


limination of fil 


blotters and oiled sheets. 


had ever been copied. 


thy water pans, ill smelling germ 


Roneo means ten times better copies in one-tenth the time — and 





NO WATER 





sold 


Re mneo means copying paper 


REQUIRED 





ready for use—supplied in rolls, and 





delivered from the machine in pads of uniform size sheets, ready to slip into 


a Roneo letter book where they 


are firmly bound. 


Roneo means that the letter book may be retained—many people 
prefer to keep copies of their correspondence in books—it is a time honored 


institution—we do not discourage it 


but, where preferred, Roneo copies 


may be filed loosely—Roneo copying paper being particularly well adapted 
for vertical filing as it possesses the requisite stiffness and strength. 





You can do this with the Roneo Letter Book! 


Mr. Office Appliance Dealer: 
50% of your customers are 
still using the letter press ! 
You don’t believe it? Very 
well, you know how to 
prove our statements. 








Better get our proposition. 
We may be able to give you 
the agency for your section. 
Some very desirable territory 
still open. 








FYONES COMPANY 


371 BROADWAY 


NEW YORK 
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| DALTON COMPANY TO STAY AT 
POPLAR BLUFF. 


At a meeting of the Board Directors 
of the Dalton Adding Machine ¢ 


Your customers the Commercial Club, in Pop ff Mo 
demand the best on April 12, it was decided by nimous 








° ° vote f all members present t ept the 

in chair manu- Sper sc i ee Baap 
stock subscriptions tendered \ ity < 

facture, and they Poplar Bluff and proceed at il 
nd equip a factory suitabl h 


will be more an 


company s requirements 


_ pene Che executive committe: thorized 
F ° wit the show- to select a site and build build na 
jhe Matlye » A, cits Vai ly . : M cordance with plans to be hereafter agreed 
Set a if ines dis- upon by the saul 

play The citizens of Poplar Bluff reason 


Maher of Fine Cheated Marble & Shattuck to congratulat. themselv« 


settlement of this proposition a the de 
Chairs. termination of the company t ruild 


plat t there 


























CHICAGO OFFICE NEW YORK OFFICE. Th d This is especially tru ; sth 
815 Marbridge Bldg. ey are made by ' x 
243 Wabash Avenue . . fact that Quincy, Ill, was repr nted at 
Herald Square experienced highly Span, | ’ 
FRED D. HILLS : ; the meeting and filed a proposition offering 
paid workmen who to subscribe for the entir: v issue of 
put something bet- stock, aggregating $500,000 the event 
ter into their work that the factory would be moved from Pop- 
» Bite : c ind in addition to this 
than the mere me- las Bluff te = y, “ l in ad 
° . they agreed to ay the entire 
chanics of chair mov | the pl hye tudi 
‘ in oO ng € stan ciue ng rt< 
building. Our cata- tion of the employes 
logue 1S free for | Numerous other cities have from time to 
the asking. time made overtures to the ‘fhcers of the 
| Dalton Adding Machine Company with the 
WRITE TO DAY hope of securing the plant, but Quincy is 
really the only city outside Poplar Bluff 
that was ever. seriously nsidered, and 
there was a time when it looked as 
Quincy would get the plant; but the citi 


zens of Poplar Bluff responded promptly 
| 


and in their usual spirit which led to final 

VALLEY & YY ESKS | acceptance of their propositio notwith 
standing the fact that on its face it did not 

appear to be so good as the ne trom 


Quincy, which was not accepted 


The executive committee will at once 
proceed to select a site and just as soon as 
this has been agreed upon architects will 
prepare plans and the building will be 
started 

TAKES NEW POSITION. 
The progressive man is ever the- look 
or what he may consider broader 
d for his endeavors. Joseph A. Gavir 
is one of the progressive kind 
His past experience demonstrates his 
ability. He was for five year inager of 


the Smith Premier Typewriter Company in 
Buffalo, after that being for two years as- 
sistant manager of the sam mpany in 
St. Paul, and has been associat with the 
New York office for the past two years 


have raised the quality standard On May first the John B. Wiggins Com 





° vaany of Chicago opened their large and 
of the furniture world. at aaa” Maa Week ales ot ae 
- ". $roadway, with Mr. Gavi: ; sales man- 
rite for dealer proposition, ] ager 
VALLEY CITY DESK C GRAND RAPIDS The J. B. Wiggins Company has been tin 
7 MICHIGAN the engraving and plate printing business 
for over fifty years, which 1 mple proof 














of its superior work 
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A VETERAN REMINGTON SALES- | 


MAN. 

J. R. Schreiner, of the Remington Type 
writer Company’s Philadelphia branch, well 
represents tl type of man whom every 
Remingtonian delights to honor, The Rem 
ington 20-Year Gold Badge, which Mr 
Schreiner wears, tells only the length of 
time he has served the company; it does not 
tell of the efficiency which has always char- 
acterized | ervices, and that efficiency is 
well worth talking about 

Mr. Schreiner is a native Philadelphian, 
but it was London that he first entered 


the Remi This was in 1890, 


when he is employed as an apprentice of 
the Remington London office. He was 
transferred to the Philadelphia office in 1896 
and was later promote d to the selling force 
of that 


J. R. SCHREINER. 


[In all the time that he has been salesman 
Mr 2 l iotably success 
ful Important factors in his success have 
been a pleasing personality and a thorough 
knowledge of the typewriter business. To 
the lIded that firm belief in his 
mach ntial part of th 
selling equipment of every Pilgrim of the 
Red Seal During his career as Reming 
ton has had important respon- 
sibiliti handled the business of 
some of the largest users in the Philadel 
phi: Like so many other Rem 


ingtor terans, Mr. Schreiner keeps get 


E. J. Vaught has just left the San Fran 


rroughs Adding Ma 


CISCO agency of the Bu 


chine Cor pany » accept a position with 


mpany in Australia. He will 


be the mpany’'s first salesman in that 
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The International Carbon 
241 Center Street, New York, U. S. A. 


THE BOCK COMPANY, Western Agents, First National Bank Building, Chicago 
QUAKER CITY OFFICE SU PPLY CO., Philadelpbia, Distributing Agents for Pennsylvania 
CENTRAL TYPEWRITER SUPPLY COMPANY, Kansas City, Mo. 


The HOUSE of QUALITY CARBONS 





@ There is an I. C. P. carbon paper for every use. 
A special sheet made for each specific purpose. 
- And each grade embodying those quality features 
which assures perfect service. 


@ Dealers who supply their demand with I. C. P. 
ribbons and carbon have the satisfaction of an 
increasing business. 


aper Company 








A FREE TRIAL 
$1 Per Set SAVES 





Noise 
Nerves 


Health | REDUCERS 


Agents Wanted. 


J. L. Chase Co., Toledo, 


TO ANY 
RATED FIRM 







| Time 


Machine 


ae 
——— 


For All Typewriters. | Sess e-. 


Patentees and 
* Distributers 








CARBON PAPER AND RIBBON 


MACHINERY 


Hard Finish Carbon Machinery 


15 years’ experience 


JOHN WALDRON COMPANY 


NEW BRUNSWICK, NEW JERSEY 

















Second Hand 
MULTIGRAPHS 


We are anxious to correspond 
with dealers who can find a 
market for second hand Multi- 
graphs, Segmental Drums, etc. 


We will furnish these machines 
at exactly the price allowed 
our customers in trade for 
Flexotypes. 


We do not guarantee the 
machines in any way, but will 
ship them to responsible par- 
ties subject to one week’s ap- 
proval, they to pay freight 
both ways. 


These machines run _ from 


$50.00 to $150.00 depending 


on their serial numbers and 


condition. 


Neidich Process Co. 


Burlington, N. J. 








Check the Articles that You Use 
and drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial. 

Adding Machine 
Typewriter 
Phonograph 


Autegraphic 
Register 


Biil-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dun or Brad- 
streets Book 


Special Machines 





“hs Convenient as Your Favorite Pen'’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 

aphic Register Machines and Small Card 
ndex Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this ‘‘ad” and send 
ittome? That’sall I want, but I want 
you to de it now. HENDRICKS. 


Adjustable Table Co. (070 vies. 
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W. W. Ramer. 


The Man Who 


Made 


Remanufactured 


Typewriters Famous. 





ELELOPING a business in the 
short space of five years from its 
inception to a most important and 

leading factor in an is “going 

some.” It may be that not everybody in 
the typewriter trade knows that this has 
been accomplished by W. W. Ramer. It is 
safe to say, however, that most of the live 


industry 


ones are aware of the remarkable growth of 
the business of the Wholesale Typewriter 
Co. which concern is owned by Mr. Ramer. 
This company was established just five 


years ago last month and all who know 


friend Ramer will join us in extending to 
him sincere congratulations no the com- 


pletion of his first half decade in the rebuilt 
typewriter trade and on the well deserved 
success which has attended his_ efforts. 
Success, with a great big S, has certainly 
been his, yet it would be another five year 
task to find any one knowing him who 
would deny that all of it has been well 
earned by “square deal” Ramer 

Probably if any one would ask Mr. Ramer 
to what he attributed his success he would 
have something to say about work, endeav- 
oring to turn out machines that would sell 
more, giving.everybody a square deal, and 
then—more about work. Ramer is a work- 
er and a sticker. He is fortunate in having 
a remarkably wide knowledge of and in- 
sight into the typewriter business in all its 
branches. He is a winner. It is hard to 
Ramer does 


tell in cold type just how Mr 
it, but a few minutes chat with any of the 
boys who have ever worked under or been 
pretty 


with him, gives one a 


He enjoys not only the profound 


associated 
fair idea 
respect, but sincere admiration of his men 
and never forgets that they have aided 
largely in building the business of the 
Wholesale Typewriter Company. 

Mr. Ramer is naturally of a quiet and re- 
tiring disposition, but mention typewriters 
and he is His manifold per- 
sonal duties in connection with his work 
reauire that he spend a large part of his 
time in his private office. It is seldom 
though that he is too busy to see a 
While an interesting and entertaining talker 
listener, 


“on the job.” 


caller. 
himself, he is also a mighty good 
and has turned many a suggestion from out- 
siders to good account in his business 
The typewriter experience of Mr. Ramer 
extends over 19 years. He was graduated 
from the Curtis-Chapman 
in 1891 after taking a complete 
course including bookkeeping. It was short- 
ly after-this he obtained his first position 
It was with George A. Baldwin, a nephew 
of Mr. Chapman of the business college, 
who was then manager of the Northwestern 
Typewriter Company o 
for the Caligraph. Mr 


work at the outset was to. solicit 


Jusiness College 


business 


if 
f Minnesota, | state 
agents Ramer’s 

orders 


for typewriter supplies and get prospective 


customers for machines. Upon Mr. Ramer 
finding a prospect and turning it to Mr. 
Baldwin the latter would send his head 
salesman, J. H. Brower, to close the sale, 


taking Mr. Ramer along to learn the art of 


closing a deal. One of the early calls made 
by Mr. Ramer was at the city freight office 
of the Chicago, Milwaukee & St. Paul Rail 
road, where one of the clerks told him he 
was interested in buying a typewriter. The 
same afternoon Mr. Brower went with Mr. 
Ramer to see this clerk and left Ramer 
outside until he saw if he could get the man 
interested. He joined Mr. Ramer tside in 
a few seconds and said there was nothing 
in the prospect. Not satisfied with this Mr 
Ramer called the next day to see the man 
he had considered a prospect only to lear 

that Mr. Brower had not seen him, e 

dently a case of the latter being directed to 
the wrong party. Mr. Ramer arranged to 


have a Caligraph sent for the man’s inspec 


tion and had Mr. Fulcruit, of the repair d« 
partment, go and demonstrate it, later clos 
ing the sale himself. This was Mr. Ramer'’s 


first sale of a typewriter. 


After a few months’ work in St. Paul Mr 


Ramer was given the sale of the | graph 
on the road through Minnesota and worked 


) 


in this capacity until August, 1892, when he 
went with the Badger Typewriter & Sta 
tionery Company, Wisconsin agent 
Caligraph. FE. D. Haven being the man 
ager. In 1896 Mr. Ramer accepted a posi 
tion as salesman in North and Sout! 
for the United Typewriter & Supply ( 

with headquarters in Minneapolis. He sol 
New Century, Yost and Densmore ma 
chines. In the fall of the same year he 
was appointed manager of the Duluth office 
of the U. T. & S. Company, later returning 
to Minneapolis as city salesman f 
same concern. In 1901 Mr. Ramer went in 
partnership with J. R. Gooding, now sales 
manager of G. W. Todd Company, Roches 


ter, N. Y. They made their headquarters in 
Chicago handling office supplies and selling 
typewriters at wholesale to dealers. The 
following year he organized the American 
Typewriters Exchange in Chicag a firm 
which sold typewriters at wholesale and 
met with good success. Mr. Ramer moved 
to New York in November, 1903 ind 
opened a branch office for this concern at 
309 Broadway. He sold out his interests 
in the Chicago company in Janu 1905, 
and in April of the same year organized 


the Wholesale Typewriter Company, sell 
9 ie move 


- 


ing typewriters to dealers only 
from 309 Broadway to his present location 
at Nos. 108 and 110 Duane street, in the 
fall of 1907, renting one entire floor. Bus 

1908, he 
rented the second floor of the same build 
ing which gave him 10,000 square feet of 


ness grew rapidly and in April 


floor space. Seventy employes re con 


le, 








————_ SC 


stantly kept busy turning out Ramer Re 
manufactured Typewriters and they are 
shipped to all parts of the world 

Arrangements were made in 1907 with 
J. E. Lambie to open a depot in London, 
England, for the purpose of handling the 
machines in foreign markets. This proved 
to be a good move for the Wholesale Type 
writer Company as it has been the means 
of developing their trade abroad. 

It is an interesting coincidence that Mr 
Ramer made his first typewriter sale when 
associated with George A. Baldwin, now 
president af the Rebuilt Typewriter Com 
pany of Chicago, in which company Mr 
Ramer is a_ stockholder 

Dealers who visit New York will always 
find a cordial welcome if they visit Mr. 
Ramer at his headquarters on Duane street. 


TYPEWRITER CONCERN TAKES 
NEW QUARTERS. 

The Soulis-Newsome Typewriter Com- 
pany, Ltd., special dealers in the L. C 
Smith & Bros. typewriters, have opened a 
branch office in St. John, New Brunswick 
They have taken tem} 
the Globe Atlantic Building on Prince Wil 
liam street, until such a time as they can 


yorary quarters in 


secure possess ion of the offices at present 
occupied by the Exhibition Association 
the Bank of Montreal. They will be ab 
to move into their permanent offices some 


il 
le 
time next September, when they will have 


1 in a very up-to-date and at 


them arranged 
tractive manner 

J. Alfred Clark, who for the past four 
years has acted as agent of the company 
at St. John, has been appointed local man- 
ager and will assume charge of the busi 
ness at once. The company not only will 
sell the L. C. Smith & Bros. typewriters, 
but they will make a specialty of repair 
work, and with this object in view, they 
have engaged an expert repair-man from 
3ostor1 

The Soulis-Newsome Typewriter Com 
pany have recently secured an order from 
the St. John Business College for twelve 
L. C. Smith Bros. machines and from the 
Fredericton Business College for five L. C 


1 


Smith machines 


ANOTHER MACHINE LOST. 
> 3 ic nes of R. ( Davis & Co., office 


appliance dealers in Jacksonville, Florida, 
reports that Blickensderfer, Model 7, No 
11072 has come up missing. This machine 


was rented from R. C. Davis & Company 
by one, Miles Berry, who it is understood 
was in the theatrical business and was for 
a time owner of the “smallest horse in the 
world.” He was in Jacksonville during the 
Carnival held in that city last November 
Messrs. R. C. Davis & Co. request assist- 


ance in locating Mr. Berry or the machine 

Universal Folding Machine Number 323 
is reported to be missing Any one who 
finds this machine will confer a favor by 


reporting it to the American Multigraph 


Sales Con pany of Cleveland. 





OFFICE APPLIANCES 81 














Who sells the Bank, 


the Directors, the Business, Tables in your immediate market? 


It is business that should be yours—may be yours. No “outsider” can sell quite 
the equal of Stow & Davis “Made in Grand Rapids” Furniture. No outsider 
has anywhere near the range of fine styles made up for quick shipment. Here 
at your disposal is the largest line of tables made according to the best known 
standard of Quality, with which you may cultivate the fertile field of office 
furnishings. Show our catalog—a few of the everyday sellers bearing the 
“Made in Grand Rapids” trade mark and let us work with you for the develop- 
ment of this good line of business. Office tables from $4 to $250. May we 
send you proposition O? 


STOW & DAVIS FURNITURE CO, Sad Revids 

















The More You 


Consider 


the office chair question and the 
longer you take to decide what 
manufacturers’ line will give your 
customers most satisfaction the more 
likely are you to select the 


Nt bd " ° 
Quality’ Chairs 
Without question, the reputation 
these chairs have earned is well 
deserved. They are built on honor, 
from the finest selected woods that 
grow; built by men who have been 


making spring back chairs of first 
quality for years. 


Our catalog will tell you more 
about "Quality" Chairs; sent 
to dealers for the asking. 





If You Can Sell Office Chairs That Meet a Demand for BEST; Write Us 
OUR TERMS ARE RIGHT AND WE TREAT OUR DEALERS RIGHT 


C. A. COOK CO., Manufacturers, 16-28 Osborne St., Cambridge, Mass. 














Some Centennial Reflections 


HIRTY-FOUR years ago we held a 
Philadelphia to 
anniver 


big show in cele 


brate the one-hundredth 
sary of American 


matter of fact, we were celebrating no such 


independence As a 


thing. America, im the true sense of the 
word, had hardly begun to be independent 
in 1776, and for nearly half a century thers 
after 90 per cent of it was anything but 
free 

Except for a few 


and the 


square miles of north 


eastern sea coast unexplored reg 


ions of the Mississippi, recently acquired 


from France, the entire continent was be 
ing systematically exploited under oppres 
sive military law by Spain and Portugal, 


and it was not until 1810, or just a century 
made to put 


ago, that any real effort was 
the biggest part of America on a free and 
independent footing 

This year Argentina, Chile, Colombia, 
Venezuela and Mexico are celebrating thi 
centennial anniversary of their first feebl 
steps towards freedom 

But this celebration does not mark the 
completion of a century of national life 
for it required from ten to twenty years « 
exceedingly bitter warfare to expel Spain 
from Continental America 

For the benefit of those numerous Yan 
kees who are accustomed to sneer at e\ 
erything South American, let it be set 
down that these revolutions were a very 
much more serious matter for all con 
cerned than the comparatively easy fight 


which we had on our hands in 1776. Spain 


even in her decadence was by far the most 


military nation of Europe; she had_ had 


more experience in the exploitation of her 


vast colomies than any other power, and 


her system of colonial mis-rule was so 
highly organized and so deeply intrenched 
that to contemplate overthrowing it 
with the feeble means possessed by the ad 


herents of liberty was a breath-taking prop 


even 


osition. Spain had so many soldiers in 


Aimerica that she was almost defenseless at 
home, and when Napoleon unfeelingly took 
possession of her territory and throne she 
was practically at his mercy from the out 
set. 

The French occupation naturally cut off 
from much 


the Spanish troops in America 


support from home, and during the time 


which elapsed before the final expulsion o 


the French, the revolutionary movement 
had an opportunity to get under way and to 
was sufficient to 


after 


acquire an impetus which 
carry it through to 


Spanish soldiery was once more reinforced 


triumph even 


by new levies 


The oldest Latin American republic 
therefore has had but eighty years of na 
tional existence, and those eighty years 


began amid conditions almost inconceiv 


ably unfavorable to the development of 


popular government on. successful lines 


The population of the territory consisted of 


By Hugh Kahler, Vice-President, The 


American Company, New York. 


some thirty or forty million aborigines of 


widely varying race and habits who had 


been conquered and oppressed by the su- 
perior military genius of the comparatively 


small invading forces of Spain. These con 


querers were after loot and nothing else 
They made no attempt to civilize the na 
tives even according to their somewhat 
limited ideas of civilization, with the re 


sult that the great body of the population 


after three centuries of Spanish rule still 


retained its original tribal organizations, 


and religion, 


customs, almost free of any 


tincture of Spanish influence These con- 


querers, however, never were colonists; 
they took their wives from among the na- 
tives and bred up a race of hybrids, who 
speedily became the buffer between — the 


pure aboriginal inhabitants and the new ar 
ivals from Spain, who came over empow 
ered by royal warrant to rob and oppress 


and the left-handed d 


both the natives 
scendents of the original conquerers 
It was to this circumstance: that the 
movement for independence owed its si 
cess, for the hybrid race possessed suffi 
cient intelligence and education to oppos« 
oppression of the new 


successfully tht 
‘conquerers,” 
Spanish America and the United States. 
\ll of this is preliminary to a brief com 
American history 
were &/ years old, 
(met 


field 


parison between Spanish 
and our own. When we 
or older than the oldest of the Latin 
ican republics to-day, Lincoln on the 
f Gettysburg voiced the grave general 
whether our 
long endure It is in 


that the 80 years in 


doubt as to nation or any 


similar nation could 
remarkable 


Spanish 


no way 
these American nations 
have had to 
problems for which our ancestors needed 


should have 


which 


meet and solve all the civic 


six or seven centuries been 
characterized by a few civil wars, 
tions and even revolutions. It is, 
extremely remarkable that even with twice 


taken 


com 


nsurrec 


1 » 
nowever, 


as much civil strife as has actually 


place these nations should have 
pressed into four score years so much ex 
periment and experience that today, with 
one or two exceptions, their national insti 
tutions are as well developed and adminis 
tered as our own. 

And all of this is preliminary to a 
Latin 


manufacturer, on 


little 


what America holds for 


States 


sermon on 
the United 
its future promises him if he behaves him 


what 


self, what its continued development and 
prosperity mean to the United States poli- 
tically and commercially 

Remember that these Latin American na- 
tions control a territory three times as big 
United States and far more richly 


that their 


as the 


endowed with natural wealth, 


80,000,000 and 90, 


population is between 


+ 


000,000, that they are closer to us than any 


body else, and that they fat tweigh 1 
population and territory all th: ther 
publics in the world combined 

Remember that in eighty years they have 
developed a foreign commerce of over tw 
billion dollars a year, when pri to tl 
period they had enjoyed no reig 
merce at all, having been rige sly pr 
hibited from trading with any nation b 
Spain, which took from them, not by p 
chasé¢ but by royal prerogativ« th r pres 
ous metals and precious little f anything 
else. 

\ territory which can grow 
ing to two billions in eighty years is wort 


Other commer: LOVE 


watching No 


the history of the world be 


ment 1! 


anything like so rapid or great 


Remember that throughout t er! ry 
an industrial and commercial dey pmet 
is now taking place which promis even 
greater things for the futur tl have 
transpired in the past 

Remember that the And s 
alone re storehouses of more | e( 
tric energy than all the rest 

Remember that the entire 
up: South America for pr 
its supply of chocolate, rubb { 
of its grain, a large share f ! n¢ 
all ts nitrates, and that t é 
deve pment of all of thes S < 
tries must continue for centut ring 
to Latin America a huge annu I nut 
creating a steadily growing den t e\ 
erything which modern ci n 
great wealth demand when they 
in combination. 

Remember, too, that with a vealtl 
there comes but little incenti oca 
manufacturing, for the most profitable man 
ufacturing industry cannot hope to show 
the profits involved in the mor 
pursuits already mentioned, wl rite 
frequently pay as high as 50 or 60 
a year, and for which the territory, more 
over, is far better adapted than f manu 
facturing 

\ll of this means simply that Spanisl 
America, which already buys annually som: 


$200,000,000 worth of manufactured pro¢ 


ucts from us, is going to require hereafter 
just as much and more of the same prod 
ucts, and is going to have more money t 


pay for them. 


Remember that while the markets of Eu 
rope apparently offer today a wider field for 
such lines as office appliances, practically 
every one of the devices included that 
general classification is manufactured loca 
ly. with some kind of governmental prote« 
tion to favor the home industry, and that 
American goods can only sell in those ter 
ritories on a basis of past prestigé xcep 
tional merit or exceedingly low prt A 
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neld in which a foreigner must face con 


tinually all the advantages enjoyed by pro ‘he painted Remington 


tected home industries cannot compare with graph 


one where there is no local competition directly over the main stairway 
I.atin America, moreover, is closer to us the station platforms to the 
than to Europe, has our form of govern 
ment, is intimately allied to us in many 


other respects. 

Some far-sighted manufacturers have al 
yut for themselves. The 
of the best known 


ready figured this « 
manager of one 
S said to 


export 


typewriter compani me just befor 


he went abroad last month 
“We are spending more money to estab 

lish our sale in Spanish America than in 

all the rest of the foreign territory com 

bined. We are today doing more business 

in Germany alone than in all of the Span 

ish American republics, but we are not si Remington 
olish as to overlook the fact that our ypewriter 


German business is not permanent in the 


true sense of the w while intelligent 
sales effo rt in Latin America made today Ribbons come in single color, bi-chromes 
‘ loss 1¢ =] Os ere ta > - for ore: e ° * . 
SS Ee ee eee and tri-chromes perfectly divided in all 
results in the future than the same amount . . 
init Tee’ , , 1 combinations. 
f money and brains put on any or all othe » : 2 
foreign field.” These ribbons have superior lasting qual- 
This is the trutl phatically told and ities and give a unified clear-cut impression. 
ceptible of demonstration by any hee _ ) , Makers of ribbons for Roneo Letter Copier. 
who cares to find out Neading Nallway erminati 11 at pl 
I realize that this has not been a tec \ ling to a conservative estimate, th Ask for our special proposition. 
nical ill n export, nd must advance a ” weed by gaatees aie : , 2 N MANIFOLD CO 
my excuse for swerving from my beate PEN CARBO . 
1 } ] ms to hich ] - 
: “ eigplieanisaly ; New Brunswick, ... N. J. 
ha\ * h have sugges the act Charles E. Archbald, President. 
his 1 rs 


GOOD PLACE FOR A SIGN. 


sion 


of which is reproduced herewith, 


rier THAT MONEY CAN BUY 








a phe Te 


Mercerized 
Silk Ribbons 
Wound on 
Special Spools 


1 , 
eading trol 


at the 


street 


Oliver spools, Underwood 
solid hub metal spool with 
or without automatic nb- 
bon hook. 

visible special 


Remington 
spool, 


Smith-Premier visible 





special spool. 


“COTTON KING” 











Afford special advantages 
to the dealer through their 


@ No better or more diversi- 
fied line produced — office 
chairs of all kinds, from ordi- 
nary wood seats and type- 
writer chairs to the most 
dignified and finest uphol- 
stered desk chairs; office 
chairs of all grades, but in 
every instance of the best 
possible quality for the price. 
Back of these goods is our 
reputation of over 40 years. 





JOHNSON’S OFFICE CHAIRS 


Quality—Variety—Prices 





DEALERS: Our line affords you a big opportunity. 


Office and Factory: Forty-fourth and W. North Aveoues CELTIC AGO, ILL, sslesrooms: Furniture Exhibition Bldg., 1411 Michigan Ave 
JOHNSON CHAIR COMPANY 


€ The growth of our business 
hascompelled us several times 
in our career to move to larger 
quarters. Weare now in our 
new large factory, built spe- 
cially for us, having over 
300,000 square feet of floor 
space and covering 15 acres 
of ground. This gives us 
double our preceding capacity 
in one of the largest chair 
factories in the country, and 
we believe the model chair 
factory of the west. 


Write today for catalog and prices. 

















84 
MORY TO MANAGE BUSINESS 


SHOW. 

Louis H. Mory, well known as an adver 
tising and sales specialist, and known 
throughout the trade as an expert in 
the office appliances field, will manage 
the next business show in New York, 
and has already assumed the _ duties 
of his new position. Mr. Mory is a 
former member of the force of the Amer 





r 


ican Multigraph Sales Company, where | 
was sales superintendent, and was at on 
time in the typewriter business, and wa 

Ke | 








LOUIS H. MORY. 


advertising and sales manager of the Wil 
iams Typewriter Company. He is one of 
the best informed young men in the office 


appliances field, and his success as managet 


of the business show is a foregone con 
sion He is a former successful exhibitor 
at previous business shows, and is in a po 
sition to give exhibitors the best possible 
service at the coming event in New York 
[he active officers of the Annual Busi 
ness Show Company are A. L. Fierlein 


president, and Louis H. Mory, treasurer and 


business manager 


AN ENTERPRISING CONCERN. 
The Western Specialty, Limited, of Van 


couver, Canada, is one of the young west 
ern concerns in the office appliances field 
which seems sure of making its mark 
the business in the near future. The com- 
pany has been in’ business only _ four 
months, yet in that short time it has been 
found necessary to secure larger premises 
than those in which the business was 
started, hence the company’s recent re 
moval to 314 Pender street, where they 
have one of the neatest and most interest 
ing little stores to be found on the Coast 
The business is under the management 


Biggs, who, previous to the 


of Percy A. 


formation of the present concern, was c: 


nected with the firm of Clarke & Stuart 
of Vancouver. Mr. Biggs is an energetic, 
well informed young man, filled with the 
determination to win out in the field which 
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The secretary and treas- 
Murphy, 
westerner 


he has selected. 
urer of the company, Percy H. 
another ambitious young 
whose pluck and capacity for hard work 
ensure him a bright future. 


is 





A LARGE WANT FOR A LITTLE 


MONEY. 
\ well known typewriter exchange in 
Alabama had been corresponding with a 


man in that state for about a year regard- 
ing a rebuilt machine. The prospective 
customer wanted a strictly first class ma- 
-hine, the best he could get for the money, 
No. 5 Smith Pre- 
mier for a customer of his. The exchange 
quoted him $60 for a No. 5 class AA brand 
a guarantee in writing 
and construc- 


and specified a rebuilt 


with 
in 


new rebuilt, 
material 
tion for one year. After several 
replied that he would give $40 for a No 
5 Smith Premier rebuilt. 

To ascertain if there really was a trade 
in him the typewriter exchange ordered a 
special No. 5 from New York by express, 


against defects 


weeks he 


paid $2.30 express charges and sent it to 
him open for examination. In the mean- 
time he wrote that he expected a metal 


cover and baseboard at this price, to which 
the exchange replied that the metal cover 
and baseboard would be $3 extra new. 
Following is a copy of the gentleman’s 
which he 


exchange, in 


(?) 


letter to the 
names his modest 

Dear Sirs: 

Beg to advise I do not find the 947 No. 
5 Smith Premier sent me, equal to a New 
No. 5 at $120.00 and am therefore ready to 
return it to you as per your proposition 
It hasn’t the touch and go about it as the 
am using, no decimal tabulat- 
adjustable 


final 
desires: 


machine I 
ing attachments, 
guide, ribbon movement, 
sheet auxiliary feed separate 
voice feed roll, stop catch for feed roll re- 
lease, pall, tabulator 
more than one set of stops etc 

I can use the machine, however, at $30.00 
and hand you check for that amount, which 
you can return if not satisfactory. I 
an offer on one above 118,000 practically 
new, only being in use a few months 

Very truly Yours, 


sales’ sheet 


bi-chrome sales 
rolls, in- 


reversible rod. for 


have 


ROYAL BUSINESS RAPIDLY IN- 


CREASING. 

The month of March broke all records 
with the Royal Typewriter Company by re 
cording the largest volume of business for 
any single month in the history of the 
company seing the first month under his 
management, Sales Manager Ge Ed 


Smith is feeling particularly joyful over the 


and is “whooping things up” with 


. 7 
results, 


the intention of making April another rec 
ord-bre« aker 

\t the factory 
are working the day force until nine o’clock 
The ory is running to its 


capacity, and they could make 


Royal in Hartford they 


every night fact 


entire not 


per day without putting 


Superintendent Manning 


machine 
shift 


another 


on a night 


in 
to 


states that this will become necessary 


the near future if the business continues 
increase at the present rate 


PAYS FIRST VISIT TO AMERICA. 
Otto Sandgreen of the firm of Sandgreen 
& Steenbs 
Premier Typewriter ( 
New York on the 
April. This is 


This energetic 


rg, dealers in Russia for 


the Smith 
fompany, arrived in 
Lusitania on tl . 
his first visit t 

firm, of which he its pri 
Smith Premier typ 


ago, an 


cipa began selling 


writers about ten years ag 
lished offices at St. Petersburg, Mos 
Liebau 

] ind 


pleased 


Mr. Sandgreen was very mu 


surprised with the mai hings 














OTTO SANDGREEN. 
New York 


buildings 


he in 


the 


saw 
tall 


Russia’s 


W hil 


weeks D¢ 


larly with 
that 
America’s time, 
and 
te that 
languages, 
English. 


Says time is two 
matter 


It is inte 


Sandgreen speaks 


hind as a 
100 


esting to ni 


two weeks. 


Mr 


1S irs 


y € 


and seems lite 


He 


will make 


fluently six 
loft Mew Worl 
iC it iVNCY I in 


home w 
where he 
Smith 


for Syracuse, 
Premier factory He 


May 3rd 


] 
ne 


tion of t 
sailed for home on 
VISIT REBUILT TYPEWRITER CO. 

2 Bloomingt Ill., 
W. K. Cockburn, Milwaukee treet 
Milwaukee, Wis., Bros f Mo 
line, Ill., were visitors to 
Rebuilt 
Chicago 
that 
Chicago | visitors among the 
dealers thi the West than 
has the Rebuilt Typewriter Compa: 


Montgomery of 
478 
and Carlson 
the 
Company’s plant at 


among 


Typewriter 
interesting 


the tra 


It 


concern 


cently. is 


probably no in 


as more 
oughout Central 


MARKLAND PROMOTED. 
Markland, a successful Roy 
Washington, D. C., has been pri 

the management of the Roy 


Ohio, 


C. A 
man of 
moted t 
branch at Columbus, where 
ind ability will have a larger 
Mr. Markland has beer 
yne of the pillars of strength 
office, 

helping 


thusiasm 


for expre s1oT 


considered 


Washington 


toward 


his 
Washington to 


1 
Pin last y r 


the and 
did 


win 


much 
the President’s diamond 
Those Mr. Markland are freely 


a rapid rise for him in the ran 


who know 
predicting 


of Royal managers 





(By Special Correspondence.) 


Boston, Mass. 
George C. Bossor onnected himself 
Boston office of ‘ion Dalton Add 
ing Machine Company, as salesman. 
Chicago, IIl. 

G. B. Pieratt has identified himself with 
agency of the Dalton Adding 
Machine Company. 

Des Moines, Ia. 

H. I. Duncan, who 
the Daltor Adding 
Southeast Missouri 


formerly represented 
Machine Company in 
yw identified with 


the Des Moines office 
Fort Smith, Ark. 
The Dalton adding 
nstrated at the recent bankers’ 


machine was exhibited 
and dem« 
Galveston, Tex. 

a Slaughter has identified himself 
with the Texas selling organization of th« 
Dalton Adding |Machine Company, with 
offices at 315 2lst street, Galveston. Mr 
Slaughter has heretofore represented th: 
Oliver Typewriter Company in that terri 
tory and has a record of achievement back 
of him in the selling game. His success 
with the Dalton seems assured. 

Kansas City, Mo. 

Wright & Furbeck, Kansas City sales 

ts for the Dalton adding, calculating 


igel 

and computing machine, have moved t 
new and more commodious quarters and 
re now located at 715 Delaware street 


The Kansas City branch smashed all pr 
vious records in the month of April in the 
matter of sales and predict that May will 
he another record breaker 

Newark, N. J. 

It is reported that the Ellis Adding Ma- 
chine Company are putting their combined 
adding machine and typewriter on the mar- 
ket, and have opened an office at Newark, 

their machines. 

* * 

Adding Machine Com- 
pany have not yet decided upon a location 

Meanwhile they have a 
‘hines almost completed 


The Howieson 
for their factory 


which they hope to place on the market 


r 
weeks or two months. 
New York, N. Y. 
W. A. Morschauser of the Millionaire 
] Machine Cor 


within ciTX 


npany has been in 
vited to exhibit his machine at the Labor 
Saving Device Exposition By the Treasury 
Building, Washington, D. from May 2nd 
to 7th. This exposition is Sveatied to make 
us Government officials conversant 
with the latest developments in the office 
appliances field. 
Lincoln, Neb. 

Edward Smith, formerly identified with 

the Omaha branch of the Dalton Adding 


OFFICE APPLIANCES 85 











With the “NO BLOT” 


Pen Attachment and Ruler 





You can draw either a ht, wave or dash line by one stroke of the pen. 
NO BLOT hecmiiae the Pen « cannot touch edge of Ruler. The Ruler 


is made of aluminum with a thin rubber backing which prevents slipping 
aa makes it very flexibl 
EACH outfit consists of 
Ruler, Pen holder, Pen attachment and Pen. 
Retail Price, 12-inch outfit. comple te, 60c 
18-inch 75¢c 
apse SELLER—CO PROFITS 
NOTE: Dealers, write us at once for our proposition. 
Rodney Pullen Mfg.Co.,1005 ChestnutSt., Philadelphia,Pa. 
Canadian Agents: A. R. MacDougall & Co., 42 Adelaide Street, W. Toronto, Canada. 














Broome’s Folding 
Typewriter Table 


Made of oak. Golden or Mission finish. 
Complete with drawer and slide. $25.00 
perdozen. Il dozentocrate Size: 17x 
32 inches, 26 inches high. 


A MONEY MAKER FOR DEALERS. 
Write for our interesting proposition. 


THE BROOME MFG. CO. 


PERU, INDIANA 




















F This is What YOU are Looking for 


— The Cheapest, Strongest, Best One-Piece Reversible 


EXPANDING ENVELOPE 
On the Market. Made in 7 Sizes. 


——— 
| st RE 
all = ewe aN i % 
SS 





Takes up LESS ROOM than any Expanding 
Envelope manufactured. 










») 





Used by Corporations —- Banks — Bankers 

Railroads — Insurance Companies—Real 
Estate Companies——Lawyers and Manufac- 
turers —In Flat or Vertical Cabinet Files. 


Write For Our Special Inducement. 


FOR STATIONERS’ TRADE 
SEND FOR IT NOW 


NATIONAL EXPANDING ENVELOPE CO. 





108 FULTON ST. NEW YORK 
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Every 


Business Man 
should have on his desk 


one of these splendid 
portaits of 


Abraham 


Lincoln 


Pronounced by 
connoisseurs such as 
oa George E. Roberts, 

Copyright by L: G. Muller. the president of the 
Commercial National Bank and former director of the 
U.S. Mint, as the finest likeness of the Emancipator 
that has yet appeared. 

Adopted by the U. S. Government for the new 


issue of postal cards. 
Sepia tone in beautiful oval bronze frame mailed to any 
address in the United States for one dollar. Address 


L. G. MULLER & CO., 


533 Wabash Avenue, Chicago 














Stationers’ Increased Profits Assured 


of the Systems Bureau. The Bureau has a Staff of the most exper- 


bv services 
time and energies in behalf 


ienced Systematizers obtainable, who devote their 
of the dealers who have taken up this special line of work. 

Energetic Dealers appreciate an opportunity for greater profits. The others 
won't take the trouble to inquire about it. We offer youthe opportunity. Aré 
you ambitious enough to do your part 


Write to-day for details. We WILL SHOW YOU a new way to INCREASE YOUR PROFITS. Write TO-DAY 


THE SYSTEMS BUREAU, _ :: ST. LOUIS, MO., U.S. A. 


Expert Commercial and Industrial Economists 





WAX SEALS CHECKS CORPORATE SEALS POCKET NOTARY METAL CHECKS 


Om 


WE ARE NOT AGENTS FOR THESE Goops 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 
WRITE FOR CATALOGUE 
MEYER & WENTHE 
92 DEARBORN 8T. 
CHICAGO 
















RUBBER STAMPS 


=a 


123456 
NUMBERING MACHINES 





at 


t 




















ADDING MACHINE NEWS—Continued. 


Machine Company, has been promoted to 
the position of Lincoln sales agent, with 
offices in the Oliver Theatre Building. Mr 
Smith is a man of very wide experience 
as an ofhce appliance salesman and is sure 
to give a good account of himself in his 
new line of work 
Macon, Ga. 

Dana-Bragg Stationery Company Ma 
con, Ga., have secured the agency for the 
Dalton, adding, calculating and computing 
machit that section They report that 
the Dalton is being enthusiasticall 
ceived and prophesy a_ record smash 


business in their territory 


Los Angeles, Cal. 


The Los Angeles office of the Dalton 
\dding Machine Company has moved to a 
ground floor location at 138 S. Broadway. 

Oklahoma City, Okla 

Rolla King, who recently assumed irge 
of the Oklahoma City branch of the Dalton 
\dding Machine Company, with of it 


10 N. Broadway, reports a good 
for the month of April, with bright 
pects ahead for future sales 

Salt Lake City, Utah. 

The Pembroke Stationery Company, Salt 
Lake City, Utah, sales agents for the Da 
ton adding, calculating and computing ma 
chine, have added to their corps 
men John N. Spargo, who will mal 
headquarters at Ogden 

San Francisco, Cal. 


The members of the San Francisco ( 


ter of the American Institute of Banking 
were favored with an interesting demon 
stration on the night of April 14th W 
W. Cooley, San Francisco manager the 
Burroughs Adding Machine Company 

the numerical system in the “Transit 
Department.” He said in part “The « 
lection of out-of-town checks tiny 1 
siderable expense to the banks, due 
labor involved in the making of record 
the many items The Hibernia Bat & 


Trust Company of New Orleans 
important step toward labor saving 
transit department. Early in 1908 the banl 
ing institute introduced a numerica 
tem which enabled them to write the trans 
letters na specially constructed 
machine, using numbers only, with speci 
keys for ‘No protest’ and other instruct 

It used batch numbers and instead of writ 


ing the names of depositors, register« 


batch numbers. The transit items rec 
from city depositors as well as thos 
ceived from out-of-town correspondents 
were balanced in batches and the batcl 
number stamped on each item About 
year ago the First National Bank of Chi 
cago put in operation a numerical system 
similar to the one used by the Hil 
Bank & Trust Company of New Orl 
but with some alterations. While the batch 


system could be used by most banks f 
items received in the mail from country 
correspondents, it did not seem practi 





ADDING MACHINE NEWS—Continued. 


items coming in through the re 
bank having a 
instead of 
the city de 
and each de 


use it 
ceiving tellers in a large 


number of tellers. So using the 
batch 


positors were given 


for teé ller’s items, 


system 
numbers, 
positor having out-of-town items was fur 
ith a numbered indorsement stamp, 


1 all items deposited, the batch 


nished w 
to be used 
being used only for 


system mail items re 


ceived from correspondents.” 


[he First National Bank of San Fran 
cisco has just been equipped with three of 
the Burroughs transit machines, as well as 
four of luplex for clearing house work 

‘ 

[The exhibit of the surroughs Adding 
Machine Company at the Pacific Coast Bus 
iness Show, held in this city the early 
part April, was productive of great 
results \ great many special machines 
were exhibited and with a full corps of 
demonstrators the local branch was able 
to attend to many prospective buyers. The 
election ymmission has made requisition 
for a 17 Bank Burroughs Electric Adding 


the compilation of election re 
turns. The Anglo & London-Paris National 
,ank of San Francisco has ordered duplex 
Burroughs installation in its 


machine for 


machines for 


new home April 25th 


_ 
Francisco office 
Machine Com- 


Britt of the San 


Adding 


a, 


of the Burroughs 


pany has become the proud father of a 
twelve-pound boy, who arrived a few days 
ago. E. J. Vaght, formerly of the San 
Francis« fice, now of New Zealand, re 
ports eight sales for his first month in the 
new territory 
x * 

W. A. Rotter, formerly in charge of the 

mechanical department of the Seattle 


branch of the Comptograph Company of 
Chicago, is now with the San Francisco 
force, assisting Bert Spithoff, head of the 
local repair departn 

. 

The San Francisco office of the Compto 
graph has received the new Model 3A 
Comptogr and had occasion to put 

hibition at the Pacific Coast 


them 
} Metcalf, who recent 
ly took charge of the Western 


is expressed himself as well 


Business Show F.C 
division of 
the company, hz 
and says that results 


pleased wit the show 


have already shown themselves 
conventio1 eld at Forth Smith, Ark., by 
V. G. Hinton, Arkans sales manager of 
the Dalton Adding Machine Company. An 
enthusiastic reception was accorded the 
Dalton vratifying amount of business 
booked large number of future pros 
pects opened up 
Schulenburg, Tex. 
B. F. Johnson has joined the Texas sell 
ng forces of the Dalton Adding Machine 
Company, with headquarters at Schulen 


horse” at 
with the 


“old 


success 


burg Mr. J 
the selling game, 


Dalton as side 


hnson 1s an 


and his 


partner seems assured. 
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No. 46, 42x84 inckes, 
Quartered Oak, 
$22.00. 


Show them the Dull Rubbed Finish 


‘‘Workative”’ Tables. It is standard in color, dur- 
the office as faras service goes—and rich! It 
auty of quartered oak or mahogany, and it 


ma 8€60on St. Johns 


», just right for 
brings out all the be 


m\ wears and wears. St. Johns Finishes, both Dulland Polished, 
“a are better than on any other medium priced line—one more 


point where specialization and the largest output in the 
™ world make superiority natural and possible at fair prices. 


EN @ Let us send you packet of new style sheets and 
ax, tell you about the space saving display stubs that make 
ose this a good line for all office appliance dealers. 


St. Johns Table Company 
Cadillac, Mich. 





ce 








SILK GAUZE 


is the most complete 
carbon paperon the market. 
It is the ONLY carbon that is suitable for 
ALL classes of work. No other carbon will 
WEAR so long or so evenly. The copies are 
SHARP, INTENSE and will NEVER FADE. 


EACH SHEET is STAMPED and this means our GUARANTEE. 
Some dealer COLUMBIA, but we are the original Columbia 
people and the ONLY MANUFACTURERS in the world using this name. 
IF SPECIALTIES are wanted wri 
dur RATTLESNAKE is the BEST 
lackest. 
RAINBOW is the 


» the cleanest 





rs use the name 
te to us. 

MANIFOLDING carbon made—also 
the 1 
LONGEST 


Our LASTING standard weight carbon— 


We manufacture a complete line of carbon papers, typewriter, Multigraph 
and all other inked ribbon 
ind Ribbons of QUALITY.” 


Our motto ts ‘Carbons 


Columbia Ribbon & Carbon Mfg. Co. 


Factory and Head Office, 111-113 West Broadway NEW YORK 


BRANCHES: 


1305 Arch St. 
PHILADELPHIA, PA. 


ZURICH 
Switzerland 


225 E. Randolph St. 
CHICAGO, ILL. 














Cincinnati Gives Warm Welcome to Visitors 


N response to the invitation sent out by 

the National Catalogue Commission, 

representatives of a dozen of the lead- 
ing catalogue houses in the Central and 
Southern states met in conference with 
the members of the Commission in Cincin- 
nati April 15. 

Messrs. Fletcher B. Gibbs and Chas, A. 
Stevens, of Chicago, Chairman and Secre- 
tary respectively of the Commission, regis- 
tered at the Hotel Sinton Wednesday even- 
ing and were the first to arrive. Mr. Rob- 
ert D. Patterson, of St. Louis, followed 
Thursday morning \and Messrs. Jas. A 
Dorsey, of Dallas, Tex., and Frederick C. 
Bazley, of Detroit, arrived the same even- 
ing. 

The 
of the club rooms of the Hotel Sinton 
day morning at 9:30 o’clock. 

Mr. Henry C. Yeiser, President of The 
Globe-Wernicke Co.; Mr. M. M. Lyon, 
Sales Manager of the Globe-Wernicke Co.; 
Messrs. Chas. C. Carpenter and George H. 
Wolcott, of The Twinlock Company; Mr 
S. E. Hilles, President of the Samuel C 
Tatum Co., and First Vice President of the 
National Stationers and 


conference opened promptly in one 


Fri- 


Association of 


Manufacturers; Mr. J. T. Jemison, Secre 
tary of The Samuel C. Tatum Co.; Mr 
John H. Gibson, President of the Cincin- 


nati Stationers Club, and representatives of 
the various Cincinnati stationery houses 
were present to welcome the visitors. 
After a half 
tion, during which introductions were made 
between old 


reception of a hour’s dura- 


and greetings exchanged 


friends, the meeting was called to order by 
the Chairman of the Commission. The Sec- 
retary read the notice calling the meeting, 
after which the following gentlemen in 
addition to those already named responded 
to a roll call. 


Fletcher B. Gibbs, Shea, Smith & Co., Chi- 
cago; Chas. A. Stevens, Stevens, Maloney & 
Co., Chicago; James A. Dorsey, Dorsey Printing 
Co., Dallas, Tex.: Robert D. Patterson, Buxton 
& Skinner Stationery Co., St. Louis, Mo.; F. C 
tazley, Richmond & Backus Co., Detroit, Mich.; 
Mortimer W. Byers, Secretary National Associa 
tion Stationers and Manufacturers, New York; 
Chas. E. Falconer, The Falconer Co., Baltimore 
Md.; 8S. S. Rosendorf, Southern Stamp and Sta 
tionery Co., Richmond, Va.; Herbert L. Wood 
Roberts & Son, Birmingham, Ala.; Chas. H 
Clough, Wm. G. Johnston & Co., Pittsburg 
Pa.; John T. Lupton, John P. Morton & Co 
Louisville, Ky.; J. Frank White, Geo. G. Fetter 
Co., Louisville, Ky.; Eugene H. Clarke, E. H 
Clarke & Bro., Memphis, Tenn.; W. J. Kinkaid 
The Cargill Co., Houston, Tex.: Horace Mitchell, 
Democrat Printing and Lithographing Co., Lit 
tle Rock, Ark.; Amedie Peting, Geo. D. Barnard 
& Co., St. Louis, Mo.: A. Earl Boyce, Muncie 
Printing Co., Muncie, Ind.; E. E. Davis, Sellers 
Davis & Co.: W. J. Youmans, The W. B. Car 
penter Co.; S. A. Scott, The Woodrow Station 
ery & Printing Co.; Frank L. Mills, J. R. Mills 
Sons: W. H. Stanage, Jr.. W. H. Stanage & 
Co.; Morse Keys, The Bradley & Keys Co.;: H 
G. Pounsford, Pounsford Stationery Co.: EB. J 
Kelly, Pounsford Stationery Co.;: Ogden Meader 
Jr., Ogden Meader, Jr.; H. E. Drummond, The 
Samuel C. Tatum Co., all of Cincinnati, O 


Chairman Fletcher B. Gibbs 
carefully prepared address, giving the his- 
tory of the National Commis- 
sion, a description of the work which it was 


delivered a 
Catalogue 


appointed to do and its progress to date 
He stated that the Com 


reports of the 


National Catalogue Commission and Visit- 
ing Stationers Cordially Received and 
Royally Entertained. 


mission as published in the trade press had 
attracted wide-spread attention throughout 
every section of the country; that it was 
the opinion of many of the leading mem- 
bers of the National Association of Station- 
ers & Manufacturers that the further circu- 
lation of the Commission’s recommenda- 
tions should be confined to members of the 
National inasmuch as that 
Association the Com- 


the judgment 


Organization 
had agreed to 
that in 
of the Commission, however, it was deemed 


pay 
mission’s expenses; 
expedient for the present, at least, to give 
their work the widest 


p* S- 


the results of 
sible circulation with the 
the general recognition and adoption of the 
and in 


view of securing 


Commission’s recommendations, 


that way of standardizing the _ revised 
prices, 
Mr. Gibbs admitted that after this de- 


sired result had once been accomplished it 
might then be good policy on the part of 
the National Organization to confine all 
future reports to the members of the Na- 
tional Association. He stated that if there 
were any present at the conference 
felt at its that it had been of 
financial benefit to them, they could con- 
tribute to the expense of the work by be- 
coming members of the National organiza- 
tion and paying the annual dues of $10.00 
compensation 


who 


close any 


member—a small 
value which 
receive, but ample for all 
vided a sufficient number responded. 

The speaker trade 
for the past twenty years, recited many in- 
that the 
average grasp the 
meaning of the effect 
which these altered conditions were having 
He explained some of 


per very 


for the each member would 
purposes, pro- 


reviewed conditions 


tending to show 
had failed to 
changes and the 


facts 
stationer 


teresting 


his business. 


upon 
the methods by which dealers arrived at 
mistaken results and others which might 
be profitably substituted in figuring their 


prices. An appeal was made to those pres- 
ent to work of the Commis- 
sion which was being done under the au- 
spices of the National Association for the 


support the 


benefit of the trade at large by a general 


acceptance of the Commission’s recommen 
dations 

Mr. Gibbs’ address made a very deep im 
pression on both the local and visiting sta 
tioners and the meeting expressed itself 
in unmistakable terms as being heartily in 
this splendidly organized ef 


accord with 


fort to advance the business to a higher 


level of efficiency 
The conference continued through three 


sessions, one being held Friday morning, 
ene Friday afternoon and the final cone 


Saturday morning. 


The Banquet. 
Friday evening the visitors were enter 


tained at a very elaborate banquet given by 


the Cincinnati Stationers’ Club in the 
rooms of the Cincinnati Business Men’s 
Club. 

The Cincinnati trade turned out full 
force and the utmost cordiality was dis- 
played in the greetings exchanged during 
the reception in the club parlors, which 


dinner. 

Promptly at the appointed hour 6:30 p 
m., President John H. Gibson, of the Cin- 
Club, escorted by the 


prece ded the 


cinnati Stationers’ 


members of the National Catalogue Com 
mission, headed the grand march to the 
Banquet Hall. The tables were profusely 
decorated with flowers and the menu was 
replete with those items of physical enter 
tainment that tend to keep green in the 
memory of the epicure delightful ions 
of this kind 

At the tables which were arranged in the 
form of an open square about fifty mem- 
bers and guests were seated, among whom 
were the following: 

John H. Gibson, Gibson-Perin Co., Cincinnati; 
Chas. A. Stevens, Stevens, Maloney & Co., Chi 
cago; Robert D. Patterson, Buxton & Skinne 
Stationery Co.. St. Louis; Frederic C. Bazley 
Richmond & Backus Co., Detroit: Eugene H 
Clarke E. H. Clarke & Bro., Memphis: J. T 
Jemison, The Samuel C. Tatum Co.; Gustav A 
Weil, Max Weil & Co.; Morse Keys, Bradley & 
Keys Co.; Wm. J. Youmans, The W. B. Car- 
penter Co., of Cincinnati; J. Frank White, Geo 

Louisville, Ky.; Samuel S. Rosen- 


G. Fetter Co 


dorf, Southern Stamp and Stationery Co., Rich- 


mond, Va.; Wright C. Sampson, The W. B. Car 
penter Co.; H. G. Pounsford, The Pounsford 
Stationery Co.; Edward J. Kelly, The Pouns- 
ford Stationery Co.: John F.. Rees, Robert Clarke 
Co.; Frank L. Mills, J. R. Mills Sons; H. E 
Drummond, Samuel C. Tatum Co., of Cincin- 
nati: Amedie Peting, Geo. D. Barnard & Co., 
St. Louis H. Cc. Yeiser, The Globe-Wernicke 
Co.;: E. E. Davis, Sellers, Davis & Co.: Geo. H 
Wolcott, The Twinlock Co.: Edw. C. Mills, J. R 
Mills Sons; M. M. Lyon, The Globe-Wernicke 
Co., of Cincinnati; John T. Lupton, John P 


Morton & Co., Louisville; H. F. Childress, W. H 
Stanage & Co.; Ogden Meader, Jr 

Meader, Jr.;: W. H. Stanage, Jr... W. H 
age & Co.; C. F. Weil, Max Weil & Co 
Coffin, The U. S. Playing Card Co.; 8S. A. Scott 
The Woodrow Stationery & Printing Co E. A 
Bradley, The Bradley & Keys Co of Cincin 
nati: W. J. Kinkaid, The Cargill Co., Houston, 


Ogden 
Stan- 


Louis 


Tex.: W. M. Perin, The Gibson & Perin Co 
Cincinnati; Herbert L. Wood, Roberts & Son, 
Birmingham, Ala.; Chas. E. Falconer, The Fal 
coner Co., Baltimore, Md.: Mortimer W. Byers 
Secretary National Association Stationers and 
Manufacturers, New York; James A. Dorsey, 
The Dorsey Printing Co., Dallas, Tex I che 
B. Gibbs, Shea, Smith & Co., Chicago 

The speakers’ table was occupied by 
President Gibson who officiated as toast- 


f the Catalogue 


master, and the members « 


Commission who were seated at his right 
and left 

Mr. Gibson who has recently 
ed as the executive officer of the Cincinnati 
Stationers’ Club, surprised and delighted 


both the members of his own 


elect 


been 


organization 


and the visiting guests with the effective 
and eloquent manner and charming grace 
with which he made his address of wel 
come and subsequent introductions of 
speakers 

Mr. Fletcher B. Gibbs, Chairman of the 
National Catalogue Commission, was the 


first speaker introduced by the toastmaster 
Mr. Gibbs after acknowleding on behalf of 





the members of the Commission and the 
visiting stationers the debt of gratitude 
which each and all felt at the cordial and 
delightful manner in which they had been 
received and entertained in Cincinnati, gave 
a humorous description of the way in 


iO 





which many stationers seemed to conduct 
their business enterprises, laying stress on 


the amount of attention given to minor de- 


tails and the lack of thought and study dé 

voted to the framing of the business policy 
He ended his remarks with the statement 
that it is universally conceded that the time 
has arrived when it has become absolutely 
ecessary for every stationer to carefully 
study th onomi onditions which con 
front him; that the National Catalogue 
Commission is trying to do this work for 


think they haven’t 
the time to do it for themselves, and that 


those who haven’t, or 
a general acceptance of the Commission’s 
recommendations has already placed the 
business 


in many sections upon a standard 
of effectiveness and in a position where 


much of the friction in the making sales 
has been removed 
Mr. H. C. Yeiser. President of the Globe- 


Wernicke Co., the next speaker, was in- 
troduced by the toastmaster as an old time 
stationer and former associate of his in 
business. Mr. Gibson stated that while Mr 
Yeiser had an insatiable capacity for work 
he developed very early in his career a 
similar capacity for the enjoyment of the 
good things in life and discovered that the 
lucrative returns from selling stationery at 
less than cost failed to promise that ease 
to which Mr. Yeiser even at that period 
was looking forward to. While the time 
had never been reached and probably never 
will be when Mr. Yeiser will permit him 
self any ease, the thought had led him to 
abandon the business of retailing and to 
take up manufacturing; this led to the 
founding of the great business now known 
as The Globe-Wernicke Co., which occu- 
pies two great manufacturing establish- 
ments Cincinnati, one of which covers 
floor space of nearly a million square feet 


Mr. Yeiser who is probably one of the 


best known men in the Stationery & Furni 
ture business in the United States, stated 
that he had never been able to get over his 
fondness for the business with which he 
was st associated; that he was always 
glad to meet stationers; that he had a great 


deal of sympathy with them in their strug- 
es to overcome the difficulties which 
seemed to stand in the way of the develop 
ment of their business enterprises He 
thought that in the inauguration of the 
present movement under the auspices 0 
the National Catalogue Commission to bet- 


; 


ter the existing conditions, the stationers 
were on the right track and that he per 
sonally would take great pleasure in gi 
ing the movement his personal support in 


any way that he could 

He stated that in the matter of making 
prices staple commodities he failed 
to understand the incentive which prompt- 
ed any dealer to sell his goods at less than 


their cost, simply because a competitor 
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was unwise or foolish enough to set the 
example. The Globe-Wernicke Co. had t 
one price for all customers, that price was 
made as close as was consistent to cover 
the expense of doing business and yield a 
net profit and was never deviated from 
inder any circumstances, not even to th 
United States Government 

Mr. Mortimer W. Byers, Secretary 
th National As lation 1 le a st g 
tall ( ta ing a explar it f tl 
t sa lp ses or the Nat ()re 

n and an appeal for new recruits 

Mr. Chas. ] Falconer who was t 

duced by the toastmaster as the President 


of the Baltimore Stationers Associat 
and as promising timber for 
the National Association, recited the 


fits which had already been felt in the East 


from the work of the National Catalogue 
Commission and the ease with which im 
yrroved conditions could be inaugurated 


T 
r 
the trade throughout the country, provided 


the leading houses laid aside their hes 


tion and joined forces in this organized ef- 
fort to lift the business to a higher level 
Brief remarks were also made by W. J 
Kinkaid, James A Samuel E 
Hilles, Robt. D. Patterson, Chas. A. Stev- 
ens, Chas. C. Carpenter, Frederick C. Baz- 
ley, Morse Keys, and Wm. J. Youmans. 
The latter gentleman, who is Vice Presi- 
lent of The W. B. Carpenter Co., 
that his firm was now within the fold and 


Dorsey. 


( 


stated 


that if any more houses proposed to copy 


the prices in his catalogue as Mr. Dorsey 
stated had previously been done by several 
Mavericks in the West, it would be advisa 
ble for them to send for copies of the re 
vised edition 

Throughout the banquet the best of good 
feeling prevailed and in closing the pro 
gram President Gibson announced the fact 
that the visit of the National Catalogue 
Commission had opened the eyes of the 
the efficiency 


and scope of the work which was being 


stationers of Cincinnati t 


nsistently and vigorously carried 
the National organization for the ber 
of the trade at large throughout the c 


ry and that it was his personal feel 
that the sentiment of sympathy with the 
endeavors of the National Catalogue C 


mission which had been created by the Ci: 
cinnati conference would not permit the 
members of the Cincinnati Stationers’ Club 
to accept the acknowledged benefits which 
were to come from this campaign for bet- 
ter conditions without having some share 
the expense and as it had been pointed 
ut by both Mr. Gibbs and Mr. Byers that 
this could be done by becoming members 
the National Organization, he thought 
that it would be the wish of each and every 
member of the local association to take 
this step 
Executive Meeting of the National Cata- 
logue Commission. 


During the Cincinnati Conference th 
National Catalogue Commission held 
executive meeting of its members which 


was adjourned and continued 


89 


time. Many of the sessions extending into 
the small hours of the morning. During 
these sessions much business was accom- 
plished. 

The complete report of the Commission 
from its inception to the present date which 
had been carefully revised and corrected 
before the arrival of the Commission in 
Cincinnati was placed by unanimous vote in 
the hands of Mr. Robert D. Patterson, 
whose firm, The Buxton & Skinner Station- 
ery Co., St. Louis, will print and distribute 


The report will be printed on loose 
sheets 11x8% round cornered and punched 
to fit a Unimatic Binder. One thousand 
copies will be prepared. One copy com- 
plete with a binder will be sent, without 
charge, to each member of the National 
Association of Stationers & Manufacturers. 


As the report of the Commission pre- 
gresses additional sheets will be printed 
from time to time and mailed to the hold- 
ers of the covers. It will be printed on 
Old Hampshire Bond 24 pound folio. The 
paper for the purpose had been furnished 
gratis by the Hampshire Paper Co., South 
Hadley Falls, Mass. The Sieber & Trussell 
Mfg. Co., of St. Louis, have agreed to fur- 
nish, without charge, one thousand Uni- 
matic Binders complete with the boxes in 
which they will be mailed. Copies will be 
furnished to stationers not members of the 
National Association for $10.00 each. Extra 
copies to either member or non-members 
$2.50 each. 

There is no intention or desire on the 
part of either the National Association or 
the Catalogue Commission to make any 
profit out of this work, but if the work is 
to be continued and vigorously pushed the 
Commission must have sufficient funds 
with which to meet the necessary expenses 
and to enable them to work without em- 
barrassment. 


During the last three weeks the Com- 
mission has been working upon a list of 
net prices applying to the stationers’ goods 
listed in the Globe-Wernicke Co.’s cata- 
logue No. 609. These prices have been 
carried out in detail to cover every possi- 
ble quantity at which these goods are lia- 
ble to be sold at retail. This copy was re- 
viewed by the Commission with the as- 
sistance of Mr. M. C. Yeiser President, 
and M. M. Lyon, Sales Manager of the 
Globe-Wernicke Co., at one of the Com- 
mission’s midnight sessions. .The copy 
has received the final approval of Mr. 
Yeiser and has been turned over to the 
Globe-Wernicke Co. 

Mr. Yeiser, having agreed for the com- 
pany to print 5,000 copies of a size suitable 
for pocket use; to mail a copy to each one 
of the Globe-Wernicke Co.’s customers on 
these goods and to furnish whatever quan- 
tity may be necessary for the use of the 
Commission, At one of the sessions of the 
Commission the subject of loose leaf goods 
was exhaustively reviewed with the assist- 
ance of Mr. Samuel E. Hilles, President of 
the Samuel C. Tatum Co. 





Providence Company Gives Business Show | 


HE first business show ever held in 


Providence opened its 
Monday, April the 11th, at 9 o’clock 
following 


doors on 


in the morning and closed the 
Saturday at.10 o'clock in the evening, after 
a most successful week. The exhibition was 
given under the auspices and in the store 
of the Anthony & Cowell Company at 245 
Weybossett street. The company had been 


for this business some 


preparing show for 
time and spent liberally of money and ef 
their project. A neat 


2,500 people a 


fort in advertising 
circular 
before the exhibition opened, including the 
best people in Providence and in the larger 


a radius of forty miles. On 


was sent to week 


places within 


the day the show opened, neatly printed 
post cards were mailed to the same list 
calling their attention to the matter 


-™ 


Successful Office Appliances Demonstration 
Given in Rhode Island’s Capital 
Last Month. 
with packages of special circulars featuring 

the complete lines regularly carried 
Arrangement Unique and Attractive. 
The 

made by the 

Fowler, and, as nearly as possible, took the 


arrangement of the exhibits was 


company’s decorator, Mr 


form of a series of offices, most of these 


being along the two window sides, 


the attention of the passers-by 


attracted 
Entering the show-room from the main 


floor, which was attractively arranged with 


a general line of furniture and pianos, the 


the company’s office 


through the dis 


visitors were met by 
taken 


furniture men and 


where 


would be 





pt a ___ 


OFFICE APPLIANCES DEMONSTRATION—THE ANTHONY & COWELL COMPANY. 


their memories. Besides this, 


out to 


order to jog 
small cards were given customers 
and enclosed with letters and bills sent out 
by the company. The adver 
tised in the local papers and in two out-of 
town In addition to the publicity 
work done by the Anthony & Cowell Com 
pany, the Globe-Wernicke 
out a strong letter, endorsing the show, to 
a select list of about 300 


From the moment the doors opened on 


show was 


papers 


Company sent 


Monday morning visitors began to come in 
continued to increase 
The attendance for 


and the attendance 


as the days went on 
the week was satisfactory, averaging 
about 300 per day. By 
students from three of the largest commer 


Providence and two schools 


very 
special invitation 
cial schools in 
from out of town 
body. They were conducted in small groups 
furniture men from 


visited the show in a 


by the regular office 


exhibit to exhibit and were finally sent out 


play At the right of the entran were 
two offices in solid mahogany, well lighted 
by two powerful Nernst 
left was situated the Columbia Phonograph 
Company's exhibit of the Dictaphone, with 
Mr. Nott Just beyond a stair 
case to the basement 


office arrangement for the particular show 


lamps On the 


in charge 


was located an ideal 


ing of the Anthony & Cowell Company’s 
own line. This contained three “Standard” 
desks, a roll top, flat top and typewriter, 


all sanitary; two Globe-Wernicke upright 


vertical files with complement of card in 


dex drawers, a Y. & E. rapid roller copier, 
and to one side a small stack of Globe 
Wernicke “Unifiles.””. With these were a 


complete set of chairs. 
Opposite this exhibit was the entrance t 
the Globe 


At the en 


a room in which was shown 
Wernicke line of filing devices. 
trance to the room a model delivery office 


was shown with a stack of Globe-Wernicke 





units for bills of lading, tariffs and delivery 
slips. 

Near to and adjoining the Ant! & 
Cowell office was located .the Smit Pre 
mier Typewriter Company's exhibit in 
charge of Mr. Selleck. At the end f the 
room in one show window was pla the 
demonstration of the Automatic Envelope 
Sealing & Stamp Affixing Company, the 
machine being in charge of Mr. Davis, it: 
inventor In another show window the 
Ensign Electric Calculator had I 
Mr. Eddy in charge. Grouped along the 
windows on the other side came the Amer 
ican Multigraph Sales Company showing 


the Gammeterr Multigraph typewriter 
tigraphs and Universal folding macl 
charge of Mr. Munger; the’ Elliot Ad 


Machine Company. who put uy 


dressing 





special ma ne for this show \\ LT 


Glover in charge; the Burroughs 


Machine Company, showing throug! 


Riley Electric machines and the Universa 
and Pike hand machines; the Egry Registe 

Company, with their line of duplicating and 
manifolding machines, in charge of Mr 


Thompson & Thompson, showing a 
leaf work and general 
charge of Mr. 

Manufacturing Company, 


Wells; 


line print 


of loose 
ing forms, in Estabrooks: 


the Universal 


with the “Exact Amount” check protect 
demonstrated by Mr. Lawton 
The basement was taken up with an ar 


rangement of desks, tables and chairs 
pleting the general stock. 

The 
an advertising 
hearing 


show was a good proposition from 
already the 


During the 


standpoint, as 


company is from it 


week several good contracts were closed 
and more have followed since. It was not 
expected in a city which is New England 





| 
| 
| 





of the New Englanders to obtain the im 
mediate larger returns that come naturally 
to an enterprise of this sort in the West 
or Middle West, but the Anthony & Cowell 
Company is much gratified at the reception 
accorded their effort, and is determined 
that the next one shall give still more of 
an impetus to the office appliances business 
The company was aided in all possible ways 
by the exhibitors in making the enterpris: 
a success 

The Globe-Wernicke Company were pe! 
sonally represented throughout the week by 
Mr. Sanger, 


together with a like 


whose enterprise and energy 


spirit shown by other 


Carter’s Ink 


VAILING themselves of the invita 
tion of Carter’s Ink Company to a 


tend an informal reception and 


spection of the ympany’s new plant 
Cambridge, Mass Thursday, April 14t! 
about 250 of the tationers and their 
ployes Boston ar Cambridge went 


1 


the new plant. where they were received by 


the f e company and show 
throug factory under the guidance 
the following gentlemen 

W. J. Rhodes, s erintendent of the 


ssistant sales managet 


J. A. Corliss, assistant sales manager; A. | 


Loring shier; W. F. Wyman, manager 
export department; F. W. Taft, manage 
advertising depart ment: | H Brooke, 
hars f the s al department; C. B 
Willey sistant in ribbon and carbon dé 
arti R. Colbert, shipper; W. J. Dris 
nl id adil e salesman; Messrs 
Goodwin and Rollins, city salesmen, ribbon 
and carbon department, and Messrs. M 


E. K. Porter met the visitors in the front 


corridor, directing m to the advertising 
stock room, where they left their coats, and 
ed thence into the executive 

B. Randall and L. I. Snyder 


where they were met by R. B. Carter, pres 


ident. and C. B. Gordon, general manager 


were dir 


fices by R 


of the company. Here everyone registered 

The visitors found that the executive of 
fices are beautifully finished in mahogany 
and are made up of an outer office or work 
room, and an inner office or directors’ 
room. From here the guests were taken in 
tow by O. F. Erickson, manager of the office 
and, in groups of eight or ten, each with a 
guide, were started on their tour of the 


building From the general office they 
passed through the stenographers’ room out 
to the rear of the factory, where they 


viewed the engine and _ boiler house, in 
which two large engines supply power for 
the machines and current with which to 
light the building. The spur tracks, one 
for incoming and another for outgoing 
freight, are on either side of the building 
The glass warehouse consists of a long, 


low building in the rear of the main struct- 
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en the labors of the Anthony & Cowe 1] 
Company’s own people in making the show 
a Success 
Following is a list of the exhibitors and 
their lines 
Anthony 


Standard” 


& Cowell Company, world 
desks and complete office fur 
nishings; Globe-Wernicke Company, book 


ases and filing devices; Yawman & Erbe 


Manufacturing Company, “Rapid Rotary 
copier; American Multigraph Sales Com 
pany, multigraph and folding machines; Au 
omatic Envelope Sealing and Stamp Afhx 


gI 


ing Machine Company, envelope sealer and 
stamp affixer; Burroughs Adding Machine 
Company, Burroughs (electric) Pike and 
Universal (hand) adding and listing ma- 
chines; Columbia Phonograph Company, 
the “Dictaphone”; Egry Register Company, 
autographic registers and systems; Elliot 
Addressing Machine Company, addressing 
machines; Ensign Manufacturing Company, 
electric calculating machines; Smith Pre- 
mier Typewriter Company, typewriters and 
supplies; Thompson & Thompson, lodse 
leaf systems and general printing; Univer- 
sal Check Protector Company, check pro- 


tectors., 


Company Dedicates New Plant - 


Two Hundred and Fifty Leading Stationers 
of Boston Inspect Ink Company’s 


New Plant. 
re. where $100,000 worth f glass st ed 
‘ing the year From here the visitors 
ntered the basement of the main building 
rough a subway Che b factory I 
basement, where the I any ma | 
tures all of its wooden boxes Fro he 
ox factory the visitors passed by way 
( to the top fi nd dow 
gh the various depart: ts, vi g 
t pt sses of making inks an d 
esives On the top fi S g ( 
1 m, where the g Ss import 
om Smyrna, Turkey, are treated ek 
ks in the first process in the manufac 
of blue-black inks 4 smoking roon 
he use of the men of the factory 1s als: 
cated on s fli 
The floor below contains the ink-making 
nks, enormous vats, some them | 
as much as 2,400 gallons each Her 
are two immense tubs, where th 


lage is made. The front part of this 
or contains the laboratories and also the 
emergency room for aid in case of 
dents In the laboratories the head chem 
st and his assistants were busily engaged 
experimenting with new formule for the 


aking of inks and adhesive goods. One 


wing of this floor is occupied by the rib 
bon and carbon manufacturing department 
in charge of G. E. Miller. The company’s 
output of ribbons and carbons will shortly 
be doubled owing to the large demand for 
the goods 

The third floor contains vats where the 
ink is stored and bottled. Mucilage tanks 
and paste kettles also occupy a room or 
this floor 

The second floor contains the bottling 
department, and on a mezzanine floor is 
the women’s rest room, furnished entirely 

wicker. This room is well lighted and 


ideally purpose The 


} 


arranged for its 
guests were shown the machinery whi 
conveys the goods from floor to floor as 
they passed through the various stages of 


preparation for the market 


On coming back to the first floor again 
the visitors were given the bill of fare, 
which supplied no one with any idea of 
what the dinner was going to be, but the 
guests, under the guidance of their mentors, 
passed through to the southeast corner of 
the shipping room, where a large table was 
piled with various appetizing eatables. It 
is not related what “Carter’s Vermillion 
Throat Lubricant” was, nor what was con- 
tained in the packages labeled “Carter’s 
W. C. T. U. Paste,” but the wooden trav- 
elers’ fountain pen packages held Roman 
punch, while there was maple syrup in the 
mucilage bottles and vanilla ice cream in 
These and many other feat- 
ures lent both interest and merriment, to 
the occasion. 

In the main office each guest received a 
green leather cigar case bearing the Car- 
ter’s Ink-Horn seal, and containing two 
perfectos, as a souvenir of an occasion 
which will long be remembered as a thor- 
oughly enjoyable affair. 


the paste jars. 





SMITH PREMIER TAKES BIG 
ORDERS. 

The Smith Premier Typewriter Com- 
pany have received a very valuable ‘testi- 
monial from the Great Western Railway 
Co., England, in the form of an order for 
250 of their latest model machines. They 
are for use in all departments, and com- 
prise machines of all sizes and descriptions. 
including machines for way-billing, writing 
out season tickets, etc. The order was the 
result of tests of various machines extend- 
ing over the past two years. 


* * * 


As an example of the demands made up- 
on typewriter companies for the loan of 
machines for the Royal Society of Arts Ex- 
aminations, the Smith Premier Typewriter 
Company at the last examination supplied 
220 machines to the students of one school, 
and a total of over 500 machines for the 
whole country. Out of this large number 
of machines not a single break-down oc- 
curred during the examination. 








Fierlein’s Hunting Trip. 

A year or so ago A. L 
ident of the National 
pany, looked out from his office 
the umteenth New 
scraper over the hot roofs, whose 
the heat of 
nothing 
with 


Fierlein, the pres 
Business Show Com 
window on 
York sky 


tiles ra 


story ol! a 


diated and concluded 
that 
bask 


solitudes of 


summer, 


was so sweet in life as to 
and gun among the sylvan 
Adirondacks 
to think, with 


act, and he immediately closed his roll-top 


rod 
the 
man of decision; 


Fierlein is a 
him, is to 


desk, put on his hat, gave final instructions 
to his secretary and started for the nearest 
sporting goods emporium, where he bought 
a complete outfit, including fishing tackle, 
ammunition, jacket, put 
that the left that 
same morning for the point he had in mind, 


gun and hunting 


tees, etc. Finding train 
he called a cab and by upsetting the speed 
the 


his desti 


regulations managed to reach depot 


before the train left. Arriving at 


nation, he found there a ramshackle con 


veyance, whose driver for a small consider 


ation agreed to set 


Salmagundi 


the city with its myriad 


to the busy hum of 


lights and kaleidoscopic changes, and he 
was homesick. He looked about him for 
signs of game, but nary a whir of wing 
nor pat of padded foot did he hear. After 


a tew moments spent in contemplation he 


raised his brand new gun and perforated 


the atmosphere, the report echoing and re 
the hills. He 


and 


echoing among then went 


back to the 


“George, when do you leave again for the 


cabin said to the driver, 


railroad?” “At 2 o'clock,” replied George 
‘Allright,”” said Fierlein, “put my things in 
the wagon, I am going back.” So at 2 


o'clock he found himself again in the wag 
1 


on jolting over the road toward the rail 


road and civilization. Arrived at the station 


a lank country boy leaning against 
Fier 


lein, “how would you like a nice new gun 


he saw 


a corner of the building, “Bud said 


The boy’s eyes stuck out and he managed 


to express some of the fervor with which 


Prov ide nce 


jacket, too 


he would such a gift of 


“VW ould 


accept 


vou like this hunting 


and these, puttees?” asked Fierlein Phe 
boy would \fter talking to him a little 
while the train came in and Fierlein hand 


ed the gun, hunting jacket and puttees to 


the boy, ind climbed aboard 


The boy stared at him in open mouthed 
amazement \s the train started Fierlein 
waved his hand and said “Good-bye, son 
you can have those things with my compli 


ments.” 


Such an act of impulsive generosity is 


characteristic of Fierlein 


Another Story on A. R. Ames. 


Our good friend A. R. Ames, of Ames & 
Filstead, is fated to suffer loss whet 
travels. Again he has returned from 
York minus night apparel. The other ti 

as previously related in Office Appli 


ances, his night clothes were surreptit! 


while he was going to Ne 


ly removed 


York and he was compelled to shiver 





him down at a suit 
able place of enter 
tainment far 
the 
and toot of 


After two 


away 
from clang oj 
bells 
whistles. 
hours of rough rid 
ing over stony roads 
they arrived finally 


at a little log hut in 


the hills, where the 
driver put up _ his 
team, and Fierlein 
started out to pros 


pect around a bit be 
fore dinner. He 


climbed the nearest 





high hill and looked 
out at an inviting 
expanse of moun 

hills 


scT ub 


tains and foot 
covered with 
timber and with no 


sign of human habi 


tation for miles and ad “A 7 ; - : Pa Chicago, 

Jim Hoey, Royal’’ manager at Los Angeles, in his aeroplane, “The Carrynation,”’ broke to carry 2 ; 
miles except the lit double and plus, taking some trade stars for a sky ride. Professor Hoey at the wheel. At the right discovered his loss 
, of the Professor, W. H. Romaine, of Mittag & Volger, the concern which made Park Ridge, N. J., Luckily he : = 
tle house in the famous. Standing back of Mr. Romaine—our old friend Paul B. Divver with an anchor to his Stet- ucKIly he was abi 
wilderness he had 80” thrown to windward. Standing near Paul, with his hair parted in the middle to make even ballast, to find a store open 

“is none other than the Christopher Columbus of the typewriter business on the coast, C. M. Turton, 
just left. His mind head salesman for L. & M. Alexander & Co., who handle the “Elsie Smith’ on the coast. Turtcn and secured new 


reverted longingly 











says aero riding is the easiest thing in the world compared with keeping on a seat on 
coaches which he used to ride in days gone by. 


neath the covers on the sleeping car 
He has taken a sol 
emn Vow never! 


again to purchase 
white pajamas 
Hereafter those gar 
ments will be is 
brilliant 


a pink as 


can secure, tor 





the morning 


before he reac e( 


Chicago after a re 
cent visit to Ne 
York, Ames dresse: 
in his’ berth ind 
vent to the wasl 


room to shave. Dur 


absence th 


ing his 


porter rolled up th 
sheets which 
tained Ames’ white 
pac ked 


Ames 


never thought of 


pajamas and 


hem all away 


jamas until he un 


vacked his 


grip in 


where he 


the stage -arments 
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ff PRODUCTS FOR WISE DEALERS 


Inexpensive as Well as High-Class Office Equipment 
for all Requirements 


HAVE YOU SEEN 


fees “500” LINE Sectional Cabinets? 


USINESS 
DF yf FOR ® Business PEOPLE 











r?) 








sect r ur storing 
busine lex card 
IT Is A COMPLETE LINE. 
Hand s1 tantial, practical ar 
ix al 
Be util Va Vv r 
tered oak a at z . 
pulls make rti ‘ 
trac é 
Wie No. 421 Letter File 
rs are j The 
1a r a ymea ir 
y St; 
a, eee “500” LINE 
weathered Dra vers are dust proof and re 
when loaded wcity on roller b tous 
Capacity 20,000 | r 
Retails at $13.25 delivered east ot Montana, W 
oming, Colorado and Oklahoma. In and west o 
Saou eaten sdvortoed ond sod st 1B. SECTIONAL CABINETS 
Write now r catalog “* ¢ 


LITTLE SECTIONS 
FOR BIG PURPOSES 


The Ye Manufacturing Co. 
161 UNION STREET, MONROE, MICH. 


New York Office, 108 Fulton Street, A. H. Denny, Manager 
Address Mail to Factory 





Write today for descriptive booklet 
“500” and Dealers Discount. 





















SOONER OR LATER 


You will show it in your stock. The other enter- 
prising dealers are. 


A New Post Binder 


Slotted, with a simple locking device on an 
entire new principle. 











Unquestionably the simplest, neatest, easiest working, most secure locking 
device ever used on a post-binder. 

This locking device consists of two hardened steel balls or rollers so held in 
position bv a simple mechanical device that a movement of the button slide 
drops them into a wedge-shaped slot in the steel carrier plate, thus forming a 
‘ball clutch,” the most secure and reliable clutch known. 

A reverse movement of the slide instantly releases the clutch and at the same 
time opens the slot so that cover can be withdrawn without the necessity of 












raising same over the posts. 
They are bound in heavy drab duck with round leather corners, 
[he exposed metal parts are heavily plated and highly polished, makirg a 







most attractive binder. 
Packed six in a heavy, white cloth-stayed box, with green lahel, 







Every binder fully gu: iranteed 
A large number of stock sizes always on hand. Special sizes to order 


Sample to the trade upon application. 


IRVING-PITT MFG. CO. 


Kansas City, Mo. 













Detroit Coin Wrapper Co., Takes New Plant 


The growth of the business of the Detroit 
Coin Wrapper Company, which makes th: 
well-known Detroit coin wrapper, the Leon 
ard coin cards “Don't Rip” 
coin bags, is best indicated by the views ot 
their 

Starting 
rooms, with nothing but an idea and a lim 
ited amount of capital to back it with, this 
concern has grown to be one of the largest 
The plant 


mailing and 


new plant shown herewith 


about ten years ago in a few 


in its line in the world. shown 
is of strictly fireproof construction; cement 
floors throughout, 
with heavy walls 
and fireproof vaults 
floor for 


storing high quality 


on each 


paper, etc. 
The 


hand view in the a¢ 


upper left 
companying picture 
shows a glimpse ot 
the coin wrapper de 
partment, viewed 
front ot 
Here 


wrapper 


from the 
the building 
are ll coin 


machines specially 
designed to make 
“The Detroit” com 
wrappers These 


machines are almost 
human; indeed they 
are more than hu 
man in. the exact 
riess and regularity 
with which they op 
The 


output per 


erate average 


minute 


of each machine is 
38 completed coin 
wrappers. Raw pa- 
per goes in at one 


end and comes out 


glued, printed, fold 


Company Leases Modern, Fireproof Struc- 
ture Equipped with Latest Machinery 
for Turning Out Millions of Coin 
Wrappers, Coin Mailing Cards 
and Coin Bags Yearly. 


gummed paper is placed on each coin wrap 


per; this is for sealing the 


the coins are 


wrapper alte 
placed in it 


The middle left-hand picture shows the 


hand center pi 


main office, and the right 


factory from the 


ture shows a view of the 





nickels and pennies and all bags are fitted 


with a tape for tying, and printed with the 


name of the bank or business house for 


whose use they are intended 


The low right hand view shows th« 
basement, where a large stock of coin wr ip 
per paper is kept constantly on hand so 
that order f any size can be filled prompt 
y. This basement is also used as a ship 
ping and receiving department. 

Keach year millions of the “Detroit in 
wrappers are sold to banks and financial 


institutions in every 
corner of the coun 
{ 


try. They are made 


in thirteen sizes—a 
size to fit every coin 
known to either the 
United 
Canada. 


States or 
They 
carried in stock by 
bank and office sup 
ply houses in 
parts of the country 
HAVE MOVED 
TO LARGER 
QUARTERS. 
Che Wabash Cabi 
net Company hav: 
recently moved to 
handsome and « 
modious new rooms 
at 169 to 173 Adams 
street, Chicag 
Their display rooms 
occupy the ent 
fifth floor 


double the © siz 


and 


the rooms at the 1 
location. The com 
pany is thus enable 

to carry a very com 
plete line of filing 


devices and supplies 


ed and molded into They carry in addi 
shape ie te thole atiens 
At the right of the lines a_ fine ass 
picture is shown the ment of high and 
stacking and sorting medium grade. ri 
tables, where every top and fiat 
coin wrapper is in desks in the s 
spected and stacked pedestal and ‘s 
into piles of fifty tary style, 
then wrapped and VIEWS OF FACTORY, THE DETROIT COIN WRAPPER COMPANY. excellent line 
put into boxes con fice chairs has als 
1,000 each It has a 20 foot paved court at the been added, giving an attractive line 


taining Every piece of furni 


ture and every basket or box used in this 
building is made of metal. 
The upper right hand picture shows a 


view of the same floor from the rear of the 


building, with coin wrapper machines 


the right; stacking tables and stamping ma 
chines on the left Che coin wrappers ar: 
taken from the coin wrapper machines and 
wher« 


carried to the machine, 


they are fed through at the rate of many 


stamping 


thousands an hour, and a small piece of 


the cutting 


used in the 


best grade of canvas and 


made 


in gold 


le and rear for receiving and shipping 


Che lower left hand picture is a 
tables 


view ol 
and sewing machines 
production of the “Don’t Rip 
made of the 


ags These bags are 


are doubl sewed 


The amount which each bag holds is plai 


Che 


in twenty sizes and will hold from $25 


y printed on the outside bags are 


$1,000 in silver and from $250 to $10,000 


Special bags are made for ho!ding 


IN NEW QUARTERS AFTER FIRE. 

The Reliabl Tape Company 
factory at 496 East One Hundred and Thir 
New York, 


once more doing business 


Gum whos<s 


ty-fourth street, was burned 


not long ago, ar 


at 88-90 Cypress avenue. When they are 
finally settled they will have roomy and 
comfortable quarters, and expect to do 


more business than ever during the « 


ing year 
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MERCANTIL 


FOUNTAIN PEN 


For Convenient Writing 


Wherever there is writing to be done the Mercantile 
provides the most satisfactory and convenient method. 7 
The care that is used in the making of this pen elimin- Dealers 


ates all the care that is necessary in the use of other : displaying 
a stock of 


Mercantiles 

in aconspicu- 

ous place will 

find a large and 
satisfactory sale 
for them. Imprint 
circulars and elec- 
The Mercantile is the lowest priced lake ee 
standard fountain pen on the market. for full information. 


Aikin-Lambert@o. yf Prices $1.50 and Up 


Established 1864 





writing instruments. 

The Mercantile is made of the very best materials 
which the market affords. Manufactured in our ex- 
tensive factories in a technical manner by the best 
of skilled workmen. Completed in combination 
with a scientific ink feed and a 14 kt. gold pen, 
insuring the useful service which is expected of 
a writing implement that is to last a lifetime. 


Complete catalogues and show 
case proposition sent on request. 


15-19 Maiden Lane, New York 














Manufacturing 
added an 
already 
office 

that 


HE Yawman & Erbe 
Company 
entirely new 

large and complete assortment of 


equipment devices manufactured by 


have recently 


line to. the 





VERTICAL FILE POCKETS. 
Expanding Style 550, with Flap and Tape. 


concern. This new line consists of flat 
and expanding envelopes, vertical folders, 
expanding files and file pockets. To this 


new line the company has given the arbi- 
trary trade-name “Yawmanote.” The scope 
of this new very comprehensive. 
The material used is a special red-rope tex- 


line is 


ture of extreme toughness and durability. 
A fair idea of the great variety of sizes, ex 
pansions and styles carried in Yawmanote 
the following list 

18 sizes, from 4x7 to 11x 
expanding envelopes—13 sizes, 


is indicated by 
Flat env elopes 
16 inches: 





AN ADAPTATION OF YAWMANOTE. 


4x9 to 11x16 inches, made each in 


expansions; flat 


from 
mailing envelopes 
10x16 


envelk ypes—9 


three 


ll sizes, from 4x9% to inches; ex 


panding mailing sizes, from 
4x9% to 9x15 inches, each in three expan- 
sions; label holder envelopes—2x3 and full 
panel. Each of these in five sizes, from 4x 
9% inches to 5x12 inches in both flat and 
expansion; expanding envelopes with par 
titions—2, 4 and 6 pockets. Each in 9 
from 4x9 to 9x15 filing 
both flat and expanding 


also tabbed; 


sizes inches; 
folders- 
letter and 
filing pockets 
style in both letter and cap sizes, and each 


Each in 


cap sizes; vertical 


made in two styles, each 


Interesting New Line Of Filing Devices. 


Big Rochester Factory Gets Out Useful 
Novelties in Office Files. 


size in three expansions; expanding files— 


indexed daily, monthly, or alphabetically, 
from 4x7 to 9%4x15 


i] 


LABEL HOLDER ENVELOPES-FULL PANEL 


sizes, 


and each in 7 


1 1p 
inches 





Expanding. Flat. 

“The selection of a suitable name for 
this new line required a great deal of 
thought and study. Indeed, it kept some 
of us thinking over time,” said Charles 
Slemin, sales manager’ of the Yawman & 
Erbe Manufacturing Company. The ma 
terial itself, being special in’ texture, is 
hard to describe in a title. In fact, it is 
really impossible to do so. At the same 


time the importance of a suitable name is 
beyond question, for the ability of the deal 
er to do with the 


ily depends very largely upon the way the 


well new line necessar 


trademarked and advertised to 


We were finally convinced 


product is 
the consumer. 





TYPICAL EXPANDING FILE WITH BINDING 
STRAP. 


that the only way was to select an arbi 


trary name and one which would suggest 


if possible our own trademark, “Y and E.” 
We believe that going to 
to remember and when 


“Yawmanote” is 
be very once 
established it will natural for the 
consumer to ask for the product by this 


title It is thoroughly to 


easy 


prov e 


our intention 


familiarize the business public with the 
merits of the ‘Yawmanote’ line. It is rap- 
idly being appreciated that strong, dur- 





able envelopes and folders are much cheap- 
er in the long run than the ordinary manila 
article. It seems needless to add that the 
Y and E throughout the country 
appreciate the possibilities of this line and 
making at the very outset 


de alers 


that we ar 
the ‘Yawmanote’ 


dealers’ stock.” 


VERTICAL TAB FOLDERS—EXPANDING 


we can produce for the 


feature of the “Yawmanote” line 
Yawman & Erbe Manufacturing 


great pride is the substan 


One 
which the 
Company tak« 
the new line 


tial, high-grade way in which 


is manufactured under the direction of H 
W. Hunter, who 
in the 


well-known to the 


is thoroughly experienced 
construction of these goods, and 
trade. 
BINDER IN NEW POSITION. 

J. W. Binder, formerly vice-president and 
manager of the Dictaphon: 
Company of America, with offices at 290 
Broadway, New York, has connected him 
self with the C. E. Zimmerman Company 


general 


sales 


general 


Chicago, as sales manager Mr 
Binder assumed the duties of his new posi 
tion on the eleventh of April. 

The C. E. Zimmerman Company ts an ad 
vertising and sales promotion agency o1 
ganized to furnish to merchants and bank 
ers in small towns an advertising agency 
service of the same standard as is given t 
national advertisers by the big 


The concern is backed by a group 


the great 
agencies 
of capitalists in Chicago, each of whom is a 
“headliner” in his particular business. Mr 
Binder will at once organize a selling force 
of the highest grade which will operate u1 
der his direction on the district office plan 
This organization will be headed by ten 
obtainable, who as dis 
trict managers, w and 
the several territories allotted to them 
Mr. Binder is well known throughout th¢ 


specialty selling field. He has written and i 


men 


the strongest 


ill organize operate 


lectured on salesmanship quite extensiv: 

ly. His address on “Advertising and Sell ) 
ing” in Madison Square Garden, New York, 
during the last will be re 
membered by those who heard it as one of 
the best made. His “Salesmanship” stories 


in “System” and other magazines have been 


business show, 


read and enjoyed by thousands. 
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The Ledger That Revolutionized Loose Leaf Construction 


“THE PIONEER STEEL BACK LEDGER” 


THE FAULTLESS 


‘‘With a Fixture Case of Cold Rolled Steel’’ 


Made of pressed cold rolled sheet steel of exceptional cohesion, tenacity, 








strength and rigidity, not a fragile aluminum casting. 
Central bridge plate holds back firm and rigid and prevents buckling. 


Both sets of toggles swing directly over the center of the operating screw. 


Dust-excluding inside plates Hinge clips set back let covers throw 
open flat 4 

Without a multiplicity of parts, levers, chains, gears and other intricate 
and delicate mechanism. 


Can be made to fit any sheet, any number of posts, any center to center. 
Faultless Dealers Are Loose Leaf Leaders 


THE ° 342 Broadway, Milwaukee, Wis. 
FAULTLESs Stationers Loose Leaf Co. 203 besdvey New York City, 


MECHANISM “Sells to the Trade Only.” 





When Buying Your Line 


of writing papers you are bound to consider the reliability of the firm that manufactures them, their 
reputation and standing in the eyes of the consuming public, and the margin of profit for you in 
handling your output. 

The EATON, CRANE & PIKE COMPANY operate the largest high grade stationery manufacturing 
plant in the world. It has been in successful operation for over sixteen years, and its products are 
sold by stationers generally throughout the United States 

These papers are well-known to the consumer. Extensive ad- 
vertising for years past has brought them continually before the pub- 
lic, who realize that all claims for them have been made good. 

The sale of the EATON, CRANE & PIKE PAPERS yields a lib- 
eral profit to the dealer, still allowing him to retail them at a reason- 
able figure. These papers, though of the highest grade, are by no 
means prohibitive in price, even to the consumer of moderate means. 





We call the attention of the stationery dealers to these matters that 
they may carefully consider them before placing their stationery orders else- 








where 


EATON, CRANE & PIKE COMPANY 


PITTSFIELD, MASS. 
NEW YORK OFFICE: Brunswick Bldg., 225 Fifth Avenue 











Shall Salesmen Receive Salaries or 


SHE question as to whether commer 
cial travelers should be employed on 
salary or on commission does not in 

my judgment involve any established law or 
principle. In other words, it is not a scien 
tific question. It may be laid down as a 
general truth that in the relations between 
employer and employe even and exact jus 
tice shall be done. The salesman and his 
employer should each receive his fair share 
of the results of the business obtained, and 
the arguments for employing salesmen on 
commission are based upon the assumption 
that by this means you arrive more accu 
rately at the amount which the employer 
can afford to pay for the sale of his goods 
and at the same time determine more accu- 
rately what the salesman earns 

If it were true that this wete the only 
means of making an equitable division of 
the profit, then it would follow as a scien- 
tific fact that salesmen should be employed 
exclusively on commission, or, in other 
words, that salesmen should become in a 
sense partners in the business and share in 
its risks and profits. The salesman’s capital 
consists in himself, and the theory is that if 
he risks his time and devotes his energy to 
securing the business, he should receive an 
equitable share of the profits as a matter 
of justice to himself. On the other hand, 
the employer, who has his money invested 
in the business and must pay the cost of 
the goods he sells, should receive an equit- 
able return jut this is all so axiomatic as 
to be a mere commonplace statement. 

The real question involved in this dis 
cussion is whether by means of salary or 
commission you can best make an equitable 
division of the proceeds of business, and in 
answer to this I doubt if any invariable rule 
can be laid down. In other words, no prin 
ciple of science or morals is violated which 
ever way you attempt to arrive at the de 
sired result. The only general principle that 
can be laid down is that an honest effort 
shall be made to make a fair division of the 
proceeds and at the same time secure the 
best results. The circumstances of the in 
dividual and the business are so varied as 
to make it impossible to lay down any gen 
eral law. All that it seems to me profitable, 
therefore, to this inquiry is to call atten 
tion to certain advantages of employing 
travelers on salary 

When a traveler is employed on commis 
sion, I know of no possible way by which 
the rate of his commission shall be so 
definitely determined in advance as to make 
sure that he gets neither more nor less 
than he is entitled to, so that no principle is 
violated by attempting to arrive at his 
proper pay by means of a salary, and the 
salary method has many distinct advan- 


Commissions” 


Well Known Philadelphia Publisher Dis- 
cusses Question Before Credit Men 
of That City. 


By John C. Winston. 


tages aside from the mere matter of a divi 
sion of the proceeds. 

Salary More Satisfactory to Salesman. 

Considered from the standpoint of the 
traveler, it is usually more satisfactory to 
him to have a fixed income. He is usually 
a man depéndent upon his weekly earnings 
to meet his weekly living expenses, and 
even if employed on commission, he would 
usually have to have part Of it advanced 
For a man to do his best work, he should 
have his mind relieved as to the wants of 
his family. But I presume that this ques 
tion was proposed from the standpoint of 
the employer and that the question really 
is as to which method will secure the best 
results to the employer, and in discussing 
this I wish to limit the consideration of the 
matter to what is ordinarily understood by 
commercial travelers for established busi 
ness houses, such as dry goods, groceries 
stationery, books, etc 

A house established in any of these gen- 
eral lines of merchandise has a_ certain 
established trade or clientele, which has 
grown up as the result of years of service 
to certain customers. In other words, the 
house has established a certain reputation 
for its goods and has established relations 
with certain buyers and consumers. Such 
a house nevertheless finds it necessary and 
profitable to send a representative to these 
customers periodically. Such a representa- 
tive should be a loyal and enthusiastic be 
liever in his house and as far as possible 
feel that he 1s a part of it. He could not 
properly perform his functions if he were 
a mere commission salesman, and it would 
be extremely difficult to determine what 
commission such a man should receive 

The first point, therefore, that I would 
make is that the house which sends out a 
salaried salesman indicates that it has a 
certain established trade and that it has 
confidence in its goods, that it values the 
trade of its customer enough to send a rep 
resentative at its own expense. The cus 
tomer is not made to feel that he is paying 
the traveler himself by giving him a part 
of what he is charged for the goods. The 
regular salaried man serves to keep up bet 
ter relations between the purchaser and the 
seller and he has an entirely different 
standing with the buyer from a man who is 
simply sent out to skirmish around for new 
business 


Salaried Man Under Control of House. 


[The second advantage that I would urge 





for employing travelers on salary rather 
than commission is, that you thereby secure 
better control of your business. The em 


ployer who has established a sufficiently 
large business to justify the employment of 
travelers is supposed to know better than 
his travelers how the business should be 
conducted; what territory should be cov 
ered, and how often; how large a line of 
samples he should carry; how much ex 
pense should be incurred. If your traveler 
is a mere commission man, you are unable 
to determine these matters, even though 
you reserve the right to. The commission 
man will claim the right to think and act 
for himself. If he thinks it 
whether it would pay to go to a certain 
town a little off his route, he may not go 


doubtful 


and your business may suffer. It is a well 
known fact that the best salesman, whether 
he be on commission or on salary, is the 
man who conscientiously covers his terri 
tory. Many a good order has been secured 
where you thought it hardly worth while to 
call, and the commission man does not gen- 
erally make such calls. He does not want 
to take the chance. On the other hand, the 
employer, who has a larger experience and 
a larger capital, is willing to risk the ex 
pense of a call, and in the end better re 
sults are obtained by this conscientious, 
thorough method of work, which can only 
be secured by men employed on salary and 
therefore under control 

\nother theory about employing men on 
commission is that it will furnish an incen 
tive to extra effort on the part of the sales 
man Sut whatever there may be in this 
can be secured equally well by treating the 
salesman with absolute fairness as to his 
salary. A house which establishes a repu 
tation for paying men liberally and advance 
ing them according to their success and ex 
perience will always obtain the best men 
available. The best men would rather work 
in this way. They know they will be taken 
care of during dull seasons and bad years, 
and they know that their salary will be ad 
vanced when they deserve it, and they 


feel under a much _ greater. obligation 
to the house that takes care of them 

this way than they do oe 
house that merely pays them a com 
mission. It would be foolish policy for 


both salesman and employer to attempt to 
vary the salary each year according to the 
amount of business done, or to frequently 
raise or lower the salary That would 
have the same objections that apply to 
commission. It carries with it the feeling 
of uncertainty and lack of confidence 

It may be said that the best plan is to 
secure regular work by paying a moderate 
salary, enough for the traveler to live on, 


























and then offer him an additional incentive 
by giving him a commission in addition to 
his salary The purpose of this, I think 
can be better obtained by establishing a 
feeling of confidence between employer and 
employe by the occasional and very excep 
tional payment ot a special bonus when ex 
ceptional results have been obtained or ex 
ceptionally hard work has been done 
Commissions Bring Disputes. 
One great objection to the payment of a 
commission of any kind either in additio 
to the salary or as the exclusive method of 


payment 1s that it opens a wide door for 
misunderstanding and dispute. Either you 
must pay a man a commission on the actu 


al orders he secures or, as he generally pre 
fers, you must pay him a commission on all 
orders received in certain territory. If your 
contract provides for the former, then the 
salesman is sure to complain that you have 
secured business from his territory which 
he was instrumental in working up, even 
though he did not get the order himself 
If, on the other hand, he is paid a commis 
sion on business from a certain territory, 
circumstances are likely to arise to render 
this method of settlement very inequitable 
For example, I knew of a house’ which 
agreed to pay a salesman in addition to his 
regular salary a commission on all busi 
ness secured in a certain territory above a 
specihed amount. The contract ran for a 
number of years. A year or two after the 
contract was made the house bought out 
another firm and entered upon an entirely 
additional line of business, thus securing a 
very large trade in this salesman’s territory, 
and which this salesman had nothing what 
ever to di According to the contract, 
however, the salesman could claim and did 
claim and receive a bonus based upon this 


new pure has¢ 


In my own experience, I have employed 
men both on salary and commission I 
have rarely ever made a commission con 
tract which in the end proved satisfactory 
to either party. On the other hand, IT have 
never had any serious difficulty in arriving 
at a satisfactory salary and have had pleas 
anter relations and better results from men 
employ salary than on commission. I 


take far greater interest in men that I know 
I have to pay I do more to help them 


and keep in closer touch with them. They 
keep me in closer touch with my trade. | 
make some use of commission men, but I 
scarcely look upon them as regular em 
ployes They do not feel themselves to be 
on the same footing with men regularly 
employed on salary In other words, a 
ommiussion man can scarcely be considered 
an employe at all. So I would say without 
hesitation that for an est iblished house do 
ing an established line of business, the 
only method is to employ its travelers on 
ular fixed salary 

Note Chis 1s a good clear presentation 
of the arguments against commissions and 
for fixed salaries Will some reader who 


disagrees with Mr. Winston present the 


arguments on the opposite side?—Ed 
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Why the Triner Postal Scales 
are the Only Positively Accurate and 
Scientifically Perfect Automatic Scales 


made. 

BEC AUSE—They do not show any 
variation, no matter where the article 
is plac edo n the platiorm, they reg- 
ister alw ays correct. 

They are cor structed entirely of the 
best Cold Rolled Steel ; absolutely no 
castings to break in transportation, 
and handsome in design and finish. 

Sold by all Leading Stationers. If 
yours cannot supply you, we will pre- 
Pay the express charges. 


TRINER SCALE & MFG. CO. 


1155-57-59 W. 2ist St., Chicago, Ill. 











Win the Business Man's Trade 
Anticipating and Supplying His Needs 


What the private secre- 
tary is to the man whose 
mind is burdened with detail 
—whose business growth 
and success depends upon 

getting the thing done— 
right and on time— 


Globe-Wernicke 
Desk Portfolios 


are to the average business man. As a tickler—a daily 
reminder of current or unfinished work—they are indis- ? 
pensable. In addition to illustrating and describing oY 
these—the GlobeSWernicke Stationers’ Reference Book, oy 
contains other information about Office Filing eee 
Systems, Correspondence Filing and Storage, , oe of 
that every dealer—that you ought to know OF 
about. Simply mail the coupon to us sree s 
today—and it will be forwarded to 9% 
your desk, all charges prepaid. oe o 


3 a f 
The Globe“Wernicke Co., CO USS oy 


Dept. F810 o av ve 


Cincinnati,U.S.A. “ose 8 
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Notes and News from Chicago 
Association of Commerce. 


Items of Interest Gleaned from the Activi- 
ties of Chicago’s Big Civic and Com- 
mercial Organization. 











The Spotless Sheet 
and Bright Clear 
Tone added to the 



































. 
quality character- — 
istics of D URING one week in August the The Chicago Association of Commer 
products of Chicago factories will will send a delegation to New York to tak: 
replace all other lines of goods in part in the welcome-home ceremonies t 
the windows of the Chicago retail stores, Theodore Roosevelt and to invite him to 
according to the plans of the Market Co- pay a visit to this city. This was finally 
operation Committee of the Chicago Asso- decided by the Association recently and the 
| ciation of Commerce. The purpose of the’ personnel of the delegation will be named 
7 | project is to call attention to the extent and in a few days 


make a paper that 
wins the esteem of 
the discriminating 
buyer. 


All that skilled labor, 
pure water and careful 
selection of stock can 
give goes into every 
sheet that bears our 
brand. Nothing is spared 
in the manufacture that 
will add in any way to 
the quality of the prod- 


uct. 


DEALERS 


Every time you introduce 
Banker’s Linen into a busi- 
ness house in your commun- 
ity you can do so with the 
full knowledge that the more 
your customers know about 
paper the more they will like 


Banker’s Linen. 


+ Southworth Paper Co. 
MITTINEAGUE 
MASS. 








| details. 



































variety of the Chicago output and a special 
committee, composed of merchants and 


| manufacturers in all lines, is arranging the 


During the Made-in-Chicago week 
none but Chicago goods will be displayed 


| and every effort to exploit the excellence of 


home-made products will be put forth. 

The third week in August has been sug- 
gested as the time for the Made-in-Chi- 
cago display, but the exact date will not 
be decided upon until a mass meeting of 


| the retailers is held. This gathering will 
| be called at an. early date and will be at- 
| tended, it is expected, by representatives 


of houses in all parts of the city. Already 


| the State street stores have agreed to sup- 
| port the project in every way possible and 


it is planned to interest the various retail 
associations of the city. Many of the re- 
tailers and manufacturers are arranging to 
have all stationary sent out from their 
houses call attention to the display by such 
legends as: “See the exhibit of Chicago- 
Made-Goods in our windows during Chi- 
cago week.” Signs on the displays will 
tell all passers-by that the goods are of lo- 
cal origin. 

The question of a trade parade has been 
suggested, but will not be decided upon 
until after the mass meeting. If it is held 
Chicago manufacturers and jobbers will 
participate. Many other unique plans have 
been suggested and left to the committee 
in charge to work out in detail. 

* ” ad 

The first annual Automobile Day, with 
floral pageant automobile parade and other 
novel features, was held in Chicago on May 
7. It was under the auspices of the 
Chicago Automobile Trade Association and 
has been endorsed by the Ways and Means 
Committee of the Chicago Association of 
Commerce. Both organizations were pledged 
to co-operation to make the initial effort 
a great success and to inaugurate a move- 
ment which will lead to an annual celebra- 
tion during the month of May each year. 
Ten thousand automobile owners were 
asked to participate and the parade was several 
miles in length. It was proposed to conduct 
the event along the lines of those so success- 
fully conducted in Berlin, Paris and other 
European cities as well as in New York and 


other American cities. 


The following cablegram was sent to Co 
Roosevelt at Paris last Friday: 

“The Chicago Association of Commerc: 
representing mercantile, manufacturing, 
banking, railroad, professional and othe: 
interests, requests interview at New Yorl 
through delegation to present invitation to 
visit Chicago.” 

This message was augmented by the fol | 
lowing, sent by Mayor Busse: “I hereby 


Commerce to invite you to Chicago. Our 
citizens desire to greet you.” 


approve plan of Chicago Association of | 


A LIVE CONCERN. 

The International Stationery Company, 
of 50 Warren street, New York City, men 
tion of which was made in the March issue, 
is increasing its business every day. R. H 


1 


Baxter, its able manager, said that the 
company is continually adding new lines 
among which is the D. & M. Davids pens 
for which it is sole agent. The lines of 
Attorney and Fulton pens have been pur 
chased outright, a fact which may be of 


considerable interest to the trade. 








TYPEWRITER CARGO WRECKED. 
The cargo of the “Minnehaha,” which 
was wrecked on the Scilly Isles when near- 
ing the English coast recently, included 
typewriters and typewriter supplies. The 
Smith Premier Typeyriter Co. had a large 
consignment of typewriters and typewriters 
supplies on board the ill-fated ship. 

On the ill-fated “Minnehaha” was also a 
large consignment of Grady Rebuilt type 
writers from Chicago. If the wreckers ever 
recover the cargo, all the coast towns will 
be likely to be full of Smith Premiers and 
Grady rebuilt machines. 


L. E. Chute, manager of the University 
Typewriter Company of Iowa City, Ia., has 
sold his interest in that company to C. G. 
Gustafson and B. F. Stiles, who will con- 
tinue the business, which is chiefly among 
the students of the State University of 
Iowa. Mr. Chute says that the company 
has done a very successful business in 
American rebuilts during the present sea- 


son. 




















BIG ORDER FOR BOOKS. 

What is perhaps the largest order ever 
given for shorthand and typewriting pub 
lications was recently received by Isaac 
Pitman & Sons, 31 Union Square, New 
York, from the Commercial Text-Book 
Company of Toronto, Canada, which con 
sisted of a little over 8,000 different text 
books, 


items and 


Following are given some of the 
quantities: 2,000 “Course in 
Isaac Pitman Shorthand”; 800 Key to 
“Course”; 2,000 “Practical Course in Touch 
Typewriting”’; 1,000 “Cumulative Speller’’; 
500 “Cumulative Speller and Shorthand 
Vocabulary”; 500 “Business Correspond 
ence in Shorthand”; 400 “Manual of Pho 


nography”; 400 “Shorthand Dictionary.” 


A CONVENIENT NOVELTY. 


\ handy invention for the desk has re- 
cently been designed by W. H. Paige of 
the National Perforating Machine Com 
pany, of Kansas City, Mo. Mr. Paige no 
ticed that he was frequently at a loss for 
some convenient arrangement for holding 
different sizes and styles of clips or fas 
teners. On nine desks out of ten one will 
find a little box containing all sizes of clips 
and pins, and in many instances this box 
is kept in one of the top drawers of the 
desk. It is inconvenient, not to say pain 
ful, sometimes to have to feel around in a 
box filled with pins and various sizes of 
paper clips in order to secure what one 
wants in order to fasten two sheets to- 


for that price. 
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gether. Mr. Paige’s little invention does 
away with this trouble and provides four 
compartments for these desk conveniences 
The cut shown herewith will give the 


reader an idea of the construction and ar 





PAIGE COMBINATION CLIP HOLDER. 


rangement of the device It was originally 


11 


designed to be placed upon a double well 


inkstand in place of the sponge cup, as this 


article is so seldom used, but it can be 


placed in any convenient position on the 


desk 


IoI 


BALTIMORE STATIONERS MEET. 


The regular monthly meeting of the Bal- 
timore Stationers’ Association on Tuesday 
evening, April 19th, was preceded by an 
informal dinner at the New City Hotel, 
which was very much enjoyed by those 
present. Two new members were elected, 
which brings the total membership up to 
twenty-five, seven additional members hav- 
ing joined since the first of the year. It 
was decided that the Association would 
pay the dues of everyone of its members in 
the National Association of Stationers and 
Manufacturers for this year. The president 
appointed the following committees for the 
Convention in October: 

Finance—S. J. Thalheimer, chairman; W. 
F. Lucas, M. W. Wolf, E. B. Young. 

Badges and Printing—T. A. Steinmueller, 
chairman; S. Lowenthal, Daniel O’Dono- 
van. 

Hotels—F. A. Kurtz, chairman; Wm. F. 
Bockmiller, W. F. Smith. 

Entertainment—W. F. Lucas, chairman; 
James T. Kelly, H. F. Rittler. 

Ladies—Harry Murray, chairman; R. H. 
Lewis, T. C. Sturgis. 

Banquet—J. W. Kennedy, chairman; A. 
r. Selden, Charles F,. Evans. 

Registration—F, H. Holthaus, chairman; 
Wm. Benson, John G. Hullett. 

The meeting was one of the most friend- 
ly and sociable that the association has 
ever held. Discussion was general, and 
great interest was shown in subjects near 
to the welfare of the trade. 
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WE DON’T ASK ONE DOLLAR 


for loose leaf ledger outfits, because everyone knows a ledger worth carrying home can’t be made 
We believe in giving good values at decent prices and are today selling thousands of 


Triple Expansion Ledger Outfits 





Built 
in a 
Dependable 


Manner 





Ge 9 Ome 8 ed nd Ot 





FITTED WITH 200 LEDGER SHEETS 


And when it comes to STANDARD loose leaf ledgers ask your customer 
if he knows that C.S.&R.B. stands for “Quality and Durability?’ 


C.S. & R. B. CO., Inc. 


EE DT) oD) a EET) oT) <]) eo EE ND oa @ 





AND A LEATHER TABBED 


Sacramento & Carroll Avenues 


CHICAGO, 


Bound in 
Good Leather 


and Good 
Corduroy 


INDEX 


U.S. A. 


Fe omg ng Gag cng 6: amg ong 6: ag ong 
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Does Your 
Inktsand 


Lose You 
Money ? 


@Dozens of inkstands claim 
to save you soiled fingers, 
blotted papers, ruffled tem- 
per. The FITZ AUTOMATIC 
INKSTAND actually does 
so. It is the greatest im- 
provement in inkstands ever 
its use is a constant 





made 
delight. 

@yYou can’t soil your pen- 
staff, fingers or papers—the 
dip funnel prevents it. Your 
ink is saved—kept clean 
and fluid, for the stand, is 
dust-proof and non-evapor- 
ating. Its handsome ap- 
pearance fits it for home as 
well as office use. 


No. 20 24 inch cut glass - $1.50 List 
No. 40 3 = * « ae? 


@Its distinctive merits 
make the FITZ AUTOMAT-= 
IC INKSTAND a sure seller. 


Dealers Price very interesting. 








American 
Business Supplies 
Company 
147 E. Congress Street. 
BOSTON 


| 


NEW METHOD OF HANDLING PUB- 
LIC RECORD INDEXES. 


the 
flexibility, 


readily associates with name 


leaf 


One 
“sy 


loose index” an idea of 


elimination of waste and compactness 
The Public Record Index Company, of Chi 
added to 


system of division which permits the accu 


cago, has these features a new 


mulation of as many as 500,000 names un 
der one set of index tabs without destroy 
ing its practicability 

The dividing features of the 


Public Ree 


ord Loose Leaf Index consists of main and 
sub-guide tabs and columnar divisions for 
sur-names 

The main guides are projecting tabs of 


celluloid attached to a doubly reinforced 
and stiffened leaf with facing of vellum 
The made on 
heavy No. 1 ledger, the printing being done 
on the margin of the leaf and transparent 
celluloid the lettering and 
around the edge of the leaf. The celluloid 
ing process is a new one for which special 
machinery built There is no 
shrinking of the paper, and no cracking of 
the celluloid at the fold 


sub-guides are leaves of 


over 


cemented 


has been 


The insertion of a single record leaf be 
tween two sub-guide leaves equals the 
thickness of culluloid re-inforcement, and 
this feature permits the accumulation of 


binder 


200 or more of the sub-tabs in one 
with no increase in thickness at the tab 
edge 

The celluloid tabs are very durable and 
are so arranged that they receive practi 


cally no wear in the process of opening the 
index at any of its divisions 
The 


sub-guides are arranged in rows of 


25 tabs each dividing the index into even 
parts, the 100 division index having four 
rows, the 200 division eight rows, etc 


division 
When 
hold no the 
split and carried in two or 
The plan is to expand the 


When the writing space in any 


becomes filled a new leaf is added 


a binder will more leaves 


index may be 
more binders 
indexes until only one row of 25 sub-tabs 
is contained in each binder 

The Public Record Index Company spe 
cializes in the manufacture of indexing sys 
tems for county, state and city offices. The 
makes only the celluloid tab 
are sold to its exclusive 


company 
leaves which 
agents in the various states, and the agents 
make up the systems as orders are secured 
This permits the use of any standard ledger 
binder which stock and 
the ruling and printing of the leaves in the 


may be carried in 


home shop 


Company Backed by Coast Capital. 


The Public Record Index Company, 
since its organization, has been closely as 
the C. S. & R. B. Company, 
featured the 


with its 


sociated with 


of Chicago, and has Ledger 


De Luxe in connection systems; 


but the two companies are not, as many 


have supposed, associated in a financial 
way 


The 


been 


Public Record Index Company has 


Pacific Coast people, 


financed by 


among whom are the officers of th ell 
known Kilham Stationery & Printing Ce 
of Portland, of which company Mr. Chas 
R. Fargo, the inventor of the index, was 


formerly an officer. 
Although this company has beet 
ation less than nine months, it is 


‘ 


manufacturing statio1 


resented by large 

houses in nearly every state in tl U 
who manufacture the Public Record 
leaf Index under exclusive contracts I 


county officials have manifested a ready 
terest in the new system, and many 

already been made, includ 
| 
1) 


lations have 
such offices as the Recorder of Deeds, 


trict of Columbia, Recorder of Deeds, Coo 


County, Ill, Denver, Col., Sacrament 
Cal., Portland, Ore., Fort Smith, Ark., ; 
other large offices 

The company expects the coming 
mer to be productive of a fruitful busin« 
as many inquiries are coming in from 
extensive advertising campaign it is con- 


ducting 


MORE HONORS TO MR. GIBBS. 


For seven Fletcher Bb. Gibbs 
Shea Smith & Company, Chicago, has beet 
school board of Oak Park, 


Irom 


years 


a member of the 
[1] Recently he 
and, at a 
he tendered his 
the 


determined to retire 


the office, meeting of the board 


not along ago 


resignatior 


in accepting which board passed the 


following resolutions, which were hand 
somely engrossed and bound, and pres: 
to Mr. Gibbs 
Whereas, Fletcher B 
the village of Oak Park as president of the 
Board of Education for the past seven years 


faithfully, honorably and 


nite 


Gibbs has served 


most unselfishly. 
intelligently: and 
Whereas, ‘T he services sO rendered by 


him have been of great value to the people 


and the schools of Oak Park and have had 
much to do with the maintenance of the 
present standard of excellenc: n 


schoc Is: 


hereby 


Now, therefore, be it and it is 
Resolved, That we. the members rf the 
Board of Education, who have been priv 
leged to serve on the board with Mr. Gibbs 


hereby express our sincere appreciation 
the courtesy and impartiality with which he 
presided over our meetings, and we 
hereby, on behalf of the 
Park, thank him for the very efficient set 


ices rendered by him during the past seven 


has 
people of Oak 


years. 


Resolved Further. That this resolution be 


spread upon the minutes of this meeting 
and that the secretary of this board be 
structed to deliver a certified copy there 
to Mr. Gibbs 
PAYS VISIT TO CHICAGO. 
E. D. Dorsey, manager of the Office Di 
vice Company, 724 Chestnut street, Phila 


Address 


to Chicago a few 


agent for the Rogers 


delphia, Pa., 
er Company, paid a visit 


days ago 























OFFICE APPLIANCES ee 103 





AN UP-TO-DATE BUSINESS 
COLLEGE. 
Out in Australia they believe in commer 
cial education and that they support it lib- 
erally is shown by the illustration which 









appears in the present sketch. Zercho’s 
Business College of Melbourne has recent- | 
ly moved into the building shown in the 
illustration. This building is located in 
Collins street, opposite Scots’ Church and 
was especially erected for Zercho’s Busi 
ness College, whose rapid growth com- 


 Underwoods Inks 


@ For Fluidity, Perma- | 
nency, Non-corrosion of 
the Pen, and Splendid 
Copying Qualities, these 
inks have never been 
equaled. 


Ask for it at 
your stationer’s 


pelled the erection of a building especially 




















MANUFACTURED BY 





’ JOHN UNDERWOOD & CO. 


30 Vesey St., New York. 














ZERCHO’S BUSINESS COLLEGE. 






























g | the requirements of the 90 Richmond St. E., 120 Queen Victoria St. 
Institution in arranging the internal plan | TORONTO, CANADA. LONDON, E. C., ENGLAND. 
nd fittings, particular attention has been | 

ected to the fact that students will b | 19 Pearl Street, 36 Boulevard des Italiens, 
ce cecceih te acmiiilion “a Uae BOSTON, MASS. PARIS, FRANCE. 

The curriculun of Zercho’s Business | 
College : ry comprehensive It in ee. 
ludes Shorthand, Typewriting, Arithmetic, | a , j 
English. Geography. Handwriting, Book . z 
keeping, Office Practice, Latin, German, | 


French. relephony, Bankers’ Institute. | 
Postal Department, Railways Department, | 
State Service Commonwealth Service, | 
| ete 


*harmas \ 
We ate indeteed bc tx 89 ee MULTIGRAPH OR WRITERPRESS 

yp a at d manager ae rat oI They’re Worth Money 

i neat yrinte report ot the scnoois an 2 

Bt — ter re ik. Sines pres 1909 There’s no more reason for throwing them away because the ink is exhausted 
eee ‘ eg 7 : than there would be for throwing away your fountain pen when it’s empty. Will 


giving pictures of the staff and of a num- you let us prove it and save you 50 per cent.? 


Write at once for complete information and “Take Nc Risk” Trial Offer. 
ROCHESTER RE-INKING WORKS 
61 EXCHANGE STREET (Incorporated) ROCHESTER, N. Y., U. S. A. 


re kk kN 


ber of the students who have achieved pro 
ciency in the work of the school. Many 
of the students, both young ladies as well 
as voung men, traveled long distances each 
week to attend Mr. Zercho’s classes 








104 OFFICE APPLIANCES 





A Business Story, Not Fiction 


@ Last week we had a visit from a dealer who has been handling our 
lines for only about six months. 
@ He is one of the biggest retailers in the business, and had been selling 
under his own brand, after trying the ‘‘leading”’ lines first. Here is his own 
story: 
‘‘When I took your agency, my office managers and salesmen could not 
see where we would benefit by having the manufacturer's name on 
the box as well as ours. Besides our leading lines are not like the ordi- 
nary “‘best’’ goods, and your way of advertising the goods is so unlike 
the old way of shouting ‘‘ours is best’’ that it did not look right to them 
‘‘At first we sold mostly Senate, Zephyr, Congress and your other cheaper 
brands that are more or less like the ordinary goods. At present we are 
selling Treasury brand almost entirely, and our business is increasing 
faster than ever before. The salesmen report that the first order is not 
so hard to get and re-orders take care of themselves 
‘A few days ago, at our head office, we hired the two leading salesmen 
in that city. Both these men came to us asking for a job, as they found 
they could not hold their trade against our 
‘“‘Rogers”’ goods, plus our ‘‘Rogers’’ advertising 
Only six months ago, before we got the “‘Rogers’’ 
line, we were unable to hold our own against 
these two men.’ 


@ Some good territory is open yet for the sale 
of our branded lines. Also we will supply you 
with the kind of goods you want, under your 
own brand. We have been supplying the trade 
for over forty years. We know how to do it 





right. 





ROGERS MANIFOLD & CARBON PAPER CO. NEW YORK. 


FIRST MAKER OF CARBON PAPER. ESTABLISHED, 1869. 














CLIPLESS & 
PAPER FASTENER @ 


Guaranteed for Five Years. 





Increases Saves 
Capacity Time 
of your Space 
Files 25 % Length 6} inches Money 


THE CLIPLESS PAPER FASTENER DOES IT ALL. 


Securely fastens from two to ten sheets of paper together without the use of foreign material, in one oper 
ation, thus eliminating the use of clips, pins or fastenings of any kind, and their attendant expense 

The paper itself forms the fastening—it is neat and secure and destroys none of the paper. It is as strong 
as the paper itself—a clip or pin is no stronger. The above illustrations show the fastening. 

Every file remains independent of every other file—no clips to push off or pins to fall out. 

Use it to attach the carbon reply to your letters, before it leaves your stenographer’s hands, thus avoiding 
the possibility of error. 

Use it to attach to your letter check, drafts, estimates, price-lists, invoices, statements, etc 

Use it wherever you would use a clip or pin 

As to construction the Fastener is made of the best tool steel and is as perfectly finished as a surgical in 
strument. It will last a lifetime. We guarantee it for five years in all its parts. 

The idea is all ours—we are not imitators—we are the inventors, manufacturers and sole distributors of 
the “Clipless” 

Ask your dealer for the ‘Clipless’ or write us. We will be pleased to send one to any responsible party on 
five days’ trial, express prepaid. We have sold thousands in this way to the best firms in this country—we 


bank on your judgement. ou will find it indispensable te your business—you will buy it. It is our faith in 
the “Clipless’’ that prompts this offer. Send for one today 

DEALERS:— 
Write for trade discount. No middleman’s profit. You deal with us direct 


CLIPLESS PAPER FASTENER COMPANY 
NEWTON, IOWA 

















SIXTH ANNUAL MEETING OF THE 
NEW YORK STATIONERS’ ASSN. 
The monthly meeting which was also the 

sixth annual meeting of the New York 

Stationers’ Association, was held Wednes 

day, April 20, at the Association’s room, 309 

Broadway. 

The nominating committee named as can 
didates for election as members of the 
Board of Directors the following: John 
Brewer, N. A. Hanau, W. C. Bardenheuer, 
H. W. Rogers, W. E. Smith and G. W. Per 
tain. There were no further nominations 
and the above mentioned gentlemen were 
unanimously elected. 

W. C. Bardenheuer as treasurer, gave the 
following report: Total receipts, $1,504.98; 
expenses, $1,019.77; balance $485.21. The 
association has never before completed a 
year in such excellent financial condition 
Secretary H. W. Rogers reported a total 
membership of 115, six members, none of 
whom were retail stationers, being lost, and 
one added during the year. 

The Aiken Lambert Company has applied 
for membership. 

With a few slight alterations the new 
by-laws were adopted. In accordance with 
these by-laws all members except honorary 
members are to be active and pay $15.00 a 
year dues. It is also provided that the 
president cannot hold office for two suc 
ceeding terms. The Finance, Arbitration 
and Executive Committees were abolished 
and their duties turned over to the Board 
of Directors or the members at large. It 
was arranged that the regular monthly 
meetings shall be held on the third Monday 
of each month instead of Wednesday as 
heretofore 

The next quarterly dinner will be held 
the third Monday in May on the same day 
as the monthly meeting. 

On account of his efforts in behalf of the 
Association, Andrew Geyer, publisher of 
Geyer’s Stationer, was unanimously elected 


an honorary member 


BON VOYAGE, RALPH WILSON! 

R. B. Wilson, president of the C. S. & 
R. B. Company accompanied by his chauf 
feur and his six cylinder Franklin roadster, 
left Saturday for a swing around the loop 
He will pick up Tom Keyes and other 
friends along the road. He will take in De- 
troit, Toledo, Cleveland, Youngstown, 
Pittsburg, Columbus, Cincinnati, Louisville, 
West Baden, Indianapolis and then home 
At this season of the year when the roads 
are supposed to be a little difficult to navi- 
gate for any but a sea-going machine, Mr 
Wilson will take along a full assortment of 
aquatic paraphernalia for use in the web 
foot regions of Ohio and Indiana. In addi- 
tion to his regular outfit he will perhaps 
carry a jack and a steam winch or similar 
apparatus for use when the machine gets 
into the blue clay above the axles. He ex- 
pects to remain a few days at West Baden 
to recuperate from the strenuosity of the 
trip before making Indianapolis and Chi- 
cago 




















We join the chorus of good wishes to 
Wilson and trust that he will have as 
much profit and enjoyment out of the trip 
as we hope he will have, and that he will 
return to us in even better health than 


when he left. 


THE MODERN ADJUSTABLE STAND. 
A new adjustable typewriter or adding 
machine stand, shown by the illustration 


herewith, is being marketed through office 
appliances dealers by the Modern Banking 
Device Company. The stand is called the 


Modern Adjustable Stand It is of solid 
and serviceable construction of cast iron 
with re-inforced legs painted black. The 
top is of solid oak 16x17 inches and on 
each end is a drop leaf 9%x16 inches. Pro- 

















CONVENIENT TYPEWRITER STAND. 


vision has heen made for variation of five 
inches in adjustment of height of the table 
top, by means of thumb screws on inside 
of the legs, so that the operating height of 
the stand can be quickly and easily regu- 
lated to suit the needs of different persons 
The stand is neat, strong, compact, taking 
up remarkably little room and yet afford 
ing sufficient work-space for the operator 
And it is sold at an unusually low price 
The manufacturers say that they desire 
to sell exclusively through dealers to whom 
they offer very liberal terms. Full particu 
lars regarding dealer agencies can be ob 
tained by writing to the Modern Banking 
Device Company, Erie, Pennsylvania 


SCHEME TO ELIMINATE ERRORS. 

Every business man and bookkeeper has 
at one time or another, felt the annoyances 
resulting from errors in petty cash. \ 
scheme to eliminate this trouble has long 
been sought by many and has at last been 
devised by Owens & Hudders of 525 Sixth 
avenue, Brooklyn, whose advertisement ap 
pears elsewhere in this issue. 

By means of MHudders’ Petty Cash 
Voucher the entry and record are always at 
hand 

Further information and samples. will 
gladly be furnished by the above men- 


tioned firm | 
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This Sign in Your 
Window will Mean 
Dollars in Your 
Cash Drawer 











ANDREWS WIRE GOODS 


For Stationers’ Trade. 


We make a complete line of stacked or single letter 
trays, waste baskets, letter baskets, envelope 
racks, door or desk mail baskets, memo hooks, 
easels, folding or spiral card racks and other wire 
office devices. 


DEALERS: These goods are the best 
* possible quality and the 
prices are such as to give you a good profit. We 
back our product with a quarter century unsur- 
passed reputation and experience in this business. 


Write for New Illustrated Catalogue. 


Note the special features of the “Corner Post,’’ 
giving stability to these stacked letter trays, and 
the rubber covered ring feet. 


ANDREWS WIRE & IRON WORKS, "ecsrne- 
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Deprima Leaves 


insure a flat writing surface in  loose-leaf 
ledgers. Every bookkeeper knows that means 
comfort, convenience and speed in handling 
his loose-leaf books. The “Deprima” proc- 
ess takes all the stiffness out of the binding 
edge, compelling the leaves to lie flat. ‘‘De- 
prima” Leaves can be made for any binder; 
several of the popular rulings in the standard 
sizes are carried in stock. Our booklet tells 
more about them. 


“‘Deprima”™’ Leaves are but one of the many 
worthy features of the 


MANN 
Yale Lock Ledger 


If you want the leaves of your loose-leaf 
records to be as secure as those n bound 
books, please in- 
sist upon having 
the Mann Yale 
Lock Ledger. 
The person in 
possession of the 
Yale key can 
be made respon- 
sible for every 
leaf in the led- 
ger — and no 
other key is nec- 
essary. The 
Yale Lock is 
part of the bind- 
er and cannot 
be detached— 


illustration. 








see 


Ask us to send 
a copy of our 
free,copyrighted 
booklet, ‘The 
Interchangeable 
Leaf Ledger.” 
It will interest 
any one wishing 
to know more 
on the loose-leaf 





Illustrating the wedge principle of the 
operating mechanism of the Mann Yale 
Lock Leger: also the simplicity and 


few working parts. subject. 














If you are unable to get “Deprima” Leaves or the 
Mann Yale Lock Ledger from your stationer, communi- 


At any rate, send for the booklet. 


cate direct with us. 


William Mann Company 


Makers of Loose-Leaf Devices. 
Cc | ¢ | 


Copying Books and Papers 


529 Market Street 
Philadelphia 
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1 kept “ther 
Ss Kept in eithe 


“WHITE STORE IN THE WHITE tically everything 1 draw 
BLOCK.” or a show case, and as the interior is 
a ished in white the cleanliness can be 
Small, compact, well arranged, attractive, 
' ined 
these adjectives an 10re could be Thay , ’ 
g d mort Utilization of all available space be 
applied to the stationery store owned by a | 
oi a ’ . imperative when one carries On a arge 
los. Williamson at 133 Market street li ) 
: tionery business in a room 21x60 
ever a store was compact it is this one It , , , 
comes have been arranged 
ever a man understood utilizing every ay 
} 6 : which are ed by folding ladd 
able inch of space it is Mr. Wailliamso1 li ae 
cash register is placed on a movable | 
ever a stationery store bore about it the , ee 
am . tal will iS¢ t hire cot ) 
appearance of success it is this one ea eae 
wheeled ¢ It sal \ 
Beginning in 1876, Mr. Williamson's cap Only tl st stock is carrie 
tal at the start was $35. It has grow plies ery and novelt 
that time into the well stocked stor: h ample is nm the sneptes 
is noted at home tor its desire to please and the ] ntain pen nd 
its determination to offer nothing but the goods , ni He buys i P 
} ~] ' 11 ; 
best stock quan mOKS Carefully atte 
Mr. Williamson calls it “the white store counts His post card business 1s \ 
in the white block,” because after the fire, and 1s added with sale 
in which he lost two stores, this block was goods 





JOSEPH WILLIAMSON’S STORE IN PATERSON, N. J. 


\i1 


customers 


Williamson thinks 


at one time as any 


and a little For its siz 
hold 


store 


rebuilt wholly in white stone, 


gold and white sticker bearing that motto as many 


is placed on every package that leaves the in the city. One day during the 


store. day rush $256 were taken, representing 1,200 
Mir. Williamson has some pronounced sales 

ideas about conducting a stationery store The Williamson store is known as 

Hle enforces the rule that everything must home of the best novelties and is als 

be kept in its place, and when something ably known for its courteous treatm 

is taken from the stock shelves, only the customers 

same article can go back there When one mentions management, the fa 
He has worked out a number of origina that each individual sale must show its p1 

ideas For example he keeps his rubber portion of pt mt will give other deal i 

bands in glass jars, closely stoppered. This clew the reason of Mr. Williamson's 

prevents loss by deterioration which always prosperity By adopting this rule and ad 

follows exposure to the ai On the side hering t it rigidly there is alway some 
if the store shown in the accompanying adequate return 

illustration there are 312 filing boxes hold The windows are always’ handsor y 


trimmed Chev attract customers, and M1 


Williamson's 


steady pur 


ing stationery and novelties 
Under the 


sizes for 


drawers of vari pleasing personality 


Prac 


counters are 


storing reserve stock hasers 

















SOME USEFUL INVENTIONS. 


Among some of the new inventions de 
scribed in the Unscientific American is the 
telephonograph This resembles an ordi 
nary telephone receiver in appearance, but 
has speaking attachment which can hold 
ten records 

The busy man hears the bell ring He 
simply presses whatever button he desires, 
and the receiver falls from the instrument 
while the phonograph attachment says 
“Hello.” After a brief interval the machine 
says, “Yes, this is Brown.” or whatever the 
owner’ n s, and after another short 
pause says Yes, sure [I recognize your 
voice \f inother interval the words 
are flashed along the wire, “I’m very busy 
just nov all up again Monday. Good 
by.” 

The a tages « such an attachment 
are too obvious to need further comment 
By changing the records almost all condi 
tions may be met and all classes of tele 
phone use ccommodated 

\nother patent taken out is also intend 
ed for office use It is a large roll-top 
desk, entirely hollow inside. When an un 
desired caller gets into the office the owner 
of the desl waiting until the stranger 
looks Ly moment, deftly slips inside 
and ( esk automatically closes upot 
him Tl ugh slits provided for the pur 
pose the hidden man can watch until the 
caller eg mut, when he triumphant! 
emerge his retrea 

\ sim] device designed to fulfil much 
the sat rpose 1s an in dicator to be worn 
on the he If lady happens to be in 
sight when a disagreeable neighbor comes 
to call, she simply turns a button and on 
her head appears the sign 

\M NOT AT HOME. 

It entirely unnecessary to say a word; 
the sig does the trick 

\ pianadding machine is a very ingeni 
tus device but does not seem likely to be 
come very ypular, especially as it costs 
from $1,500 to $2,000, according to the num- 
ber of records The idea is that the ordi 
nary adding machine is too commercial and 
lacking in artistic stimulus to its users. 
The pianadding machine, on the other hand 
is, as its name implies, a combination of 
an ordinary adder and a pianola. When a 
clerk is ling a bunch of checks the 
machine sweetly plays, say, a_ selection 
from “Carmen.” As it is necessary to pré 
serve time, the clerk gets into a rhyth 
mic way < working and as he becomes | 
expt the boss can put jigs and two-steps | 
on the machine, so that he can obtain faster | 
work than possible under the old system | 

The American genius for invention, it is | 
evident, does not decay—Wex Jones i 
The Philadelphia Telegraph 





\ man’s value is often determined by his 
use of time. Time one’s most valuable 
possession. If a man loafs in work time he 
pays compound interest by working in play 
time or rest time 
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For Easy Reference, Durability, 
Protection and Appearance, 
Nothing Approaches the 


Steel 


Filing Equipment 


Standard devices for every possible 
use, covering the whole field of filing 
and reference 


Steel, as compared with wood and paper-board ! 
Inde structible a lifelong service. Operate 
easily, quietly and smoothly. Mechanically cor- 
rect throughout no replacement of wearing parts 
no adjustments necessary. Great economy of 
space. Fire-resisting. Cannot shrink, swell, crack 
or loosen. Proof against rodents, insects, vermin, 
ust, dirt and moisture. Made in many finishes, 
icluding oak, mahogany and olive green—hand- 
e, durable. Rich trimmings. Has every prac- 
tical feature of the expanding or sectional book- 
case. Can be had in units, multiples or co: nplete 
ture growing or changing needs. 


The Berger Steel Equipment appeals 
instantly. You can make ready sales 
- Illustrated Catalog. We are prepared to 
our list. Special designs to order. 


Dealers Take Notice 


Pile d « Handsot 1€ 


an Tl 
yf in 


ut 
thing 


having one Sample 
prompt shipment 


na ke ri e shown 


uls and prices on reyuest---dealers, office or 


ere 


THE BERGER MANUFACTURING COMPANY, Canton, Ohio 


New York Philadelphia St. Louis Atlanta San Francisco 


Boston Chicago Minneapolis 


OLDS 50 STAPLES 
ALWAYS READY 





Like all ACME machines, it is made right and works right. 


Meets all demands for the average office. 


Drives a broad, flat staple. Holds the thinnest and pene- 
trates the thickest paper. Very convenient for filing letters, 
binding vouchers, fastening pay roll envelopes, statements, 


legal documents, etc. 


Illustrated List furnished dealers on request. ACME 


BINDERS are sold by leading Jobbers. 
Acme Staple Co., Ltd., Camden, N. J. 


European Agents: Progress Typewriter Supply Co., Ltd., 
85 Golden Lane and Hatfield Street, 
London, E. C 




















fil! ih 


SOLE MAKERS OF THE ROYAL BRANDS 
CENTURY BOND LINES Ns) ta 
LINES—TUXEDO LINES AND FAS 
MAIL LINES OF 


MOEN DRAFTS RECEP 


THE LARGEST & MOST COMPLETE 
LINES IN THE WORLD. 


914 WALNUT ST- PHILADELPHIA. 
WESTERN OFFICE-209 STATE:ST CHICAGO 


WALTER H FURLONG - MANAGER 


A. STENHOUSE & CO. 


RUBBER STAMPS, BRASS STENCILS, NUM- 
BERING MACHINES, NOTARY SEALS, ETC. 


Special Discounts to Patrons of This Journal. 
Phone Central 3385 
79 Clark St., - Chicago, III. 














TO STATIONERS 
who handle Typewrit- 
ers or Supplies we want 
to send a sample of our 
RRub-beRR Type- 
writer Cover. For all 
Machines. Also for 
Adding Machines, Cash 
Registers, etc. RRub- 
beRR stands for all 
that is best in a typewriter cover. Get our prices and 
discounts to the trade. 2: «©. They will please you. 


TYPEWRITER SPECIALTY CO., Inc. 


72 West Broadway New York 








THREE BBB COMPANY 


DETROIT, MICH. 
Manufacturers of High Grade 


CARBON PAPER 





“Detroit BB” is a high grade manifolding 
carbon for the 4 qqanting “Copy” work 
- “Superior BB™ avy manifolder 
and all round carbon fy general ros 
““Majestic BB" is for letters and billing 
Manifolding from four to six clean copies. 

All of our carbons are indelible and clean in 

the copy, and are made in black, blue or purple. 

Our Three BBB Typewriter Ribbons are unsurpassed 


DEALERS — Write for Samples od Prices. 


Address Office, 1004 H 
DETROIT, MICH. 
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THE DAN-DEE LINE. 
Duggan-Rider Company, Erie, 
offer to office appliances dealers an 
interesting line of fireproof metal office 
specialties. One of these which fills a real 
need of both private office and home con- 
sists of a durable, practical and satisfactory 
box. It is much more _§ sub- 


Pennsyl- 


vania, 


strong 

stantial than the ordinary tin box, 
as the Duggan-Rider box is made of 
heavy cold-rolled steel and is reinforced 
with angles and riveted with heavy cone 


It is beautifully finished in 
and 


head rivets. 
oxidized copper and is a substantial 
artistic example of the metal worker's 
craftsmanship. The size is twelve 
eight inches wide and six and a half 


inches 


long, 


| oe | De 





DAN-DEE DESK TRAY. 


Provision is 
floor 


inches high, inside measure. 
made for fastening the box to table, 
or bottom of drawer with bolts or screws 
from the inside so that it cannot readily be 
carried away. Dealers should find a good 
sale for this article as it is supplied at a 
very reasonable price. A good strong box 
is an actual necessity in every office, for 
the care of private papers, and in 
home for the safe-keeping of various valua 
bles. 

Duggan-Rider Company 
also the Dan-Dee line of waste baskets 
letter trays. They are made of cold-rolled 
either electroplated or done in antique 
copper. A stack of the Dan-Dee letter trays 
is illustrated herewith. This tray has been 
designed for the better class of office trade 
and is handsome and substantial as well as 
practical. Each tray is a complete 
dual unit and may be used or built up in 
superimposed sets, as desired, by means of 


every 


marketing 
and 


are 


steel, 


indivi- 





DAN-DEE BASKET. 


a building up device which is of simple con- 
struction easily and quickly adjusted, holds 
with perfect rigidity and folds down out of 
the way when not in use. 

A special feature of the Dan-Dee 
the extra large rubber feet which have been 
under pressure, that 


tray is 


forced into place so 














Solidhed ee Gachs 
fa ay) 


pom 


Solidhed Display 


Mounted one dozen on green blocks 


HAWKES-JACKSON COMPANY 


38 Murray Street, New York 





Mone 


as 

= 0 amid 
“aa 

aa 


aa 


pfs t 


It’s the 


That Sells Tacks 


Supplied by Jobbers or 


Makers 

















The 


q Thir 
cial 
rings a1 


@ Prices and trade discounts on 
request. 


binders to fit any size 








CROWN 
Price Book 


Easy to open 
Easy to close 
Built for hard every- 
day sort of usage 
ty good sizesin stock. Sp 
tt, 
nter 


ot she 


1y diameter and any ce 


Metal parts if you v 








c. ®. 


GREEN MFG. CO. 


FREEPORT, ILL. 





























they cannot become detached. Thus the 
accidental scratching of fine furniture by 
this tray is rendered practically impossible. 

The Dan-Dee waste basket is designed 
to meet the needs of offices, hotels, and 
public buildings. It is of substantial cold- 
rolled steel construction. No solder is 
used in its manufacture and the bottom is 
forced in under heavy pressure so that it is 
raised one inch from the floor. Because of 
this fire-proof construction, in case of ac 
cidentally taking fire, the basket’s contents 
simply burn up without damage to carpet 
or furniture. Both the top and bottom 
edges of the basket are turned over a heavy 
wire, giving it a rounded finish so that it 
presents a smooth surface at all points and 
cannot mar furniture or polished floors. 
The Dan-Dee waste basket is clean and 
sanitary and of unusually attractive appear- 
ance, and it is economical because it is 
practically indestructible. It is made in 
two sizes: No. 1—12 inches high, 11 inches 
wide at top. No. 2—14 inches high, 13 
inches wide at top 

Duggan-Rider Company quote interest- 
to dealers who will find it to 


ing prices t 
their advantage to write to the company at 
Erie, Pennsylvania, for full particulars re- 


garding the Dan-Dee lines 


VALUABLE ASSET OF THE OFFICE. 

Seldom does a week pass that some new 
invention or labor-saving device does not 
come before the public eye. Among these 
later inventions and one that deserves spe- 
cial mention on account of its practicability 
and usefulness, is the Reversible Expanding 
Envelope manufactured by the National 
Expanding Envelope Company, of 108 Ful- 
ton street, New York city 

The usefulness of the Reversible Ex- 
panding Envelope for filing purposes in law 
offices, banks, insurance offices, mercantile 
offices and railroad offices, and, in fact, in 
any office where various records are filed 
and preserved, is becoming more and more 
apparent 

To be thoroughly practicable the Reversi- 
ble Expanding Envelope must be durable 
and easily opened when placing the papers 
inside. These requisites the device has, for 
it is made in one piece, of heavy, strong 
No. 1 jute stock, the best there is made; 
and, furthermore, it is not even necessary 
to put the hand inside the envelope to ex- 
pand it, as the envelope opens and expands 
when the papers are inserted. And being 
manufactured in seven sizes, a size can 
very easily be found that will fit the needs 
of any line of business 

Although it has been on the market but a 
short time the Reversible Expanding en- 
velope has become immensely popular as 
it is said to be the only expanding envelope 
made that is one piece and reversible. 

Any further information may be obtained 
by writing to the National Expanding En 
velope Company at the above address, who 
ng special inducements to the sta 


4 


are givi 
tioners as may be noted by their advertise 
ment elsewhere printed in this issue 
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UM POST PRICE BOOK 


FOR LOOSE LEAVES 


Differs from ordinary ‘‘ring’’ book. Takes up much 
less room in the pocket and holds the sheets as firmly 
and permanently as the “‘old style’ bound book. 


Furnished in any size orbinding. A penny or any 
small coin opens it. No key and no projecting screws. 
Expansive. 17 stock sizes. 





Patented July 13, 1909 Adapted for Price Books, Catalogue Covers and 
Office Records of all kinds. 


SHEETS DO NOT TEAR OUT 
Ask Us About It. 


THE SAM’L C. TATUM CO. 


3306 Colerain Ave. Cincinnati, Ohio, U. S. A 
New York Office: 185 Fulton Street 











-MONARCH PASTE HOLDS 


TRADE FOR THE DEALER 


The Monarch Pastes, 

m glues and mucilage 
()!d Reliable Rn possess that tenacious 
a oh sticking power which 
C », makes them at once a 
boon to the user, and a 

re-order bringer for the 
dealer who handles them. 


Youur trade is held suc- 
cessfully because here is 


a product that possesses 


=. 
} 
| 
/ 


all the good qualities— 
clearness, strength, econ- 
omy, readiness. Keeps 


perfectly in all climates. 





MONARCH PRODUCTS INCLUDE 


Pastos, Gums, Mucilage, Inks of All Kinds, Liquid and Solid Flexible Glues, Dry Glues, 
Envelope Gums, Printers’ Make-Ready Paste, Etc. 


There is a good profit in Monarch Brands for the dealer. At the same time they possess an 
inherent quality that makes them indispensable. Write for complete information. 


THE MONARCH GLUE CO, — 78,Rett 2nd Street 














DESKS 


If you have a critical customer, om Dem Re 
211 is the one to bring to his notice. 

Pigeon Hole ce, anade fn fe Drawers rad 
of paper 5) 

66” and 72°, has 

in Pedestal are pa tyey ~~ 
bination Lock and has well fitted Dr Drawers 


Verticai Letter 
Filing Cabinets 


Make youa good profit 
Write for Catalog and Prices 
Cable Address: FEIGE, Saginaw 


FEIGE DESK CO. 


. 826 Genesee St. 
Desk No. 211. Saginaw, Mich., - U.S.A. 
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THE HAYNE SUSPENDED INKWELL 
| There is possibly no staple article sold 

by stationers that has had the universal 
sale, price considered, of the inkwell It 
is therefore not to be wondered at that 


many improved inkwells have been placed 





Welt tus SS} 


SJ Mau We, 


| on the market in recent years. One of the 
| most popular and convenient inkwells sold 
today is sold and distributed to the trade 





by the old, and well and favorably known 









a 
PULITIGLIT 
Edward Kimpton Company, 60 John street, 
New York This concern has the pat 


yeltys 


A SELF-FILLING FOUNTAIN PEN | ented Hayne Suspended Inkwell, invented 

s expressly for use on roll top desks. A cut 
without screws, plugs, plungers or other mechanism. The of it is shown herewith and _ illustrates 

increasing number of dealers featuring the Welty attests clearly the advantages it has over old style ) 


its growing favor with users throughout the country. 


WRITE FOR CATALOG AND DISCOUNT 


WILLIAM A. WELTY CO., Waterloo, Ia. 











A GOOD SELLER HEADQUARTERS FOR 


Because every busi- 
mess man needs to 
keep track of every 
minute. 

This clock on his desk will 
enabie him to do it. It can 
also be used at home or car- 
ried about when he travels. 

Correct Time-Keeper, in 
a three inch pqware crystal 
glass case, retailing at $1.50. 
Ina ont glass case and porcelain dial at 








Typewriter Ribbons, Typewriter Paper, 
Carbon Paper, for all uses. 
We manufacture the best line of TYPEWRITER 
SUPPLIES on the market. 








$2.50. Trade prices allow generous profit. THE 8S. T. SMITH COMPANY CONVENIENT HAYNE INKWELL 
2 D PHELPS 11 Barclay St., New York City. Tel. 5922 Barclay. 
: mn Please send for our Catalogue and samples of Mani- § | inkwells It occupi un 1 ya 
, fold, Typewriter Linen and Carbon Papers: also eS a i 
37 Beaver St ° Ansonia, Conn Price Lists of same. DISCOUNTS TO THE 






TRADE § | ways in the same spot, cannot b ipset 
| and leaves the entire desk surface f 























inkwells Besides these advantages 
ee a uniform dip, as the ink cannot rise above 
a point where just enough ink is secured 
The story of the invention of the Hayne 
WOULD YOU BE WILLING T0 PAY Suspended Inkwell is told by the Kimpton 
Company as follows: “Mr. Hay 
ventor, is an architect His roll top desk 
the price of a square meal for a book of useful general was covered with plans and drawings. A 
information which answers the thousands of questions cidently, he tipped over his inkstand 
that come up in the daily business and social life and a ms ve “en oe re 
can nowhere else be found? Of course you would ae Se oe 
. . ° ° nis invel Ve renius into execu 
—because such a book is indispensable to everybody ti Alcina, Caen Mitialial one 
and the knowledge it contains Is worth many dollars, and The Edward Kimpton Company believes 
because you know ‘“‘Knowledge is Power."’ It should that every live stationer and dealer in of 
be on every desk and in every home. Here is your poe supplies can sell the Hayne inkwe 
ee in¢ are offering ; proposition \ ey 
aay — think will make it to the ad\ 
“THE W ’ 99 every dealer to handle it Addi 
ORLD’S KNOWLEDGE ot Ob Joba sineet, Maw! Mots, 
particulars f this and other sp es 
a 512 page closely printed handy reference work, having they sell exclusively through 
also a concise geography of the world with 50 colored atmos 
maps. Over 800,000 copies sold since first published, THE LITTLEJOHN PENCIL SHARP- 
to those appreciating its value. A revised edition “p pee: apie eer 
: : : 7 An up-to-date machine; as us¢ 
will be sent you postpaid for remittance of only ONE sepseattten on. ‘hank abet: tenders 
DOLLAR. Money refunded if contents are not worth pliance * This is what the Hi-l Desk 
much more to you. Get it at once—it will benefit you. Company says about the Littlejohn pencil 
sharpener, for which it is sole selling agent. 
THE KNOWLEDGE BUREAU | Judging from the commendations they have 
_— | received from users of the Littl n 
La Grange lilinois sharpener this statement is not overreach 
| ing the mark. The chief points of advan 
| tage credited to this machine by users are 
| that it has exceptional wearing qualities 
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and on ljusted, s m if ever requires is different; here the signature is genuine 
tentiot One cutter lasts about a year in but the amount written I the body 
the average office Those who have used of _ the check has been sg cleverly 
pencil sharpeners requiring constant re raised by means of figures and letters add i ‘The Best 
newal of the cutting device can readily ap that it often defies detection even by the 
preciate what this means. Having an aut most expert tellers. Th iw, therefore 93 
matic feed the Littlejohn Sharpener ob does not charge the bank with the respor of All 
viates the necessity of touching the pencil sibility for a check which has been thus 
while sharpening it and eliminates any leverly raised. Indeed, it m most bi There are many im- 
wast Once adjusted to the pencil point aid that courts take judi notice that portant points which 
desired iser can depend on getting a per there are means by which checks may b« must be considered 
fect point every time the machine is used so protected as to make it impossible suc- | Commercial. 1 i218 i in the selection of a 
The advantages of a pencil sharpener’ cessfully to raise them | Victor - = hide POSTAL scale 
that really does the work it is supposed to Among successful check protecting de- | . eye 
are too well known to require detailed atten vices none are more efficient than those | Reliability ° 
tion her¢ The Littlejohn Sharpener is which not only print the proper amount | Durability 
upon the face of the check, but which at Accuracy 
the same time drive the ink into the fibre | Economy and 
of the paper so as to make it impossible to | Efficiency 
erase the amount, or to change it without | 
detection. a few of the most impor*ant. 


Of this class is the machine of the Zono | P 
Manufacturing Company, which prints a | “The elouze 
limiting line, such as “$100$ One Hundred | 
Dollars or less” not only on, but on and in | Postal Scales 
the check. The ink employed is said to be 
indelible and acid-proof, and is forced un- 
der pressure into the fibre of the paper, 


embody all of these good qualities. 
These scales give not only the exact 
weight but the cost of postage in 


th r , p ati 7 "ecw! 
thoroughly penetrating it, with the result cents. Their use does away with 
that the limiting line, it is said, cannot be | postage mistakes wastdenl > - <ibe 
removed by erasure or by chemical bleach- | and waste. The Columbian AS 
ing agents without destroying the pape: I Pelouze Scale is a Ee 
ms “s sity Te — wise investment. Crescent = > 11D 








TS : ic fe wenen 
LITTLEJOHN PENCIL SHARPENER. which the check is written. For tals tePhendiaal 
. e ¢¢ : . ‘or sale 2 é 
’ The construction of the machine is highly ear patie Pete 
laimed to be made from materials that , 4 dealers every 
lef , itl 6 convenient and practical The main shaft where. Every scale 
make it last indehinitely and the cutters are ; A : - . 
ee : : carries a series of wheels, on whose periph warranted. 
of such quality steel as to call for new ones : : ‘ aia 
a < ‘ ery the letters forming the~ limiting lines Send for Catalogue “S” 
but infrequently. [The machine is so con ¢ ; 
: *, , . for the various amounts. are embosse: 
structed that it can be fastened either on a Pelouze Scale 


1 


1 7 1 Onlv 4 ae Tr > ointer ic re | 
desk or table or on a wall. y the wheel under the pointer i & Mfg. Co. 























[he Hi-Lo Desk Company desire leased from the bar that locks them 232-242 E. Ohio Street |e 
make arrangements with dealers all over this bar having a notch directly under the CAG 
the world to sell the Littlejohn and are of- pointer, whereas the main shaft has a key 
fering terms that should interest all who opposite the pointer, so only one wheel 
sell office appliances. This company also can be revolved at a time. An ink rollet 
manufactures and sells the Hi-Lo Desk at the back of the machine inks each wheel 
Attachment, a neat, convenient and useful 4. j¢ js revolved, while the check receives 
device which enables one to make one desk the impression by passing between the Wee 
serve for two, as well as handling other type wheel and a pressure roller beneath. Ms 
fice specialties Dealers will do well t PSs 





‘ommunicate with the Hi-Lo Desk Com Rote " 
156 Na a Ge STENOGRAPHY RECOGNIZED AS 
pany, 156 Nassau street, New York, and 
get full particulars of the Littlejohn Pencil To Fred R [pe mange gs t] i 
é o Frec sygrau has recen come 
Sharpener, Hi-Lo Attachment and their 1 sil seca rad 
Oca I A the unique distinction of being selected as 

















N | Snes |l 

STYLES { 

AND 
PRICES 

letrasioe Beesd oF Muctaasien Weddinas't"| LEOPOLD DESKS 

protect the integrity of bank checks puts istration Board c -xtension eachine of | THE E STA S FORQ 7Y 


Cig? ¢ the Teachers College, Columbia Univer 
one more obstacle in the way of fraud 


oe wigs : pe sity, after he had demonstrated the demand I hink Leo old 
There are now a number of very efficient ; 71 } 8 

and need of such a course by his year’s ; 
check protecting machines on the market ; : 


= r ; teaching of the Isaac Pitman system at | 

The latest addition to the family of check E. a soit ‘iio ‘ Prete f ‘ a ’ when you Think Desks 
protectors is that made by the Zono Manu - aS, eee nee ee . 

, adyoo Think Best. 
nia 


C. A. of Columbia and Barnard colleges 
The law charges the bank with extraor with much interest, advocated that stenog- | Get New Catalog. 
dinary care in protecting its depositors taphy be taught as a regular university ’ 
from any forgery, holding that paying tell subject, and Mr. Beygrau, who had origi- | 
ers must be sufficiently familiar with the nally been selected for the Y. M. | A. | Leopold Desk Co. 
signatures of the bank’s depositors to be course from numerous applicants, was re- | E: 


able to detect a forged signature from a quested to lead the class, and was given a | BURLINGTON, IA., V.S. A. 


genuine one, but the case of raised checxs full lectureship, 








versity in this country. This honor was 
bestowed upon Mr. Beygrau by the Admin 





the first lecturer of stenography in any un | 


A NEW CHECK PROTECTOR. 


The coming of still another machine t¢ 








facturing Company, of Pasadena, Califor 
[The president, who watched the classes | 
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NEW KNEE BOARD AND COPY 
HOLDER. 
Elmer Harry Haas of New York, who 
began his career as a shorthand reporter, 


There are two things about ATA but is now associated with large paper man- 
ufacturing interests, says that often in his 


{ RES( EN | PINS reporting days he was called upon to write 
HII when a table or desk or even a dry goods 


that will especially interest you. box on which to rest his pad were nowhere 


in sight, and it was then he conceived the 


They are made of the best spring brass by Hl | idea of the article that several years later 
skilled workmen, which makes them as 1 ae was produced by him. 
good as pins can be made. Mi 





The invention is a combined knee board 
, ‘ and copy holder, unique and complete in 
The promptness with which your order | | ) athe Api ate ite 
; | pte: \ construction, made of wood, covered with 
will be filled and the goods shipped i) mf : leatherette, with brass hardware, and 
will please you. Hh weighs, including note book, about twelve 
DEALERS: 

Crescent Pins will pay you a good profit 
and give complete satisfaction to your cus- 
tomers. Crescent Bank and Office Pins, 
Pyramid Pins and Cushion Pin Rolls 


are TRADE W inners 
Crescent Brass & Pin Co. 
Detroit, Mich. 


ounces 
The two illustrations following will serve 















Banks, Railroads, 
Manufacturing Com- 
panics, atter trying 
our Packet Ties, are 
sending repeat orders 
for larger quantitics 

If they did not lik« ' 
them, they would not 
continue to buy. 

As they can us 
our device to advan- 
tage, why can’t you? 

Specia! proposition 
for stationers and of- 
fice appliance houscs 


“The ATWATER 
Ever-Ready Tele- 
phone Pad” 











(CLAMPS rigidly to 
the standard of 
the telephone. Neat 
and attractive, al 
ways at your hand 
Write an inch or a 
yard, pull from the 
top and tear off aN 

> Rega 100 mailed to any U.S. address on receipt of 6% 
Pratt F. Mfg. Co., 117 Point St., Providence, R. I. WRITING RESTING ON THE KNEE. 





Complete Pad 50c 








— to give our readers a very good idea of the 


Additional Paper 
5e per Roll BOOK- KEEPERS article, which is known in the trade as the 


Day-Z Knee Board and Copy Holder 
CUT OUT YOUR TRIAL BALANCE of Persona! Ac- = a . ; 
S. 1. ATWATER counts, by using our Ledger Balance Proof. It's The illustration shows how it may be 


> new, and you have not seen it. Write us and we w'l] ‘ ; ; > : : 
335 Broadway, NEW YORK | oo" d you testimonials that will make you SIT UP | | used by the stenographer when taking 


iene Gentine cin Olhen AND TAKE NOTICE | down notes in shorthand. It enables her 
Requisites MILLER & HAM, Chattanooga, Tenn. | to sit upright in a natural, restful and 
healthful position instead of bending over 

a table or desk. Indeed, the manufacturers 
lay particular stress on the fact that it pré 
motes physical culture in that it prevents 


so far as it is able round shoulders and 

















A WORD to STATIONERS about DUPLICATORS 


This applies to YOU, whether or not you are at present carrying a particular line of 
duplicators. It will be worth your while to look into our SPECIAL PROPOSITION. It 
has appealed to others and WILL APPEAL\TO YOU. 

Our new model No. 9 DUPLIGRAPH, with four duplicating surfaces, has FOUR TIMES 
the capacity and FOUR TIMES the value of other duplicators. It is NEAT and COMPACT; 
NO EXPENSIVE SUPPLIES; clean and easy to operate. 100 copies from pen and 50 from 
typewritten original. FULLY GUARANTEED. Made tosell. Letussend you a few of the 
original letters received from stationers telling what they think aboutit. IT'S AN EYE OPENER 


DETROIT DUPLIGRAPH COMPANY, 973 Vermont Avenue, DETROIT, MICH. 


hollow chests for which bending over a 


desk constantly while writing is responsi 


ble. 
It is arranged so that loose leaf books, 











order forms, bound books, writing tablets, 


, a | 
The PHONE-EZE Telephone Bracket figuring pads, etc., may be attached or 


detached instantly. 


STAYS PUT The device may, furthermore, be chang d 


from a knee pad to a copy-holder instantly 





Many styles to meet many conditions . 
It is built at the exact angle to insure the 


Sevio * A, ter cide of soll top Sock. best possible light with the minimum strain 


Stvle “B” for top of t= top _—* - T VERSA se ; “hi 
Style “C"’ for side of flat top desk or table. SUBSTANTIAL > eves W 7) anscribing and rea 
Style “D" for wall or partitions. M0 HUMAN upon the « y 1¢ transc 
Style “E” for top of roll top desk. ing notes 
Style “EF” for floor or station use. f ? : 
It has a broad field—anyone who writes 
Ask your dealer or write or figures, whether in the office, while 


traveling or at home, will find it practical 


SEELY OFFICE APPLIANCE COMPANY | and convenient. Its popularity is already 


95 Liberty Street : : : : New York City pes . 
established [The demand for it among 
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dealers and users has 
that the 
Manufacturing & Importing Company, of 
150 Nassau street, New York, have been 


» largely increased 
manufacturers, the Stationers’ 


Papers for Catalogues and 


obliged to increase their facilities for turn- 
ing out goods * 

The retail price, ty cents, places it STAR Manifold LINEN 
” om ach “singe - / Add quality and distinction to printed matter. 

t was patented July 30, 190, 


We also make Paper for Carbon Manifolding 
in all its branches. 


C. H. DEATER @ 


Windsor Locks, Conn. 





Marca de Fabrica—“Princess” 


NEW TYPEWRITER TABLE. 


\ very useful and ssary office accessory 





is Broome’s’ Foldt [ypewriter Table @ 


It is a convenient ar ubstantial device for 

















use as a typewriter operating table, and 
when not in use it can be folded into very 
small, compact space and set out of the Improved PROUDFIT 
wav. The table is made of selected fine a 
grained oak in golden oak or mission fin- Loose Leaf Devices 
ish. Its height when set up is 26 inches, 
the top 17x32 I nd the weight 25 
pounds, 
The manufacturers say that their prices 
1 this ticl easonable to deal- 
ers, who should wr for terms to the FLAT CpaMrne 
Bro fa Company, Peru, 





Unlimited Expansion 





Indiana, LIKE TWO VISES 
\pril business was entirely satisfactory SUPERIOR 
pig SEE PAPER FASTENERS 


Multigraph Sales Company. Among other 
hold the papers together secure and 


at the Philadelphia bran 


successes was the installation of complete 








Multigraphs in the Pennsylvania Railroad 
and in the Joseph Campbell Company’s, 
Camden, N. J., offices. W. R. Hombach 
from the Cleveland office has just been 
added to the sales force. Another addi 
tion was Samuel Scott who came from 
the National Cash Register Company. W 
A. Allen, mechanical expert for the com- 
pany, who is making tour of the offices. 
called during April ‘at the Philadelphia 
branch He proceeded to Washington, 


Richmond and the South 





straight so they can’t pivot 

§ The two points do the business—double the 
gripping capacity as in no other paper tastener. 
* And “Superior” Paper Fasteners get the busi- 
ness for the dealer because they are the business 
man’s favorite. And they 
tc the trade. Dealers everywhere are having big 
success with the “Superior.” 

Ee Write for samples and prices. 

P 2 . 
Superior Mfg. Co., Sydney, Ohio, U.S.A 














FACTORY AND MAIN OFFICE: 
Lyon and Campau Sts., Grand Rapids, Michigan, U.S.A 
BRANCHES: 
New York City. Washington,D.C. Boston. Phila. 
Detroit. Los A Chattanooga. 
Oklahoma City Buffalo 








Impertal CARD 





TOP AND THREE LOWER 


SECTIONS 


HUNTER BUILDING > OF 
256 EAST MADISON STREET 


Popular CABINETS 


Quality—Good 
Prices—Right 


Deliveries—At Once 








Lone Distance TecepHone 
MAIN 4872 


mperial Methods 


yuna? FILING [ABINETS AND 
[FFICE FQUIPMENTS 


CHICAGO 





ONE-DRAWER CARD CABINET 


Send for our Complete Catalog *‘C”’ 


sCo 





FOUR-DRAWER CARD CABINET 
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Dealers! Every Firm Wants a Duplicator 


Be in a position to supply the demand by taking the agency f 


The Lawton + ia Ee 


Reliable, Simple, Substantial. Imitated but never equalled in splendid results 
or 75 copies of typewriting from one origi 


100 copies in various colors of handwriting, 
nal in 15 minutes 2 or 4 printing surface we washing; no expensive supplies; no 


stencil cutting. Selis wherever shown. Write for terms 


HEKTOGRAPH CO. 23 Bemitn'Streets CHICAGO 








HOW MUCH A nickel plated brass socket 


DO YOU PAY FOR which will never come loose 


A highly finished glass funnel 


ADDING MACHINE ROLLS? which snaps in and off the socket 


Is quality of paper satisfactory? A medicated air filter 
which can be exchanged at will. 


Are the rolls full length? 

Are they made in one piece? 
Do they break? 

Does their dust fill your type? 


Unless you 
have tested 
this Brand 
you aren’t 
getting the 
best valuein 


wacuine | | ANTISEPTIC TELEPHONE MOUTH PIECE 





ROLLS. Price 50 cents complete 
' None genuine unless “MAXIM” 
There’s 40 years “Know How’’ behind them. appears on glass. Avoid cheap substitutes. 


Ask us for Samples and Prices Send for descriptive booklet. 
MAXIM SPECIALTY COMPANY 


CHARLES BECK COMPANY 
nate aes * 


609 Chestnut Street Philadelphia 














One Office Helper Worth While 


iS THE 


HUDDERS PETTY CASH VOUCHER 


A Ready Seller. Send for Sample and Prices 
OWENS & HUDDERS, 525 6th Street, Brooklyn, N. Y. 











SELF-FILLING SELF-CLEANING NON-LEAKABLE 


THE ONLY FOUNTAIN PEN 
on the Market Combining 
- All these Features. 
@ There are no openings, extra joints, humps, press-bars, nor complicated 
mechanical parts to get out of order, consequently the barrel is air-tight and 
absolutely Non-Leakable. 
@ It can be filled instantly at any ink well. The 
filler is part of the pen itself and cannot be mislaid. 
q@ As the pen is in an air-tight compartment when 
closed, the ink cannot dry up, as in ordinary foun- 
tain pens; consequently it always writes on the 
down stroke. 


THE WM. BOLLES COMPANY 


*h fib mar- TOLEDO, OHIO. - = U.S.A. * Fie hai” 




















DUFLICATIN G 





(By Special Correspondence. ) 


Baltimore, Md. 


Division Sales Manager H. S. Sa 
has put on two new salesmen to tak 
of the growing demand for Multig 
and Universal Folding Machines 
installed a Multigraph Department 
month in the Consolidated Gas Cor 


Boston, Mass. 
The Boston office of the American \ 


graph Sales Company has installed a 





ber of the new power driven printing multi 


graphs, and the Y. M. C. A. of Boston hav 


been conducting a class of instructiot 


the Multigraph, which has enabled the 


Dp 
>t 


ton office to furnish expert operators 


their various users 


The Boston office held a two days col 
vention the early part of April to welcome 
the new division sales manager. Mr. Beede 
and to bid good-bye to Division Sales Man 
ager Gestefeld, who left to take charg 
of the Atlanta division 

Chicago, III. 

\ convention of the Chicago organiza 
tion of the American Multigraph Sales 
Company was held in Chicago on April 8th 
This was an enthusiastic selling convention 
Among those present were Division Sales 
Manager Cassell and Division Sales Man 
ager Suess of Milwaukee 


Cincinnati, Ohio. 


Division Sales Manager J. M. Furnas 
the American Multigraph Sales Company 


has been on the sick list for the past m« 
but his organization got busy and 


nth, 


made 


it a good month without his presence 


Cleveland, Ohio. 


J. H. Hombach, a representativ« the 
Writerpress Company in Cleveland, has 
accepted a position as salesman at Phila 
delphia office of the American Multigraph 


Sales Company 


Detroit, Mich. 


Vai R Woodford, manager 0 he 
Writerpress Company for Michigan, has re 
signed to take the position of divisio1 
manager for the American Multigr 


Sales Company Mr. Woodford was 


many vears with the American Multigraph 


Sales Comp: in Detroit, and his fri 
in the Multie rraph organization will | 
to know that he has returned to h 
ove Divisior Sales Manage 
Boughton whom he succeeds, will 

the new division sales manager at Cl 


Indianapolis, Ind. 


The Indianapolis division of the A1 
an | S s Company h ) 
made a divisi ome Branch Salk \la 
ager Smith being promoted to be 
sales ma i 
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New Haven, Conn. \ convention of division sales managers Campbell Soup Company and the Notaire 
W. F. Hobbs of the Boston office of thi f the American Multigraph Sales Cor Hosiery Company. 

\merican Multigraph Sales Company has pany for the east was held at N: Vor ee a 
been promoted to branch sales manager at City April 15th and 16th \ssistant $ The Flexotype, the office printing outfit 
New Have Manager O. H. Chamberlain, of the hom made by the Neidich Process Company, 
New York, N. Y. ofthe nducted the conventi Burlington, N. J., which in the recent weeks 
Phe ( York office of the Ameri Philadelphia, Pa. of its commercial introduction has won 
Multigraph Sales Company moved April a ES IR gE , such favor and aroused such comment in 
28th, to their handsome new offices in th ee: : aac pei Lagoa the duplicating world, is being presented 
New York Life Insut Building he oy ew petty Sales ¢ eee to Philadelphians by J. W. Valiant who has 
suite they now occupy was formerly that spies vo erty q Nac eee ree |e * 6 just opened offices at Room 469, Phila- 
of President McCal The interior is fin * Poy ry , : my ae me “ = _  delphia Bourse. Mr. Valiant is widely 
ished in mahogany and marble Division rss ee ee eee 7 - ——T known in the field he has chosen, having 
Sales Manager Adler and his organizatior t equipments, and among the sales been connected for quite a time with the 
re very proud of their new home Dusit ae \merican Multigraph Sales Company at 
the past month the New York office has he Pennsylvania R. R. Company, th the Philadelphia office. He is preparing to 
entertained a number of officials from the Girard Trust Company, the Notaire Hosiery employ assistants for the purpose of mak- 
home office. including President Osborne Company, Kal-Pheno Chemical Company ing an aggressive campaign and already has 
General Sales Manager L. W: Jared, Assist Campbell Soup Company ot Camden, N met with much encouragement. As _ re- 
ant Sales Manager O. H. Chamberlain. This makes the seventh Multigraph cently described in Office Appliances, the 
Treasurer W. C. Dunlap, and Supervisor equipment installed by the Pennsylvania Flexotype consists of flexible forms in- 
of Repairs B. C. Johnson R. R. Company, and the second by the stantly attached to either the type setter 








IF YOU ARE A COMPETENT CRITIC 


We invite vou to compare the lines of fountain pens we make with those of any other maker. Then look at our 
I I \ 


A 


guarantee, our prices and,__———we'll take our chances on your ordering. 


L4G RG S&S GC GEG 
ANFORDX BENNETT C6 





We are the largest manufacturers of imprint fountain pens in America and make only high grade pens. The fact that we have made 
pens for years for some of the largest and most particular buyers in the country is our best advertisement. We manufacture a com- 
plete line of fountain, stylographic and gold pens, for foreign and domestic trade. The quality and workmanship of our lines will satisfy 
the most discriminating ‘and our prices are right. 


SANFORD & BENNETT CO. "= ccheisitsjidsterec, clits pedzen-ieekable) 51.53 Maiden Lane New York 











’ This Paste Box will satisfy 
more customers and pay bet- 


he popularity of the A + Hn, is due 


ter profits. ; solely to its merits. It is radically different 


from any other paste container. It is positively the most convenient, most 
sightly and most sanitary paste box sold to-day. The PASTE contained in 
the . “EVER. READY” 1 box does not harden or dry up but is always ready 
jor use. The box lasts for years and fillers of paste are so inexpensive that 
the “EVER-READY” is by far the most eco- 


nomical paste that can be boug! 
EE” 


Sewn te.cme 1 ATIONERS 


and dealers who have not yet sold “EVWER-READY” Paste are invited to send for 


our proposition. Jt 1s worth while. 


THE EVER-READY PASTE @O., Stroudsburg, Paw > piterot pase 
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The DETROIT COIN WRAPPER DUPLICATING NEWS—Continued. 
or the printing machine, a gravity typeset 
AR E You SUPPLI ED? ter, a printing machine of the rotary type 
" 0 Good as Any—Betier then Meany These famous coin wrappers are quick sell- printing from a short immovable inked | 
ers. Needed and used by bankers, offices ribbon, also available for direct printing | 
JOHN ALLEN & co. 2 and transportation companies and all firms using ordinary printer’s ink and a compos 
eta sober NEW YORK penny nehege ns 6 ano ing stick for the assembling and the dis 
Manufacturers of : >. ; - . ¢ 
tribution into the magazine of » types 
CANADIAN COINS ee ee ee ae ae Se | 
ar on a er . , , [he Philadelphia branch is the first t 
Saves half the time wrapping—cannot J | age 
lcemmeneeatie unroll and coins won't slip out. Millions J | 5© opened by the Neidich Company, but 
Typewriter, pen, Pencil and Full sold annually. Once used no other will do. other ‘branches are to follow, the company 
Guaranteed Non-Smut. Pays yo larger —— a others. Let being now fully prepared to place its de 
Long-lasting, Clean Writings. us send you samples and prices. : eg CES oe CL ARO Te 
oa - The Eureka Don’t Rip Coin Bag is the VEne: CREOREENETS 7 th a .. 
Typewriter Ribbons only coin bag that never rips. 20 sizes. f | 
Write for sample and prices. The newly reorganized Quaker City 


Office Supply Company, formerly Sweet’s, 
Detroit Coin has just taken an entire floor in the build 
Wrapper Co. ing at the northeast corner of Tenth and 


371 Harper Ave. 
Detroit, Mich. 


For all makes of machines. Will sive best 
service and insure satisfaction to users. 


Write For Samples 
Pr 


Chestnut streets where very much enlarged 





| facilities for carrying stock and for prompt 





| shipment, are enjoyed. The Quaker City 
| Company handles the International carbon 
papers and ribbons, the Berkshire Type 
writer papers and the Writerpress and als 
| operates a duplicating department. W 











\ 


INKWELL 


is a ready seller with 


Green has just taken charge of the Berk 





shire paper department and is extensivel 
developing it. Two Writerpress sub-agents 
have been appointed, W. Shenkenberger at | 
Allentown and the Harrisburg Cycle and 


7 
pit 


Typwriter Company at the State Capitol | 





stationers and _ office 
appliances dealers. The 
best 50c inkwell on 
the market. Of all 
glass construction with 
no tin or rubber attach- 
ments. Can not be tip- 
ped over. Easily 
cleaned by simply lift- 
ing out the funnel. 





y 


Mrs. Sweet, head of the firm, will, during 
May, make a trip through Pennsylvania 
and in its course will open a branch office 
at Pittsburg. 

San Francisco, Cal. 

M. L. Shenk, formerly with the Elliott 
Fisher Company’s force in Toledo, Ohio, 
has taken charge of the Los Angeles office 
of F. F. Wright & Co. of San Francisco 


* - * 























The Western office of the Ribbon & Car 
bon Company of North America, after wait 
ing more than a year, has received the new 
duplicating machine, the “Flexotype,” and 
placed it on exhibition at the Pacific Coast 
Business Show, which was held the early 
part of the month in San Francisco. The 
cemments on the machine were to the ef 
fect that the Flexotype exceeded anything 
the local people thought such a machine 
was capable of doing. The machine is s 
eeittin Atte Miesinn with Geter simple and compact and the number 

uses to which it can be put made it a feat 


Eternal Writing Ink 
Engrossing Ink ure of the business show. The fact that 


9 Taurine Mucilage : 
Photo Mounter Paste two people can work on the machine at th« 
Drawing Board and Library Mucilage , : 

( same time, one setting up or breaking down 








PATENT APPLIED FOR 


RIGHT PRICES TO DEALERS 


Add a dozen to your next order for inks. 






Sample Crystal Inkwell to dealers, postage prepaid, 50 cents. 
Send for full particulars regarding the complete Keller line 
of inks, pastes, mucilages and other office accessories 


THE ROBERT KELLER INK CO., DETROIT, MICH, 
















Office Paste 
Liquid Paste type and the other using the printing m 


Vegetable Glue, etc., etc. 

chine, is a feature that interested the trad: 
S. W. J. Mathew, vice-president of the con 
he pany, with headquarters in San Francisco 
Trade. says that he is well pleased with th 
Consumers, emancipate yourselves from the use of corrosive and ill- amount of publicity his machine received 
smelling inks and adhesives and adopt the Higgins’ Inks and at the exhibit and that a large number 
Adhesives. They will be a revelation to you sales are in prospect in addition to the 
; : ders already received. All the large cor 


AT DEALERS GENERALLY }}| rortions ix ths tersiory have seen th 
machine in action and a large number 


orders are expected in within the next fev 





Strictly Original Goods of the Highest Grade Only. 


Show Cards, Color Cards and Imprinted Matter Supplied to t 




















CHAS M HIGGINS & CO Originators and Manufacturers weeks. 
° ° ey Refined Inks and Adhesives * * 
i i : = Teste Specialty Cc ry has re 
Main Office and Factory, Brooklyn, N. Y., U.S. A. New York—Chicago—London ie a ee _ a - . re 
ceive? e iates aevice, e Me stedt 















































DUPLICATING NEWS—Continued. 
“Multicolor Press,” and has it now on dis 
play in its offices in the Phelan Building. 
The press was placed on exhibition at the 
Business Show and created quite a stir in 
business circles. Mr. Newman, manager of 
the San Francisco office, has been at Fres 
no, Cal., most of the month extending the 
territory along the coast, but is expected 
back in this city in about a week. 

The Multigraph Sales Com 
pany has received the complete Multigraph, 
with all of the latest attachments, consist- 
ing of power drive, printer’s ink and au- 
tomatic feed, and has had the machine on 
display for about three weeks at 562 Pa 
Mr. Cotharin, the manager 

division of the company, 
time fifteen 
have this equip 
The office has placed a number of 


American 


Building. 
Western 
that up to the 


cific 
of the 
states present 


orders been sent in for 
ment. 
Universal folding machines in local houses 


and a large number of prospective buyers 
for this machine are in sight. 


IMPORTANT PHILADELPHIA DEAL. 

The Sweet’s Office Supply Company of 
Philadelphia, Pa., has succeeded by 
the Quaker City Office Supply Company, 
headed by Mrs. A. M 
fatigable efforts and business ability in the 
past with the late company, has placed her 
as president of the Quaker City Office Sup- 
39 South Tenth 


been 
Sweet, whose inde- 
offices at 


ply C with 








around; Done. 
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street, N. E. Cor street Busi 
ness with this firm has increased to such an 
extent within the three that 
they were obliged to lease two floors; one 


Chestnut 


past months 


used for a stock room which will 


“Brand” 


will be 
contain the well-known carbon 
paper and typewriter ribbons, manufactured 
International Carbon Paper C¢ 

241 Centre street, New York City. W. A. 
Green, late purchasing agent for the Stand- 
ard Equipment & Supply Company, Phil 


this depart 


by the 


adelphia, will have charge of 


ment. Mr. Green is a thorough man in his 
line and is exceptionally enthusiastic over 
the “World Brand” as to use his words, 
“We get no complaints.” Berkshire Type- 
writer Papers for Quaker City 
people are distributers will occupy part of 
the stock 
used for executive offices, display and dem 
onstration office for the “Writerpress.’ 
The company also handles Berkshire typé 


which the 


room. One entire floor will be 


and other important lines. 
Mrs. Sweet 


success, and 


writer papers, 
upon her 
bright 


We congratulate 
exceptional predict a 
future for the new company under her man 


agement. 


MILWAUKEE STATIONER DEAD. 
Niedecken, president of the H 
Niedecken Company, wholesale 
337-343 East Water died 
on May 5 at his home, 673 Cass street, < 
Death was caused 


Niedecken had 


Henry 
stationers, 


street, suddenly 


the age of 66 years. 


by apoplexy. Although Mr 





Look at the ZONO CHECK PROTECTOR and “see”’ it tell you of 
the simple operation:—‘‘Slide pointer to amount, insert check, knob once 
And nothing on earth can undo it. 
it are benefited and pleased, and so is the one who has sold it. 


That’s why those who buy 


117 


been in poor health for several years, he 
had been fairly active and his death was 
unexpected. 


Mr. Niedecken was born in Jefferson 
City, Mo., on March 5, 1843. His parents 
moved to Milwaukee in 1847 and at this 


time the father established the business of 
the H. Niedecken company. The son en- 
joyed the advantages of a thorough educa- 
tion. In 1861 he enlisted and went to the 
front, although but 18 years of age. He 
served throughout the war and returned to 
enter the business of his father. Mr. Nie- 
decken entered service as a private and at 
the close of the war was second lieutenant 
of Co. I, Twenty-ninth Wisconsin Infantry. 
The history of his service is an interesting 
one as he served in many of the great cam- 
paigns and participated in most of the his- 
torical battles. 

For many years Mr. Niedecken had been 
one of the active heads of the H. Niedeck- 
en Company and finally took the presi- 
dency of the concern. He had long been a 
member of the Old Settlers’ Club of Mil- 
waukee, while he was a member of the 
Military Order of the Loyal Legion and 
was identified with Kilbourn Lodge, F. & 
A. M. 

He is survived by a widow, one daughter 
and a son, James H. Niedecken, who is 
vice-president of the H. Niedecken Com- 
pany. 

The funeral 
home, May 7. 


services were held at the 





yet it talks 


BIG PROFITS 


to the Live Dealer 


It talks so convincingly of Sim- 
plicity of Operation and of Superior 
Protection that it’s a big seller at 
the low price of TEN DOLLARS, 
which includes a Handsome Profit 
for YOU. 

Write now for prices and Special First 
Order Offer, and let’s tell you of the ex- 
tensive advertising —— 


mean inquiries to refer to local 
dealers. 


ZONO MFG. CO. 


50 Union St. PASADENA, CA, 























under this patent number. 


Fountain and Stylo Pen Manufacturers 





WUW/JARNIIN G 


Under Patent No. 839,537. issued to me December 25. 1906, for the manufacture of Pearl Handled Fountain Pens, the trade is 
warned that any firm or person purchasing the particular style of Fountain Pen referred to in the patent and not stamped “patented” 
are liable to prosecution for infringement. The first claim in the patent reads: A holder fora fountain pen or the like having a portion 
of its exterior circumference slightly cut away or reduced substantially between the ends of the body —a suitable filling surrounding said 
reduced part and longitudinally extending strips of material secured to and covering said filling. 


I have issued a license to C. P. Higgins & Co., 8 Willow Street, Newark, N. J., to make fountain pens of the character referred to 


D. W. BEAUMEL of the Firm of D. W. BEAUMEL & CO. | 


35 Ann Street, NEW YORK 
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ewieet- | 
RIBBON PAPER NEWS 


“VERIBEST BRAND” | QP 


By Special Correspondence. 


Ms Chicago, Iil. | 
Carbon Paper for the Typewriter |[) 00... O° oes veins 
representative of Mittag & Volger, Inc | 


In three colors black, purple and blue. Park Ridge, N. J., stopped in Chicago a 
day or two last month on his way to Win 







nipeg, Canada, and other northwestern 
. the 





STANDARD weight for manifolding one to five copies. 


points. He had just made a tour of 


MEDIUM weight for manifolding five to ten — West, and returned with his order book 
LIGHT weight for manifolding ten to fifteen copies. filled with good orders. Mundell is a great 
rooter for the West: he is always fired with 


the western spirit, and is one of the most 
enthusiastic and successful ribbon and car 

















VERIBEST Brand Typewriter carbon paper is made from an im- 
: . ’ . . . : . bon pz salesmen on the road. 
ported white tissue having a long absorbent fibre and instead of being om paper salesmen on the road 
simply surface coated, by our special chemical process, the coating is ‘caer 
Rai _ M. M. Rothschild, the well-known manu 
driven into the fibre of the tissue, giving it a mottled back and a dis- MM. R uld, the well-knows man 
nel facturer of typewriter ribbons and carbon 
tinctive appearance papers, has moved from his old quarters at 
™,: : . . ‘ , “if avenue < ‘ashi ( street 
This process of coating requires 20% more ink than other grades Fifth avenue and Washington stree 
f , : t bili 1; ; “ti much larger premises at 415 Dearborn 
arb sures greater durability, greater cle ‘ss, sharper wr y ' ; 
of carbon, insures greater durabi ity, greater cleanliness, sh arper writing street. Here the factory has been enlarged 
qualities, and a carbon that is absolutely free from curling or flaking. and additional machinery installed to meet 
; the growing demand for the Rothscl 
Only the best waxes and pigments are used, consequently we have “ae 
a sheet of carbon paper that is uniform in all three colors in the coating, New York, N. Y. 
general appearance, and writing qualities Albert Ernst, treasurer and manager of / 
: : the International Carbon Paper Company ) 
Several manufacturers make a good black carbon, a few a good a | 
F 7 : oN is again at his desk after an absence of sev 
blue, or a good purple, but no other manufacturer offers a line of high eral weeks during which he visited all the | 
grade carbon that is equally strong in all three colors and has a uniform | principal cities of the Pacific Coast, wher« | 
appearance, both surface and back, in all colors. he called on all of the company’s represen | 
atives in the cities visited. He comes back 
We claim for our VERIBEST brand that it— full of enthusiasm for the outlook in the 
Has the strongest colors of any carbon paper in the market; To pies oO Of those Eve wires is 
ie ; the trade who help to make life worth 
Is the cleanest writing sheet in the market; e 
' ing. He can tell a story, crack a joke, sail 
Is the best manifolding sheet in the market; a yacht or go into the factory and turn out | 
Will outwear any sheet of carbon paper in the market. with his own hands a piece of carbon paper | 
He is a man of versatile ability and one 
[These are strong claims and we would like to submit you samples te Gneat fellows ia the trade. He worked 
that you may convince yourself. Ifa test of our samples does not prove up to his present position from the bench 


all we claim, we are both out postage. If the test does prove all we and there is no part or process of carb 


claim, you will be just as anxious to carry the best line of carbon paper paper making with which Albert Ernst is 


not familiar. 


oe -<¢ 


The Columbia Ribbon & Carbon Manu 


facturing Company are becoming more and 


in the market as we are to sell it to you. 


If vou are looking for a cheap carbon this is of no interest to vou, 
- 5 . 


but if you want to pay a moderate price for the VERIBEST we would a 
. ; : more active as time goes on They have 
like to hear from you. of late been giving special attention to their 
. ' ‘ ‘ Multigraph department, and indications are 
Another thing we want you to bear in mind is that we put your , : ' 
: . : that they are meeting with great success in 
imprint on the box this branch of their business. This com | 
pany is, in addition to their several 


branches, covering the entire field pretty 


GUERTIN-DANFORTH CO. | 0 5 
= ra from an extended trip to San Francisco, 


bringing with him some first-class con 


611 Bulletin Building tracts, while S. J. Pymm has just completed 


a trip through New England and the states 


Philadelphia, Pa. of New York, Pennsylvania and New Jer 











sey A. B. Holmes, sales manager, has 

FACTORY : BURLINGTON, N. J. been busy between Washington, Philadel! 

phia and Boston and at the last named 

Address all correspondence to the Philadelphia office place made arrangements for moving the 
company’s branch into much improved 


quarters that will better enable them 


























RIBBON AND CARBON NEWS—Cont’d. 


provide their rapidly growing business 
at that point Mr. Holmes also spent a 
few days in Toronto last month, and it 
might be mentioned that his acquaintance 
with the Canadian trade has enabled him 
to obtain a good proportion of the business 
in tl ry. The last week of April Mr 
Holmes spent in Chica 
+ 

It wi ve noted that not only in this 
country, but in Europe also, a number of 
dealers are using the name Columbia in the 
sale of carbon papers and typewriter rib 


this is of course flattering to 
the Columbia Ribbon & Carbon Manufac 
ompany of New York in some re- 
is well to know that there is only 
using the name Columbia who 
that concern is lo 
New 


bons. While 


turing ( 
spects, it 
one concef;r!i 
and 


West 


are manufacturers, 
cated 111-113 
York 


Broadway, 


* * * 


Both L. M. Dixon and A. B. Holmes of 
the Columbia Ribbon & Carbon Manufac- 
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SN 
Wie 


Guide Cards. 


Don’t fray, crack, curl up nor show finger marks. 


than plain Guide Cards. 


Celluloid Tippe 
Guide Cards 


Tip folds over top of card where wear 


are proof against ordinary handling. 








SY 
One Plece 
SW SY 


SSNs 
Celilo 


Treble the life of your filing system by using Celluloid Tipped 





Vip 


Look neater 


d 


comes. 


Other Guides wear out in a third the time. 


Ask your dealer for the. 


famous one-piece tip or write us for samples. 








ompany have seen fit to leave the 
bachelorhood. Mr. Holmes 


turing ( 


ranks was 


STANDARD INDEX CARD CO., 














married in New York April 21st, and Mr. 

tage ~- 701-709 Arch Street, Philadelphia 
Dixon took the step in Toronto upon the 
23rd day of the same month. 


San Francisco, Cal 

The Typewritorium, Inc., J. 
fer, president, is having a run on the Web 
ster Multi-carbon paper, due to the exten 
advertising done by the factory in all 


The Lineograph 
DUPLICATOR © 


Simple in construction. Simple to 
operate. Results always satisfac- 
tory whether type or hand-written 


circular. Neat, clean, compact. 


IMPORTANT. | Lineograph machines are ‘ 
sold without restricting the user to purchase or 
use oursupplies. Send for Price Lists and de- 
scriptive booklet. : 


Gunzendor- 


sive 
the periodicals and to the work of the local 
office in following up the lead by circular 
izing trade 

* * * 


The Ribbon & Carbon Company of North 





America is doing a big business in the 
Neidich Process Company’s carbons and TheLineograph Company : 
ribbons since the business show. Makers of Duplicates and Supplies ’ 
. « & 112 Fulton St., New York, U.S. A. 
E. E. Bushnell, president of the Bushnell 





Manufacturing Company, has returned from 
a combined and pleasure trip 


kt. anne e A Special Carbon for Special Work 


ADDING TO PLANT. 
The Ault & Wiborg Company, Cincin 
making a substantial addition to 
Just adjoining their main fac 


business 





This is the secret of the success of 
dealers selling 


Carter’s Ideal Carbon Papers 


Most complaints from dissatisfied customers 
are caused by furnishing them with a carbon 
not intended for the work in hand. 


nati, are 
their plant 


torv quarters they are erecting a new com 


modious six-story concrete building. A 


part of this will be used by the ribbon and 
addition to this de 


main 


department, in 
quarters in. the 
building. This enlarged manufac 
turing space for this branch of the business 
is necessitated by the rapidly increasing de 
Ault & Wiborg products. The 
of ribbons 


carbon 
partment’s regular 


factroy 
We have studied all requirements and made 


exhaustive tests until we are prepared to meet 
A complete stock of 


every carbon need. 


Carter’s Ideal Carbons 


means a chance to meet every request and to 
guard against all complaints. A postal will 


mand for the 
reports that its sales 
months have almost 
volume over the same months 


The selling organization of the 


comp: ny 
ind carbons in recent 


doubled in 





a year ag 
ribbon and carbon department under the bring complete information and prices. 
direction of R. S. Moore has been strength 

S. ! ‘ ’ , 
ened greatly within the last year, which The Carter $ Ink Company, Boston New York Chicage Montrea 
fact together with the exceedingly high 
qu ilitv of the goods accounts for the large 








lv increased sales 
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VOLGER’S 


“NEW DEPARTURE” 
QUICK DRYING INK PAD 





VOLGERS 
NeW DEPARTGRE ; 
QUICK DRYING INK 
STAMP _PAD 


re ng 





Made by the Manuf-cturer of the well 
known “Excelsior Pads” 


Warranted not to injure Stamps. 

Impressions Dry Instantly the very moment the 
stamp is lifted and penetrate the paper or 
materia) stamped. 


NO OFFSETTING 
RETAIL PRICES OF PADS: 


CE MEAS 4 ce Sobek obese de eWede ees cea a $0.25 
No 1. DP -ipeceCiebEiseydeteeerness< acs 35 
No. 2 Saale tone ba aagah hae Wier 50 
i a le 1.00 
PO ed Babb ok Se dnn es cebehees saree 1.00 


Trade price list sent on request. 


B.G. VOLGER MFG. CO. 























PASSAIC, N. J. 
ALL SHAPES 


GOLD PEN AND STYLES 


Gold Pens for Jobbers and Fountain Pen 
Manufacturers. 


IMPRINT WORK A SPECIALTY 











PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens, 
Pencil Cases perfectly repaired and returned 
day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Aan Street, NEW YORK 








The dealer's best investment with 


$1.50 


is a subscription to Orrice App IANCES. 


It is a sure method of keeping thoroughly 
posted on the Office Appliance Business. 














BUSINESS MEN 


Save your TIME and PATIENCE by 

using Simonson PATENT Indexes in 

your letter file and card systems. 
WRITE 


Roger A. Simonson & Co. 


25 Madison Street 
CHICAGO, ILL. 


For Free Sample—Liberal Discount 
to Dealers 
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Marvelous New Tag Machine 


Delaware Company to Manufacture Re- 
markable Device for Making and 
Printing Tags in Colors. 


EHIND the recent incorporation in 
B Wilmington, Del., of the Automatic 

Tag and Printing Company with a 
present capital of $100,000, is a trade de- 
velopment in the Philadelphia stationery 
field which as May began aroused very 
widespread interest. Within the month the 
corporation, which owns its own patented 
machines for making tags, printing them 
on both sides in two colors and stringing 
them all in one operation, expects to start 
active production. It has two machines 
completed and 8 more nearing completion, 
giving an aggregate output of 60,000 tags 
an hour. The new firm at whose head is 
V. H. Prentice, head of the Longaker- 
Prentice Company, manufacturing station- 
ers, will occupy two or three floors of the 
five-story building at 611 Commerce street, 
which has been leased in its entirety by 
the Longaker-Prentice Company. The 
floors not used by the new tag concern 
will be used by the Longaker-Prentice 
Company in the extension of its own busi- 
ness of manufacturing papeteries and in 
handling a general’ commercial stationery 
line. 

With President Prentice in the new ven- 
ture are treasurer W. H 
Roth, assistant secretary of the American 
Pipe and Construction Company, a million 
dollar corporation, and as directors, A. G. 
Longaker of the Longaker-Prentice Com- 
pany, and H. Bayard Hodge, secretary and 
assistant treasurer of the American Pipe 
and Construction Company. They repre- 
sent millions of capital and are prepared to 
increase the capitalization of the new con- 
cern many fold if that is found necessary. 

Hitherto the handling of tags has in- 
separate processes—the making of 


associated as 


volved 
the blank, its printing and its stringing by 
hand. The machines controlled by the 
company do all this in one process by elec- 
trically propelled machines so that at one 
end there runs in the roll of paper and at 
the other emerges the two color, 
front and back, strung and counted tags, 
complete for delivery. The company ex- 
pects with these exceptional facilities to 
market its product at a price which will 
make a stir in the tag field. 
Though the organization 
perfected, it is proposed to head the 
men from 
stationery 


there 


has not been 
sales 
force with, among others two 
old established 
houses who are very prominent, but whose 
identity has not been disclosed. The sales 
mnection with 


and a 


commercial 


force will also work in cf 


the Longaker-Prentice Company 
large expansion in its business is promised 

Though the now almost completed plans 
the 


long been under consideration, 


that had to be 


have 
obstacle overcome to en- 


able the company to start active operations 
was a long-term lease on the five-story 
building with basement at 611 Commerce 
street. It has a frontage of 20 and 
a depth of 95 giving abundant 
manufacturing. Title however is 
in 180 heirs and there was a long delay be- 
fore satisfactory arrangements with all 
could be made. In the Philadelphia sta- 
tionery field this new development is re- 
garded as the most important which has 
taken place in recent years. 


feet 
room for 
invested 


Coming “Kalendar Kongress.” 


Next in order of interest is the forthcom- 
ing Kalender Kongress to be held at the 
Colonnade for the week beginning May 16 
As told in Office Appliances this is a pe- 
culiarly Philadelphia institution—an assem- 
blage of the representatives of all the art 
publishers of the country and some from 
abroad, in a miniature world’s fair exposi- 
tion of the art. Last year the convention 
had grown, from a small beginning a de- 
cade back, so large as in some opinions, 
to be unwieldy. Indeed on the part of some 
participants there was the thought of aban 
doning it altogether because the origina- 
tors felt lost in the multitude of those who 


participated 3ut instead of declining this 


year’s Kalendar Kongress will break all 
records. A larger number of room engage 
ments have been made than ever before 
George Ahl is coming all the way from 


Paris to attend and has engaged Room 217 


This year there will be two women, Miss 
Tweed. who before has been present for 
the Nuttinghame Company, and who has 


taken Room 27, and Miss Lilliam Spencer 
of the Art Co., Room 173. 
The complete appointments to May 2d, in 
addition to the above, and which supple- 
ment the list published last month follows, 


International 


the room also being indicated: D. C. Brush, 
The Century Company, 270; Charles S 
Clark, Charles S. Clark Co., 224; C. H 
Taylor, Taylor Platt Co., 212; A. M. Flinn, 
American Typograph Co., 161-163; Joseph 


Goldman, United Art Publishing Company, 
294; J. D. Rosenberg, same concern, 155; C 
F. Mason, Dodge Publishing Co., 57; F. O. 
Evans, Raphael Tuck and Co., 48-49; Fred 
erick Newcomb, F. A. Stokes and Co., 1; 
Charles W. West, Campbell Art C 2 
Frederick B. Knox, Gibson Art Co 
S. L. Hamburger, Edward Stern 
232: Charles H. Eley, William Hagell 

26; H. K. Fly, I. Roy Spiller, 200; E. Stell 
wagon, International Art Co., 264-265; E 
J. Cadigan, same concern; F. L. Morgan 
and J. F. Pomphrey, Samuel Buckley and 


as 
35 
4.25 - 
and Co 


erg, 


Co., 20: W. H. Hough, R. M. Davis Co., 
237-256: A. M. Wilcox, National Art Co., 
172; M. Douglass, E. P. Sutton, 4; R. J 
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| Scully, Close Graham and Scully, 166; 
Kaufman, Langsdorf and Co., 284; Philip 
Sander, Illustrated Post Card Co., 259; P 
B. Inglesbee, George W. Parker Art Com 


GLEICH’S INK 
Commercial Paste 


pany, 150-152; A. H. Knowlton, Woodbury 
Hunt, 285-296; F. E. Hafely, Hill and Hate P | M il 
ly, 202; C. W. Stevens, Collier Art Co eeriess ucilage 
295; G. W. Parks, Blodgett and Co., 1068 Has brought us a wonderful success. 


184; E. S. Lyon, Samuel Wrad, 34; H. H 


Hungerford, Art Distributing and Posting All § 

Co., 223; George E. Newcomb, George E Cit" 

Newcomb and Co., 179-181, and Frank W MBINED vd 
CARMINE 2. Liberal Prof- 


Hall, Borse and Hopkins, 58. 
Philadelphia Stationers Meet. to Dealers. 
[he Philadelphia Stationers’ Association 


The reason why is found in two determining factors. 


H te 














April meeting was quite the most success Our line includes: 
| — . > 6s ja ” 
ful in t series of “helpful talk’’ sessions Commercial Photo 
ever held Before it appeared Lewis Desk Paste. 
1 , _ 7 > : Peerless Mucilage. 
Hawke f the C. Howard Hunt Pen Com 2 
; 1 , Combined Writing and Copying Fluid (Blue Black) 
pany, Camden, just across the river from Combined Carmine Writing and Copying Fluid and 
Philadelphia, who entertained for an hour Jet-Black Ink. 
i 1: 1 . Blue-Black, Blue and Green Writing Fluids. 
with lantern slides illustrating every step Ms & 
, , - , ¢ FOREIGN DEALERS—Corre ndence " solicited, 
in the making of steel pens from_ the We con tates cane of want Gti vere natintact 
stamping out of the steel sheet to the box Witte Sc) va fa eeeiiin ica tonct dhakadieihtens eniuibald 
ng His running comment was quite as and mention ‘‘Office A ances in your letter 
graphic s the pictures. The attendance 
aphic as the pictures. The attendance | | Tae CQMMERCIAL PASTE CO. 
Aer cs : 16-18-20 W. Hoster Street, COLUMBUS, OHIO 
present agreed that he had spent a most 
profitable hour—one which will enable him 





to talk pens with customers so entertai1 


“sl hapaly ts sles) | THE NIEMANN & WEINHARDT TABLE COMPANY 


be markedly advanced 
as Sa 927-945 North Wood Street 
WHAT IS THERE IN IT FOR ME? CHICGO, ILL. 


\ letter written to a man for some in 
formation, which would have cost him not O F br | i E | A B | E S 
a moment's time, was returned with the é h iy 
poo. ae ‘cs A line second to none, both in medium and better. grades 
endorsement What is there in it for me? nit, 2 


It is not in human nature to resist such 




















an opportunity to relieve our mind, and we 7 | 
r 
. here is the reply: me _ 
“All right, little man, live up to that 
doctrine, and you will get it—but that is all No. 437 


you will get. When you have finished your Made in four sizes 


30 in. x 4 ft. 
30 in. x 5 ft. 
36 in. x 6 ft. 
36 in. x 8 ft. 


course, you may leave an estate—but you 


will leave nothing else; no mourning 





friends will weep over your bier; your com 
munity will feel no sense of affliction in 


pine de parcure; no recipients of your good CATLOGUE—Showing only Office Tables—Mailed upon request. 
offices will feel that they have lost a friend 











and brother: no human being will be able 





to say that he has been helped upward and 


vnward vy yourbut all eat is aorhiog «© | 1 SCH@MtIfIC Inkwell Construction F ne 


you, if you can only get money. And it is . y , : 
men like you—little men—that are doing reaches its highest practical value in the 


great damage to the best interests of the * 

country. Men who go through life with Sengbusch Self-Closing Inkstand 
the cold-blooded, selfish determination that 
every move must have ‘something in it 





This well is absolutely non-evaporating, and closes after every dip of the pen. It is 
so constructed also that the writer cannot over-dip his pen, and so flood the holder with 


bn b nane! enalle oe . on ¢ ° van ee : * 

or them © ually get their desires, and at superfluous ink. The ink is always fresh for the user. 

the end of the journey will have the cer In addition to these superior qualities of mechanical construction, the Sengbusch 
tain knowledge that they have not paid stand is built on beautiful lines which are pleasing to the eye. The result is that this 


patent ink-well has become the most popular stand on the market, and it should make 
up a part of the equipment of every well appointed stationery store. 

Stationers who are not now carrying this well in stock should se- 
cure circulars at once, as they are losing a sure profit. 


their footing to the community, and that 
their lives will be charged up to the debit 
side in the great general ledger of human 








‘What is there in it for you?’ Much. WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUES OF OUR COMPLETE LINE 





little man, if you had a heart that -felt 
right. and eyes that saw straight, and €ars 


Sengbusch Self-Closing Inkstand Co. 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. S. A. 


that caught the truth; but without those 
things there is nothing else in this world 








for you.”—Byck’s Broadside. 
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MR. BRYAN IN SOUTH AMERICA. ub | ptured the entiré 


Start During W. J. Bryan’s recent vis o of San Francisco was soon tn the 
South America, the American citizens took the nterested children The old 
ike : soon joined in the work 


great interest in his entertainment at the ren, 
by storm 


& 
a business various points where he stopped, and it is ntire = taken by 
learned from our correspondents in that estment by the juvenile forces 
i l ind luring tl sence of the Mayor 
of your own 


section that his personal magnetism 














Have you the ambition to forge 

ahead, to make the most of 
opportunities, and are willing to 
work, and work hard. 


We have a plan that will - 
enable you to start a INTERESTING GROUP TAKEN IN SOUTH 4MERICA. 








business of your own. wondertul oratorical powers won for him cent work « raising $50,000 for th 


sentation of the keys of the city by 








many friends 
In the illustration taken at the United i Lefhngwell, the Mayor’s secret 


We can place you ina position States legation at Santiago, Chile, are Benjamin Katz, who was made Sat , 
Bry; -ent cisco’s boy mayor, pro te Master Katz 
. shown, Mr. Bryan seated in the centre; to ‘ iyor, pro tem. a : 
where you will not have to = ae ; nis te os : ieiaes — 
¢ ; ; his right, Julius Foster, the oldest Ameri + shown 1 me picture receiving the keys 
worry about losing your job next can resident in Santiago, and to his left, ©! the city and at the left of the picture 1s 
\Walter Burke. who was made secret 


Charge d’Affaires, Seth Low Pierrepont 


\mong the delegation shown in the pic the boy executive 


pay day, and where your income 


will be sure, and will increase with ture who entertained Mr. Bryan, is show1 The prominence of the monster Water 
the passing of the years. We can at Mr. Bryan’s extreme left, standing, man’s Ide ak Pen in this interesting affair 
help you to build up a_ business heres A. Pope, Somm American repre en a a 0 he apa 
o sentativ@ of the L. E. Waterman Company ar ¢ : to the mayor an , an 
that will be permanent, one that In passing, it is interesting to note the that the clerical work of the officia vrs 
will insure you a steady income as comment from our correspondent, that Dr. Of San Francisco would not be 
the Cook was traveling through the Chilian vanting for lack of ink and means of using 
long as you live. We offer you country almost in the wake of Mr. Bryan 
an opportunity to become indepen- His stops, however, were very brief, and a 
? Good re scarce 1ot 
dent. Hundreds of our represen- ee i te ae ee ie aa ae 
. = on, and men grow pb e esponsibilities 
tatives have built up an ever in nee neten tae cue - sok n € Prd — 
creasing business, and you can do , i, SP r ag tee | 
The members of the Columbia Park plants and animals adapt thems 
the same. Boys’ Club of San Francisco, in their ri their sur lings 


All we ask is that you are hon- 
est and willing to work. 





Write us today, and we will 
send you full particulars. 

















The Dodge Company 


MAKERS OF 


TYPEWRITER RIBBONS 
CARBON PAPERS 


Syracuse, 6s N. Y. BOY MAYOR OF ‘FRISCO TAKING KEYS. 








AN AID FOR INVENTORS. 


The Engineer Searching Company 
Washingtor nm 4 is sending out the 
Common Sense Series, Inventor’s Pocket 
Library, dedicated to and approved by the 
Brotherhood of Inventors. The author is 


a Washington engineer. a charter member 


and officer of the Brotherhood. He 
among the leaders in its work for reforn 
in patent practice, and has prepared thes 
papers t b read betore the meetings 
the Brotherhood Chey are written 
homely style but their incisive comm 
sense is such that they appeal to every 
one wl as evel l anything to do wit 
Pater \) e P 

The ement ( n n Paten 
Practice is being forwarded by every prop 
er means and has ttracted favorable n« 
tice n suppor inventors, states 
men, publicists and ifficials It has been 
endorsed by bar associations, scientific s 


cieties and other organizations. 

Any one who wishes to receive a copy « 
the first series of the Inventor's Pocket 
Library should write to the Engineer 
1403 New York ave 


Searching Company 


nue, Washington, D. ¢ 


NOTES FROM THE STATIONERS’ 
BOARD OF TRADE. 

The Board states that it has received as 
the representative of some of the creditors 
in Lyon Bros., Inc., Chicago, Ill, $498.91 
cash and notes aggregating $968.48, being 
33 1-3 per cent composition settlement for 
creditors whom the board represents. 

At the regular monthly meeting of th: 
Board of Trustees held on April 12th at the 
offices of the Board, 97-99 Nassau street 
New York, the following concerns wert 
» membership: Globe 


unanimously elected t 


Wernicke Company, of 
Weis Manufacturing Company, of Monroe, 
Mich.; Onoto Pen Company, of New York; 
Sanford & Bennett Company of New York 

Secretary H. M. Condit states that the 


Cincinnati, Ohio; 


Stationers’ Board of Trade today enjoys 
the largest membership since he returned 
and took charge of the office seven years 
ago last March, and that the Board is in 
better condition than it has ever been sat 
isfactorily to handle any and all business 
that members may place with them. The 
Board particularly refers to collections, and 
bankruptcy and failure cases, in all of 
which it secures excellent results, especial 
y when it controls matters in bankruptcy 
cases and is able to elect a desirable trus 


tee in the interests of the creditors 


NEW FIRM IN PINE BLUFF. 
Durham, Luckett, Lewis & Company 
the name of a new firm which was recent 
ly incorporated at Pine Bluff, Arkansas 
The company will deal in office appliances, 
and supplies in connection with their other 


busine ss and opened their new store at 123 
West Second Avenue on May Ist. 

This is one of the most enterprising 
firms in the South They hold the agency 


for Beck's Champior Duplicator and other 


specialties and have achieved conspicuous 


OFFICE APPLIANCES 123 








200 Durable Celluloid 
Tabs 


In one 
Ledger 
Binder 


Note that it lies perfect- 
ly flat at the tab edge 





The Public Record Index | presents to the manufecturing stationer and county 
upp!v house a continuous indexing system It has all the flexibility of the card index, 
nd «ll the safety, dur it 1d ease of operation of the bound book. 


Some Important Features of the 


PUBLIC J LOOSE LEAF INDEX 








EXPANSIBLE. N« ; can ® added « NO TRANSFE wesen.” Saas There is no filling or crowd- 
in any divisior Index I it and of ths wri 1.4 s ace > necessitating the continuaace 
two or more binders if necessary i the entrics ia unused portions of the book 


DURABLE. The colloid yabs a F LEAVES INTERCHANGEABLE, If leaf is soiled 
2 ee ee ee ee rtornitca: be replaced, » aking an index which 

= = a. * rig | 1. be kept ia good condition for an indefinite period. 

L™XICON DIV’SION. Standard lexicon divisions, 

i generally by card index and loose leaf manufac- 

NO W ASTE. Tt loose leaf index eli~inate rers, are us di this index, making a si nple system 
slwa und index i hich evr rs are i nprobable and in which writing 





great was ynicn 1 
In a continu i x there can be i searchiag is easily accomplished. 
SOME OF THE ‘USERS 
Recorder of Deed C hicag 11] Recorder of De eds, Portland, Ore. 
~ Dist. Columbia Springfield, 111. 

Sacramento, Ca Clerk of Suprene Court, Washington, D. C. 
Denver, Cok rit ¢ lerk, Fort Sn ith, rk. 
Dallas, Texas St. Louis, Mo, 
Lewiston, Idal | County Clerk, Summerville, N. J. 


Write us for booklets giving complete description 


PUBLIC RECORD INDEX CO. ****citexco, “‘ttuinots 


CHICAGO, ILLINOIS 














pi STEEL 
: FURNITURE 


for Banks, Court 

Houses, Corpora- 
ysl =z | tions, Libraries, 
e State Capitols, 
City Halls, etc., etc. 






seecee 


luseeeesereet ”” 
asl-* 





Send us your draw- 
ings for estimates. 





Van Dorn Steel Files installed in Cook Co. Court House, Chicago, Ill. 


The Van Dorn Iron Works Co. 


METALLIC FURNITURE, DEPT. 


CLEVELAND, OHIO 


BRANCH OFFICES: NEW YORK, CHICAGO, BOSTON, PITTSBURG 

















“Sor he AUCMUON ofitic 





Brief Notes and News of the 
Needs of Dealers in this and 


\" ac k 








Other Lands. 





of Office Appliances | 























Buenos Aires, S. A. 


One of the most active and enterpris 


ing firms in all South America ts that 


o 


1 


deal in all 


Juan P. Billict & Cia They 
manner of office devices and supplies and 
are the accredited agents of many prom! 


nent American firms. Any one who seek 
South American representation for 
line should by all means communicate with 


the above company 


a good 


London, England. 


Esco House, Ltd., 8 Newgate 
London, England, a very enterprising office 
appliance company, is in the market for 
American specialties and desires to com- 
municate with American manufacturers 


street, 


Manchester, England. 


A. B. Hassard of 80 Brailsford Road, 
Fallowfield, Manchester, England, is desir 
ous of adding to his business an agency for 
an American office device. He said that if 
any firm in the United States wishes to 
open an office in England he is prepared 
to undertake the management of the busi- 
mess and introduce the goods throughout 


the Kingdom. 


Melbourne, Australia. 


The Kelly Process Company, 50 Market 
street, Melbourne, Australia, is the name 
of a new firm which is in the market for 
American specialties. They desire to get 
agencies for American goods and refer in- 
terested parties to Mr. Yale, New York 
manager of the Neidich Process Company 
The manager of the Kelly Process Com- 
pany is Mr. Wynne Whiteford 





Odessa, Russia. 
Paul Kofmann, Basarnaja No. 42, Odessa, 


desires to communicate with ex- 
in the United States who desire to 
Russian market He 


American 


Russia, 
porters 
get in touch with the 
with 


is prepared to correspond 


manufacturers who desire to open agencies 


for Odessa and vicinity 


St. Petersburg, Russia. 


_ 
John J. Moser, engineer, chemist ard im- 
port merchant, Werejskaja 13, St. Peters- 


burg, is desirous of securing exclusive 


agencies of American novelties and manu- 
factured goods for Russia He has large 
rooms for the display of samples at his 
main office in the city of St. Petersburg 


American firms 


the 


He has agencies for several 


and is prepared to give all necessary 


references 


Sydney, N. S. W., Australia. 


Wacey & Tremlett, 15 Hunter 
Sydney, New South Wales, Australia, have 


aa- 


street. 


just commenced business at the above 
dress, as typewriter and general mechanics 


and billing specialists. They expect to 
carry stocks of second hand machines and 
will handle supplies of all kinds This 


is practically the only business of its kind 
outside of the four or five regular type 
writer concerns in Sydney. They are open 
for the agency of a good standard type- 
writer, preferring one of the lower price 
machines, They desire also to take the 
agency for a good line of carbons, ribbons, 
typewriter papers, etc., as well as a good 
small adding machine like the “Mercantile,” 
for instance, equipped to handle pounds 
sterling, as American currency is not used 
in Australia. Any other good paying line 


of American office specialties this firm will 
also be glad to handle. 


For their purchases from United States 
they will pay at 60 days sight, through 
any of the leading banks. They give the 
following as references: The Union Bank 
of Australia, Ltd.; the Bank of Australasia. 
and the Bank of New South W s of 
Sydney 

George J. Wacey of the above firm is 
twenty-five years of age He started in 
business with the firm of Stott & Hi 


Remington agents in Australia, Mr. Stott 


He 


about twelve 


being his uncle. began when quite 


a young boy, years ago as 


mechanic, and has for the past eight years 
had charge of the repair departments of 
several of the Stott & Hoare branches 
Recently he has managed the Underwood 


repair department, which is now owned by 
Mr. Stott. He 


iter salesman 


also achieved some success 


as a typew! 


The other member of the firm, Charles 
H. Tremlett, is thirty years of age, and 
started with Mr. Stott in 1894. Since then 
he had charge of the repair department of 


the Remington agency in Sydney and Bi: 


bane for several years, and two years ago 
took charge of the Underwood repalt le 
partment, Mr. Wacey taking it over when 
Mr. Stott bought the agency about a year 
and a half ago. Prior to taking charge 
of the | 


Inderwood repair department, Mr 
Tremlett acted as billing salesman with the 


Remington for about two years and since 


then has been head billing salesman for 
the Underwood. 
The new firm, as will be seen, has, there- 


fore, had a pretty thorough experience in 
the typewriter business and should achieve 
a conspicuous degree of success 











WINS THE BELT. 


The city of Los Angeles, California, so far 
as we know, at the present time has a 
larger number of typewriter offices than 


any other city in the world of correspond 
ing size. If anyone doubts it, here is the 
list, which has been contributed by James 
D. Hoey, the Los Angeles representativ« 
of the Royal Typewriter Company, who 
says that he may overlooked one or 
the city has 
its- inhabitants than 


have 
two, but that 
dealers in proportion to 


even at more 


any other city in the world: 
Royal Typewriter Company, L. & M 
Alexander & Co., Pacific Coast Agents, L 


Smith Pre 
Hammond 


C. Smith & Bros. Typewriters; 


mier Typewriter Company, 

Agency, Baker-Hoey Typewriter Company, 
R. A. Brown, Underwood Typewriter Com 
pany, Typewriter Exchange, Arthur G. Wil 
son & Company, McDermott Windmill 
Company, Remington Typewriter Com 
pany, Oliver Typewriter Company, Brimer 


Bros., George King, Rebuilt Typewriter 
Elliott-Fisher Typewriter Com- 
McGinty & Company, 
Company, Typewriter In 
spection Company, Union Typewriter Com 
Frank N. Hird & Company. 


Company, 
pany, R. E. Type 


writer Guarantee 


pany, 


HANDWRITING OF STATESMEN. 
United States Senator Eugene Hale 
a bold but sprawling hand, resem- 
a schoolboy whose teach- 
er has not corrected his faults. It can be 
easily read, however, so he must be ranked 
among the good penmen. His penmanship 
would be improved if he didn’t make his 
i” like his “g.” 





writes 
bling the work of 


Butler Ames of Lowell, one of the bright 
est of the Massachusetts representatives, 
writes a round and rather a feminine hand 
It is pretty to look at, but might be plainer 

United States Senator Gallinger must 
read his own handwriting with a micro- 
scope. He uses a very fine pen, and, con- 
sidering the small size of his letters, writes 


very clearly. 

Congressman Ernest W. Roberts uses a 
stub pen and cares more for speed than 
beauty in his penmanship. Nevertheless it 
does not take a handwriting expert to de- 
cipher his signature. 

Congressman William S. Green signs his 
and prettily. It would receive 
a mark of at least 90 by the teacher of 
penmanship in a grammar school, which is 
more than any of the others would. 


name clearly 


United States Senator William A. Frye 
is in the Horace Greeley class. His signa- 
ture resembles a laundry check. 


Proctor of Vermont was a con- 
vertical system of penmanship 
success than -does 


Senator 
vert to the 
and used it with more 
Congressman Washburn. 

Few of the present members of Congress 
would take prizes in penmanship, but most 
of them write well enough to satisfy the 
government paymaster 


R. C. Hitchcock, representative of the 
Dalton Adding Machine Company, with 
headquarters at York, Neb., recently closed 
a sale for ten machines with the Bartlett 
Lumber Company. Mr. Hitchcock reports 
the outlook for business as very 


gratifying 


future 


| 
| 
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LITTLEJOHN PENCIL SHARPENER 


(PATENTED) 

An Up-to-date Machine; as useful as 
the typewriter, or any other modern 
office appliance. 

Makes a perfect point. Will not soil 
the hands; saves time and patience. 

It is reliable, convenient, Durable; one 
cutter lasts for years with ordinary 
use. 

AUTOMATIC FEED. Does not 
waste the pencil. You do not touch 
pencil while sharpening. 

Moderate in price. Adjustable to 
wall or table. 


This is the dealer’s opportunity to get a pencil 


sharpener that will give entire satisfaction. Qu Jerp. oye Rist. 


HI-LO DESK COMPANY, ° 
Sole Selling Agents, 156 Nassau Street, New York 





























JULIUS POLLAK 
50-52 FRANKLIN STREET. NEW YORK 
Manufacturer and Importer of 
Post Cards and Novelties 
High grade cards our speciaity. 
Jobbers write for prices before ordering elsewhere. 


RIBBONS and CARBON PAPER 
Contracted supplies in large or small quantities 
PLAIN and DECORATED BOXES 
HAVE YOUR OWN IMPRINT BOXES 
SNELLING & SON, “3Se"* 
SO. BROOKLYN, N. Y. 





















THE PEERLESS MOISTENER 


For Moistening Stamps, Envelopes, Labels, Etc. 
Invaluable to Cashiers and those who handle currency. - 


est business houses. Made of Alum- 

tle device 3,500 envelopes an hour can be 

. A handsome article. 
and Discounts, 


Now used and endorsed by many of the 1 
inum with German Silver Top. With this litt 
sealed. Price 75 cents delivered. Money returned if not satisfact 
Good profit for the dealer. We want Agents. Write for Export 


THE PEERLESS MOISTENER CO., 822 Claremont Avenue, Chicago, Ill., U.S. A. 











THE “PEERLESS” INKSTAND 


AN INKSTAND EMBODYING ENTIRELY NEW IDEAS 














PRICE . ; 
50 Cents 
By Mail 65 Cents 


SIZE 
44x3}x1] 














PATENT PENDING 


The cover is provided with a pen rack and the inkstand may be opened in the act of pick- 
ing up the pen and closed in replacing same, the cover sliding easily to its open or closed 
position. The stand is low on the desk and not easily upset. It is made entirely of glass, 
in two pieces,the base containing the reservoir with the dip in front, which is of the 
proper depth, so that the pen cannot get overloaded. The sliding cover opens and closes 
the dip without exposing the main reservoir. 


WRITE FOR TRADE PRICES 


CUSHMAN & DENISON MANUFACTURING CO., NEW YORK 
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The 


Frank Bayer 
Company 


Ribbon Manufacturers 





Thumb Tacks 


Steel, Brass, and German Silver. 


are now F ‘ 
ets Pen and Pencil Clips 
2 Styles. 2 Finishes. 1 Price. 
larger $3.00 per gross to dealers. 
Liberal discount to jobbers. 
quarters 
‘af HOGE MFG. CO. 


108 Fulton St. New York 





88-90 





Center Street 





New York SPITZER & COMPANY 


Manufacturers of 


City POST CARDS 


Office and Salesrooms: 
Ct “WAVERLY PLACE 
Factory: 12 Waverly Place NEW YORE 




















ONLY $1.00) 


he 


“SANITARY” 


Envelope Moistener 


and 


SEALER 


@ This sealer is well-known as a rapid, cleanly, and easily operated device. 
The great difficulty in having clerks handle the mail is that they invariably 
get too much water on the flap. The superfluous. moisture then trickles 
down the side of the envelope, causing it to stick to the face of the next 
letter, so as oftentimes entirely to disfigure the address and make the letter 


undeliverable. 






@ You can make certain that your letters will go out in good condition 
if you invest the small sum of $1.00 fora “SANITARY” Sealer. Sent by 


mail on request. 


@ Write us TO-DAY, while you have the matter in mind. 


The GEO. B. MALTBY COMPANY, Cleveland, Ohio 























(By Special Correspondence.) 


Fond du Lac, Wis. 

The plant of the Wisconsin Cabinet Com 
pany at Fond du Lac was closed for several 
days recently owing to an accident in the 
boiler room. A leak of considerable ac 
count was found in the large boiler used 
in generating steam for the engines. Great 
inconvenience was caused by the delay 
owing to the fact that several rush orders 
were on hand at the time. 

Green Bay, Wis. 

The Lefebvre Furniture Company of 
Green Bay, Wis., has obtained the contract 
for the movable furniture and the Thomas 
Robertson Company of Minneapolis the 
contract for the built-in furniture for the 
new Brown county court house, which will 
be built at Green Bay. The two contracts 
involve $14,000, each firm getting about an 
equal portion. The Lefebvre Company will 
obtain the movable furniture from the New 
ton & Hoit Company of Chicago 

Manitowoc, Wis. 

Arthur Schuetze is preparing to open an 
interior woodwork and office fixture factory 
at Manitowoc. He has resigned his posi 
tion with the Manitowoc Church & School 
Supply Company and will devote his entire 
time to the new concern. 

Milwaukee, Wis. 


B. A. Kipp, formerly a well known furni 
ture manufacturer of Milwaukee, has start 
ed suit against the Kiel Furniture Com 
pany of Kiel, Wis., to compel them to com 
ply with a $45,000 contract. Kipp sold out 
to the Kiel Company and took its notes, 
covering a period of time, in payment 
These notes, he alleges, have not been paid 

The Automatic File & Index Company 
of Green Bay, Wis., whose plant was 
wrecked by fire some months ago, has de- 
cided to remain at Green Bay and will be 
gin at once the rebuilding of its plant. The 
assistance of the Green Bay Commercial 
Club in aiding the company to dispose of 
$7,000 additional stock is largely responsi- 
ble for the decision of the company not to 
accept offers made by other cities. The 
floor space in the new plant will be double 
that of the former establishment and will 
include 12,000 square feet. Entirely new 
machinery will be installed. The company 
manufactures patented filing devices, music 
cabinets and indexing systems. 

* + . 

One of the largest single sales of mer 
chandise that has been consummated for 
some time in Milwaukee was completed re 
cently when the Boston Store obtained the 
contract for the furnishings of the new 
Maryland Hotel on Fourth street. The 
deal involves $30,000. Much of the furni 














FURNITURE NEWS—Continued. 
ture will be made to order from special de- 
signs. 

Muskegon, Mich. 

The Booth Furniture Company of Mus- 
kegon, Mich., has made application to the 
Business Men’s Association of Kenosha, 
Wis., for a site upon which to erect a fac- 
tory. They wish to move from Muskegon 
to a city nearer Chicago 

Newago, Mich. 

Norman H. Larson of Manitowoc has 
been elected secretary of the Newago Chair 
Company, Newago, Mich. Several former 
Manitowoc and Sheboygan men are inter 
ested in the concern, which is capitalized 
at $100,000 

New York, N. Y. 

The Unit Steel Cabinet Company have 
removed from 27 William street to 382 
Broadway, where they have a whole floor 
devoted to the purposes of their business. 
The office is under the management of G. 
S. Weston, and with their improved loca 
tion and better facilities they anticipate 
doing a much larger business. 

« + * 

The Jamestown Metal Furniture Com 
pany have opened an office and store on 
the ground floor of 405 Broadway, where 


they are making a splendid display of 
metal furniture The line which is very 
complete comprises vertical and horizontal 
filing devices, flat and roll top desks, parti 
tions, counters, bookkeeper’s desks, ward- 
robes, and lockers The manager’s office 
is on the left of the store, and the general 


office in the rear. 
San Francisco, Cal. 

The Library Bureau is installing the steel 
book stacks in the Berkeley Public Library 
and in the new University of California L1 
the contracts of which were recently 


brary, 


awarded the company 


* * * 
Yawman & Erbe at all times make the 
most of their window display. At the pres- 
ent writing they have a window decoration 


which is creating a considerable amount of 
attention. In one half of the window they 
display ten gravestones. On the largest is 


a broken pillar bearing the words, “Sacred 
to the memory of antiquated business meth 
ods.” On the other nine smaller stones ar 
ranged around the space are the legends 


“Lack of credit information,” “Inaccurate 
stock record,” “Lost orders,” “Incomplete 
sales record,” “Bound book ledger,” “Lost 
discounts,” “Defective cost system,” “Im- 
perfect correspondence files,” “Copy press 
and Book.” On the other side of the win 
dow is a card bearing the words, “Live 


ones,” and there is displayed all the latest 
up-to-date appliances for expediting and 
perfecting business. 


Nothing adds a more definite unit to the 
value of time than entire absorption in the 
work one is doing. The rule for good work 
is concentration of mind upon one’s task 
complete, absolute and unwavering concen 


tration. 
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DOG EARS 


are all right in their place but you don’t want them on your 
price lists, catalogs, ete. Our 


MULTIBINDERS = «« 


prevent dog-eared leaves and torn covers. Are for the 





semi-permanent —— of your customers’ catalogs, “,j? Please 
price lists, and all limp-covered publications. - “ send 
Will hold one or many copies. Quickly ad- ME without 


justed. A ready reference binder tor filing your ey 
active correspondent’s letters, quotations, etc. eS) with 











Department cost sheets, sales reports, and similar matter kept -@, * f 
together in a compact, easily handled form. 1 ey 
FILL OUT CORNER CARD TO-DAY AND RECEIVE . Name .....seccceces 
FRE GAMMEE. ol Address. .......e+eeeee 


GAYLORD BROS., 222 E. Washington St., Syracuse, N.Y. oo eee e cease ees 











OUR NO. 28 SANITARY 


Here is a cuspidor made in two parts drawn 
steel inner receptacle, hard white enameled, 
heavy brass cover. Talking points galore. $28.00 
per dozen list 

We will be pleased to send you our new catalog, 
showing 28 styles and sizes. 

You Can Increase Your Cuspidor Sales With The 1. & M. Line. 

Made in Detroit, 


THE IRELAND & MATTHEWS MFG. COMPANY 


Foot of Iron St. 











‘ASH WITH ORDER to the tiade only. We 
Engraved Ca rds: engrave a one line plate oa furnish 100 en- 

graved cards best stock, tpaid, Script 80c 
Block or Gothic 1.15, Solid Roman, Old English or French Script 125° 8 Shaded Old Eng- 
lish or Block 1.50, Shaded French Script or Roman 1.60. Plate and 50 cards 20c less 


than above prices. Wedding Stationery, Business Cards, Embossed Stationery. 


THE AMERICAN EMBOSSING CO., 192-96 Seneca St., Buffalo, N. Y. 














PHOTOGRAPH POST CARDS MAX BECK 


MADE TO ORDER 
From your own originals. 106-108 6th Ave., New York 
Bampics and our benuti- Importer and Publisher 
ul illustrate rate 
1 Daepees POST CARDS 


THE DORSEY W. SHORT CO. 
Drawer 10, Westerville, O. JOBBERS ONLY 








Join wi Wholesalers’ Post Card Club and receive once “OilT | oo Ee -” £8 ™ E 
a month /25 samples of the newest cards for $1. postpaid LOOSE LEAF MEMOS AND DIARIES 
Photographic Local View Cards. As thin as a sewed memo. 
Big Stock Season and Fancy Post Cards. Various Bindings and Prices 
THE WHITTEN & OENNISON POST CARD CO. TRUSSELL MFG. co. 
West Bethel, Maine POUGHKEEPSIE, N.Y. 


Complete Lilustrated Catalogue on request. Branch, 108 Fulton Street New York City 























Collect Your Old Accounts 


And stil! retain the friendship of your customers. Leera how 
to get them to pay up and keep on giving yeu their business 


Our new book Co]lection Letters ‘ls you how 


to avoid the snaris 

and losses that too often result from letters on > Jay meh. a. 5 

writer, but which turn out to be highly offensive to cqyptens qué eames him not 
cisewhere. “ey increase 






only to refuse to pay but to = wd ge e “ 
personal pulling power as a collection w: cen 

of this excellent Book. READ THIS BOO x BEFORE YO 

DUNNING LETTER AND WE A ASSUR YOU THAT 

FINDITTHE* UICKEST ACTION” MOST PROFITABLE 

EVER MADE. The author of this book is himseif cate 

letters that prod uce the desired result one me for years has made: made a ze¢ 

yes of successful writing of dunning 

bound for desk use. A REMI TTANG? vy! he 00M WILL chines 

THIS BOOK BY RETURN tea NE 
FOR ONE YEAR. Modern Beeasls Sosieeteres 1 for managers, 
office, factory and sales managers, department h 

men on the way to such positions. Six years old, ok, ve 
subscribers and more are coming every day. It mt 4 2808 ase 

have your subscription extended one year, Make your order read, ** 1 
for a year’s subscription to Modern Methods and a copy of your book 0. 
LETTERS, by Markel, by return mail and prepaid. Address 





MODERN METHODS MAGAZINE, I1! Woodward Av., Detroit, Mich. 














There are moreclean, 
perfectly legible copies 
in a sheet of “Crown” | 


Carbon than in the | 


inferior kind. 


The better work and 
the increased output | 
makes “Crown” Rib- | 
bons and Carbons | 
the cheapest in the | 
long run. 

An increasing number 

of dealers is getting the 


advantage of Crown | 
quality. | 


——CROWN-— 


RIBBON & CARBON MFG.CO. 


Rochester, N. Y. 
U. S. A. 











Are You After 
British Trade ? 


If so, advertise in the ‘‘ Stationer 
& Printer’’—the paper read 
by the good class Re- 
tailer and Whole- 
saler. 


Specimen Copy and Rates on Receipt 
of Post Card. 


STATIONER & PRINTER 


160a Fleet Street 
LONDON, ENG. 











| 





| 
| 
| 
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Value of Co-operation 


Terse and Pointed Talk on Practical Topic 
Whose Scope is Too Little Under- 
stood by Merchants. 





By Fred. S. Lincoln of Washington, D. C., 
in “Better Business.” 


into business I did 
wanted to 
wanted 


HEN I 
so to make money. I! 
make money because I 
I find, now that I have begun to 
succeed in both the money 
and the luxuries are secondary. The big- 
ger thing is a kind of success that can not 
be measured in either money or luxuries. 
The keynote to that success is co-opera- 
myself and 


went 


W 


luxuries 
business, that 


tion—co-operation between 
co-operation 
workman 


business 


every patron of my business; 
between my business and every 
in it; co-operation between my 
and every other that touches it. 

Service is a hackneyed word. It is used 
discussions of salesmanship 
that it has lost its ginger. But in the end 
it makes possible about what I have in 
mind when I to co-operation. It 
means putting yourself in an attitude of ful- 
filling the greatest possible usefulness to 
If there is 


business 


so often in 
refer 


every patron of your business. 
no possible usefulness, the very best thing 
to do in the world is to let the other fel- 
low know it. Then when a possibility of 
usefulness does develop, the other fellow 
will turn to you with an extra confidence 
But it will not happen twice in a lifetime 
that there is no possibility of usefulness. 
Of course, the picture called to mind by 
the use of the word “patron” is that of one 
who comes into the store to buy. There is 
one style of salesmanship which considers 
that patron only in the light of profits with 
in instant reach. That method falls short 
altogether of what I mean by co-operation 
It may be the thing the customer seeks 
is not the thing he really needs, and that 
while there is a slight profit in selling him 
the thing asked for, there will be none at 
all in helping him find the thing he ought 
In point of fact, I have proven, 
have proven, 
be found in 


to have 
and many other merchants 
that the largest 
actually co-operating with the customer, in 
helping him get the thing he needs, and 
passing for the present the potential gain 
represented in the sale which has been lost. 


A dozen anecdotes come to mind to illus- 


profit is to 


trate the wisdom of this course. 

A man entered my store recently with a 
query about a certain copying device. I did 
not know myself which of several in the 
market was the best purchase. I tele- 
phoned an inquiry to one of the govern- 
ment bureaus. The answer was a reflection 
of much practical experience. It 
possible buyer to a rival house. In the old 
day that would have been thought the very 


sent the 


antithesis of good salesmanship. 

But that man did not forget 
men do forget. He came back within two 
And he came back because now he 


Very few 


the 


had a very much larger problem as to 
purchase of the remainder of the equipment 
for the office he represented. His attitude 
toward me was one of entire confidence in 
my judgment. He was ready to serve me 
by every means in his power, because he 
felt I could be trusted to serve him 

Old Ways Must Give Place to New. 

This is only an illustration, to be sure 
3ut it shows the way to a general change 
retail businesses. 
point 


that impends for many 
The old day of having a 
through a glass case, first at this article, 
then at that, is done. It does not represent 
true co-operation. The thing to do is to 
open the case and let the buyer find what 
he wants. The best thing to do is to have 
the wares so displayed that he will not need 
to get down on his knees behind the case 
In modern business there will be no “be 
hind the counter.” Co-operation puts the 
salesman beside the customer. And, finally, 
modern salesmanship requires of a 
chant a wider view, a looking far into the 
No store 


customer 


mer 


permanent needs of the customer. 


can achieve a lasting success which does 
not co-operate with its customers so that 
there can be no question of one-buyer-one 
sale. 

Co-operation is not aimed at the cus 
tomer alone. It is aimed at every related 
business enterprise. The store that does 


not co-operate with its supply houses, wit! 


its advertising agents, with its neighbors 
with its community, is on the edge 
atrophy. It is as sure to die of lack 


nourishment as a shipwrecked sailor on a 
raft. 

Take advertising: The 
seeks a contract just for the contract’s sak« 
is not a solicitor; he is an order taker. The 
only kind of advertising that can possibly 
pay a publication is advertising founded 
upon the rock bottom of returns profitable 
to the advertiser. Now, those returns de 
pend mainly upon the application of the 
principles of good salesmanship to the par 
ticular business advertised. The solicitor 
can not apply those principles if he knows 
them until he knows also the salesmanship 
needs of the business concerned. No ad 
vertiser, in his senses, is half so much in 
terested in the cost of a proposed adver- 
tisement as in the probable returns from 
the advertisement. The only way, then, for 
the solicitor to succeed permanently is to 
enter far into the business of his 
“prospect” to be able actually to co-operate 
with that 

Co-operation in the sense I have in mind 
is a great deal more than honesty alone 
It is in itself a fine 


solicitor who 


enough 


business. 


It is honesty extended. 
kind of advertising, 





TAKE NEW QUARTERS. 


The Bailey Specialty Company, 
senting office appliances manufacturers on 
the Pacific Coast and the Hawaiian Islands, 
moved from their old quarters. to 
larger, lighter and more convenient rooms 
near the heart of the wholesale district in 
San Francisco. Their address from now on 
will be at 156 Second street, San Francisco 
blocks from the center 
trade. 


repre- 


have 


which is but two 
of the stationery 

The Bailey Company repre 
sents Dunning Bros., Ins., The Phillip Hano 
Company, Berkshire Hills Paper Company, 
Hi-Lo Desk Company, and the Standard 
Paper Company. In addition to the fore- 
going, the company also shows a complete 
stock of the products of the Wilson Mem 
index Company, manufacturing the Memin 
dex Pocket Card System; the Ellis Time 
Stamp Company, manufacturing the Ellis 
$5 Time Stamp; Henry Connolly Company, 
manufacturing Rochester binders 
sheets; Vise Clip Company, manufacturing 
the “clip that grips”; National Expanding 
Envelop Company, manufacturing a patent 
self-expanding envelope, and the Commer- 
cial Paste Company. The company is in- 
troducing all of these goods on the Coast 
very energetically and is in a position to 
add materially to its already large 
growing business. 

The members of the Bailey Specialty 
Company are live wires and their long ex 
perience in the trade, their intimate knowl 
edge of all the details of office applianc« 
and their high integrity 


large success 


Specialty 


and 


and 


business insures 


them a 


THE START AND THE FINISH. 


I said: “I’ll take Bucephalus and drive 
him twenty mile; he’s always pawing in the 
barn and puts on lots of style; he’s suffering 
for exercise, he’s eager for the fray, and he 
will fairly eat the road and throw the 
leagues away!” [I hitched him up and start- 
ed off; he fairly split the wind, and I was 
full of harmless pride and held the reins 
and grinned. The charger trotted half a 
mile as from a mortar fired, and then he 
lost all interest and seemed extremely tired 
I wore out half a dozen clubs, and urged 
him to go fast. In vain! He loafed along 
the road and watched the snails whiz past; 
I pushed him on the homeward road for 
many a weary verst, and then [ sold him to 
a friend, and now he’s wienerwurst. I know 
a half a hundred men just like that foam 
ing steed; they go to work as though they’d 
make their eager fingers bleed; they fuss 
and sweat and paw the ground, and make 
an awful but when the midday heat 
comes on their energy’s all in. I like the 
good old steady horse that plods along his 
way as though determined that he’ll earn 
his lodging and his hay; I like the quiet, 
earnest man, who buckles to his job with- 
out the sort of useless fuss that captivates 
the swab.—Wait Mason in Chicago Daily 
News. 
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HE NEW WAY 


Using Saunders One 
mes (o} ol Sealer 


Price in U. S. A. $2 postpaid 


no spring rs to rust, no screws to use, 
in Oxidized Dempia and will last a lifetime. 
SEND FOR A SAMPLE today, 
and good seller the new Saunders 1s 

the Saunders ten days 
Booklet and particular 


The Saunders Sealer Co., (Dept. 


ur LIBE! 


Motion 





nothing to get out of order. Made of Brass, finished 
Alw ays ready for instant use. 


then PROVE FOR YOURSELF what a good sealer 
WE REFUND MONEY if you want it after trying 


iL SELLING PLAN will be sent free on request. 


23) 1814 E. 40th St., Cleveland, Ohio 


Easy to See 
It’s Easy to Seal 


letters with the new model Saun- 
ders Envelope Sealer—that’s what 
makes it Easy to Sell. 


The New Model 


Saunders Envelope Sealer 
With Automatic Moisture Feed 


is the greatest selling proposition— 
because the greatest sealing propo- 
sition—ever put on the market. It 
automatically moistens, closes and 
seals the flaps of 40 to 50 envelopes 
in one minute—or at the rate of 
2400 to 3000 per hour. Costs only 
$2, on does the work as well as the 
high-priced motor driven sealers. 
Bors away with sticky fingers, 
sloppy sponges, dirty and mussy 
envelopes. as no rubber to rot, 








Made 
Oxidized 
Finish 


Write 


FIREPROOF WASTE BASKETS andLETTER TRAYS 
EARN DOLLARS 


of Cold Rolled Steel, 

Copper or Brass 
Absolately Fireproof. 
ATTRACTIVE and SANITARY 


for Prices of 


PRESSED STEEL 
SPECIALTIES 


DUGGAN-RIDER COMPANY, 





:> ERIE, PA, 



















75,000,000 “O. K.” scsteners 


SOLD the past YEAR should 
convince YOU of their 
SUPERIORITY. 
They Add TONE to You 
Stationery in the OFFICE,BANK, 
SCHOOL or HOME. 
- There is genuine pleasure in 
i their use as wellas Perfect Se- 
curity Easily put on or taken 
off with the thumb and finger. 
Cen be used repeatedly and 
“they 5” ays work.”’ Made of brass in 3 sizes. Put upin brass 
boxes of 100 Fasteners im 
Handsome. Compact. Strong. No Slipping, NEVER! 
All stationers. Send 10c for sample box « f 50, assorte J. 
Illustrated booklet free. Liberal discoun ito the trade. 


The O. K. Mfg. Co., Syracuse, N. Y., U. S. A. 


NG IB 


s&s GOLDMAN’ 
Si Sirioisisiaii sect 


CONT OTE 


ADDS. SUBTR pis IT DIV ia 11S) 


Reaue aT _eo0u CO. 





Safety Fountain Pen 
and Pencil Holder 
Fits any Pecket 
Holds One to Six 

or Pencils 

Absorbs tats Boom Lente 
Preserves Pencil Points 
For Sale By All Jobber 

Send 15¢ postage for sample 


TheValley City Novelty Co 
Grand Rapids, Mich 














-SPRICTICAL COMPUTE 


Hate at LABOR AND 


sER 
SPRL es. LEIPZIGERSTRASSE: 112 








The Dealer’s Best Investment— 


A year's subscription to OFFIC] 


APPLIANCES for 


$1.50 








ADAMS’ “RED LINES” 


Woven every three inches 
ANTISEPTIC COPYING CLOTH 


A new constructed copying cots 3 copies ion one 
writing. Soft twill facing both sides. Extra Heavy 
or R. R. Stock. Dealers should get in touch with us. 


ADAMS MFG. CO., Philadelphia, U.S. A. 
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IH di S Ita ith P fit 
k Part III. 
for By U. G. Case. 
MAPS, CABINET AND eZ HIS, the concluding article, will deal ficient experience so that location 
ROUTING SYSTEMS on how to go into the office special portant tactor, and should know how t 
R i ty business and succeed. Success in locate in the best way. He can almost a 
oun -aded ; ; ; , ; 
ound headed; hardened steel points. business should not be measured altogether ways get a limited option to enable him t 
ASSORTED COLORS by the amount of money made. Character, irrange his agencies. In the meantime he 
nN ‘rsonal “< : scie ousness n should ke up is nin wh <inds ) 
Take up less space on the Maps, and personality, honesty, conscientiousn ; rould mat up h mind what | f 
will outlast any others manufactured tegrity, reputation and a square deal mak« office devices he desires to handl he 
he ; ee olan = for real success—the lasting and honorabl office devices in use are so numerous and 
PRACTICALLY INDESTRUCTIBLE. san ‘3 1? 
kind The man entering business should well-known that they need not be 1 - 
Cannot fade or discolor. Send for know himself, know his goods and know tioned hers His first aim should be to 
4 Ss i; ns ft Sole ve or : 1 ~ 1 
samples and terms to Sole Agent for the requirements of the business public. He get the best the market affords, and get the 
United States: ' , | , 
should know hew to conduct a_ business, best he can as far down the line as it may 
H R H NICHOLAS how to sell, and how to serve his custon he Some spt ialti Ss are covert d by bra h 
. . > TI | t ‘ ff ‘ t] ] | ‘ 
eT 1¢ man who 18 a studen or human omces and tners ry EXCLUSIVE contr ts 
Room 6/9, 258 Broadway NEW YORK ; 
iture is bound to succeed the best He but there are always good agencies to be 
SOLE MANUFACTURER: , } 1 f 
must show the proper spirit, energy, e¢1 had by the right man, and frequently the 
JOSEF JUNGBECKER thusiasm, willing to work hard and ready man who can “show me” car get awa\ 
AACHEN-B. GERMANY to meet some discouragements, and remem agencies from others. Outside of the larger 
ber that roses with all their sweetmess als: cities agencies can be secured for as n \ 
have some thorns Success comes accord good articles s one cares to carry, and | 
ng to how the laws of nature are followed always has the future before him t idd 
- re] , abilit n 1doment nore d more as he is capable of doing 
“RELIABLE He must rely on his ability and judgme more and n as he 1 apabl ng 
WM. RITCHIE & SONS, Ltd. all the time Starting with but one device and som 
Elder St. Edinburgh, Scotland. fice supplies, if properly managed, wil 
Also at London, Erg., 34 Paternoster Row He must first decide whether he is ca a ‘ | ' 
14) S a great success 11 > future O 
Publishers of pable only of making a start by selling o1 uit ma gre ucce in the ftutt 
. ; ; sho nvhe not “bite off ore th 
Christmas and New Year , commission basis, having the manufactur hould any! ite of more t 
Birthday and Easter Cards Snare can chew.” He should remember ther: 
er make shipments to the user and collect 
series” CALENDARS : PICTURE POSTCARDS J ing jor same; whether he is able to make —“eviees in use by bookkeepers, by 
uutright -purchases and _ thet handle tl raphers, Dy I s of departments, Dy I 
| business as strictly his own by having a ieeres, | ries, and various kit 
supplies used 11 | offices 
small or fairly large size store; whether if hati , 
4 he does not possess sufficient capital hin Make Deals in Person. 
self he can enlist outside capital rnd 
' In making rrangements for aget 
whether he wants to enter business as at , 
; is not Wisi icy to attempt to do s« 
FOR THE ndividual, a partnership or a company ; sal ft ns ; 
: correspondence, altho it is followed ne 
’ Whatever the plan may be it requires som : ¢ aad 
, ; : siderably The best method is to visit 
thought and study and care to reach a point . 
é' ; person headquarters of manufacturers [t 
where one .starts properly \ prope! 
; ; is much mor tisfactory to every o1 
ndation is essential to success He must be 


rned, and money very we 


’ ‘ ce | 
= x ¢ then decide where to locate. One of the : : 
Getting things at first hand is always 


newer and booming cities may offer the . 


ter than at second hand He cal secure 


best opportunities, where the field is not : 
= ; ‘ agency, and make better terms, in pers 
\\ i covered, or very poorly so, should be > : 4 . , 
. ; than by dozens of letters. Upon his 1 
considered Where business is good th osm ' , , ; 
7 sonality, procedure, yians and credentials 
year round should not be overlooked \ : , 7 ' 
will depend his success. He should, thet 
city and territory where he knows the : a nant 
, -_ , fore, be we prepared and act as a high 
country, the eoplie, wenera DUusiness, ane . i ‘ 
: peo ‘ ‘ grade man should When an agency is 
where many kave lived and traded, is a : 
: | concluded in this way there is nothing bet 
great advantage ving is cheaper in some ‘ ; 
™ ; ' ter for the future than this personal under 
sections, an musiness done at a lower cost . 
é standing. knowing one another, knowing 
than at other places. He should particular "Sen , 
P the physical appearance, the voice, the 
y aim to locate in a progressive and grow- : 
. be . actions, et It means so very much in 
ing place as that offers him the best fu : ge 
F : P the future correspondence and dealings 
ture ‘oreign countries offer great oppor ‘ 
' rhe While there he will meet other head men, 
tunities to those who have the knowledge : 
: see the factory, and see how things are 
and capital As nowadays one or more of 5 
: - made which is invaluable. A manufacturer 
fice device is essential in every office the 
See ; always knows the most about his wn 
right man can “make good” in any city, ; ie : 
"7 ; ; , ena : goods He gets information, demonstra 
to tear competition 

















and does not need ‘ ' 
. tions, suggestions, experiences, etc., which 
We carry in stock German Water Color Brushes. : ie: hicl 
i i f i . . 1e¢ can not value Ir oney, an which may 
Our imported line of these brushes is unexcelled for Location Important Point. can il lle 1 ( ( i 


quality and finish. They are of excellent value. Sizes anwn tel mthe af ex : . and a ore 

one to eight. Samples and prices sent on application. : ave him month f experience anda g at 
WE CAN SAVE YOU MONEY Where he knows under 

going to operate and has chosen his city couragement, and a starter he can not se 


JAMES H. RICE CO. and field, it is necessary to have a location cure thru any other source. When his 


Itinois and St. Clair Sts. 


CHICAGO, ILL. 


what plan he is many dollars. He receives enthusiasm, en 





a place for headquarters. He should have’ agency arrangements are made he is ready 
yhserved enough in others, and have suf to open up, or he can already do so when 











he has secured the gency for one goo 
selling arti 

He should send a good strong circular 
specially well printed, to the business met 
of the city stating his intentions, what 
handles, making some points as-to ser 
1cé¢ tT " tation to the opening 

f tor Special care should be 
exercised in this, as the impression mad 
will ce 1 on th ntiment, advertising 
in< ‘ shiy pressed \ form of 
circular nature should be sent to the cow 
ry d s, if there is an outside territor 
to be covered \ ry good plan is also 
to have a good advertisement in all th 
papers of the place, showing no partiality 
so as to reach all people and secure all the 
fre¢ ts possil Advertising in 
such papers should be done periodically 
He should prepare some advertising circu 
lars of his own, and never forget that cheap 
advertising matter produces cheap results 
The manufacturers will always supply him 
plentifully with their own advertising mat 


listributed judiciously 
1 


ter, which should | 


There is a way to get results and a useless 
way. This phase must be studied and re 
quires some experimenting. Each circular 
should be looked upon as a Hhttle salesmar 
get business. He should co 


ile circular letter 


stantly ou n 
p irk, with names and addresses 
tect mm; tchineg These lette 
can quirie rvices, selling, 
The t ho | touch with th 
1ser he be ed literature, and the 
right wording, is going to be recognized 
So mt can b on this subject of ad 
ve he business through 
it, hi t serve the public, sufficient 
c ( itself He she 
get tl t f stationery, as the best 
is ; he heapest through the im 
pression it makes and consequent result 
in 
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ourse, Wi require books and 

orn g cabinets, copier, etc., all f 
hicl ild be th most up-to-date, and 
avoiding red tape He should save all time, 
labs r al 1 «¢ xpens 2) ssible, practising W hat 
he preaches to customers. On opening day 


he will naturally have everything well ar 


ranged, in apple-pie-order and clean, e1 


deavoring to make the best impression p: 


sible He should not become lax in this, 


as so many do, but continue it always. It 
make a reputation, and 


back and bring new 


will be noticed. 


bring customers ones 


He will naturally show every courtesy, at 
tention and chee ness, go to special trou 
ble to show the place, the goods, and make 


demonstrations, will not bore or insult any 


one, and if he does always as well in this 
respect as he does the first day, he can 
not help but succeed. It is a fact that these 
things are 


vet they 


neglected only too much, and 
want to get all the 
when they do not get 

should be instilled it 
and carried out not only one 


matter of sales 


orders they 
can, and 


them 


complait 
These things 
all employes 


day but every day The 
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WRELECTRO {CHEMICAL ~) 


= 


WRITING } 


SE BLUE BLACK. ay 
=F 


After 85 years’ experience 


in the manufacture of WRIT- 
a Pa rm —— te ING INKS, MUCILAGE, 
— me 2 PASTE, SEALING WAX, 


etc., we make the following 





claims for our merchandise— 


and substantiate them. 








The quality of all our goods is second to none. 


Quality 
Packages 





—See them! Our new styles are winners. 


We have not advanced our prices and they are lower than 
the net prices of any other standard line. 


Prices 


—Our low prices make your profits worth while. 


Profits 


Guarantee —Our guarantee as to quality goes with every article we 


market. 


Investigate —lt will pay you to familiarize yourself with the “above 


facts. 


We will be pleased to send you one of our catalogues 
depicting the line you should carry. THE LINE OF 
QUALITY AND PROFITS. 


THADDEUS DAVIDS COMPANY 


95-97 Van Dam Street New York 
Established 1825 
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The Most Gom- Carbon Papers, Transfer Papers, Stamp Rib- 
Sx bons, Carbon Rolls, Typewriter Ribbons, Type- 


lete Line..... writer Oil, Numbering Machine Ink. 


Interesting Proposition to Dealers. 


J. A. HEALE & CO. 


MANUFACTURERS 


The mark of quality 











N ARROW For Adding Machines 


Time Recorders 
ROLL Police Registers 
Stock Tickers, etc. 
PAPER Suz, 
Galley Proof Rolls 
—_— Ribbon Paper 
§ Special Sizes Made to Order Keyboard paper for the Monotype 


Colonial Company, Mechanic Falls, Me. 

























The Taft-Peirce 
Manufacturing 


Company 


Woonsocket, 
R, I. 


g We develop and manufacture 
high grade mechanical specialties 
on the contract basis. 













@ We have the largest establish- 
ment in the world in our line, con- 
ducted solely on the contract basis. 






Contract 






@ We can handle any sized contract, 
@ Our proposition is particularly 
attractive to new enterprises. 

@Send for our literature before 
building a plant of your own. 









Figure Means 


An Assured Profit 
“AUTO-FEED” 






















Tht RESERVOIR GUARANTEES 





PERFECT FLOW 


Only Williamson Auto-Feed Fountain Pens have this exclusive non-blot feature. That slot in the cross 


section of the pen indicates a reservoir which takes up all excess ink. 

A pen that can't leak, can’t blot from the over-heating of the ink barrel. can’t drop ink from the point 

of the pen while it is pointed in the air—that can't flow too fast for your speed or pressure in writirg, 

but always gives as much ink as you can use—that is the Williamson Auto-Feed Fountain Pen—the one 

you have been waiting for all these years. You'll buy it on the first trial. 

DEALERS: Williamson Pens are made in 250 different styles. Notwithstanding this large assort- 
* ment, you need carry no dead stock. We will exchange any styles that you find do 

not appeal to your trade. We also furnish plate glass display cases 


Wr'te today for our proposition to dealers. It is the most liberal ever made by any fountain pen company. 


WILLIAMSON PEN CO. Janesville, Wis. 

















manship is a subject in itself, and we will 
assume the man going into business knows 
how to sell, how to secure the best sales- 
men and how to handle them, or how to 
get meager material and make good stuff 
out of them. We will assume he knows 
how to get the most and best results of 
all his employes, one or a few or many 
If he can manage his business properly 
and sell goods he necessarily must suc- 
ceed, and if he handles goods of true merit 
and gives good service he is bound to make 
sufficient sales to make money, and so keep 
on growing until his business is a “howl- 
ing” success. From the very beginning, 
all the time, he must watch as closely and 
work as hard to keep expenses down to 
the lowest possible cost as he does to 
spend money in getting goods and selling 
them, so as to make the largest profit. All 
the little things must be looked after 
Money saved is money earned. These 
things, and the new things as they come up 
properly taken care of, stand for success 

and this can be achieved in the office spe 


cialty business. 





HE COULD READ RITEN. 

A large manufacturing concern in New 
Jersey received the following letter from 
a country merchant down in the moonshine 
district of Kentucky and their representa- 
tive now skips this town on his trip 

Jentlemen: I want you to understand 
that I aint no dam fool when I bort that 
Bill from that Read Headed eagent of 
yourn. He told me that you sent him all 
the way from cyncynita to git that order 
I thort he was lying, and I bort al my 
goods from the Jersey and he told me that 
he sold the Jersey and would sell me just 
like he sold the Jersey. Now you rites 
me a printed letter and sez if I will send 
you the munney you will send me the goods 
I recon you would, most enny durn fool ud 
do that. I would not of minded a Bit 
sendin the munney and resk gettin the 
goods, but when I recolect how you and yor 
eagent done me I refuse to do it. If you 
would of treated me right and rit me let- 
ters in riten, and not of sent me that news- 
paper printed letter like I was a dam fool 
and could not read riten I would of tuck the 
goods and pade the cash. Now I dont 
want no more of yore printed letters. I 
wont stand sich from no house. I am fifty- 
six years ole the last of next coming Janu- 
ary and the furst man has got to put my 
back on the ground yit. I may not have as 
much larning in gramma as you got but I 
can whip you or enny uther dam yanky that 
wants to try riten me a printed letter 

This “merchant” is likely in the same 
class as many others who refuse to sub- 
scribe to a trade paper “because my grand- 
father got along without it and I guess I 
can too.” He should subscribe for Office 
Appliances 

“Time enough” is often too little time 
unless you do the work now 
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Snap Shots in Business World. 


that the ancient Chaldeans pro 
expense, and that 
under the sun, and 


Nev- 


It may be 


fusely distributed their 
nothing new 


be surprised at. 


there is 


therefore nothing to 


ertheless, when requested the other day t 
name the class of items which should be 
debited to “Protection Expense Account,” 


we cast a glance at the sky to see if Hal 
ley’s comet had arrived. 

We failure to achieve ac 
counting perfection through never having 
been favored with the privilege of behold- 
ing a Protection Expense Account or ex 
periencing its many advantages. To us it 
is a new star of the five hundred and sixty 
seventh magnitude, appearing for the first 
time in the constellation yclept, “The Profit 
and Loss Account.” It carries a brilliant 
assemblage of planets named Interest on 
borrowed money, Insurance, Taxes, Rent 

When Is the Rent Due? 
men endeavor 
their own interests, and 
men thoughtlessly 
these laws and to illegal and 
regulations As an illustra 
1m an office building 


appreciate our 


Many to enact 
their own 


ther 


business 
laws in 
many business 
conform to 
unnecessary 
tion we will quote fré 
contract with tenants: 

“It is hereby expressly understood and 
agreed that the rent for this property is 
and payable in advance.” 

a matter of mutual agreement 


due 
It may be 


Reprinted from Beach’s Magazine of Busi- 
ness, Detroit. 

that rent shall be payable in advance, but it 

in advance, as at that time 


annot be “due” 


consideration. 

What Is a Stub? 

A stub is a duplication of some document 
check, a 


rewriting the 


there is n 


an order, a receipt, a delivery 


ticket, made by particulars as 


an office record. A more unnecessary wast 


of time and labor was never devised, and 


yet, it is an almost universal practice. It 
is a beautiful example of business conserva- 
tism and voluntarily staying in a rut. Every 
document of the kind mentioned may be 
duplicated in one writing by the use of car- 
bon sheets, and the duplicate will then be 
a much more valuable document because 
it is an exact reproduction 

time saved in 
the 10th of each month 


The stub is an enemy 


Consider the writing one 
hundred checks on 
when bills are paid. 


methods It should be 


to progressive 
ibs lished. 


Shall Checks Be Abolished? 


In Germany they are also endeavoring 
to abolish checks. Blanks are 


banks to their customers which are filled in 


furnished by 


when bills are to be paid with names of 


payees and amounts of bills to be paid, this 


constituting a request for the transfer of 


the amounts from payor’s account to ac- 
counts of payee. If a payee’s account is 
carried in another bank the payor’s bank 
transfers the amount to the payee’s bank, 
the latter notifying the payee of such trans- 
fer and from whose account transferred. 

All danger from forgery is thus elimi- 
nated, and instead of writing hundreds of 
checks it is only necessary to write a list 
of names and amounts on the bank transfer 
application. 

Government Accounting Methods. 

The accounting methods of governments 
have long been by-words in the business 
world on account of the extraordinary use 
of red-tape and general inefficiency. The 
introduction of improvements always cre- 
ates a sensation and shaking of the heads of 
those wise government officials who require 
the services of an earthquake to accom- 
plish any change. 

The Navy .Department has just arrived at 
the perception of the fact that, in order to 
ascertain accurate costs of navy yard con- 
struction and other work, indirect charges 
should not be dumped into General Expense 
account, but should be distributed on the 
same plan as used in ordinary manufactur- 
ing business. To accomplish this radical 
innovation it was necessary to employ the 
talents of a corps of certified public ac- 
countants., 














The ROSS 


Ball Bearing 
Anti-Friction 
Filing Cabinet 
is the most pro- 
gressive step 
made in office 
furniture con- 
struction in the 
past ten years. 





| 
| 








Ross Line. 


kind. 
addition of the Ross Patent. @ 
business. 














@ The one great defect common to all other office cabinets is overcome in the 
The drawers cannot stick. 

@ The drawer touches NOTHING but ball bearings, and these balls run on 
steel tracks—so arranged that each ball is limited to its own space, so that 
whether the drawer is in or out the balls are always in place. 

@ Our Card Cabinets have five times the capacity per drawer of the old 


@ The Ross line is the highest standard of cabinet making, with the 
Dealers who feature the line are securing the 


@ Write to-day for catalogue. 


ROSS MFG. COMPANY, Muskegon, Mich. 
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A Sweeping 
Victory for 


Gregg Shorthan 


In the Fifth International Shorthand 
Speed Contest, held at Washing- 
ton, D. C., March 26th, the Miner 
Medal, first, second and third places 
were won by writers of GREGG 
SHORTHAND. 











WORLD’S RECORDS 
WERE BROKEN 


Fred H. Curtler, the winner, exceeded the best 
previous contest record on straight matter by 23 
words per minute 

Chas. Lee Swem, a lad of 17, broke the best 
previous contest record on straight matter by 13 
words per minute 
made the best 
accuracy record ever made in any contest at any 
speed 

Of the eighteen 
writers and four writers of Gregg Shorthand— 
Every 


Salome L. Tarr, a girl of 17, 


contestants —ten Pitmanic 
only eight qualified in the transcribing. 
one of the Gregg writers qualified 

Every claim for Gregg Shorthand was over 
whelmingly proved by the contest. 

A booklet giving full particulars of this and 


previous contests will be sent free. 


The Gregg Publishing Co. 
New York Chicago 
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STATIONERY *9 
a | 





(By Special Correspondente.) 


Chicago, IIl. 


Stevens of Stevens, 


Charles A Maloney 
& Co., has recently purchased a new Speed 
well touring car. 

*x * x“ 
Gibbs of Shea Smith & Co., 
returned to Chicago the latter part of April 
New 


Fletcher B. 
after a trip to York, Cincinnati and 
other points. 

*« * * 
\. H. Childs of S. D. Childs & Co 


short rest at 


recent 


ly returned from a West 


Baden, Ind. 
J. K. Gill, of J. K 


through Chicago recently on his way to 


Gill Company, passed 
Europe. 
Chicag 


The executive members of the 


Stationers’ Association held a meeting on 
Monday evening, April 25 
x * 7 

Ernest Meusel, general manager of the 

\. W. Faber Company, was in Chicago r« 


ently, accompanied by Ferdinand Kabus, 


the manager of the American business 
Kansas City, Mo. 

At the 

Stationers’ 


Kansas 


Tuesday 


annual meeting of the 
Association, held 
evening, April 19, J. H 
F. P 


pany, 


City 
Brandimore, of the 
Com 


irgan 


Printing 


was elected president of the 


Burnap Stationery & 


zation for the ensuing year. 
Wis. 


Paper Company of Mil 


Milwaukee, 

Che Dever Bros 
waukee, has obtained a long term lease 

Broad 


building is 


the von Bunbach building located at 
Buffalo Streets. The 
880x120 feet in ground dimensions and four 


May 


way and 


stories high and will be occupied after 
] 
New York, N. Y. 


Buzzard, salesman for the Mil 


ler & Wright 


George S. 


Company, was married on 


Tuesday, April 12. to Miss Ella Schueler of 
New York 
‘ 
E. L. Schmidt. for the last ten vears su 
perintendent of the pencil factory of Eber 
ird Faber, has retired from business and 
sailed recently for Germany 
x * 
te ns & Beale stationers. forn ly t 
0 M y street moved to 217 Center 
stre 
2 *« 
It is with extreme regret that we have t 
nnounce the death of Richard Esterbri k, 
ssistant secretary of the Esterbrook Steel 


who died on March 29th last 
typhoid pneumonia He was only sick 
attended the Stationers’ 


Hotel Astor. and the 


ne week He 


Banquet at the next 


and died on th 


day was taken ill, 

ing Tuesday 

Philadelphia, Pa. 

Savin has succeeded George G 

Elliott 

gone into another line 
x * * 


Albert S 


Craven, with the 


Af 


Company, M 
Craven having 


The Philadelphia Chamber of Comme: 
has adopted resolutions protesting agai 
the Government printing of stamped env 
that it works to the dis 


opes because 


vantage of stationers, printers, paper de 


ers, envelope manufacturers, etc., throug 
out the United States. 


is « 


Mousley, the Mark 
during the month 


George E 


jobber, celebrated 


twenty-fifth wedding anniversary. His e1 
ployes presented him with silver s{ 
and Mr. and Mrs. Mousley made trip 
Pittsburg, Cincinnati, Chicagé ind § 
Louis. 

* *k * 


Leslie W 


salesman of t 


Minor left the 
he William Mann (¢ 
n with the C. F 


emp! 


Ly ' 
to accept a posit ri 


ank Book C 


D1 
D> 


mpany, Denver: 


« « * 


The Charles Christeson Company 


bing stationers, has completed its reorga 

being Edward H 

resident, William C. Mar 
‘les H. Marshall of the H 


Vice president and 


zation its officers 


urer, and A. E. Phillips, secretary 
ral manag 
x x 
Edward E. Eckstein, the Nestor P 
delphia s ery salesmen, has 
osition David Bentley and | 
* * * 
Svdni \ J B irgoyne, head 
goyne C vy. returned from 
Europe established cont ns 
for his “printing from Steel 
and holiday rds and other novelti 


HANDSOME BERGER CALENDAR 


In its annual remembrance t 

Ss year Berg Manutacturing 
pany t ¢ () is departed s 
from the re tyle Instead 
out calendars printed in colors, w 
production of me painting or desig 
company is presenting patrons 
friends wit] handsome calenda 
black wl I brown bearing 
photographi nt of a indson g 
lady in the ising a Berger g 
cabinet. | e photograph ar 

wing lin 

Glides a jurse s - 
With Berger easy-running files.” 

This calendar is a very striking 
tractive piece of work, and the fact that an 
actual photograph is presented adds ot 
to the interest of the gift to warrant 
additional expense which was probably 
curred. It lends an air of sincerity 


gift which it would be difficult t 
+} rough the 116 lium of a half tone 


ing. however well done it might b« 
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COMMONWEALTH HOTEL 


Incorporated 
Opposite State House Boston, Mass. 








Offers rooms with hot and cold water for 
$1.00 per day and up, which includes free 
use of public shower baths. Nothing to equal 
this in New England. Rooms with private 
baths for $1.50 per day and up; suites of two 
rooms and bath for $4.00 per day and up. 

Dining room and cafe first-class. Euro- 
pean plan. 

ABSOLUTELY FIREPROOF 
Stone floors, nothing wood but the doors. 
Equipped with its own Sanitary 
Vacuum Cleaning Plant 

Long-Distance Telephone in Every Room. 


STRICTLY A TEMPERANCE HOTEL 
Send for Booklet. 


STORER F. CRAFTS, Gen’l Manager 








LARGEST POST CARD STORE IN MINNEAPOLIS 


THE WEST NOVELTY CO. 


Printers and Publishers of Post Cards 
Small Books and Magazines to order. 
$1.00 will bring you 100 Assorted Post Cards that will sur- 
prise you. We ship same day order received. 


817, 819, 81944 and 821 Cedar Ave., MINNEAPOLIS, MINN. 











Hotel Latham 


East 28th Street, New York 


1 door from 5th Avenue, 1 block from Broadway and 1 block 
from Madison Square Garden. 





The Very Heart of 
the City. New Ab- 
solutely Fireproof 
Hotel on the Euro- 
pean plan. Rooms 
$1.50 per day and 
up. Rooms wITH 
PRIVATE BATH 
$2.00 per day and 
up. Beautiful Din- 
ing Rooms. Best 
Food and Service 
at reasonable 
prices. Elevated 
and Subway Sta- 
tions 1 block away. 
Surface Cars pass 
the door. 


H. F. RITCHEY, 





oth pee” r 


Tape 





SchaumEngraving © 





ss.) 


SUCCESSORS TO 


Deaenene 
taste path, | 

RINTERS — as 
ADVERTISERS” al Printing Co. 


& Printing Company, 


Engraving & 





Milwaukee, Wis. 
Gentlemen: May, 1910. 
An order from you will give our quality an opportunity fo sell 

ITSELF. Let us show you how well it is possible to design, retouch, make 


engravings and print catalogs. 


Ask for booklet "A". 
Very truly yours, 
Schaum Engraving & Printing Company. 
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LOOSE LEAF” 





Chicago, IIl. 
Mr. McDonald, son of the late J. S 
Donald, of J. S. McDonald & Co., the 


known loose leaf manufacturers, has just 





turned from a trip to Hot Springs, Ark 


Secures turned from a tip to Hot Spr 


New York, N. Y. 


= There has been a change of managet 
1S in the branch office of the Twinlock (| 
pany of 99 Duane street. H. C. Sterling 


resigned, and has been succeeded by | ) 
| Creed, who has been in the loose Ik 

Great iness for several years. He was fort 
with the Baker-Vawter Company 
joined the Twinlock Company on Ju 
last. In the latter’s interest he travel 

e erence all the large cities east of Cin 

pointing agents. In all other cities ex 


New York the Twinlock lines are 


by dealers, and New York is the 
00 branch office which sells direct to th 


sumer. Mr. Creed has youth, energy 
perseveranc: n his side, and ther 
doubt about his making a great su 
| the New York office 
* o 
H. C. Sterling, formerly of the New \ 


branch of the Twinlock Company, | 





An entirely new, up-to-date, down-to-the-minute Reference signed to accept the management 
Book, for book-keepers, cashiers, accountants and business men. Essen Hook Company's interests i 
This magnificent volume weighs nearly 6 pounds; contains agp io | pe ih Gee 
over 500 pages, 200,000 words and 700 illustrations of forms and - Philadelphia Pe. 
tables; beautifully printed on fine paper; handsomely and strongly ie ak Philade Inhia ag 
bound; produced and presented to the business world at a cost for the Chicazo Binder & File Cor 
which brings it within the reach of all; easiest for reference, plain- report good success with th 
est for acquiring information, and most economical when com- proved Style M sectional post bind 
pared with all other publications of like nature. its efficient piano hing 
* « * 
It is yours on payment of only Fifty cents | The Charles Christeson Company 
down and the balance in monthly installments of 50 cents or $1.00 as you stectes mt rier raga y p 
prefer. Hutchison, Jr., president; W. | MI rsh 
vice-president nd treasurer; A. | I 


Monthly installment price, $4.00 per copy; introductory special cash 


: ‘ lips, secretary and manager 
price (less 10 per cent) only $3.60. 


>4 > ve >: > > 2c ‘ > ic > y a roc ; } > T : > . * * * - ‘ 

In either case the expressage is prepaid to your address in the United The Sweet Office Appliance Co. of P 
States « ‘anada. s 
tates and Canada adelphia have taken up the agency for 


E. H. BEACH, Publisher, micnices eee: 


OPENS CHICAGO OFFICE. 


—_~ Kurt Lisser has opened offices for 

Maxim Specialty Company in the Ba 
more Building, at 17-21 Quincy street, | 
cago. The Maxim Specialty Company) 


ean Rests aie located at 11 Waverly Place, New Yor! 


’ 
BEACH’S MAGAZINE rot «Rog AR econ para 

OF BUSINESS , Mr 
A handsome monthly magazine for business : ; 
men, bookkeepers, accountants, cashiers, credit Lisser is already 
men, stenographers, advertising managers, etc. 
The “man behind the desk” must have it. 
Splendid business stories. Your money back if you do not like it. tion to every deal He will take care 
E. H. Beach, Publisher, 69 W. Fort St., Detroit, Mich. 





Chicago headquarters just opene 
doing a nice business w 


; 


tter 


dealers and he is giving his personal at 





1 


the trade in Chicago and vicinity in 





the 








best possible manner and invites friends 


time 


his company to call upon him at any 


they may be able to do so 
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HAVE INCREASED THEIR LINE. 
The firm of Darrow & Baker have locat 


ed offices at 501-502 Savage-Scofield Build 
ing, Tacoma, Washington, where they car ane 


ry a very complete line of mechanical of 


fice specialties. They are well located op is to be economical and at the same time extend 
posite the Tacoma Hotel and have im- | his reputation to reach from coast to coast. 
proved their faciities in many Ways. 5m If you have for sale any article used in the of- 
company has installed an improved deliv . ke et ° sag” ‘ 

fice or school room it will pay you to consider the 


ery system for supplies and repairs, and 


later on a large line will be installed at fav PROGRESSIVE 


orable prices 














HAS UP-TO-DATE STORE. . 
Edwin J. Graves, who formerly occupied A Monthly Magazine The TEACHER and 
a part of the store at 82 Nassau street, New for the STUDENT 


York, has recently moved to 5 Church BUSINESS MAN 
’ 


street, where he has fitted up a very at 
tractive store. He is carrying on a very STENOGRAPHER 


active business anaimpiasic 

A window well arranged as to display and | 
neatness is oftentimes a great factor in $1.00 a Year 
selling goods. In this art Mr. Graves is a 


Trial Subscription 
25c three months 














past master as is amply proven by the 





crowds that continually congregate in front 
°! his — —- he me successful in There are over 125,000 stenographers in the 
1is new quarters is a certainty. ; . 

ee a United States spending weekly more than $500,000. 


DELIVER THE GOODS. 
By Nixon Waterman. We Reach Thousands of Them 
Wa dee aaa Fifty thousand (50,000) Business Schools offer 


Will deliver the goods; 


It is ready and eager to barter if you a large field worthy of your consideration. 

___ Can deliver the goods. If you want some of this business advertise in 
ae Oe) ee Oe ee the Progressive Stenographer. Rates furnished on 
Unless you are sure you are able to fill application. 


Your contract, because it won’t pay you 


The Progressive Stenographer Pub. Co. 
31 S. Howard Street Baltimore, Md. 


You deliver the goods. 


And rude or refined be your wares, still be 











[To deliver the goods; 





Though a king or a clown, still remember WHEN IN 
that you're DETROIT 
STOP AT 


lo deliver the goods 
If you find you are called to the pulpit to 


pre ach, 


HOTEL TULLER 


New and absolutely fire- 


Trademarks and Copyrights 





o the pl: ouse t lav oO » for ; proof. 
the playhor play, to the forum t Cor. Adams and Park Sts Send your business direct to 
teach, In i center of ones he- Washington. Saves time and insures better service. 
atre, Shopping anc usi 
Be you poet or porter, remember that each ness District. Personal Attention Guaranteed 
Has large Convention ; 
Must deliver the goods Hall. 25 Years’ Active Practice 
Has Grand Roof Garden 
Cafe. ‘ Specialty :—-Typewriting and Adding Machines 


Music from 6 to 12 p. m. 


naa moms sie] | Address E. G. SIGGERS 


European Plan. 


Rates $1.50 per day and up. Suite 33, N. U. Bidg., Washington, D* C. 
L. W. TULLER, Prop. 


The world rears its loftiest shafts to the 
men 
Who deliver the goods; 
With plow, lever, brush, hammer, sword, 























with pen 


‘They deliver the goods. | ° N z p t 
And while “ade ir pe saw claniis scan, Something CW n as e 


Phat say, in the world’s work, they stood q Perhaps all the Paste you know anything about is that which dries up 
in the van, when it ison your shelves a few months or sours and moulds when in use. 
We know that the meaning is, “Here lies a Then you haven't tried 
man INVINCIBLE 
Who delivered the goods.” q Besides fulfilling every other requirement of a perfect paste, Invincible 
Success remains soft and usable longer than any other on the world’s market. 


Send forasample. An espe ially liberal discount if you write NOW. 

@ We will thank YOU now for letting us prove our assertions—you will 
dine tMaiiias < ia ie d thank US when your customere keep reordering and the profits 
\dding achine ompany has remover from our extra discounts begin to pile up. 


from 727 14th street to 814 14th street. |] ore aqauaL PASTE CO. Galumhes eee 


N. W 


The Washington office of the Burroughs 
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A Virgin Field for 
Office Appliance 
Advertisers 


Have you ever made an effort to sell your product to Bankers? 
We have a special message to progressive advertisers who believe 
they have something of value to Banks. 


The Bankers Magazine 


Monthly—Sixty-Fourth Year 


The modern banker requires the latest improvements in office 
systems and office supplies. We can tell you how to create prestige 
with the leading Banks. Address nearest office. 


Bankers Publishing Co. 


Boston New York Chicago 
127 Federal Street 253 Broadway 930 Calumet Blidg. 


Are you included in the following list? 


Adding Machines Card Systems Stationery 
Listing Machines Loose Leaf Systems Blank Books 
Filing Systems Office Supplies Dictaphones 


Typewriters Office Furniture Numbering Machines 
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— 


Don’t Envy Successful 
Advertisers 


Here is Your Chance to Join Them 


The tricks, short cuts and working knacks of successful 
advertisers. Trade secrets about printing and engraving. 
A practical dictionary of advertising expressions. Adver- 
tising pointers heretofore obtainable only through years 
of experience. “The Advertiser’s Handbook” overflows 
with this and other information that should be at your 


constant command. 


One Copy of tfie 
ADVERTISERS 





{2 

pee I ei as 

of this Wa Thel3 for 
Magazine ONE DOLLAR 


PARTIAL LIST OF CONTENTS © 
167 Pages—Cloth Bound ~ Illustrated 








PRINTERS’ INK 
Says: 


The Trade Journal Advertiser has just 
issued an ‘‘Advertiser’s Handbook’’ of 
much value, especially to trade journal 
advertisers. Details of type, illustration, 
paper, etc., are given in full. 


The AMERICAN PRESS 


Says: 

The ‘‘ Advertiser’s Handbook, ’’ is- 
sued by the Trade Journal Advertiser, 
is one of the most convenient and useful 
volumes of the kind that have come to 
notice. It brings together all sorts of 
facts about type, cuts, advertising lay- 
outs, the writing of advertisements, etc., 


Advertisements, how to write Engravings, how made, cost and contains tables and lists and valued 
ART eter el Rough Sketches, how tomake data in form convenient for frequent 
“sr ese ao aa ae ee -fer ». It is an exceedingly hand 

Proofs, how to correct Point System, explained reference. gly y 


Cuts and their proper uses explained 


volume for advertisers. 


Don’t You See That Such a Guide Is a Necessity to Your Business Success ? 





Thirteen for *1:22 


The Advertiser’s Handbook and 12 months’ $1 00 
subscription to the magazine for - - - . 











Send This Coupon at Once fa 


NO MONEY REQUIRED WITH THIS ORDER 
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E. N. Farkas, Publisher, Manhattan Bldg., Chicago, Ill. 0. A. 
Please send me the Trade Journal Advertiser for twelve 

months, and by return mail a copy of the Advertiser’s Hand- 

book. For all this | agree to pay One Dollar w 

is delivered. 


Name sovte cesevedcadavev anette aun 
Street 


City 
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To Promote the Business Welfare 


of the Middle West 
Is the Mission of 


O. M. PAGUE, Publisher 
CHICAGO 





THE NATIONAL BANKER 


112 Dearborn Street 


Write for Sample Copy 


Subscription Price 


$3.00 Per Year 








In All Probability You’ve Never 
Appreciated Your Export Possibilities 





OR you with your quality product that has made 
good in America—the most exacting of all na- 
tions—the export field is ripe for exploitation. 
The success of your output at home is practical 
assurance of foreign recognition. This trade, pro- 

perly gone after, means that much greater sales, greater profits 

at a comparatively small expense. Your organization has been 
perfected. Export business can be added for only the cost of 
going after it. 


AMERICAN EXPORTER 


“The Strongest Single Power in Export Trade”’ 











Offers a service of inestimable value to the far-sighted man- 
ufacturer seeking trade abroad. Representative space reg- 
ularly in its two editions each month, English and Spanish 
(EXPORTADOR AMERICANO), brings you in direct com- 
munication with the foreign merchants, the source of export 
orders. The advertising is supplemented by our Foreign Trade 
Service, which is free to all advertisers. 


This service is the final linking up and intelligent cultivation 
of foreign fields. It includes: 


135 William Street 


The translation of correspondence in any language emanating 
from the advertisement and the translation of the reply into 
the proper language. 


Commercial reports on foreign merchants that will enable the 
determining of their responsibility. Specific information on 
any foreign trade subjects, reports on markets, opportunities 
for the sale of any particular goods, etc. Subscription for our 
Domestic Supplement, a monthly export guide. 


Ad writing and Art Services in designing export advertising 
copy. 


The services of our own representatives in connection with 
our Frequent Foreign Trade Tours to the larger export mar- 
kets. These trips are undertaken solely for the benefit of our 
advertisers. 


In short, by our service, we aim to help our clients in every 
way possible that they may accomplish their purpose of es- 
tablishing or enlarging their export trade. 


We'll be glad to send you particulars of our publication and 
service. This incurs no obligation. Will you let us help you 
make an investigation of your export possibilities? 


AMERICAN EXPORTER New York City 
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The Eureka Bath and Cloth 


constitu tes at erfectly sanitary system of letter press copies The composition 





in t atl 1 asst ires even a distribution of moisture to the cloth, at the same time 
precl 1g bad odor, mustiness or mildew. The patent chemical surface cloth 
with non-raveling edge affo rds clean, clear-cut copies. There are more Eureka 


Baths ir in use than all others combined. The wire net in the composition makes 
They are furnished in all sizes from correspontis ence to 
Sold l gh the dealers. Write for Eureka Booklet. 
THE b U RE KA BLOTTER BATH CO., CHICAGO, ILL., U.S. A. 

6215-17-19 Wentworth Avenue 
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OFFICE APPLIANCES 





will enable you to fill every requirement in the most satisfactory manner to you and your customers. 


Our “Monarch” and “Queen” Ledgers 
are of unequaled symmetrical beauty 
of design and appearance, made of 
highest grade materials by the most 
expert workmen. Have 100% ex- 
pansion capacity and many other 
temarkably practical features. Will 
satisfy the most critical user. 


CHICAGO BINDER & FILE CO. 


WANT S 


NOTE—“‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only legitimate advertisements received, and 
those relating to trade necessities. 








HELP WANTED. 


WANTED—Two good typewriter 
for work in best shop in Chicago 
10, care Office nes es, Chicago. 


repairmen 
Address W 


WANTED—Salesman calling on the station- 
ery trade to carry stationery specialty as a side 
line. Liberal commission allowed. Address W. 
c., Jr., 943 Berkeley Ave., Trenton, N. J. 


WANTED—First class rebuilders and repair- 
Underwood. 


ers; specialty Blickensderfer and 

Those understanding other makes preferred. 
State age and salary. Detroit Typewriter Co., 
Detroit, Mic h. 





WANTED—Experienced typewriter salesman 
for country territory, traveling out of Portland, 
Oregon. Give age, experiences, references, etc 


Address T 10, care Office Appliances, Chicago. 

‘WANTED Experienced office furniture sales- 
man; one familiar with wood and metal files 
also metal equipment for court houses and 
banks. Exceptional opportunity for high grade 
man. Address 814, care Office Appliances, 
Chicago. 

WANTED—Agents to handle cushion feet for 
typewriters. Reduce noise, lighten touch, in 
crease speed Large profits, exclusive territory 
if desired. Splendid side line for typewriter: 
salesmen Michigan Office Appliance Co., 306 
Tolsma Bldg., Detroit. 

WANTED—Experienced typewriter salesman 
for City of Winnipeg. Exceptional opportunity 
for high grade man. State age, experience and 
full particulars Royal Typewriter Agency 


Winnipeg, Manitoba 


WANTED—First class repairman, 
on all leading makes, State salary 
references. Office Appili: ance Co., 


experienced 
required and 
Boston, Mass 


sale sman to 


~ WANTED—City and traveling 
furniture, 








sell office supplies, office Remington 
typewriters and other office specialties Wills 
Book & Stationery Co., Greensboro, N. C 
SITUATIONS WANTED. 
YOUNG MAN, successful in selling for a job- 


bing stationery concern, desires to communicate 
with manufacturers of stationery specialties, 
tablet, papeterie or pencil lines. Reference. Ad- 
dress R 12, care Office Appliances, Chicago. 


stencil machine 


Expert and type duplicating 
salesman, operator, demonstrator. Also type- 
writer supply and stationery experience. Road 


Can go anywhere 


Clean record 
care Office Ap- 


Address R13, 


or city work. 
West preferred. 
pliances, 


Chicago. 


Te 





An Experienced 
Superintendent 


at present connected with one of the 
largest manufacturers in the field, i 

open for engagement as superintend- 
ent or manager of manufacture for 


Typewriter, Adding Machine 
or Other Office Appliance 
Thor yughly experienced with proven 
ability as executive and factory or- 
ganizer. Open for first class con- 
nection with first class concern only. 
Address Organizer, 

Care Office Appliances, Chicago 








Good Office Specialty 
FOR SALE 


Patent Stap ling Machine using Hotchkiss staples 
Sn all device which works on principle of hand punch. 
Can be built to retail for $1.00 or $1.50. Big oppor- 
anutacturer having facilities to produce in 


tunity for: 
quantities. Address W 11, care Office Appliances, 
Chicago 











WANTED 


A Foreman Skilled in Assembling 
of Adding Machines 


and understanding fully all requirements and 
refinements of this work. Only men of ability 
who can present unquestionable proof of their 
haracter will be con- 
sidered for this position. To a satisfactory 
man a permanent position offering large re- 
sponsibilities is opened. The factory is well 
located in the East and is a modern building 
with new equipment throughout. All replies 
will be considered absolutely confidential, but 
should contain as complete information as 
possible of age, past experience and references. 


Address M-12 
Care Office Appliances, Chicago 


‘apacity and personal « 











DEALERS: The Chicago Binder 
& File Co. goods will help build u 
your loose leaf business. They will 
always please your customers, and the 
prices to you are right GET OUR 
CATALOG. 


Insi t upon getting the “Perfect.” If 
your stationer does not carry them, 
write us direct. 


**Perfect’’ Loose Leaf Ledgers, Binders, Holders and Other Loose Leaf Devices 
are Made Exclusively by 


118 S. Clinton Street, CHICAGO, ILL. 


FOR SALE. 


THE DOLLAR ADDER—Have you one? If 
not you need it Sent to your address for one 
dollar Acme Supply Co., Box 452, Fremont, 
Ohio. 


WANTED—To 
Signotypes, right 
quick cash offer. 
225 W. Fayette St., 


four fine new 
Bargain for 
Luce & Co 


sell quick, 

from factory 
Address M. W. 
Baltimore, Md. 


established typewriter ex- 


FOR SALE—Old 
establishment in New York 


change and repair 

City Now on substantial paying basis. Best 
reasons for selling. Those who mean business 
please address J. D., care Office Appliances, 
Cc ain 





OUTRIGHT SALE on royalty patent, trade- 
mark and stock invention making typewriter 
cabinet of regular desks. Manufacturing cost 
sixth selling price. G. E. Kirk, 2118 Erie St., 


Toledo, Ohio. 








BUSINESS OPPORTUNITIES. 


WANTED—A, partner with $1,000 to $2,000 
who is a practical stationery man to take charge 
of inside part of the business. Established in 
capital city of the state, population about 40,000. 
a stock from $10,000 to $12,000. Address 


Carry 
H, 10, care Office Appliances, Chicago. 
WANTED—A representative in each town t 
manage the subscription work of Office Ap 
pliances. In the larger towns an enterprising 
young man can add materially to his incom«s 
in the smaller towns there is a chance to pick 
little extra from time to time. The propo 


up a 
sition we you is inviting and includes 

subscription offers, any 
sellers for a good specials 
answer to this 
confidential 


will make 
different 
easy 


a number of 
one of which are 
man All communications in 
ad will be considered strictly 
Some one in town is going to make extra 
money by answering this ad. Are you the man? 
Subscription Sales Department, Ofiice Appliance 
303 Dearborn St., patience Ill, 


your 


Co., 


TO LOOSE LEAF SALEMEN—I have some- 
thing of interest to every salesman of loose 
leaf goods in the world. It doesn’t cost you a 
cent to find out. Address Chas, A. Sweetland 
author of “The Science of Looseleaf Bookkeep- 
ing and Accounting,’’ 15 Boylston Bldg., Chicago 








WANTED—An exclusive agent in every city 
to sell Transo (transparent face) envelopes) on 
a commission basis. _— business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 
information on request. Transo Paper Co., 
Chicago. 





BROWN’S LINEN LEDGER 
RECORD PAPERS 


conform unqualifiedly to every requirement that custom has estab- 
lished; to every need that its varied use in the past sixty years has wrought 
out; to every one of those essential details demanded by the discriminating 







buyer who knows good paper when he sees it and holds it in his hand 
' For Blank Books, Merchants, Bankers, Loose 
| Leaf Ledgers, Permanent Records, etc. 
You can recommend Brown’s Linen Ledger and Record Papers to your most 
particular customer with the assurance that there IS but ONE quality in 
and that the BEST. 






this stock, 







3rown Paper Company 
ADAMS, MASS. 


ESTABLISHED 1850 


You don’t need 
any kind of a dropp 
to fill the 







‘s me 





d Don't 
and it cannot Meak. It costs 4 UJ 
F. than the old fashioned kind. se 


15 different style points in each size. If you have ii az 
the Onoto write at once for trade price list and full p . 


ONOTO PEN a 


261 Broadway, N. Y. Ci 













Glass 
Dropper! 







Canadian Office: 332 Craig St. West, Montreal, Canada. 
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Map Out Your Own 


Business Career! 


ON’T be the toy of Circumstance. 
Map out your cwn career! Let it be 
one that brings all your powers into 

free play and full development. Too many 
young men are rushing into the over 
crowded professions or swelling the ranks 
of routine workers. Don’t make the same 
mistake. The most attractive career open 
to young men today is that of 

—Salesmanship. 

There’s magic in that word. It’s the 
open sesame to the best paying positions in 
the business world. : 

The doors of Success Swing 
wide to the man who can Sell 
goods. 

The demand for trained 
salesmen far exceeds the 
supply. Sales ability com- 
mands a premium. 

The Oliver Typewriter Com- 
pany, one of the largest employ- 
ers of salesmen in the world, has 
established a free training school for sales- 
men. The training is worth hundreds of 
dollars to the man who takes full advan- 
tage of its opportunities 

Here are some of the pre-requisites for 
acceptance as Local Agent for the OLIVER 
and a free course of training in the Oliver 
School of Practical Salesmanship: 

—Honesty 

—Energy 

—Initiative 

—Enthusiasm 

—Self-Reliance 

—Tenacity of Purpose. 

—Agreeable Personality. 

Take stock of your qualifications. No 


man who possesses the ones enumerated 
















can afford to sink his identity in the color- 
less activities of a routine worker. 

Strike out for a successful business 
career as Local Agent for 


The 
O LIVER 
Typew 


The Standard Visible Writer. 

; We can always make a place 
for qualified men who set their 
Stakes for Success and then 
work to win! Our Sales 
Force is made up of just 
this sort of men 


i 
iter 


Thev are setting the world 
aflame with Oliver enthusi- 
asm. The result of their 
work is shown in record 
sales of the wonderful new 
Oliver Typewriter No. 5. 
It is reflected in the rapid rise of Local 
Agents to important posts in the Organi- 
zation. 

New territory is being invaded. This 
calls for the employment of additional 
Local Agents. The door is open to you 

Write at once for a copy of our 


Free Book—“The Rise of the 
Local Agent.” 

Your request for this interesting book 
may prove the turning point in your career, 
just as it has for: hundreds of ambitious 
young men. 

Business men—ask for a Free Demonstra 
tion of Oliver Typewriter No. 5. 


The Oliver Typew rite mp 


ear 


| [a 
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